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Abstract 
This study investigates the communication from journal editors to authors in 
the context of academic publishing. More specifically, it tries to uncover the 
“black box” of how journal editors achieve their communicative purposes 
through their online Instructions For Authors (IFA). By using a self-constructed 
IFA corpus consisting of 25 IFAs in linguistic journals with high impact fac-
tor, and a self-modified threefold analytical framework, this study identifies 
three key communicative purposes of journal editors through the IFA: stipu-
lating submission requirements, sharing information, and journal promotion. 
The findings also suggest that stipulating submission requirements is the 
major purposes realized through all the forms of communication within the 
analytical framework, while the other two purposes are not equally valued by 
editors. This study also explores the possibility of power play in terms of the 
social role of journal editors and their authors. The results of this study are 
expected to have theoretical as well as practical implications for both journal 
editors and authors. 
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1. Introduction 

A common problem always exists in academic publishing, i.e., an expectation 
mismatch between journal editors and authors (Cerejo, 2014). On the journal 
side, editors feel that the submissions from authors need to improve in terms of 
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clarity, depth, and details (Marks, 2010). Methodology rigors could also be 
problematic for editors since some submissions contain no errors per se, but fall 
in the category of gaps or lags between previously accepted practices and current 
consensus among methodologists (Mustillo et al., 2018). On the authors’ side, 
they express concerns about aspects such as the long duration the submission 
process and how time consuming it is for them, opaque peer review systems, and 
ambiguity of submission requirements and criteria (D’Souza et al., 2018; Plak-
hotnik, 2021). A longitudinal study by Li (2006) shows the painstaking submis-
sion procedure experienced by a Chinese doctoral student of physics through 
multiple rounds of resubmission before final acceptance by the journal.  

The difference in experiences and expectations between journal editors and 
authors reveal a problem of information asymmetry and a failure in communi-
cation. A large-scale global survey on authors’ perspectives on academic pub-
lishing draws an essential conclusion that there are major gaps in author-journal 
communication (D’Souza et al., 2018). According to the survey, approximately 
17.4% of authors express fear about contacting the journal, 16.6% mention that 
they do not know they can contact the journal, and 14.8% even don’t have an 
idea of how to contact the journal. To improve the communication with authors, 
most academic journals set up specific web pages with information to share de-
tailed clarifications and instructions for submission. These web pages are com-
monly known as Instructions For Authors (IFA), Author Guidelines, Instruc-
tions for Contributors, Submission Guidelines, Guide for Authors, Manuscript 
Submission Guidelines, or General Guidelines for Contributors, depending on 
the individual choices of journals. This paper will refer to this communication as 
Instructions For Authors (IFA).  

Though IFAs are created for clarity of the journals’ demands for submissions 
and thus better communication with their contributors, their utility from the 
contributor’s point of view is not entirely satisfactory: Authors often find the 
journal guidelines listed on IFA pages/sections incomplete and unclear, whereas 
journal editors regard their IFAs as clear and complete (Cerejo, 2014). Re-
searchers find that even IFAs from prestigious medical journals fail to adequate-
ly clarify their expectations for authors, which increase the possibility of journal 
rejection and lowers the quality of research (Tao et al., 2011). Communication 
problems concerning IFA appear more prominently between international Eng-
lish-language journals and their English-as-second-language (ESL) contributors 
(Mudrak, 2013). Mudrak (2013) also stresses that a better understanding of the 
IFA as well as the communicative intentions behind the IFA would decrease the 
anxiety of contributors and improve the quality of journal submissions. Given 
the significance of IFA for better communication between journal editors and 
authors, and its contribution to the growing awareness of mutual expectation 
between journal editors and authors in international academic publishing, the 
present study attempts to investigate how journal editors realize their commu-
nicative purposes through IFA. 
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Aiming at answering this given research question, we will firstly go through 
previous studies on IFA in the section “Literature review”. Then, the general in-
formation of IFA data collection and analysis will be presented in the section 
“Material and methods”. In the following sections, we will illustrate the detailed 
results and conduct further discussions. In the final section, we will wrap up the 
study with reflections and future directions. 

2. Literature Review 

We would like to introduce the theoretical background of the present study and 
talk about previous studies on IFA, followed by outlining the directions for the 
present study. 

2.1. Studies on IFA from Perspectives of Linguistics 

IFA, with its specific communicative purposes in the field of academic publish-
ing, belongs to the genre of research articles for journal submission (Jin, 2020; 
Liu, 2021). It is more “meta” in that it applies to original research articles. 
Through IFA, journal editors are able to present their expectations and stan-
dards for submission. They could then take those IFA-norms as important parts 
in the mechanism of article quality control (Giofrè et al., 2017).  

Recently, IFA as a specific genre has received increasing attention from lin-
guistics scholars all over the world. Different linguistics scholars have focused on 
journals from different fields, such as journals of economics (Henshall, 2012; 
Henshall, 2018), geography (Meadows et al., 2016), chemical engineering jour-
nals (Jin, 2020), medical journals (Mungra & Webber, 2010) and applied linguis-
tics (Hartse & Kubota, 2014).  

Focal sections within IFA based on existing studies could be divided into two 
groups: the section outlining the “use of language” and other sections, e.g. “peer 
review” (Hewings, 2007; Mungra & Webber, 2010) or “video authority (VA)” 
(Liu, 2021). However, other sections have not been studied as much as the “use 
of language”. This growing interest in “use of language” could be attributed to 
the rapid growth of submissions (Thomson-Reuters, 2012) to international Eng-
lish-language journals (often, “international” denotes “English-language”), or 
“Anglophone center journals” from ESL contributors, or those who are “outside 
Anglophone center contexts” (Lillis et al., 2010; McKinley & Rose, 2018). It is 
also worth noting that many scholars not only focus on the text-internal com-
ponents of IFA but also take the text-external social context into consideration, 
which could be viewed as a Critical Genre Analysis. These scholars believe that 
the requirements for English-language usage in IFA highlight the issues of lin-
guistic injustice as well as power inequalities in academic publishing (Canagara-
jah, 2003; Lillis et al., 2010; Hyland, 2016). 

2.2. Critical Genre Analysis, Multimodal Social Semiotic Analysis,  
and Communicative Purposes 

Genres are defined as “staged and structured communicative events motivated 
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by various communicative purposes” (Frankenberg-Garcia et al., 2011: p. 139). 
Communicative purposes shape the rhetorical structure of a genre by “influen-
cing and constraining the choice of content and style” (Swales, 1990: p. 58). 
Based on the theoretical framework of Swales, Bhatia (2015, 2016) further pro-
posed the analytical framework of Critical Genre Analysis (CGA). CGA is no 
longer limited to a text-internal analysis but also covers a broader text-external 
social-culture context. For example, Bhatia related the text-internal components 
to specific communicative goals in professional areas (Bhatia, 2004). 

Kress (2009) regards communication as a dynamic rhetorical process from the 
perspective of Multimodal Social Semiotics (MSS). MSS scholars hold that the 
rhetorical process is constructed by the “rhetor”, the agent who initiates the 
process, through multiple modes (semiotic resources such as, language, images, 
layout, etc.) to achieve particular social or political communicative purposes 
(Kress & Van Leeuwen, 2001; Kress, 2009). 

Both approaches, CGA and MSS, are adopted in attempts to open the same 
“black box”: How are communicative purposes achieved in communication un-
der certain social and professional contexts? This study aims to answer this 
question in the context of journal publishing and journal’s IFA. 

2.3. Directions for the Present Study 

An overview of the existing literature revealed that there is still some scope for 
additional research. As a genre of research articles for journal submission, the 
IFA needs to be studied both text-internally and text-externally from CGA and 
MSS perspectives. As for the text-internal aspect, the communication process 
and the structure of IFA still remain unclear. As for the text-external aspect, 
though the communicative purposes fulfilled by separate sections of IFA have 
been inferred by some scholars, the major communicative intentions across IFA 
sections, and the IFA as a whole, remain understudied. Moreover, few studies 
investigate the similarities and differences among IFA sections in terms of their 
communicative purposes. 

3. Material and Methods 

This study aims to investigate how journal editors realize their communicative 
purposes using multiple tools to create the IFA. Drawing upon the frameworks 
of CGA and MSS, this study performs a threefold analysis on a self-constructed 
IFA-corpus, combining move analysis, semantic field analysis, and multimodal 
analysis. More details about the methodology used are presented below. 

3.1. The IFA Corpus 

Following the sample selection criteria suggested by Biber (1993), this study fo-
cuses on the IFAs of representative linguistic journals. Journal impact factor is a 
well-acknowledged metric among scholars that can represent the general quality 
of journals (Garfield, 1999; Garfield, 2006). To construct an IFA-corpus, this 
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study at first selects 25 influential journals in the field of linguistics from Journal 
Citation Reports (JCR), using the impact factor (IF) ranking in 2020 as selection 
criteria. Since the 23rd-ranked journal Annual Review of Linguistics does not 
present journal-specific IFA on its official website, the 26th-ranked journal Lin-
guistic Approaches to Bilingualism was then added into the corpus. Then, we 
manually extract the IFA information from journals’ web pages. The whole cor-
pus contains 25 IFAs with 98,496 tokens. General information of journals in IFA 
corpus is listed below (see Table 1). 
 

Table 1. General information of journals in IFA-corpus (Date of data access: 2021/06/19). 

No. Name Publisher Location Language IF 

IFA1 Theoretical Linguistics Walter De Gruyter GmbH Germany English 5.75 

IFA2 Applied Linguistics Oxford University Press England English 4.286 

IFA3 Journal Of Memory and Language 
Academic Press Inc Elsevier 

Science 
United States of America English 3.892 

IFA4 Language Teaching Cambridge University Press England English 3.714 

IFA5 Modern Language Journal Wiley United States of America English 5.538 

IFA6 Language Learning Wiley United States of America English 3.408 

IFA7 Journal Of Second Language Writing Pergamon-Elsevier Science Ltd. United States of America English 3.077 

IFA8 Studies In Second Language Acquisition Cambridge University Press United States of America English 2.838 

IFA9 Language Teaching Research Sage Publications Ltd. New Zealand English 2.647 

IFA10 Computer Assisted Language Learning Taylor & Francis Ltd. England English 2.642 

IFA11 English For Specific Purposes Pergamon-Elsevier Science Ltd. United States of America English 2.612 

IFA12 Journal Of Phonetics 
Academic Press Ltd., Elsevier 

Science Ltd. 
England English 2.6 

IFA13 Computational Linguistics MIT Press United States of America English 2.51 

IFA14 Language Learning & Technology 
Univ Hawaii, Natl Foreign  
Language Resource Center 

United States of America English 2.473 

IFA15 
Corpus Linguistics And Linguistic 

Theory 
De Gruyter Mouton Germany English 2.417 

IFA16 Assessing Writing Elsevier Sci Ltd. England English 2.404 

IFA17 Brain And Language Elsevier Sci Ltd. England English 2.339 

IFA18 Bilingualism-Language and Cognition Cambridge University Press United States of America English 2.21 

IFA19 Foreign Language Annals Wiley United States of America English 2.198 

IFA20 
International Journal of Bilingual  

Education and Bilingualism 
Routledge Journals, Taylor & 

Francis Ltd. 
England English 2.168 

IFA21 TESOL Quarterly Wiley United States of America English 2.071 
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Continued 

IFA22 Language In Society Cambridge University Press England English 2.04 

IFA23 International Journal of Multilingualism Taylor & Francis Ltd. England English 1.981 

IFA24 System Elsevier Sci Ltd. England English 1.979 

IFA25 Linguistic Approaches To Bilingualism John Benjamins Publishing Co Netherlands English 1.93 

3.2. Methods and Procedures 

Combining the multimodal move analysis conducted by Lam (2013), the Critical 
Genre Analysis framework created by Yu and Bondi (2019), and the genre and 
multimodality model proposed by Liu (2021), this study has designed a modified 
threefold framework to investigate how the editors of academic/scholarly jour-
nals achieve their communicative purposes through the IFA (see Figure 1). 

The method of move analysis is now commonly used in applied linguistics 
and was originally proposed by Swales (1990) to analyze the textual structures. 
We read through the whole IFA corpus and denote the paragraphs according to 
their themes and communicative purposes using MAXQDA, a tool for qualita-
tive data analysis. We compared the themes and communicative purposes across 
journals, marking similarities as well as differences. These two phases were ite-
rated, until there were no emergent themes or communicative purposes. Then, I 
categorized all the themes into several moves that share with internal stability, 
according to their communicative purposes and the positions where they are lo-
cated on the IFA web pages. Moves are further divided into obligatory moves 
(ob) and optional moves (op) based on the frequency of their occurrence on IFA 
web pages (Pappas, 2006). 

Then we conducted the semantic field analysis. Using the text analysis soft-
ware AntConc (3.5.9) developed by Anthony (2018), we generated a top 1000 
word list from my IFA corpus. Those 1000 words were most frequently used in 
IFA by editors, and could well reflect their lexico-semantic preferences. Then, 
with the help of UCREL (University Centre for Computer Corpus Research on 
Language) Semantic Analysis System (USAS) embedded in WMatrix4 developed 
by Lancaster University (Rayson, 2008), top 1000 words were tagged with se-
mantic labels. Through the study on preferred semantic fields of journal editors, 
their communicative intentions could be better understood.  
 

 
Figure 1. The threefold analytical framework of this study.    
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Last but not least, multimodal analysis was also included in the study. Journal 
submission processes are now online and all the IFAs are published on web pag-
es presenting diverse semiotic signs. Hence, the research on multimodality is of 
great importance. Here, communicative modes on the web pages listing IFA 
were discovered. Paying attention to bold typeface in characters, images, and 
hyperlinks, while having their communicative purposes in mind, a multi-modal 
analysis of IFA corpus of this study may enrich the knowledge of editors’ com-
munication behaviors through the IFA web pages.  

After conducting this threefold analysis, we take an overview of the results 
using CGA and MSS perspectives. Then we relate the results drawn from the in-
ternal textual analysis to its text-external social context. From a more macro 
perspective, we then discuss in detail the communicative purposes of editors as 
well as their forms of realization through the IFA. 

Based on the analytical framework introduced above, the research question in 
the study can further be refined into: 

1) How do journal editors realize their communication purposes through ge-
neric moves in the IFA? 

2) What are the lexico-semantic resources that journal editors use to construct 
the communicative images of IFA? 

3) What are the multiple modes on the IFA web pages that are applied to 
communicate with potential authors? 

4. Results 

We now present the findings from my threefold analysis of the IFA corpus. First, 
we look at the findings from the move analysis from the perspective of generic 
structure. We then generate the results of the semantic field analysis from the 
content perspective. Finally, we present a new understanding of IFA using mul-
timodal analysis. 

4.1. Move Analysis: IFA Moves for Diverse Communicative Purposes 

The move analysis of the self-constructed IFA corpus (25 linguistics journals 
that yielded 98,496 tokens) identifies a total of 14 move types that mainly follow 
the order of their presence in the authors’ submission journeys. Though all the 
25 journals are broadly from similar research fields (i.e., linguistics), only one 
move appears in every journal, showing disparity in IFA across journals. There-
fore, we set the criteria of 80% to define whether the move is obligatory or op-
tional. In other words, moves appearing in 20 journals or more could be defined 
here as obligatory moves, and those appearing in less than 20 journals are cate-
gorized as the optional group. Using this criterion, 11 obligatory (ob) and 4 op-
tional (op) moves are identified. 

Further, the 14 moves identified are grouped into three discourse types ac-
cording to communicative purposes. Though Lam (2013) introduces five key dis-
course types according to the communicative purposes, we reclassify these into 
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three key discourse types based on the specific communicative purposes of the 
IFA, namely the stipulating, informative and promotional purposes (see Table 2). 
 

Table 2. Identified moves of IFA. 

No. 
Move (obligatory-ob; 

optional-op) 
Communicative 

purposes 

Author’s  
journey of  
submission 

Frequency of  
occurrence in the 

IFA corpus  

Frequency in  
percentages across 

IFA corpus 

Specific Journals in IFA  
corpus 

1 
Introducing the aims and 
scope of the journal (ob) 

informative 

Introduction 

23 92% 
IFA1, 3, 4, 5, 6, 7, 8, 9, 10, 11, 
12, 13, 14, 15, 16, 17, 18, 19, 

20, 21, 23, 24, 25 

2 
Indicating the benefits or 
free services provided to 

authors (op) 
promotional 16 64% 

IFA1, 3, 5, 6, 7, 9, 10, 11, 12, 
15, 17, 19, 20, 21, 24, 25 

3 
Clarifying the types of 
contributions/articles 

accepted (ob) 
informative 22 88% 

IFA1, 2, 4, 6, 7, 8, 9, 10, 11, 
12, 13, 14, 15, 16, 17, 18, 19, 

20, 21, 23, 24, 25 

4 

Stressing the ethical  
publishing requirements 

and policies of the  
journal (ob) 

stipulating 

Before  
Submission 

21 84% 
IFA1, 2, 3, 6, 7, 8, 9, 10, 11, 
12, 13, 15, 16, 17, 18, 19, 20, 

21, 23, 24 

5 
Asking authors to declare 
competing interests (op) 

stipulating 16 64% 
IFA3, 4, 6, 7, 8, 911, 12, 16, 

17, 18, 19, 20, 21, 23, 24 

6 
Specifying the language 
style and conventions to 

be used (ob) 
stipulating 22 88% 

IFA2, 3, 4, 5, 7, 9, 10, 11, 12, 
13, 14, 15, 16, 17, 18, 19, 20, 

21, 22, 23, 24, 25 

7 
Declaring the journal’s 
copyright policy (ob) 

stipulating 22 88% 
IFA1, 2, 3, 4, 5, 6, 7, 8, 9, 10, 
11, 12, 13, 14, 16, 17, 20, 21, 

22, 23, 24, 25 

8 

Informing authors about 
open access and inviting 

them to choose open 
access (ob) 

mixed  
(informative + 
promotional) 

23 92% 
IFA1, 2, 3, 4, 5, 6, 7, 8, 9, 10, 
11, 12, 13, 15, 16, 17, 18, 20, 

21, 22, 23, 24, 25 

9 

Instructing authors to 
adhere to the review 

policies and submission 
procedure (ob) 

stipulating 

Submission 

23 92% 
IFA2, 3, 4, 5, 6, 7, 8, 9, 10, 11, 
12, 13, 14, 15, 16, 17, 18, 19, 

20, 21, 23, 24, 25 

10 

Listing the article  
structure, format, and 
styles required by the 

journal (ob) 

stipulating 25 100% 
IFA1, 2, 3, 4, 5, 6, 7, 8, 9, 10, 
11, 12, 13, 14, 15, 16, 17, 18, 

19, 20, 21, 22, 23, 24, 25 

11 
Regulating data  

management (op) 
stipulating 16 64% 

IFA2, 3, 5, 6, 7, 8, 11, 12, 14, 
16, 17, 18, 20, 21, 23, 24 
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Continued 

12 
Asking for proof  
corrections (ob) 

stipulating 

After  
Acceptance 

20 80% 
IFA1, 2, 3, 4, 7, 8, 9, 11, 12, 
13, 14, 15, 16, 17, 18, 20, 22, 

22, 24, 25 

13 
Providing the offprint 

option (op) 
informative 18 72% 

IFA1, 3, 5, 6, 7, 9, 10, 11, 12, 
15, 16, 17, 20, 21, 22, 23, 24, 

25 

14 
Sharing contact  
information for  

additional inquiries (ob) 
informative 21 84% 

IFA1, 3, 5, 6, 7, 8, 9, 10, 11, 
12, 13, 14, 15, 16, 17, 18, 20, 

21, 23, 24, 25 

 
• The stipulating moves 

The stipulating moves have the biggest share (64.2%, or 9 out of 14) among all 
the IFA moves and usually appear in the middle of the IFA. The definition of the 
stipulating move, just as its name implies, refers to those IFA statements that 
require authors to behave as the editors expect, such as conforming certain poli-
cies, procedures, or rules. These statements or expectations could be either regu-
latory or instructional, but they always strongly indicate the sense that authors 
“must” follow them. Then obligatory stipulating moves listed below reflect the 
authority of editorship to a great extent: 

Move 4 Stressing the ethical publishing requirements and policies of the jour-
nal (ob) 

In this move, journals stress their high standards in terms of publishing ethics 
(IFA12). Authors are always required to obtain approval from local ethics boards 
as well as informed consent from research participants (IFA7) and to avoid pla-
giarism or other breaches of best and ethical publication practices (IFA9). 

Move 6 Specifying the language style and conventions to be used (ob) 
In this move, journals specify the language style and conventions to be used, 

specifically in two parts: the requirements around the use of the English lan-
guage and those around inclusive language. As for the use of English, the IFA 
corpus of this study accepts both British and American English, however, re-
quire that authors maintain internal consistency (IPA25). Inclusive language 
requirements call for sensitivity to diversity and equal opportunities among di-
verse groups of people (IFA16). 

Move 7 Declaring the journal’s copyright policy (ob) 
Journals declare their copyright policy in this move. The policy shares high 

internal consistency across IFA corpus: the acceptance of an author’s copyright 
material is on the understanding that it has been assigned to the journal and the 
publisher subject to certain conditions (IFA2). Authors are required to fill out 
and sign a license-to-publish form or a journal publishing agreement with pub-
lishers (IFA1, IFA3, IFA4).  

Move 9 Instructing authors to confirm the review policies as well as the sub-
mission procedure (ob) 

Move 10 Listing the article structure, format, and styles required by the jour-
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nal (ob) 
We regard the moves 9 and 10 as “core moves” of IFA since the major com-

municative purpose of the IFA is to guide and instruct authors to submit articles 
in formats that journals expect (D’Souza et al., 2018). After reading through the 
entire contents of IFA, it will become apparent to authors that those moves to-
gether account for majority of the content. Move 10 appears in every IFA, in the 
form of requiring manuscript structure, format, and styles. Taking structure as 
an example, the detailed requirements for manuscript structure differ across dif-
ferent sections of the article, such as, the overall structure, i.e., introduction, 
materials and methods, results, discussion, conclusions, and appendices (IFA3, 
IFA10, IFA13).  

Move 12 Asking for proof correction (ob) 
This move appears relatively later in both time (during the “After Acceptance” 

phase) and space (at the end of the IFA web page). In this move, authors who 
have been notified that their manuscripts have been accepted need to re-check 
the proofs (the final version before publication) sent by the journals. Authors are 
requested by journals to check their proofs as soon as possible. Some journals 
even set a time limit for proof correction to two or three working days (IF3, IF4). 
It is worth noting that all the journals require their authors to correct and share 
feedback online (through an online system or via E-mail). 
• The informative moves 

The informative moves are statements providing useful information to au-
thors referring to the IFA. Those moves are rather objective and neutral. Thus, 
authors can freely take the information presented by these moves into consider-
ation in their submission process. We notice that most informative moves posit 
at the beginning or at the end of the IFA (Table 2): 

Move 1 Introducing the aims and scope of the journal (ob) 
Move 3 Clarifying the types of contributions/articles accepted (ob) 
Introducing “who we are” and “what we do” is crucial for both editors of jour-

nals and their potential authors. Both moves are key sections of the “Introduc-
tion” phase in the authors’ submission journey. Normally, journals prefer to in-
troduce the journal briefly (name and year of first publication) and then inform 
the authors concretely of the aim and scope. For example, IF6 clarifies that its 
domains covered include “first and second language acquisition in naturalistic as 
well as tutored contexts, including second, foreign, and heritage language, bi-/ 
multilingual education, immersion programs, and study abroad”. Move 3 usually 
follows move 1, aiming to share information about the types of articles suitable 
for the journals, using similar statements such as “We accept original submis-
sions in the following categories...” (IPF6).  

Move 14 Sharing contact information for additional inquiries (ob) 
At the end of the IFA, journals provide additional information for authors 

who might wish to make enquiries-contact details of the journal editor(s). Typi-
cally, contact information includes the name, email address and/or location of 
the journal’s point of contact (IFA24, IFA25).  
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• The promotional moves 
The promotional moves are usually present in commercial genres, such as in 

all types of advertisement, web homepages of brands, or social media content 
posted by companies, where the rhetoric actors (or rhetors) would help obtain 
competitive advantages over other competitive rhetors (Lorenzo-Dus, 2006; San-
jurjo-González et al., 2014). Some studies also indicate that even academic insti-
tutions have begun to use promotional texts to gain competitive advantages 
(Osman, 2008; Kim, 2021). 

Though most of the linguistics journals in IFA corpus do not charge authors 
for submissions, they still have the motivation to encourage their potential au-
thors to submit high-quality articles and to publish more reliable academic con-
tributions from them. In this research, statements including “strongly recom-
mended and encouraged” or “attracting authors to choose typical journal” with 
strong emotion are defined as promotional. In this study, Move 2 is identified as 
promotional move: 

Move 2 Indicating the benefits or free services provided to authors (op) 
Some journals point out the benefits they could provide to their authors. 

IFA17, for example, dedicates a whole paragraph to outline the benefits for its 
authors, such as “free PDFs, a liberal copyright policy, special discounts on El-
sevier publications and much more”. 
• The mixed move: Informing authors about and inviting them to choose open 

access 
A single mixed move draws my attention during the generic move analysis: 

Informing authors about and inviting them to choose open access (move 8). 
This mixed move indicates both informative and promotional communication 
purposes. The information stated in the move seems to be rather neutral and op-
tional for readers; however, “strong recommendation” is already implied (see the 
example below):  

“Open Access: You have the option to publish open access in this journal via 
our Open Select publishing program. Publishing open access means that your 
article will be free to access online immediately on publication, increasing the vi-
sibility, readership, and impact of your research (informative). Articles pub-
lished Open Select with Taylor & Francis typically receive 32% more citations 
and over 6 times as many downloads compared to those that are not published 
Open Select (promotional)” (IFA 20). 

The underlined sentence shows the objectivity and neutrality of the journals 
informing their target authors about the options concerning “open access”. 
However, the sentences that follow are somewhat “promotional” in comparison. 
The journal presents persuasive data to support its argument that choosing to 
publish open access with its publisher could be a wise decision. 

4.2. Semantic Field Analysis of IFA: Lexico-Semantic Resources for  
Diverse Communicative Purposes 

With the semantic analytical tool USAS embedded in WMatrix4, we take a dee-
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per look into the content of IFA to identify the lexico-semantic resources. Alto-
gether, 21 discourse fields with 191 subgroups (category labels) are identified by 
Wmatrix4 according to the top 1000 word list generated by AntConc 3.5.9. Ad-
ditionally, five most frequent major semantic fields with their category labels 
that appear 10 times or more are listed to form a “panorama” of the lexico- 
semantic resources of IFA (see Table 3 below).  

As mentioned in section 4.1, IFA has multiple communicative purposes. This 
so-called “interdiscursivity” (Lam, 2013) can also be discovered in the use of lex-
ico-semantic resources within IFA. We identify three main images of the IFA con-
structed by journals: IFA as an outline of the submission requirements of a jour-
nal, IFA as a publication’s academic statement, and IFA as an online web page. 
 

Table 3. The use of lexico-semantic resources in IFA. 

No. Major discourse fields/category labels Examples Frequency of occurrence 

Five major semantic fields 

A General and abstract terms 227 

A9+ Getting and possession accept, receive, have, keep, obtain 23 

A1.1.1 General actions/making process, make, prepare 16 

A9− Giving provide, submit, contribution, offers 16 

A7+ Likely can, may, ensure, possible 14 

A2.2 Cause & Effect/Connection link, result, responsible 13 

Q Language and communication 160 

Q2.2 Speech acts declare, acknowledgement, references 43 

Q1.2 Paper documents and writing manuscripts, text, list, writing 40 

Q3 Language, speech and grammar languages, bilingualism, linguistics, phonetics 19 

Q2.1 Speech: Communicative statement, discussion, summary 18 

Q4.1 The Media: Books authors, readership, publisher 15 

Q4 The Media editor, publishing, reviewer 13 

Z Names and grammar 154 

Z5 Grammatical bin the, to, of, and 70 

Z99 Unmatched Elsevier, http, www, org 36 

X Psychological actions, states and processes 91 

X7+ Wanted requirements, policy, wish, purposes 17 

X2.4 Investigate, examine, test, search research, review, check 16 

X4.2 Mental object: Means, method methodology, ways, system 11 

N Numbers and measurements 76 

N4 Linear order first, prior, previous 13 
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Continued 

Most frequently occurring category labels outside the five major semantic fields 

M6 Location and direction on, where, out, there 18 

Y2 Information technology and computing web, online, software, upload 16 

S8+ Helping guidelines, service, support 16 

O2 Objects generally files, file, products 13 

P1 Education in general teaching, study, academic, education 11 

M2 Putting, pulling, pushing, transporting send, place, deposit 11 

S5+ Belonging to a group institution, association, affiliation 11 

O4.1 General appearance and physical properties image, template, format 10 

 
• IFA as an outline of the submission requirements of a journal 

Results shown in Table 3 reflect the strong stipulating purposes of IFA. In 
other words, a large number of semantic fields are used to express various re-
quirements of journals.  

The most frequent semantic field found in this study’s IFA corpus, “general 
and abstract terms (A)”, indicates the stipulating and requiring image por-
trayed by journals. Twenty-three words on the word list belong to “Getting 
and possession (A9+)” field, including “accept”, “receive”, “have”, “keep”, 
“obtain”, etc. Normally, these words are used to outline the conditions of 
submissions for contributors. Taking the word “accept” as an example. We ex-
plore the context of usage for this word using AntConc. The results below 
show that (Figure 2), most of the subjects who actively “accept” (not accept) 
submissions, manuscripts, papers, or reviews are “we”, the journals, with cor-
responding conditions. 

The field “General actions/making (A1.1.1)” also indicates the requirements 
related purposes of IFA. Applying words such as “process”, “make”, and “pre-
pare”, journals can regulate the submission procedures that their potential con-
tributors will follow. Interestingly, “Giving (A9−)” is considered as the opposite 
side of “Getting and possession (A9+)”. At this time, most subjects of “Giving 
(A9−)” transfer to “you”, the authors/contributors. Then, the next part of the 
sentence would clarify the requirements for submissions (example of the word 
“provide” in Figure 3). 

Moreover, the major semantic field X, “Psychological actions, states and 
processes”, also contains words that clearly indicate requirements, especially 
within the sub-group “Wanted (X7+)”. Expressions such as “requirements”, 
“policy”, “wish”, and “purposes” under this category can already present that 
IFAs are written as outlines of the submission requirements of journals. 

Seventy-six words grouped into the semantic field N, “Numbers and mea-
surements” could also be understood as elements that help build the precise and 
highly demanding image of the journals and their IFA. 
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Figure 2. Concordance results of the word “accept” in the field “Getting and possession 
(A9+)”.    
 

 
Figure 3. Concordance results of the word “provide” in the field “Giving (A9−)”. 

 

• IFA as a publication’s academic statement 
The IFA image found in this study is academic statement. Due to the sam-

ple selected of IFA corpus in this study, IFA image as a linguistic-themed aca-
demic statement could be identified. Major semantic field “Language and com-
munication (Q)” can best reflect this image. Forty-three words on the word list 
are categorized into Q2.2 “Speech acts”, such as “declare”, “acknowledgement”, 
and “references”. Similarly, words such as “statement”, “discussion”, and “sum-
mary” tagged as Q2.1 “Speech: Communicative” take up 18 positions on the top 
1000-word list. Those words could prove the statement image and the speech 
characteristic of IFA. Further, words in both “The Media: Books (Q4.1)” and 
“The Media (Q4)” could provide more information, especially about the partici-
pants of IFA statements. “Authors”, “editors”, “readership”, and “publisher” re-
veal the rhetors and interpreters of IFA statements. The sub-group under the 
major semantic field Q, “Paper documents and writing (Q1.2)” could also di-
rectly reflect the academic features of IFA. Moreover, Q3, “Language, speech and 
grammar Languages”, is a category label suggesting the common theme of the 
IFA corpus, since the IFA corpus in this study is constructed by 25 linguistics 
journals. So, there is no surprise seeing typical words within this sub-group such 
as “bilingualism”, “linguistics”, and “phonetics”.  
• IFA as an online web page 

Since all the IFAs are collected from the websites of linguistics journals, 
IFAs are “born to be” web pages. With the digitization of journal submission 
processes, contributors are able to use online systems or e-mails to submit their 
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works. This is noticed in several semantic fields and relevant category labels.  
The most self-evident sub-group of semantic field is Y2, “Information 

technology and computing”. Words belonging to this category directly construct 
the image of IFA as web page: “Web”, “online”, “software”, “upload”, etc.  

Thirty-six words under the category label Z99, “Unmatched”, are also 
worth deeper study. A number of unmatched words are e-words, such as “http”, 
“www”, and “org”. They appear in a form of website links (see the concordance 
results of “www” in Figure 4). 

4.3. Multimodal Analysis: IFA Modes for Diverse Communicative  
Purposes 

From the perspective of multimodality, different modes are combined for people 
to communicate with each other and express themselves (Kress, 2009). In this 
section, we explore how the rhetors of IFA achieve their diverse communicative 
purposes through multiple modes. As introduced in the methodology, inspired 
by the genre and multimodality model of Liu (2021), we investigate IFA’s appli-
cation of multimodality by focusing on the use of three modes, namely, bold, 
images, and hyperlinks. 
• The use of bold typeface in IFA 

The bold typeface is always applied by rhetors to stress certain arguments 
(Thomas, 2014) and to realize the meanings of “emphasis” (Lemke, 1998; Kress, 
2009). Through the analysis of bold characters in IFA, we are able to identify 
statements that are more important than others for journals. 

A review of the IFA corpus again reveals that all the section titles indicating 
obligatory moves are presented in bold font. From the perspective of commu-
nicative purposes, all the section titles of stipulating moves are in bold, showing 
that journals value contributors’ compliance to norms and policies. Further, 
some keywords indicating certain formats or reference styles are indicated in 
bold. In contrast, only some parts of informative and promotional moves are in 
bold, specifically, move 8 (Informing authors about and inviting them to choose 
open access-ob) and move 14 (Sharing contact information for additional inqui-
ries-ob).  
• The use of images in IFA 

An image is a relatively vivid mode compared to text and can attract readers’ 
attention at first sight. This mode is most frequently used in advertisements, so-
cial media platforms, and other circumstances with a strong need for attention 
(Guo & Feng, 2017; Ananda et al., 2019; Liu et al., 2020). An overview of the IFA 
corpus of this study reveals that images are not used frequently on IFA web pages. 
Images, more specifically, icons, merely appear in certain promotional move and 
informative-promotional mixed move, namely in move 2 (Indicating the benefits 
or free services provided to the authors-op) and move 8 (Informing authors about 
and inviting them to choose open access-ob). On the contrary, there are very few 
images used in the stipulating moves. Thus, the IFA corpus of this study only in-
cluded colorful images wherever the intent is promotional (Figure 5). 
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Figure 4. Concordance results of “www” in “Unmatched (Z99)”.    
 

 
Figure 5. The use of images of Move 8 on the IFA web page (IFA5).    
 
• The use of hyperlinks in IFA 

Hyperlinks are a mode “exclusive” to online genres. By clicking on the hyper-
link on one web page users can easily access another web page. Normally, hyper-
links on web pages provide more detailed information or supplementary material 
related to the contents of the present page.  

A hyperlink is a mode that appears most frequently on the web pages of IFA. In 
every move of IFA, hyperlinks are attached by editors. Especially in the case of 
stipulating moves of IFA, such as Move 4 (Stressing the ethical publishing re-
quirements and policies of the journal-ob), and move 9 (Instructing authors to 
adhere to the review policies and submission procedure-ob), hyperlinks direct 
readers to access further information or fill out required forms. As for informa-
tive and promotional moves, most of the hyperlinks are presented in the section 
that focuses on open access (move 8). An example of the use of hyperlinks in 
multiple IFA moves is provided in Figure 6 below. 
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Figure 6. The use of hyperlinks in multiple moves on the IFA web page (IFA15).    

 
In general, the use of three modes (bold typeface, images and hyperlinks) in 

IFA varies based on different communicative purposes. In stipulating moves, 
bold typeface and hyperlinks are the major modes used by journals to clarify, 
emphasize and justify their rigorous expectations. In contrast, images are espe-
cially concentrated in promotional moves to draw the attention of potential au-
thors and encourage them to contribute to their journals. 

5. Discussion 

As mentioned in the materials and methods section, this study takes an analyti-
cal view of a self-constructed IFA corpus, and employs CGA and MSS perspec-
tives to focus on both text-internal and text-external components and semiotic 
resources in IFA. Thus, in the following sections, text-internal and text-external 
findings are further discussed. 

5.1. Consistent Purposes through Divergent Forms 

All Roads Lead to Rome. The shared major communicative purposes (i.e., stipu-
lating, informing and promoting) of IFA among journals are realized through 
specific moves, semantic fields, and semiotic modes. The threefold analysis 
points out that IFA, as a special genre created by the editors of the journal, has 
the main communicative purpose of stipulating journal requirements. To realize 
this major goal through the IFA, editors of journals provide requirements using 
most of the moves listed in Table 2. Furthermore, in terms of the use of lex-
ico-semantic resources, editors also tend to use words from semantic domains 
that can express their requirements to the contributors. Additionally, modes 
such as bold typeface and hyperlinks clearly show the rigor of the journals con-
cerning their policies and requirements. 

The IFA corpus in this study also shows an inconsistency between commu-
nicative tools and aims. Although from the perspective of move analysis, IFA has 
other communicative purposes (promotional and informative purposes), these 
purposes do not achieve “complete consistency” across threefold forms. Taking 
the example of promotional purposes, though eyes-catching images indicate the 
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presence of multimodal forms, there is a lexical absence of promotional purposes 
in the lexico-semantic dimension.  

5.2. The Power Inequality between Editors and Authors 

As mentioned before, linguistic scholars have already noticed the power inequa-
lity in the field of academic publishing (Canagarajah, 2003; Lillis et al., 2010; 
Hyland, 2016). This study highlights the power play in the communication be-
tween editors and their potential authors in IFA. From the perspective of CGA, 
the results of this study indicate that editors, as writers of IFA and rhetors of IFA 
statements, often have greater powers over authors. Equipped with structural, 
content-related, and semiotic communicative tools, editors from journals could 
construct their authority relative to authors through IFA. Rigorous submission 
policies and detailed submission instructions bring clarity to the submission 
process, but could also result in pressure on contributors. This unequal power 
may be due to the unequal reliance of one party on the other: as editors of lin-
guistic journals with high impact factor, they may receive a large number of 
high-quality submissions every day and have the right to select and decide, while 
the contributors need to wait in most cases.  

This study also highlights that the power relationship between editors and 
authors will not remain unchanged in IFA: when journals attempt to achieve its 
promotional communicative purposes, the power relationship between both 
parties indicates a “situational transform”, which means, under certain circums-
tances, the power of editors is inferior relative to their potential authors. Move 8 
(Informing authors about and inviting them to choose open access-ob) is a great 
example of the presence of situational power-transform. In this move, editors 
are trying their best to persuade their contributors to open the access for the 
benefit of the publishers and journals. 

6. Conclusion 

The present study tries to uncover the black box of the communication process 
of IFA using a threefold analytical framework from the perspective of CGA and 
MSS. Three key communicative purposes of IFA are identified in self-constructed 
corpus of the study, namely, the stipulating, informative and promotional pur-
poses. Results derived from the threefold analysis also prove that the major 
communicative purpose of stipulating submission requirements, is realized suc-
cessfully through content-related, lexico-semantic, and semiotic communicative 
resources, while the other two purposes are sometimes ignored. Relating the 
findings in text with the social context of international article submission, we 
determined that a presence of power inequality between the editors and the con-
tributors is also communicative-purpose-related. Editors as rhetors have greater 
power over their contributors when they are stipulating the submission re-
quirements. However, when the rhetors attempt to encourage contributors to 
make an optional contribution to their journals (promotional purposes), the 
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power transfers. At this time, editors are at power inferior compared to their ex-
pected contributors.  

The findings of this study bring theoretical as well as practical contributions. 
First, the newly introduced analytical framework adopted from the CGA and 
MSS could be applied in other communication circumstances for a deep look 
into the rhetorical processes. In addition, this study expands the previous under-
standing of the power inequality in scholarly publishing, from the perspective of 
linguistic inequality to the perspective of social-role inequality (editor-contributor).  

These results may also provide both journal editors and contributors with 
feasible suggestions. Concerning the application of lexico-semantic resources in 
IFAs, editors could apply more words to express their informative and promo-
tional purposes, and moderate the use of words that convey stipulations and re-
quirements. The over-emphasis of stipulation may strengthen contributors’ 
feeling of power inequality and thus decrease the affinity of journals. As for the 
dimension of multimodality, more icons could be included in the web pages of 
IFA to grab contributors’ attention, not only for promotional intentions but also 
for stipulating and informative purposes. As for the contributors, this study may 
help them better understand the intentions of the submission demanders. Keep-
ing in mind the communicative purposes and their outward linguistic expres-
sions, contributors are able to assess and filter out the information that is more 
important for the submission. They can be more aware of the submission re-
quirements, further information and even promotional traits of journals. In this 
way, this study tries to relieve the expectation mismatch between journal editors 
and authors. 

As for the future direction of this study, we would like to expand the IFA 
corpus, since the IFAs in the present corpus are mainly from giant publishers 
(Elsevier, Wiley, Springer, etc.), and sometimes share similar information under 
the guidance of the same publishers. A cross-cultural analysis would be benefi-
cial in future research, too, as being aware of the cross-cultural similarities and 
differences would better instruct authors from non-English speaking countries 
to submit paper at home and abroad. 

Conflicts of Interest 

The authors declare no conflicts of interest regarding the publication of this pa-
per. 

References 
Ananda, R., Fitriani, S. S., Samad, I. A., & Patak, A. A. (2019). Cigarette Advertisements: 

A Systemic Functional Grammar and Multimodal Analysis. Indonesian Journal of Ap-
plied Linguistics, 8, 616-626. https://doi.org/10.17509/ijal.v8i3.15261 

Anthony, L. (2018). Introducing English for Specific Purposes. Routledge. 

Bhatia, V. K. (2004). Worlds of Written Discourse: A Genre-Based View. Bloomsbury 
Publishing. 

Bhatia, V. K. (2015). Critical Genre Analysis: Theoretical Preliminaries. HERMES-Journal 

https://doi.org/10.4236/ojml.2024.142007
https://doi.org/10.17509/ijal.v8i3.15261
https://doi.org/10.17509/ijal.v8i3.15261
https://doi.org/10.17509/ijal.v8i3.15261


X. Y. Zhang, X. M. Liu 
 

 

DOI: 10.4236/ojml.2024.142007 136 Open Journal of Modern Linguistics 
 

of Language and Communication in Business, 54, 9-20.  
https://doi.org/10.7146/hjlcb.v27i54.22944 

Bhatia, V. K. (2016). Critical Genre Analysis: Investigating Interdiscursive Performance 
in Professional Practice. Taylor & Francis. 

Biber, D. (1993). Representativeness in Corpus Design. Literary and Linguistic Compu-
ting, 8, 243-257. https://doi.org/10.1093/llc/8.4.243 

Canagarajah, A. S. (2003). Resisting Linguistic Imperialism in English Teaching. Oxford 
University Press. 

Cerejo, C. (2014). International Journal Editors and East Asian Authors: Two Surveys. 
Learned Publishing, 27, 63-75. https://doi.org/10.1087/20140110 

D’Souza, B., Kulkarni, S., & Cerejo, C. (2018). Authors’ Perspectives on Academic Pub-
lishing: Initial Observations from a Large-Scale Global Survey. Science Editing, 5, 
39-43. https://doi.org/10.6087/kcse.116 

Frankenberg-Garcia, A., Flowerdew, L., & Aston, G. (Eds.) (2011). New Trends in Cor-
pora and Language Learning. A& C Black. 

Garfield, E. (1999). Journal Impact Factor: A Brief Review. CMAJ, 161, 979-980. 

Garfield, E. (2006). The History and Meaning of the Journal Impact Factor. JAMA, 295, 
90-93. https://doi.org/10.1001/jama.295.1.90 

Giofrè, D., Cumming, G., Fresc, L., Boedker, I., & Tressoldi, P. (2017). The Influence of 
Journal Submission Guidelines on Authors’ Reporting of Statistics and Use of Open 
Research Practices. PLOS ONE, 12, e0175583.  
https://doi.org/10.1371/journal.pone.0175583 

Guo, F., & Feng, X. (2017). A Multimodal Discourse Analysis of Advertisements-Based 
on Visual Grammar. Journal of Arts and Humanities, 6, 59-69.  
https://doi.org/10.18533/journal.v6i3.1132 

Hartse, J. H., & Kubota, R. (2014). Pluralizing English? Variation in High-Stakes Aca-
demic Texts and Challenges of Copyediting. Journal of Second Language Writing, 24, 
71-82. https://doi.org/10.1016/j.jslw.2014.04.001 

Henshall, A. C. (2012). English as an International Language and Language Policies in 
Economics Journals. Revista Anglo Saxonica, Série III, No. 4, 131-164. 

Henshall, A. C. (2018). English Language Policies in Scientific Journals: Signs of Change 
in the Field of Economics. Journal of English for Academic Purposes, 36, 26-36.  
https://doi.org/10.1016/j.jeap.2018.08.001 

Hewings, M. (2007). An ‘Important Contribution’ or ‘Tiresome Reading’? A Study of 
Evaluation in Peer Reviews of Journal Article Submissions. Journal of Applied Linguis-
tics, 1, 247-274. https://doi.org/10.1558/japl.v1i3.247 

Hyland, K. (2016). Academic Publishing and the Myth of Linguistic Injustice. Journal of 
Second Language Writing, 31, 58-69. https://doi.org/10.1016/j.jslw.2016.01.005 

Jin, B. (2020). English Language Requirements in the Current International Scientific 
Publishing World: A Content Analysis of Submission Guidelines in Chemical Engi-
neering. Iberica, No. 40, 59-73. 

Kim, S. Y. (2021). College Disability Support Offices as Advertisements: A Multimodal 
Discourse Analysis. Discourse Studies, 23, 166-190.  
https://doi.org/10.1177/1461445620966921 

Kress, G. (2009). Multimodality: A Social Semiotic Approach to Contemporary Commu-
nication. Routledge. 

Kress, G., & Van Leeuwen, T. (2001). Multimodal Discourse. The Modes and Media of 

https://doi.org/10.4236/ojml.2024.142007
https://doi.org/10.7146/hjlcb.v27i54.22944
https://doi.org/10.7146/hjlcb.v27i54.22944
https://doi.org/10.7146/hjlcb.v27i54.22944
https://doi.org/10.1093/llc/8.4.243
https://doi.org/10.1093/llc/8.4.243
https://doi.org/10.1093/llc/8.4.243
https://doi.org/10.1093/llc/8.4.243
https://doi.org/10.1087/20140110
https://doi.org/10.1087/20140110
https://doi.org/10.1087/20140110
https://doi.org/10.1087/20140110
https://doi.org/10.6087/kcse.116
https://doi.org/10.6087/kcse.116
https://doi.org/10.6087/kcse.116
https://doi.org/10.6087/kcse.116
https://doi.org/10.1001/jama.295.1.90
https://doi.org/10.1001/jama.295.1.90
https://doi.org/10.1001/jama.295.1.90
https://doi.org/10.1371/journal.pone.0175583
https://doi.org/10.1371/journal.pone.0175583
https://doi.org/10.1371/journal.pone.0175583
https://doi.org/10.18533/journal.v6i3.1132
https://doi.org/10.18533/journal.v6i3.1132
https://doi.org/10.18533/journal.v6i3.1132
https://doi.org/10.1016/j.jslw.2014.04.001
https://doi.org/10.1016/j.jslw.2014.04.001
https://doi.org/10.1016/j.jslw.2014.04.001
https://doi.org/10.1016/j.jslw.2014.04.001
https://doi.org/10.1016/j.jeap.2018.08.001
https://doi.org/10.1016/j.jeap.2018.08.001
https://doi.org/10.1016/j.jeap.2018.08.001
https://doi.org/10.1558/japl.v1i3.247
https://doi.org/10.1558/japl.v1i3.247
https://doi.org/10.1558/japl.v1i3.247
https://doi.org/10.1558/japl.v1i3.247
https://doi.org/10.1016/j.jslw.2016.01.005
https://doi.org/10.1016/j.jslw.2016.01.005
https://doi.org/10.1016/j.jslw.2016.01.005
https://doi.org/10.1016/j.jslw.2016.01.005
https://doi.org/10.1177/1461445620966921
https://doi.org/10.1177/1461445620966921
https://doi.org/10.1177/1461445620966921


X. Y. Zhang, X. M. Liu 
 

 

DOI: 10.4236/ojml.2024.142007 137 Open Journal of Modern Linguistics 
 

Contemporary Communication. Arnold. 

Lam, P. W. (2013). Interdiscursivity, Hypertextuality, Multimodality: A Corpus-Based 
Multimodal Move Analysis of Internet Group Buying Deals. Journal of Pragmatics, 51, 
13-39. https://doi.org/10.1016/j.pragma.2013.02.006 

Lemke, J. L. (1998). Multiplying Meaning: Visual and Verbal Semiotics in Scientific Text. 
In J. R. Martin, & R. Veel (Eds.), Reading Science (pp. 87-113). Routledge. 

Li, Y. (2006). A Doctoral Student of Physics Writing for Publication: A Sociopolitical-
ly-Oriented Case Study. English for Specific Purposes, 25, 456-478.  
https://doi.org/10.1016/j.esp.2005.12.002 

Lillis, T., Magyar, A., & Robinson-Pant, A. (2010). An International Journal’s Attempts to 
Address Inequalities in Academic Publishing: Developing a Writing for Publication 
Programme. Compare, 40, 781-800. https://doi.org/10.1080/03057925.2010.523250 

Liu, J. (2021). Video or Perish? An Analysis of Video Abstract Author Guidelines. Journal 
of Librarianship and Information Science, 54, 230-238.  
https://doi.org/10.1177/09610006211006774 

Liu, L., Dzyabura, D., & Mizik, N. (2020). Visual Listening in: Extracting Brand Image 
Portrayed on Social Media. Marketing Science, 39, 669-686.  
https://doi.org/10.1287/mksc.2020.1226 

Lorenzo-Dus, N. (2006). Buying and Selling: Mediating Persuasion in British Property 
Shows. Media, Culture & Society, 28, 739-761.  
https://doi.org/10.1177/0163443706067024 

Marks, D. F. (2010). Publication Guidelines for Intervention Studies in the Journal of 
Health Psychology. Journal of Health Psychology, 15, 5-7.  
https://doi.org/10.1177/1359105309350975 

McKinley, J., & Rose, H. (2018). Conceptualizations of Language Errors, Standards, 
Norms and Nativeness in English for Research Publication Purposes: An Analysis of 
Journal Submission Guidelines. Journal of Second Language Writing, 42, 1-11.  
https://doi.org/10.1016/j.jslw.2018.07.003 

Meadows, M., Dietz, T., & Vandermotten, C. (2016). A Perspective on Problems and 
Prospects for Academic Publishing in Geography. Geo: Geography and Environment, 
3, e00016. https://doi.org/10.1002/geo2.16 

Mudrak, B. (2013). Understanding the Needs of International Authors. Learned Publish-
ing, 26, 139-147. https://doi.org/10.1087/20130212 

Mungra, P., & Webber, P. (2010). Peer Review Process in Medical Research Publications: 
Language and Content Comments. English for Specific Purposes, 29, 43-53.  
https://doi.org/10.1016/j.esp.2009.07.002 

Mustillo, S. A., Lizardo, O. A., & McVeigh, R. M. (2018). Editors’ Comment: A Few 
Guidelines for Quantitative Submissions. American Sociological Review, 83, 1281-1283. 
https://doi.org/10.1177/0003122418806282 

Osman, H. (2008). Re-Branding Academic Institutions with Corporate Advertising: A 
Genre Perspective. Discourse & Communication, 2, 57-77.  
https://doi.org/10.1177/1750481307085577 

Pappas, C. C. (2006). The Information Book Genre: Its Role in Integrated Science Literacy 
Research and Practice. Reading Research Quarterly, 41, 226-250.  
https://doi.org/10.1598/RRQ.41.2.4 

Plakhotnik, M. S. (2021). Communication Clarity in Calls for Papers Issued by Journal 
Special Issues: First Impressions Matter. Learned Publishing, 34, 156-163.  
https://doi.org/10.1002/leap.1337 

https://doi.org/10.4236/ojml.2024.142007
https://doi.org/10.1016/j.pragma.2013.02.006
https://doi.org/10.1016/j.pragma.2013.02.006
https://doi.org/10.1016/j.pragma.2013.02.006
https://doi.org/10.1016/j.esp.2005.12.002
https://doi.org/10.1016/j.esp.2005.12.002
https://doi.org/10.1016/j.esp.2005.12.002
https://doi.org/10.1080/03057925.2010.523250
https://doi.org/10.1080/03057925.2010.523250
https://doi.org/10.1080/03057925.2010.523250
https://doi.org/10.1080/03057925.2010.523250
https://doi.org/10.1177/09610006211006774
https://doi.org/10.1177/09610006211006774
https://doi.org/10.1177/09610006211006774
https://doi.org/10.1287/mksc.2020.1226
https://doi.org/10.1287/mksc.2020.1226
https://doi.org/10.1287/mksc.2020.1226
https://doi.org/10.1177/0163443706067024
https://doi.org/10.1177/0163443706067024
https://doi.org/10.1177/0163443706067024
https://doi.org/10.1177/1359105309350975
https://doi.org/10.1177/1359105309350975
https://doi.org/10.1177/1359105309350975
https://doi.org/10.1016/j.jslw.2018.07.003
https://doi.org/10.1016/j.jslw.2018.07.003
https://doi.org/10.1016/j.jslw.2018.07.003
https://doi.org/10.1002/geo2.16
https://doi.org/10.1002/geo2.16
https://doi.org/10.1002/geo2.16
https://doi.org/10.1002/geo2.16
https://doi.org/10.1087/20130212
https://doi.org/10.1087/20130212
https://doi.org/10.1087/20130212
https://doi.org/10.1087/20130212
https://doi.org/10.1016/j.esp.2009.07.002
https://doi.org/10.1016/j.esp.2009.07.002
https://doi.org/10.1016/j.esp.2009.07.002
https://doi.org/10.1177/0003122418806282
https://doi.org/10.1177/0003122418806282
https://doi.org/10.1177/0003122418806282
https://doi.org/10.1177/1750481307085577
https://doi.org/10.1177/1750481307085577
https://doi.org/10.1177/1750481307085577
https://doi.org/10.1598/RRQ.41.2.4
https://doi.org/10.1598/RRQ.41.2.4
https://doi.org/10.1598/RRQ.41.2.4
https://doi.org/10.1002/leap.1337
https://doi.org/10.1002/leap.1337
https://doi.org/10.1002/leap.1337


X. Y. Zhang, X. M. Liu 
 

 

DOI: 10.4236/ojml.2024.142007 138 Open Journal of Modern Linguistics 
 

Rayson, P. (2008). From Key Words to Key Semantic Domains. International Journal of 
Corpus Linguistics, 13, 519-549. https://doi.org/10.1075/ijcl.13.4.06ray 

Sanjurjo-González, H., Labrador, B., Ramón, N., & Alaiz-Moretón, H. (2014). Rhetorical 
Structure and Persuasive Language in the Subgenre of Online Advertisement. English 
for Specific Purposes, 34, 38-47. https://doi.org/10.1016/j.esp.2013.10.002 

Swales, J. (1990). Genre Analysis: English in Academic and Research Settings. Cambridge 
University Press. 

Tao, K. M., Li, X. Q., Zhou, Q. H., Moher, D., Ling, C. Q., & Yu, W. F. (2011). From 
QUOROM to PRISMA: A Survey of High-Impact Medical Journals’ Instructions to 
Authors and a Review of Systematic Reviews in Anesthesia Literature. PLOS ONE, 6, 
e27611. https://doi.org/10.1371/journal.pone.0027611 

Thomas, M. (2014). Evidence and Circularity in Multimodal Discourse Analysis. Visual 
Communication, 13, 163-189. https://doi.org/10.1177/1470357213516725 

Thomson-Reuters (2012). Global Publishing: Changes in Submission Trends and the Im-
pact on Scholarly Publishers.  
http://scholarone.com/media/pdf/globalpublishing_wp.pdf  

Yu, D., & Bondi, M. (2019). A Genre-Based Analysis of Forward-Looking Statements in 
Corporate Social Responsibility Reports. Written Communication, 36, 379-409.  
https://doi.org/10.1177/0741088319841612 

 

https://doi.org/10.4236/ojml.2024.142007
https://doi.org/10.1075/ijcl.13.4.06ray
https://doi.org/10.1075/ijcl.13.4.06ray
https://doi.org/10.1075/ijcl.13.4.06ray
https://doi.org/10.1016/j.esp.2013.10.002
https://doi.org/10.1016/j.esp.2013.10.002
https://doi.org/10.1016/j.esp.2013.10.002
https://doi.org/10.1016/j.esp.2013.10.002
https://doi.org/10.1371/journal.pone.0027611
https://doi.org/10.1371/journal.pone.0027611
https://doi.org/10.1371/journal.pone.0027611
https://doi.org/10.1371/journal.pone.0027611
https://doi.org/10.1177/1470357213516725
https://doi.org/10.1177/1470357213516725
https://doi.org/10.1177/1470357213516725
https://doi.org/10.1177/1470357213516725
http://scholarone.com/media/pdf/globalpublishing_wp.pdf
https://doi.org/10.1177/0741088319841612
https://doi.org/10.1177/0741088319841612
https://doi.org/10.1177/0741088319841612

	What Do Journals Mean? A Genre-Based Analysis of “Instructions for Authors” in Linguistic Journals
	Abstract
	Keywords
	1. Introduction
	2. Literature Review
	2.1. Studies on IFA from Perspectives of Linguistics
	2.2. Critical Genre Analysis, Multimodal Social Semiotic Analysis, and Communicative Purposes
	2.3. Directions for the Present Study

	3. Material and Methods
	3.1. The IFA Corpus
	3.2. Methods and Procedures

	4. Results
	4.1. Move Analysis: IFA Moves for Diverse Communicative Purposes
	4.2. Semantic Field Analysis of IFA: Lexico-Semantic Resources for Diverse Communicative Purposes
	4.3. Multimodal Analysis: IFA Modes for Diverse Communicative Purposes

	5. Discussion
	5.1. Consistent Purposes through Divergent Forms
	5.2. The Power Inequality between Editors and Authors

	6. Conclusion
	Conflicts of Interest
	References

