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Abstract 
This study examines the mediating effect of competitive advantage on the re-
lationship between entrepreneurial orientation and performance of women- 
owned enterprises and creates a model. The study is conducted in four dis-
tricts of Gandaki Province, Nepal, with a sample size of 212 women-owned 
enterprises via stratified sampling. The study employs a quantitative research 
design. The data was collected via telephone interaction and e-mail. The SPSS 
and AMOS were applied to evaluate the data. The finding of this study shows 
that: there is a significant positive effect of proactiveness and competitive ag-
gressiveness on performance. Similarly, proactiveness, innovativeness, com-
petitive aggressiveness, and autonomy have a positive effect on competitive 
advantage. Likewise, there is a significant positive effect of competitive ad-
vantage on performance. In the same way, competitive advantage mediates the 
relationship between entrepreneurial orientation (proactiveness, innovative-
ness, competitive aggressiveness, autonomy) and performance. Evaluating the 
structural equation model shows that proactiveness, innovativeness, and com-
petitive aggressiveness have a relationship with performance. Correspondingly, 
proactiveness, innovativeness, competitive aggressiveness, and autonomy have 
a relationship with a competitive advantage, and competitive advantage also 
has a relationship with performance. Thus, a model is created. 
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1. Introduction 

The state of the business environment is changing day by day. Today’s rapid 
growth of new technology and complex global economy has made business chal-
lenging to survive and achieve success in the competitive market environment. 
To gain a position in business is essential for a business to be entrepreneurial in 
nature (Wiklund & Shepherd, 2011). Conferring Covin and Slevin (1989), en-
trepreneurial firms are the firms where the top-level manager has entrepreneuri-
al management styles, operating management philosophy, firm’s strategic deci-
sion, and focus on entrepreneurial orientation. The firms where entrepreneurial 
orientation persists can lead to a better competitive position and firm’s perfor-
mance (Mahmood & Hanafi, 2013). To tackle this competitive market environ-
ment, for the survival of the business, a firm must obtain advantages over the 
competitors (Zeebaree & Siron, 2017). In today’s world, women’s entrepreneur-
ship has been widely recognized and accepted as the most important for eco-
nomic development (Bhandari & Amponstira, 2020). Women entrepreneurs are 
the person who has an eagerness to do something with acceptance of all ob-
stacles. In Nepal, 29.8 percentage of enterprises are owned by women 247,882 
according to the National Economic Census 2018 (Government of Nepal, 2019).  

The entrepreneurial nature generates a possible source of competitive advan-
tages and the strength to catch the success of women-owned enterprises. How-
ever, still, women entrepreneurs are oblivious about the value and appropriate 
implementation of entrepreneurial orientation, leading a business forward with 
a competitive advantage in the current scenarios. There are abundant studies 
about the entrepreneurial orientation and firm’s performance in different sectors 
of Nepal (Gautam, 2016; Chitrakar, 2019; Bhandari & Amponstira, 2020); afore-
said, there is a lack of study about the role of competitive advantages. However, 
the specific research on entrepreneurial orientation, the performance of wom-
en-owned enterprises with mediating roles of competitive advantage will fill this 
paper’s research gap. This study is based on the concepts of Lumpkin and Dess, 
five dimensions of entrepreneurial orientation, that are proactiveness, risk-taking, 
competitive aggressiveness, autonomy, and innovativeness (Lumpkin & Dess, 
1996). And competitive advantage has differentiated product, market sensing, 
and market responsiveness (Ramaswami, Bhargava, & Srivastava, 2004), and per-
formance has customer retention, product and service effectiveness, and reputa-
tion (Spillan & Parnell, 2006).  

Entrepreneurial orientation is crucial for an entrepreneurial firm (Fairoz et al., 
2010). Entrepreneurial development is rise where there is extension and progress 
of women entrepreneurs. This study aims to create a model and examine the 
mediating effect of competitive advantage on the relationship between entrepre-
neurial orientation and performance of women-owned enterprises. This study 
provides useful insights to the women entrepreneurs to be entrepreneurially orien-
tated with a competitive advantage.  
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The study’s main contribution is that the relationship between entrepreneur 
orientation and performance of enterprises is available, but the mediating role of 
competitive advantage of women-owned enterprises is in a new context. The li-
mitation of the study is that it includes only women-owned enterprises, but fur-
ther study can be done on the comparison of men and women-owned enterpris-
es. The study is done only in the limited area of the study. The paper is orga-
nized as first, the study introduction. Second, a literature review of the relation-
ship between the variables. Third, a short description of the research methodol-
ogy. Fourth, the result and discussion of the study. And finally, the conclusion 
and recommendation of the study. 

2. Literature Review 

Hereunder, the brief literature discusses the relationship between entrepreneuri-
al orientation, competitive advantage, and firm performance.  

2.1. Relationship between Entrepreneurial Orientation and  
Firm’s Performance 

Nowadays, the interest in entrepreneurship is in a rapid growth phase as proper 
utilization of the entrepreneurship concept can boost the performance of estab-
lished and new enterprises (Covin & Slevin, 1991). The relationship between en-
trepreneurial orientation and a firm’s performance has been broadly deliberated 
conceptually and empirically (Lumpkin & Dess, 1996; Fairoz et al., 2010), and 
the majority were stated a positive relationship. It is charming to study the rela-
tionship between entrepreneurial orientation and a firm’s performance (Covin, 
Green, & Slevin, 2006). The firms with having entrepreneurial orientation can 
perform better (Shehu & Mahmood, 2014) as well as linked with the success in 
term size and economic growth (Tang et al., 2007). Each dimension of entrepre-
neurial orientation affects a firm’s performance as innovativeness leads a firm to 
generate new ideas and creativity. In the study, Bhandari and Amponstira (2020) 
actively look after the opportunities to enter the market and quickly accomplish 
the goal (Nazdrol, Breen, & Josiassen, 2011). Similarly, risk-taking leads to grab-
bing opportunities that are positively impacting a firm’s success. Competitive 
aggressiveness increases the firm’s competitive position (Lumpkin & Dess, 1996), 
and autonomy motivates employees to act entrepreneurially (Lumpkin, Coglish-
er, & Schneider, 2009). Thus, the study suggests: 

H1: There is a significant positive relationship between entrepreneurial orien-
tation and the performance of women-owned enterprises. 

2.2. Relationship between Competitive Advantage and Firm’s  
Performance 

The achievement of competitive advantage can be predicted to lead a firm’s per-
formance Fahy (2000). Numerous research states that there is a significant rela-
tionship between competitive advantage and a firm’s performance (Wiklund & 
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Shepherd, 2003; Ray, Barney, & Muhanna, 2004). For the management team of 
the firm competitive advantage is the most important point for the survival and 
success of a firm Ma (1999). The research (Wang & Lo, 2003; Neely, 2005) no-
tated that competitive advantage has a significant relation with the performance 
of an organization which is measures by employee development, job satisfaction, 
and customer satisfaction. Competitive advantage helps the firms gain and gen-
erate advantage in performance (Rose, Abdullah, & Ismad, 2010) and achieve the 
advantage consulting to its potential (Ma, 1999). Thus, the study suggests: 

H2: There is a significant positive relationship between competitive advantage 
and performance of women-owned enterprises. 

2.3. Relationship between Entrepreneurial Orientation and  
Competitive Advantage and Firm’s Performance 

The firms where the entrepreneurial orientation is implemented can have a well 
competitive position in the market (Mahmood & Hanafi, 2013). The various 
studies have stated that the firm’s competitive advantage and performance are 
influenced by entrepreneurial behavior (Wiklund & Shepherd, 2003; Zahra & 
Covin, 1995). In the research, Bontis et al. (2009) summarized that the firm’s in-
ternal resource is a significant competitive advantage in small and medium firms. 
For the firm’s performance, entrepreneurial orientation and competitive advan-
tage play an important role (Ibrahim & Mahmood, 2016). In the study (Sirivanh, 
Sukkabot, & Sateeraroj, 2014; Ibrahim & Mahmood, 2016), there is a positive re-
lationship between entrepreneurial orientation and firm’s performance, and com-
petitive advantage positively mediates the relationship between entrepreneurial 
orientation and firm’s performance. Thus, this study suggests: 

H3: There is a significant positive relationship between entrepreneurial orien-
tation and competitive advantage. 

H4: Competitive advantage can mediate the relationship between entrepre-
neurial orientation and performance of women-owned enterprises. 

The discussion above stated that there is a relationship between entrepreneurial 
orientation, competitive advantage, and performance of enterprises. However, 
there is limited study in the mediating effect of competitive advantage in the re-
lationship between entrepreneur orientation and women-owned enterprises’ per-
formance. Thus, the research gap will be fulfilled by the study. 

3. Research Methodology 

This study examines the mediating effect of competitive advantage on the rela-
tionship between entrepreneurial orientation and performance of women-owned 
enterprises and creates a model. This research employs a quantitative research 
design to meet the objectives. This study’s population is women-owned enter-
prises associated with the Chamber of Commerce and Industry in Gandaki Prov-
ince, Nepal. For the sampling, a stratified sample is adopted as it is a suitable 
sampling method for heterogeneous populations (Singh & Masuku, 2014), where 

https://doi.org/10.4236/ojbm.2021.96159


P. Bhandari, F. Amponstira 
 

 

DOI: 10.4236/ojbm.2021.96159 2858 Open Journal of Business and Management 

 

Nawalparasi East, Gorkha, Tanahun, and Myagdi are selected. According to Col-
lier (2020) recommended that 200 sample size is sufficient to test the model and 
applying (Israel, 1992; Yamane, 1967) suggested that at precision level ±7 per-
centage with the level of confidence 95 percentage p-value 0.5 conforms that da-
ta collected from 218 women-owned enterprises is sufficient for the study. The 
questionnaires are developed from the dimension of entrepreneurial orientation 
(Lumpkin & Dess, 1996), competitive advantage (Ramaswami, Bhargava, & Sri-
vastava, 2004), and firms’ performance (Spillan & Parnell, 2006). The data were 
collected via telephone interaction and e-mail. 

Before doing the data collection, the questionnaires are checked and verified 
by five experts using item objective congruence (IOC test), an adjustment is 
made according to experts’ suggestions. For the data analysis, firstly, a prelimi-
nary analysis is done. For missing value, this study does not have any missing 
value; in suspicious response pattern, case 46 is deleted as it has the same re-
sponse pattern, which should be deleted (Hair Jr., Hult, Ringle, & Sarstedt, 
2016). Similarly, Mahalanbis Distance (D2) is done where the cases 178, 92, 47, 
68, and 83 are deleted using a 0.005 level of significance to detect outliners (Hair 
Jr., Black, Babin, & Anderson, 2014). Therefore, the total responses used for the 
study are 212. The value of Cronbach’s Alpha is 0.876, which is greater than 0.70 
(Nunnally & Bernstein, 1994), which accepts the criterion. Secondly, demographic 
analysis is done. Thus, can proceed with the measurement model and structural 
measurement model. For the model fit, the value of p-value > 0.05, Root mean 
square error of approximation (RMSEA) between 0.05 - 0.08 or less, Goodness 
of Fit Index (GFI) > 0.90, Comparative Fit Index (CFI) > 0.90, Incremental Fit 
Index (IFI) > 0.90 and Chi-squares and degree of freedom (Chisq/df) < 3.0 (Hoo-
per et al., 2008; Burkhalter et al., 2010; Schreiber et al., 2006). The data are ana-
lyzed using Statistical Package for Social Science (SPSS) version 26 and Applied 
Structural Equation Modeling (AMOS) software version 24. 

4. Result and Discussion 

Hereunder, the brief discussion of the result of this study, including respondent 
demographic profile, evaluation of measurement model, evaluation of path analy-
sis and mediating effects, and evaluation of the structural model. 

4.1. Respondent Demographic Profile 

In the study, more women-owned enterprises are from Tanahun 29.2 percentage 
followed by Gorkha 27.4 percentage, Nawalparasi East 22.2 percentage, and 
Myagdi 21.2 percentage. Similarly, the year of operation of enterprises more in 
up to 5 years has 40.6 percentage, followed by 6 - 10 years 31.6 percentage, 11 - 
15 years 17.9 percentage and above 15 years 9.9 percentage. The number of em-
ployees working in women-owned enterprises 1 - 9 employees including the own-
er are 95.3 percentage and employee between 10 - 49 is 4.7 percentage. Wom-
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en-owned enterprises have more in micro-enterprises 80.2 percentage followed 
by small 15.6 percentage and medium 4.2 percentage. More women-owned en-
terprises are based on service and tourism industry 31.1 percentage, followed by 
agro/forestry 22.6 percentage, manufacturing 13.7 percentage, and construction 
1.4 percentage. 

4.2. Evaluation of Measurement Model 

Confirmatory factor analysis (CFA) measures the relationship between observed 
and latent variables (Brown, 2015). Here, in Figure 1, the Confirmatory Factor 
Analysis 1 consists of factor loading and its fitness of the model. 

Figure 1 shows the positive relationship between latent variable proactiveness, 
innovativeness, risk-taking, competitive aggressiveness, and autonomy with ob-
served variables P1, P2, P3, I1, I2, I3, R1, R2, R3, C1, C2, C3, A1, A2, and A3. 
Proactiveness has a higher factor loading in P2 (0.79) followed by P1 (0.72) and 
P3 (0.58), respectively. Likewise, the higher factor loading of innovativeness is in 
I2 (0.80) followed by I3 (0.74) and I1 (0.59), respectively. Similarly, risk-taking 
has a higher factor loading in R3 (0.77) followed by R1 (0.41) and R2 (0.30), re-
spectively. And the higher factor loading of competitive aggressiveness is in C2 
(0.72) followed by C1 (0.56) and C3 (0.51), respectively. In the same way, au-
tonomy has a higher factor loading in A3 (0.90) followed by A2 (0.69) AND A1 
(0.41), respectively. The model fit indices after the modification are P-value— 
0.061, CMIN/DF—1.280, GFI—0.951, CFI—0.979, IFI—0.980 and RMSEA— 
0.036 which is an acceptable standard therefore, the model is accepted. Figure 2 
shows the Confirmatory Factor Analysis 2 that consists of factor loading and its 
fitness of the model. 

 

 
Figure 1. Confirmatory factor analysis 1. 
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Figure 2. Confirmatory factor analysis 2. 

 
In Figure 2 shows that there is a positive relationship between latent variable 

competitive advantage and performance with observed variables CA1, CA2, 
CA3, PW1, PW2, and PW3. Competitive advantage has a higher factor loading 
in CA1 (0.73) followed by CA3 (0.72) and CA2 (0.67), respectively. Likewise, the 
higher factor loading of performance is in PW2 (0.84) followed by PW1 (0.80) 
and PW3 (0.75), respectively. The model fit indices after the modification are 
P-value—0.065, CMIN/DF—1.839, GFI-—0.978, CFI—0.986, IFI—0.986, and 
RMSEA—0.063 which is an acceptable standard therefore, the model is accepted. 

4.3. Evaluation of Path Analysis and Mediating Effects 

Path analysis is the testing of a hypothesis. Figure 3 shows the path analysis with 
its level of significance and standardized coefficient. 

In Figure 3, the relationship between risk-taking and competitive advantage is 
deleted due to the low path coefficient, which is 0.01. The path coefficient be-
tween proactiveness, innovativeness, competitive aggressiveness and autonomy 
to competitive advantage is 0.249, 0.231, 0.168, and 0.19. The path coefficient 
with (Sig. < 0.010) shows that innovativeness, competitive aggressiveness, and 
autonomy significantly positively affect competitive advantage. Therefore, H2b, 
H2d, and H2e have been supported by the study. The path coefficient with (Sig. 
< 0.001) shows that proactiveness has a significant positive effect on competitive 
advantage. Therefore, H2a has been supported by the study.  

Path coefficient between proactiveness, innovativeness, risk-taking, competi-
tive aggressiveness and autonomy to performance is 0.217, 0.077, 0.013, 0.199, 
and 0.060. The path coefficient with (Sig. < 0.010) shows that competitive ag-
gressiveness and proactiveness have a significant positive effect on performance. 
Therefore, H1a and H1d have been supported by the study. The path coefficient 
between competitive advantage and performance is 0.263 with (Sig. < 0.001), 
which shows competitive advantage has a significant positive effect on perfor-
mance. Hence, H3 has been supported by the study. The model fit indices after 
the modification are P-value—0.760, CMIN/DF—0.093, GFI—1.000, CFI—1.000, 
IFI—1.002, and RMSEA—0.000 which is an acceptable standard therefore, the 
model is accepted. Table 1 shows the mediating effect of competitive advantage 
in the relationship between the dimension of entrepreneurial orientation and 
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performance. 
Table 1 shows that the path coefficient from proactiveness, innovativeness, 

competitive aggressiveness, and autonomy to competitive advantage to perfor-
mance are 0.065, 0.061, 0.044, and 0.051. The path coefficient with (Sig. < 0.010) 
shows that competitive advantage mediates the relationship between proactive-
ness, innovativeness, competitive aggressiveness, autonomy, and performance. 
Therefore H4a, H4b, H4d, and H4e have been supported by the study. With the 
conclusion, the summarization of hypothesis testing is shown in Table 2. 

 

 
Figure 3. Path analysis.  

 
Table 1. Result of mediating effect. 

Indirect Path Indirect Effect 

Proactiveness --> Competitive Advantage--> Performance 0.065** 

Innovativeness --> Competitive Advantage--> Performance 0.061** 

Competitive aggressiveness --> Competitive Advantage--> Performance 0.044** 

Autonomy --> Competitive Advantage--> Performance 0.051** 

*** Significance value < 0.001 ** Significance value < 0.010. 
 
Table 2. Summary of hypothesis testing. 

Hypothesis Results 

H1: Entrepreneurial Orientation --> Performance of women-owned enterprises 

H1a: Proactiveness --> Performance of women-owned enterprises Accepted 

H1b: Innovativeness --> Performance of women-owned enterprises Rejected 
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Continued 

H1c: Risk-taking --> Performance of women-owned enterprises Rejected 

H1d: Competitive Aggressiveness --> Performance of women-owned enterprises Accepted 

H1e: Autonomy --> Performance of women-owned enterprises Rejected 

H2: Entrepreneurial Orientation --> Competitive advantage. 

H2a: Proactiveness --> Competitive advantage. Accepted 

H2b: Innovativeness --> Competitive advantage. Accepted 

H2c: Risk-taking --> Competitive advantage. Rejected 

H2d: Competitive Aggressiveness --> Competitive advantage. Accepted 

H2e: Autonomy --> Competitive advantage. Accepted 

H3: Competitive advantage --> Performance of women-owned enterprises. Accepted 

H4: Entrepreneurial Orientation --> Competitive advantage --> Performance of women-owned enterprises 

H4a: Proactiveness --> Competitive advantage --> Performance of women-owned enterprises Accepted 

H4b: Innovativeness --> Competitive advantage --> Performance of women-owned enterprises Accepted 

H4c: Risk-taking --> Competitive advantage --> Performance of women-owned enterprises Rejected 

H4d: Competitive Aggressiveness --> Competitive advantage --> Performance of women-owned enterprises Accepted 

H4e: Autonomy --> Competitive advantage --> Performance of women-owned enterprises Accepted 

5. Conclusion and Recommendation 

To meet the objective of this study shows that there is a significant positive effect 
of proactiveness and competitive aggressiveness on the performance of wom-
en-owned enterprise; however, Ali and Ali (2014) show that innovativeness and 
risk-taking have a significant positive effect on women-owned micro and small 
enterprises. In the study, Sirivanh, Sukkabot and Sateeraroj (2014) show that en-
trepreneurial orientation positively affects competitive advantage. However, this 
study shows only proactiveness, innovativeness, competitive aggressiveness, and 
autonomy positively affect competitive advantage. This study shows a significant 
positive effect of competitive advantage on performance which is also accepted 
by the study (Sirivanh, Sukkabot, & Sateeraroj, 2014; Ibrahim & Mahmood, 
2016). This study shows that competitive advantage mediates the relationship 
between entrepreneurial orientation (proactiveness, innovativeness, competitive 
aggressiveness, autonomy) and the performance of women-owned enterprises. 
The study of Ibrahim and Mahmood (2016) shows that competitive advantage 
mediates the relationship between EO and performance. While evaluating the 
structural equation model, this study shows that proactiveness, innovativeness, 
and competitive aggressiveness have a relationship with women-owned enter-
prises’ performance. Similarly, proactiveness, innovativeness, competitive aggres-
siveness, and autonomy have a relationship with a competitive advantage, and 
finally, the competitive advantage also has a relationship with the performance 
of women-owned enterprises. Thus, the model is created.  
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The present study provides a new way for the women entrepreneur to en-
hance and uplift the new and existing business. Likewise, this study provides a 
new model that can be used for further research. Limitations are unavoidable in 
this study too. Primarily, data are collected from the four districts of Gandaki 
Province only, with which findings cannot represent all women-owned enter-
prises across Nepal. Future research can be done by increasing the sample size 
and in different areas/fields.  

Conflicts of Interest 

The authors declare no conflicts of interest regarding the publication of this pa-
per. 

References 
Ali, A. Y., & Ali, A. H. (2014). Entrepreneurial Orientation and Performance of Women 

Owned and Managed Micro and Small Enterprises in Somalia. ZENITH International 
Journal of Multidisciplinary Research, 4, 25-36. 

Bhandari, P., & Amponstira, F. (2020). Effect of Entrepreneurial Orientation on Profita-
bility of Women Owned Enterprises in Pokhara City, Nepal. International Business 
Research, 13, 66-75. https://doi.org/10.5539/ibr.v13n10p66  

Bontis, N., Bart, C., Tovstiga, G., & Tulugurova, E. (2009). Intellectual Capital Practices: 
A Four-Region Comparative Study. Journal of Intellectual Capital, 10, 70-80.  
https://doi.org/10.1108/14691930910922905  

Brown, T. A. (2015). Confirmatory Factor Analysis for Applied Research. Guilford Pub-
lications. 

Burkhalter, H., Sereika, S. M., Engberg, S., Wirz-Justice, A., Steiger, J., & Geest, S. D. 
(2010). Structure Validity of the Pittsburgh Sleep Quality Index in Renal Transplant 
Recipients: A Confirmatory Factor Analysis. Sleep and Biological Rhythms, 8, 274-281. 

Chitrakar, S. (2019). Market and Entrepreneurial Orientation of Nepalese Small and Me-
dium Enterprises (SMEs). PhD Thesis, Tribhuvan University. 

Collier, J. E. (2020). Applied Structural Equation Modeling Using AMOS: Basic to Ad-
vanced Techniques. Routledge. https://doi.org/10.4324/9781003018414  

Covin, J. G., & Slevin, D. P. (1989). Strategic Management of Small Firms in Hostile and 
Benign Environments. Strategic Management Journal, 10, 75-87.  
https://doi.org/10.1002/smj.4250100107  

Covin, J. G., & Slevin, D. P. (1991). A Conceptual Model of Entrepreneurship as Firm 
Behavior. Entrepreneurship Theory and Practice, 16, 7-26.  
https://doi.org/10.1177/104225879101600102  

Covin, J. G., Green, K. M., & Slevin, D. P. (2006). Strategic Process Effects on the Entre-
preneurial Orientation—Sales Growth Rate Relationship. Entrepreneurship Theory and 
practice, 30, 57-81. https://doi.org/10.1111/j.1540-6520.2006.00110.x  

Fahy, J. (2000). The Resource-Based View of the Firm: Some Stumbling-Blocks on the Road 
to Understanding Sustainable Competitive Advantage. Journal of European Industrial 
Training, 24, 94-104. https://doi.org/10.1108/03090590010321061  

Fairoz, F. M., Hirobumi, T., & Tanaka, Y. (2010). Entrepreneurial Orientation and Busi-
ness Performance of Small and Medium Scale Enterprises of Hambantota District Sri 
Lanka. Asian Social Science, 6, 34-46. https://doi.org/10.5539/ass.v6n3p34  

https://doi.org/10.4236/ojbm.2021.96159
https://doi.org/10.5539/ibr.v13n10p66
https://doi.org/10.1108/14691930910922905
https://doi.org/10.4324/9781003018414
https://doi.org/10.1002/smj.4250100107
https://doi.org/10.1177/104225879101600102
https://doi.org/10.1111/j.1540-6520.2006.00110.x
https://doi.org/10.1108/03090590010321061
https://doi.org/10.5539/ass.v6n3p34


P. Bhandari, F. Amponstira 
 

 

DOI: 10.4236/ojbm.2021.96159 2864 Open Journal of Business and Management 

 

Gautam, P. R. (2016). Entrepreneurial Orientation and Business Performance of Handi-
craft Industry: A Study of Nepalese Handicraft Enterprises. International Journal of 
Small Business and Entrepreneurship Research, 4, 48-63. 

Government of Nepal (2019). National Economic Census 2018. Kathmandu. Central Bu-
reau of Statistics. 

Hair Jr., J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2014). Multivariate Data Analy-
sis (7th ed.). Pearson New International Edition. 

Hair Jr., J. F., Hult, G. T., Ringle, C. M., & Sarstedt, M. (2016). A Primer on Partial Least 
Squares Structural Equation Modeling (PLS-SEM). Sage Publications, Inc.  
https://doi.org/10.15358/9783800653614  

Hooper, D., Coughlan, J., & Mullen, M. R. (2008). Structural Equation Modelling: Guide-
lines for Determining Model Fit. Electronic Journal on Business Research Methods, 6, 
53-60. 

Ibrahim, N. M., & Mahmood, R. (2016). Mediating Role of Competitive Advantage on the 
Relationship between Entrepreneurial Orientation and the Performance of Small and 
Medium Enterprises. International Business Management, 10, 2444-2452. 

Israel, G. D. (1992). Determining Sample Size. University of Florida Cooperative Exten-
sion Service, Institute of Food and Agricultural Sciences.  

Lumpkin, G. T., & Dess, G. G. (1996). Clarifying the Entrepreneurial Orientation Con-
struct and Linking It to Performance. Academy of management Review, 21, 135-172.  
https://doi.org/10.2307/258632  

Lumpkin, G. T., Cogliser, C. C., & Schneider, D. R. (2009). Understanding and Measuring 
Autonomy: An Entrepreneurial Orientation Perspective. Entrepreneurship Theory and 
Practice, 33, 47-69. https://doi.org/10.1111/j.1540-6520.2008.00280.x  

Ma, H. (1999). Anatomy of Competitive Advantage: A SELECT Framework. Management 
Decision, 37, 709-718. https://doi.org/10.1108/00251749910299129  

Mahmood, R., & Hanafi, N. (2013). Entrepreneurial Orientation and Business Perfor-
mance of Women-Owned Small and Medium Enterprises in Malaysia: Competitive Ad-
vantage as a Mediato. International Journal of Business and Social Science (IJBSS), 4, 
82-90. 

Nazdrol, W. M., Breen, J., & Josiassen, A. (2011). The Relationship between Strategic 
Orientation and SME Firm Performance: Developing a Conceptual Framework. In A. 
Maritz (Ed.), The 8th AGSE International Entrepreneurship Research Exchange (pp. 
713-724). Swinburne University of Technology. 

Neely, A. (2005). The Evolution of Performance Measurement Research. International Jour-
nal of Operations & Production Management, 25, 1264-1277.  
https://doi.org/10.1108/01443570510633648  

Nunnally, J. C., & Bernstein, I. H. (1994). Psychometric Theory 3E. Tata McGraw-Hill Edu-
cation. 

Ramaswami, S. N., Bhargava, M., & Srivastava, R. (2004). Market-Based Assets and Capa-
bilities, Business Processes, and Financial Performance. Marketing Science Institute. 

Ray, G., Barney, J. B., & Muhanna, W. A. (2004). Capabilities, Business Processes, and 
Competitive Advantage: Choosing the Dependent Variable in Empirical Tests of the 
Resource-Based View. Strategic Management Journal, 25, 23-37.  
https://doi.org/10.1002/smj.366  

Rose, R. C., Abdullah, H., & Ismad, A. I. (2010). A Review on the Relationship between 
Organizational Resources, Competitive Advantage and Performance. Journal of Inter-
national Social Research, 3, 488-498. 

https://doi.org/10.4236/ojbm.2021.96159
https://doi.org/10.15358/9783800653614
https://doi.org/10.2307/258632
https://doi.org/10.1111/j.1540-6520.2008.00280.x
https://doi.org/10.1108/00251749910299129
https://doi.org/10.1108/01443570510633648
https://doi.org/10.1002/smj.366


P. Bhandari, F. Amponstira 
 

 

DOI: 10.4236/ojbm.2021.96159 2865 Open Journal of Business and Management 

 

Schreiber, J. B., Nora, A., Stage, F. K., Barlow, E. A., & King, J. (2006). Reporting Struc-
tural Equation Modeling and Confirmatory Factor Analysis Results: A Review. The 
Journal of Educational Research, 99, 323-338.  
https://doi.org/10.3200/JOER.99.6.323-338  

Shehu, A. M., & Mahmood, R. (2014). The Mediating Effect of Organizational Culture on 
the Relationship between Entrepreneurial Orientation and Firm Performance in Nige-
ria. Mediterranean Journal of Social Sciences, 5, 480-488.  
https://doi.org/10.5901/mjss.2014.v5n23p480  

Singh, A. S., & Masuku, M. B. (2014). Sampling Techniques & Determination of Sample 
Size in Applied Statistics Research: An Overview. International Journal of Economics, 
Commerce and Management, 2, 1-22. http://ijecm.co.uk/  

Sirivanh, T., Sukkabot, S., & Sateeraroj, M. (2014). The Effect of Entrepreneurial Orienta-
tion and Competitive Advantage on SMEs’ Growth: A Structural Equation Modeling 
Study. International Journal of Business and Social Science, 5, 189-194. 

Spillan, J., & Parnell, J. (2006). Marketing Resources and Firm Performance among SMEs. 
European Management Journal, 24, 236-245. https://doi.org/10.1016/j.emj.2006.03.013  

Tang, J., Tang, Z., Zhang, Y., & Li, Q. (2007). The Impact of Entrepreneurial Orientation 
and Ownership Type on Firm Performance in the Emerging Region of China. Journal 
of developmental Entrepreneurship, 12, 383-397.  
https://doi.org/10.1142/S1084946707000733  

Wang, Y., & Lo, H.-P. (2003). Customer-Focused Performance and the Dynamic Model 
for Competence Building and Leveraging. Journal of Management Development, 22, 
486-526. https://doi.org/10.1108/02621710310478486  

Wiklund, J., & Shepherd, D. (2003). Knowledge-Based Resources, Entrepreneurial Orien-
tation, and the Performance of Small and Medium-Sized Businesses. Strategic Manage-
ment Journal, 24, 1307-1314. https://doi.org/10.1002/smj.360  

Wiklund, J., & Shepherd, D. A. (2011). Where to from Here? EO-as-Experimentation, 
Failure, and Distribution of Outcomes. Entrepreneurship Theory and Practice, 35, 925- 
946. https://doi.org/10.1111/j.1540-6520.2011.00454.x  

Yamane, T. (1967). Statistics: An Introductory Analysis, Harper and Row (2nd ed.). Har-
per and Row. 

Zahra, S. A., & Covin, J. G. (1995). Contextual Influences on the Corporate Entrepre-
neurship-Performance Relationship: A Longitudinal Analysis. Journal of Business Ven-
turing, 10, 43-58. https://doi.org/10.1016/0883-9026(94)00004-E  

Zeebaree, M. R., & Siron, R. B. (2017). The Impact of Entrepreneurial Orientation on 
Competitive Advantage Moderated by Financing Support in SMEs. International Review 
of Management and Marketing, 7, 43-52. 

 

https://doi.org/10.4236/ojbm.2021.96159
https://doi.org/10.3200/JOER.99.6.323-338
https://doi.org/10.5901/mjss.2014.v5n23p480
http://ijecm.co.uk/
https://doi.org/10.1016/j.emj.2006.03.013
https://doi.org/10.1142/S1084946707000733
https://doi.org/10.1108/02621710310478486
https://doi.org/10.1002/smj.360
https://doi.org/10.1111/j.1540-6520.2011.00454.x
https://doi.org/10.1016/0883-9026(94)00004-E

	Model of Entrepreneurial Orientation, Competitive Advantage and Performance of Women-Owned Enterprises in Gandaki Province, Nepal
	Abstract
	Keywords
	1. Introduction
	2. Literature Review
	2.1. Relationship between Entrepreneurial Orientation and Firm’s Performance
	2.2. Relationship between Competitive Advantage and Firm’s Performance
	2.3. Relationship between Entrepreneurial Orientation and Competitive Advantage and Firm’s Performance

	3. Research Methodology
	4. Result and Discussion
	4.1. Respondent Demographic Profile
	4.2. Evaluation of Measurement Model
	4.3. Evaluation of Path Analysis and Mediating Effects

	5. Conclusion and Recommendation
	Conflicts of Interest
	References

