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Abstract 
Currently, intercultural communication competence is considered as an im-
portant topic for many professors and college students. In other words, the 
way of acquiring intercultural communication competence has become the 
focus in recent academic papers. This paper conducts a survey in Sichuan 
University of Arts and Science, involving 82 freshmen majoring in Business 
English. By the combination of qualitative and quantitative analysis, this pa-
per is to discuss the obstacles influencing the cultivation of ICC of freshmen 
majoring in Business English. After this investigation, it can be concluded 
that most participants are sensitive to cultural differences, willing to have in-
tercultural communication, and with certain cultural knowledge. At the same 
time, language barriers and lack of cultural knowledge hinder the formation 
of their ICC. Meanwhile, this paper puts forward three solutions accordingly, 
which serves as guidance for teachers in future intercultural communication 
teaching. 
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1. Introduction 

Living in a globalized world, many people need the ability to communicate with 
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individuals with diversified cultural background. Therefore, ICC has become a 
field of study that attracts the attention of many academics. The concern of in-
tercultural communication competence reflects the changing environment of 
higher education in China. Before the open-up policy, college students seldom 
got the chance to pursue further education abroad. In contrast, now China has 
accelerated its speed of embracing the whole world. Government offers financial 
support for students to study overseas, in addition, it attracts people from other 
counties to study and work in China. With the advent of One Belt and One Silk 
Initiative, Chinese are more likely to communicate with people with different 
language and culture background, which put forward with a task for Chinese 
higher education to cultivate college students’ ICC, because people with different 
social backgrounds, social systems, and customs have difficulties in understand-
ing and communicating with each other even they can speak to each other in the 
same language, like English [1]. That is why language learning and culture 
learning cannot be separated, for language is the carrier of culture. As Mak as-
serted that language learning is a deep, conceptual activity which involves expli-
cit analysis of language and culture [2]. 

Nowadays, it is of great importance for student majoring in Business English. 
First, they must communicate with people with different cultural background 
when they get into the field of foreign trade. Second, intercultural communica-
tion competence is one of the five required ability stipulated in the interpretation 
of national standard for undergraduate teaching of business English in colleges 
and universities by Liu Yonghou [3]. This paper aims to explore the status qua of 
ICC of freshmen majoring in Business English. They have already been studying 
English more than six years before entering college, and their scores of English 
in Gaokao (national entrance examination for college) are between 95 - 135 (the 
total score is 150). In addition, students have access to any information they 
want in an electronic age. Therefore, it is easy to see that some of them have al-
ready acquired ICC to some degree before entering college. Consequently, it is 
necessary for teachers offering this course to have a basic understanding of the 
condition of the ICC of his students. In Sichuan University of Arts and Science, 
the course entitled with Intercultural Communication in English is offered to 
sophomore in business English and provide suggestion accordingly. 

The research objectives of this paper are to analyze current status qua of ICC 
of freshmen majoring in BE Sichuan University of Arts and Science, find ob-
stacles that hinder the formation of ICC, and provide solutions to solve those 
obstacles. 

2. Theoretical Framework 

ICC is a continuing process that can never be fully completed. Scholars define 
ICC as the ability to show appropriate and effective behavior in different cultural 
contexts [4]. Effectiveness refers to “the accomplishment of valued goals”, and 
appropriateness means the consideration of “valued rules and norms” [5]. 
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Stella Ting-Toomy offers her understanding of this term in her book Com-
municating Across Culture: “Intercultural communication is viewed as a sym-
bolic exchange process between persons of different cultures [6]. The general 
goal of effective intercultural communication is to create shared meanings 
between dissimilar individuals in an interactive situation”. Then, what is in-
tercultural communication competence, for Janet and Milton Bennett, inter-
cultural communication competence is the ability to communicate effectively in 
cross-cultural situations and to relate appropriately in a variety of cultural con-
texts [7]. 

Other scholars defined ICC is one ability including certain aspects. Spitzberg 
and Changnon indicate that ICC tends to demonstrate similar components, 
namely, attitude, knowledge and skill, involving individuals fostering their own 
cultural knowledge and comprehension, increasing awareness and sensitivity, 
and expressing these with appropriate verbal and non-verbal behaviors [8]. 
Gertsen suggests that knowledge is likely to develop positive attitudes, but such 
attitudes do not always lead to an effective and appropriate communication [9]. 

For domestic academics, more than 3000 articles can be found on CNKI con-
cerned with ICC, most of which are concerned with ICC of college students, like 
“The Research on the Status Qua of the Intercultural Communication Compe-
tence on College Student and Its Strateries” By Gao Yongchen [10]. Among 
those articles, there are only 300 articles about ICC about in Business English, 
most of which focus on the development of teachers in business English and 
curriculum design, like “The Investigation on the Status Qua of Business English 
Teachers in Local College” by He Hongli [11], and “The Research on the Curri-
culum Design of Business English in Vocational College” by Wang Chaohui and 
Liu Gangfeng [12]. It is seldom to find one article analyzing the status quo of 
ICC of freshmen in Business English. 

What is the current status qua of intercultural communication competence of 
freshmen majoring in BE? This paper conducts a survey in Sichuan University of 
Arts and Science, involving 82 freshmen specializing in business English from 
foreign language department. The survey objectives are to find out the obstacles 
that hinder the development of ICC, and put forward relating solutions. 

3. Methodology 

This survey is conducted in the form of questionnaire. Questionnaires are dis-
tributed to 82 freshmen from class 6 & 7 (20 male, 62 female) majoring in BE 
from foreign language department (Table 1), all participators have already ac-
quired certain English language ability because they have already learned English  

 
Table 1. Participants. 

Class Gender Female Male 

Class 6 32 9 

Class 7 29 10 
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7 or 10 year before entering College. 
This research employs both qualitative and quantitative analysis methods. 

The questionnaire is divided into three parts, and includes 33 questions, with the 
hope of exploring students’ cultural knowledge, intercultural sensitivity and in-
tercultural communication skill. In this survey, 81 valid questionnaires are col-
lected, and the recovery rate is 98.7%. All participants are anonymous. All those 
strategies ensure that the data from questionnaire are credible. 

4. Date Analysis 
4.1. Evaluation and Analysis of Culture Knowledge 

There are 10 questions in this part, which evaluates students’ cultural knowledge 
of American value. 

As seen from Figure 1 and Figure 2, most participants believe that Americans 
are individualist (58%), and more than half of participants agree that Americans 
often refer to each other by first name (56.1%), in contrast, only 12.2% (Figure 
1) and 26.83% (Figure 2) participants show disagreement. The high degree of 
agreement shows the most freshmen have a basic understanding of American  

 

 
Figure 1. American are individualists. 

 

 
Figure 2. American often refer to each other by first name. 
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value. That is partly because nowadays it is very easy for students to see TV se-
ries and movies from American, and all those programs preach the dominating 
value—individualism to their audience. While watching those programs, stu-
dents are unconsciously affected by those values. For example, in movies super-
man, spider-man and Iron man, wherever there is crisis, there will be an omni-
potent person to save the whole world. 

Generally speaking, from Figure 3, most participants think that American 
seldom express their opinions openly, together with 12% of them are not sure 
about this saying. Figure 4 demonstrates that more than 41.46% participants are 
not sure whether American emphasize social rank or not, at the same time, 
14.64% participants disagree with this description. From Figure 5, it is easy to 
conclude that 56.1% participants show disagreement with this depiction. 

The above data show that the vast majority of participants have a wrong un-
derstanding about those three depictions. Because the values in Figures 3-5 be-
long to deep culture, which is invisible to outsider in daily life. American prefer 
culture of low context, low power distance and future orientation, that is why 
they are more likely to speak directly, ignore hierarchy and like to make plan for 
future. While Chinese tend to speak indirectly, emphasize people’s status in so-
ciety and turn to glorious past for wisdom. Those standards used to compare 

 

 
Figure 3. American seldom express their opinions openly. 

 

 
Figure 4. American emphasize social rank. 
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culture are hard to experience by watching movie, not to mention students in 
our university do not have enough chance to contact people from America in 
daily life. 

4.2. Evaluation and Analysis of Intercultural Sensitivity 

There are 13 questions in this part, which evaluates students’ intercultural sensi-
tivity. 

As can be seen from Figure 6 and Figure 7, 63.41% participants enjoy inte-
racting with people from different cultures, and 48.78% of them have a feeling of 
enjoyment after experiencing cultural difference. Those data illustrates the posi-
tive attitude of participants towards intercultural communication. In other 
words, most freshmen accept cultural difference and enjoy the chance to expe-
rience cultural difference. 

Figure 8 demonstrates that 53.65% participants disagree that people from 
other cultures are narrow-minded, and 24.39% of them are not sure about this 
judgement. The high percentage of disagreement shows that freshmen do not 
advocate culture hegemony, that is why they treat cultural difference as a natural 
thing instead of labeling them as something bad. From Figure 9, it is easy to see  

 

 
Figure 5. American emphasize the future more than the past. 

 

 
Figure 6. I enjoy interacting with people from different cultures. 
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Figure 7. I have a feeling of enjoyment towards differences between my culturally-distinct 
counterpart and me. 

 

 
Figure 8. I think people from other cultures are narrow-minded. 

 

 
Figure 9. I am sensitive to my culturally-counterpart’s subtle meaning. 

 
48.78% participants agree that they pay attention to the hidden meaning from 
their culturally-counterpart, which means that they are aware of the different 
communication styles between people from different countries. 

From Figure 10, 17.07% participants are not confident in interacting with 
people from different cultures, and 48.78% participants are not sure of them-
selves. As can be seen from Figure 11, 34.16% participants feel it very hard to  
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Figure 10. I am pretty sure of myself in interacting with people from different cultures. 

 

 
Figure 11. I fell it very hard to talk in front of people from different cultures. 

 
talk in front of people from different cultures, together with 29.27% participants 
are undecided about this saying. Those data show that most participants are with 
certain degree of intercultural sensitivity, aware of the cultural difference, but 
they are not confident and do not know what to say in intercultural communica-
tion. 

4.3. Evaluation and Analysis of Intercultural Communication Skill 

There are 10 questions in this part, which evaluates students’ intercultural commu-
nication skill. 

From Figures 12-14, it is easy to get that 56.09% participants have grammar 
problems when interacting with people from different cultures, and 37.71% of 
them often miss parts of what is going on in intercultural communication, at the 
same time, 43.9% of them can’t express their ideas clearly in intercultural com-
munication. All those data above indicate that nearly half of those participants 
have language problems (especially listening and speaking) that serve as disin-
centive during intercultural communication. 

Figure 15 demonstrates that 36.59% participants do not know how to initiate 
a conversation in intercultural communication, together with 41.46 of them are 
not sure about it. Meanwhile, Figure 16 indicates that more than half (53.66%) 
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of them can use appropriate eye contact in intercultural communication. Above 
data shows that although those participants have already gained certain cultural 
knowledge (about body language), they are ignorant of other relevant ones, like 
acceptable topics in intercultural communication, which will discourage them to  

 

 
Figure 12. I have problems with grammar when interacting with people from different 
cultures. 

 

 
Figure 13. I often miss parts of what is going on when interacting with people from dif-
ferent cultures. 

 

 
Figure 14. I am able to express my ideas clearly when interacting with people from dif-
ferent cultures. 
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experience intercultural communication. 
As can be seen from Figure 17, 41.46% participants disagree with this description, 

that is to say, they feel nervous instead of relaxed in intercultural communication. 
Therefore, it is easy to say that most participants are with cultural awareness, 

accepting the cultural difference between them and people from other places. In 
addition, most of them (63.41%) are willing to have intercultural communication. 

 

 
Figure 15. I always know how to initiate a conversation when interacting with people 
from different cultures. 

 

 
Figure 16. I use appropriate eye contact when interacting with people from different cultures. 

 

 
Figure 17. I feel relaxed when interacting with people from different cultures. 

https://doi.org/10.4236/oalib.1106054


W. He 
 

 
DOI: 10.4236/oalib.1106054 11 Open Access Library Journal 
 

Meanwhile, more than half of them treat culture from other countries equally, 
free from stereotype and prejudice. However, most participants have language 
obstacles in intercultural communication, namely, grammar, listening and speak-
ing, together with lack of cultural knowledge (different acceptable topics, think-
ing pattern, time orientation and so on), which discourage them to have effective 
intercultural communication. 

5. Suggestion on Cultivation of College Students’ ICC 

Based on the above analysis, it can be concluded that most freshmen in Sichuan 
University of Arts and Science are sensitive to cultural difference, willing to have 
intercultural communication, and with certain knowledge of cultural difference. 
At the same time, language obstacles and the lack of important cultural know-
ledge hinder the formation of their ICC. Based on the findings on this survey, 
this paper puts forward three suggestions accordingly. 

1) Enhance freshmen’s language ability 
From the survey, it is easy to see that 56.09% participants have grammar 

problem, 37.71% of them with listening problem and 43.9% of them feel hard to 
express themselves in English. However, language problem as one obstacle hin-
dering the formation of ICC, surprises a lot of us. Because they have already stu-
died English for more than six years.  

On the surface, Language obstacles are problems of language. Take a deep 
thought, they are in different ways related to culture. Because students tend to 
cling to meaning of a word or phrase in the new language, regardless of conno-
tation or context, they are likely to understand the meaning of a word or phrase 
based on the denotation (dictionary meaning). Therefore, teachers should make 
students realize the difference of denotation and connotation of words. 

In addition, teachers can invite foreign teachers in their department to take 
part in English corner, which will provide chances for students to speak out. If 
they can express themselves in front of others gradually, then they must be more 
confident in future intercultural communication. 

2) Introduce culture knowledge in class teaching 
In language and culture, English education experts Deng Yanchang, Liu Runqing 

said that learning a foreign language not only need to master the pronunciation, 
grammar, vocabulary and idioms, but also need to know the way they use to 
look at things, to observe the world; and the way they use to reflect the thought, 
habits and behavior of their society [13]. In this survey, those freshmen are with 
culture sensitive, knowing they share different culture with American. However, 
they do not have a thorough understanding of American values. Because nowa-
days most intercultural communication is between China and America, then it is 
necessary for teacher to guide student to have a thorough understanding of 
American culture, by contrasting and comparing Chinese culture and American 
culture with the standard by Florence Kluckhohn, Greert Hofstede and Edward. 
T. Hall. 
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For Florence Kluckhohn, he provides five orientations to compare culture, 
and time orientation is one of them. By time orientation, American pay atten-
tion to future, making plan for future. In contrast, Chinese always turn to past 
for wisdom. Hofstede’ approach is based on the assertion that people carry 
mental programs that contain the ideas of culture, and power distance is one of 
them. American is a country of low power distance that refuses to accept the 
unequal relationship in organization, while Chinese accept the idea that the 
whole society is based on unequal relationship. Edward. T. Hall puts forward the 
theory of high-context and low-context culture. Chinese prefer high-context cul-
ture, expressing their ideal in indirect way, while American prefer low-context 
culture, expressing their ideal in direct way. 

At the same time, there are differences in the choice of acceptable topic for 
daily communication. Westerners prefer to talk about weather, sports, and pets, 
while seldom mention family, income and other sensitive private topics. Chinese 
is willing to talk about family, income, children, while seldom mention disease, 
death. Those knowledges will help them to initiate a conversation easily and 
successfully, which will in turn make them be more confident in the future. 

3) Create real situation for the acquisition of ICC 
Leung, Ang, and Tan demonstrate that the greatest contribution to intercul-

tural competence results from direct experience in different cultures. The inter-
active environment of the experience plays a key role, especially in study and 
abroad programs [14]. However, students seldom have the chance to get in-
volved in English environment except class teaching. Therefore, teachers should 
create real situation for students to apply cultural knowledge into practice in 
class teaching, which will help them to overcome cultural distance. 

For instance, after explaining the difference between high-context and low- 
context culture, teachers can divide the whole class into 4 groups, each group 
with 10 students, and then assign different tasks to each group to get to apply 
this term in real life. Because Chinese is a country of high-context culture, pre-
ferring indirect communication style, while America is a country of low-context 
culture, tending to communicate in direct way. The assignment is that two 
people in the group to be a couple who have been dating for many years. But 
now the man or woman wants to break up, but not hurt the other persons feel-
ings. Then what would you say? The couple could be both Chinese and both 
American. Each group is given 10 minutes to prepare and perform in front of all 
students. Then teacher should give his own comments, point out the problems 
in their performance, and put forward methods for improvement. After class, 
teachers should arrange appropriate simulated situation training to enable stu-
dents to further consolidate their acquired culture knowledge. 

6. Conclusions 

Conducting a research on freshmen majoring in BE, the discussion of the poten-
tial obstacles in the formation of ICC offers a new perspective for further inter-
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cultural communication teaching in Sichuan University of Arts and Science. 
From this research, it can be concluded that most freshmen are sensitive to cul-
tural difference, expect to have intercultural communication, and have obtained 
certain knowledge of cultural difference. However, language obstacles and the 
lack of cultural knowledge hinder the formation of their ICC, which serves as a 
disincentive to have intercultural communication. 

“Educational institutions have a role to play in fostering positive intercultural 
attitudes”, which emphasizes the significance of classroom teaching in the culti-
vation of the ICC of those students [15]. In another way, this research provides 
useful information for teachers to ponder what developing strategies they should 
provide for intercultural teaching in the future. 
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