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Abstract 
Purpose: The objective of this paper was to evaluate the uptake of insurance 
products in Sub-Sahara Africa and develop a framework for increasing its 
uptake amongst consumers in the region using Botswana as a case. In addi-
tion, this paper will contribute to the body of knowledge on the uptake of in-
surance in Sub-Saharan Africa as there is very limited research in this area. 
Design/Method/Approach: The research adopted a survey design approach 
by administering a sample 150 questionnaires to various respondents of which 
20 were given to insurance practitioners in various specialized areas, 60 to 
students of the author for distribution to their parents. 20 were given to in-
surance academicians and 50 were administered to various companies and 
individuals who either purchase or are potential insurance buyers. The data 
obtained, was analyzed to arrive at findings and conclusions. To increase the 
reliability and validity of its findings, the paper used the data in line with the 
objectives of the research. Furthermore, literature from various scholars on 
the topic was also reviewed. The response rate of 88% was recorded and the 
finding was that poverty and lack of income was key factor contributing to 
low insurance uptake amongst Batswana. Lack of product knowledge by 
consumers and sensitization by the regulator was also cited as the other con-
tributors. 
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1. Introduction and Background 

The average insurance penetration ratio in the world was 7.2% in 2019 
(Odunayo & Msomi, 2021). The insurance industry in Africa represents less 
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than one percent of insured catastrophe losses worldwide, despite the increase in 
population which is estimated at 17 percent of the global population. This is 
corroborated by Olayungbo & Akinlo (2016) who avers that the African insur-
ance industry remains poorly penetrated in the world. The African Insurance 
Organisation (2020) reported that the total insurance penetration ratio of the re-
gion stood at 2.78% in 2019 far below than the world average of 7%. Withstand-
ing the scope for growth of the insurance industry in Africa, some regions of 
Africa, particularly Sub-Saharan Africa with exception of South Africa and Namibia 
have shown extremely low penetration compared to other regions on the conti-
nent (Alhassan & Fiador, 2014) as shown in Figure 1 below. 

It has been identified that there are many reasons affecting low insurance pe-
netration including lack of information and public understanding of insurance 
products and benefits, negative attitudes, cultural and religious values, inappro-
priate goods, and small distribution channels, to name a few (Africa Insurance 
Market, 2020). The Insurance Institute of South Africa (2021) reports that many 
countries in Sub-Saharan Africa still record low uptake of insurance products. 
The degree of insurance penetration in a country suggests that markets are able 
to embrace insurance as a risk reduction policy and a source of investment. Low 
insurance penetration is an indication of less growth (Olayungbo & Akinlo, 
2016). Akinlo & Olumuyiwa (2014) posit that insurance greatly contributes to 
economic development in the Sub-Saharan Africa as it is a key driver for eco-
nomic growth. Low uptake of insurance remains a concern despite a lot of sensi-
tization on its benefits having been carried out in Sub-Saharan Africa 
(Hamukwanza, 2021). 

 

 
Source: African Insurance Market (2020). 

Figure 1. The insurance penetration ratio for Sub-Saharan Africa market in 2017. 
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Source: African Insurance Market (2020). 

Figure 2. The insurance penetration ratio for sub Saharan Africa market in 2017. 
 

The insurance penetration rate of South Africa was the highest at 16.7% in 
Sub-Saharan Africa (SSA) in 2017 followed by Lesotho, Mauritius, and Zim-
babwe, which had insurance penetration rates ranging between four and seven 
percent as demonstrated in Figure 2. However, as can be seen in the graph above 
most of the countries in the SSA region had a rate of less than one percent. 

2. Literature Review 

2.1. Insurance 

Insurance is a contract whereby one person, the insurer, promises and under-
takes, in exchange for consideration of a set or assessed amount of money 
(called a premium), to make a payment to either the insured or a third-party if 
a specified event occurs, also known as occurrences (IISA, 2021). In other 
words, it is a contract to pay money in return for a promise from an insurance 
company to pay for a loss you or a third party sustain. The policy is the con-
tract and defines the coverage that is the conditions and circumstances under 
which the insured will be financially compensated. Indemnity means that the 
party insured is entitled to be compensated for such loss as is occasioned by 
the perils insured against, in precise accordance with the principles and terms 
of the contract of insurance (Fischer, 1981). The insured should be restored 
back to the position he/she was prior to the loss. Insurance offers financial 
protection from known risks occurring or exposed within a stated period and 
thus making it a risk-sharing arrangement, (Leppert, 2012), cited in (Ackah & 
Owusu, 2012). 

2.2. Short Term Insurance Uptake 

In this study, uptake is the number of people who use a service or accept an in-

https://doi.org/10.4236/jfrm.2022.112018


M. Malambo 
 

 

DOI: 10.4236/jfrm.2022.112018 345 Journal of Financial Risk Management 
 

tervention that is offered in the insurance industry. Non-life insurance refers to 
the insurance of goods and properties. Insurance that is done for the physical 
properties other than human life is known as non-life insurance or short-term 
insurance. Non-life insurance contracts normally run for the time of a year 
however, it can be workable for cover to surpass a year (Geiss & Geiss, 2015). 
Nissim (2010) explains this type of insurance as an agreement that provides pro-
tection against harm to or loss of property caused by various perils, such as fire, 
damage or theft, legal liability resulting from injuries to other persons or damage 
to their property, losses resulting from various sources of business interruption, 
and or losses due to accident or illness. Ohlsson and Johansson cited in Gitau 
(2015) define short term insurance as a contract that provides financial protec-
tion against harm to people, loss or damage to property and other assets. 

2.3. Concept of Insurance Penetration 

Insurance penetration rate indicates the level of development of insurance sector 
in a country. Penetration rate is measured as the ratio of premium underwritten 
in a particular year to the GDP. Scholars like Alhassan and Biekpe (2016) posit 
that penetration rate is expressed as the ratio between insurance premium vo-
lume and GDP. The International Association of Insurance Supervisors (2020) 
has gone a step further in defining insurance penetration rate as the country’s 
total insurance premiums expressed as a percentage of its gross domestic prod-
uct (GDP) and indicates how much the insurance sector contributes to the na-
tional economy. The definition is centred on two important variables that are 
written premiums and GDP. 

2.4. Inflation 

The study conducted by Sunday et al. (2018) revealed that inflation rate has a 
positive but insignificant effect on insurance penetration of the Nigerian insur-
ance industry. The implication is that inflation increases the level of insurance 
penetration in Nigerian insurance industry but the increase was not significant. 
The study recommended among other things that effort should be put in place 
to reduce the level of inflation in Nigeria so that it can have significant effect on 
insurance penetration in Nigerian insurance industry. 

Offiong (2020) carried out research to explore exchange rate volatility and in-
surance sector performance in Nigeria, a long-run investigation. This study ap-
plied the vector error correction model to analyses the long-run effects of ex-
change rate volatility on insurance performance using insurance penetration and 
insurance density as measures of insurance performance in Nigeria. The period 
covered by this study is from 1986 to 2018. Findings showed the presence of a 
significant and positive long-run impact of exchange rate volatility on insurance 
performance in Nigeria. With this finding the study recommended that a de-
fined and unified exchange rate regime should be implemented to prevent the in-
surance sector from making abnormal gains from currency variations/mispricing 
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as this is necessary to build a sector that would be robust enough to absorb any 
exchange rate volatility that may occur in future. 

Kjosevski (2011) examined the impact of insurance on economic growth using 
the insurance penetration as a measure of insurance development, three va-
riables were used: life insurance penetration, penetration non-life insurance and 
total insurance penetration. The analysis used data for the period 1995-2010 of 
the Republic of Macedonia using the OLS technique, followed by an analysis of 
the variability in order to identify the effects of each variable. The result of this 
analysis shows that the development of total insurance sector positively affects 
economic growth; this result is confirmed in non-life insurance, while the results 
show that life insurance negatively affects economic growth. 

Jahromi and Goudarzi (2014) conducted a research titled the study of co- 
integration and casual relationship between macroeconomic variables and in-
surance penetration ratio in Asia. The study aimed at ascertaining the causal re-
lationship between macroeconomic variables and insurance penetration ratio in 
Asia. To study the relationship and causality between the selected variables, the 
study applied the Johansen and Juselius co-integration and Granger causality 
methodology. The required data were collected from Iranian Central Bank, Sta-
tistics Center and Central insurance for the period of 1981-2011. The study 
found that the underlying macroeconomics variables and insurance penetration 
ratio are cointegrated and in short term; there is Bidirectional causal relationship 
between national per capital income and the insurance penetration ratio. The 
results further demonstrate that there is unidirectional causal relationship from 
the insurance penetration ratio to the gross domestic product (GDP). In the case 
of inflation and insurance penetration ratio, the study found no causal relation-
ship between them. Finally, through the use of combined test, the results suggest 
a causal relationship between inflation, national per capita income and GDP, 
and insurance penetration ratio in the long-run. 

2.5. Income 

Empirical evidence has suggested that there is a good relationship between in-
come level and insurance uptake (Das & Shome, 2016; Ndalu 2011). Most recent 
research draws the conclusion that income (as measured by per capita income) 
has a positive and significant influence on insurance premiums. This is in line 
with the insurance penetration ratio in Africa where South Africa has highest ra-
tio. As Dragos (2014) argued, insurance may usually be more affordable to the 
higher classes, but life insurance can also be cheap to the middle classes in low-
er-income countries. In such cases, the presence of a wealthier upper class could 
boost the market for insurance. In total, the market for insurance will depend on 
the correlation between the sum of income along with the income distribution, 
which may make the influence of income disparities on the market for insurance 
unclear. Dragos (2014) found that higher inequality (as measured by the Gini 
coefficient) does not have a considerable bearing on the demand for life insur-
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ance. 

2.6. Education 

Empirical studies have shown that they is a good association between the con-
centration of education and uptake of l insurance (Kamau, 2013; Dragos, 2014). 
Outreville (2015) suggested that higher education helps people to be aware of 
insurance products, those who protect themselves and their dependents easily. 
Pradhan et al. (2016) concluded that there is a favourable connection between 
higher education and the uptake of insurance products 

3. Methods 

The research adopted a survey design approach by administering a sample 150 
of questionnaires to various respondents of which 20 were given to insurance 
practitioners in various specialized areas, 60 to students of the author for distri-
bution to their parents. 20 were given to insurance academicians and 50 were 
administered to various companies and individuals who either purchase or are 
potential insurance buyers. The data obtained, was analyzed to arrive at findings 
and conclusions. To increase the reliability and validity of its findings, the paper, 
used the data in line with the objectives of research. Furthermore, literature from 
various scholars on the topic, was also reviewed. 

3.1. Ethical Statement 

The researcher sorts the consent of the respondents before data was collected. 
The respondents had the right to maintain their privacy and were allowed to de-
cline to take part in particular aspect of the research or even withdraw. In con-
ducting this research, the researcher maintained confidentiality to any informa-
tion that was collected and at all times anonymity was encouraged so as to pro-
tect the research participants from any harm or danger that may arise after giv-
ing out information. 

3.2. Reliability Test 

For a research instrument to be considered credible it must be valid and reliable 
(Sandada, 2015). Therefore, it was deemed imperative to ensure that the ques-
tionnaire actually measured what it was supposed to measure. Reliability test was 
also conducted to ensure that the questionnaire could be depended upon to se-
cure consistent results upon repeated application in future research studies. The 
reliability of the scale is the degree to which a set of items measure the same 
construct (Hair et al., 2010). According to Malhotra (2007), a scale is considered 
to be reliable if the Cronbach’s Alpha values are equal to or exceed the recom-
mended threshold of 0.70. From the computation of the Chronbach’s Alpha, a 
significantly notable overall statistic was observed for the questionnaire, whilst 
the alpha statistics for the variables under study was significantly higher than the 
minimum threshold of 0.70. 
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4. Results 

According to the average respondent’s scores, the most significant demand side 
factor is the high cost of insurance. The results show that countries with a higher 
GDP per capita generally have a higher penetration rate. The correlation coeffi-
cient between GDP per capita and the penetration rate is moderately positive at 
0.49. 

5. Findings 
5.1. Challenges for Low Life Insurance Penetration 
5.1.1. Low Education about Insurance 
The IISA (2021) emphasized the need for insurance education so consumer 
would make informed decisions in purchasing insurance products. 

5.1.2. Low Disposable Income 
According to Feyen, Lester, & Rocha (2013), income and affordability of insurance 
products, have a relationship. The higher the income, the more disposable income 
one has hence the ability to purchase insurance and this view was shared by the 
Insurance Barometer 2017 and the African Insurance Organisation (2017). 

5.1.3. Religious Believes and Culture 
People’s religious and cultural inclinations may also be a cause for the low up-
take of life insurance (Chui & Kwok, 2008). This belief was common in some 
countries in the Middle East; hence such countries experience low life insurance 
policies (Beck & Webb, 2003). 

The study targeted a sample size of 150 respondents Batswana which 130 filled 
in and returned the questionnaires making a response rate of 88%. This response 
rate was satisfactory to make conclusions for the study and agreed with recom-
mendations from Mugenda and Mugenda (1999), who was of a view that a re-
sponse rate of 50% is adequate, 60 % and 70% and over, excellent for analysis 
and reporting. Out of the 130 respondents, 20 mentioned that they had insur-
ance policies and another 20, did not have. 

A summary of the responses was as follows (Table 1). 
 

Table 1. A summary of the responses. 

 Number Percentage 

Sample 150 100% 

Completed and returned questionnaires 130 88% 

Uncompleted questionnaires 20 15% 

Respondents with insurance policies 20 
15% (as a percentage of the  

returned questionnaires) 

Respondents without insurance policies 50 
38% (as a percentage of the  

returned questionnaires) 

Source: Researcher’s survey 2022. 
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5.2. Evidence from Respondents 
5.2.1. Poverty and Lack of Income 
From the 130 respondents, 72% indicated that lack of income and poverty was 
the reason they could not afford insurance policies. This result was consistent 
with Feyen, Lester, & Rocha (2013), who linked the relationship between one’s 
income and the capacity to purchase insurance. The African Barometer’s 2017 
research also observed that poverty was the greatest contributor to the low up-
take of insurance in most developing African countries. 

5.2.2. Knowledge about Insurance Policies 
However, only 30% of the respondents indicated that they had knowledge of the 
existence of insurance products with the remaining 70% indicating that they had 
not been sensitized about these insurance policies. 

5.2.3. Religious Beliefs and Culture 
15% of the respondents indicated that their cultural and religious beliefs did not 
allows them to buy insurance policies with 90% indicating that neither culture 
nor religious beliefs had a bearing on their decision to buy life insurance poli-
cies. However, 7% was not sure about either this but the culture does not influ-
ence Batswana in purchasing insurance as also stated by the Afrobarometer 
(2017) and Chui & Kwok (2008) and Beck & Webb (2003). 

5.2.4. Bad Claims Experience 
Out of the policy holder respondents, only 10% indicated that they had bad 
claims processes in the past while 90% didn’t. 

5.2.5. Confidence with the Regulators 
20% of the respondents did not have confidence with the regulator of Insurance 
whilst 30% had confidence in the regulator in Botswana. However, 50% did not 
know anything about the Insurance regulators. 

6. Recommendations 

In light of the above analysis, the following recommendations should be consi-
dered. 

6.1. Government 

Government should introduce compulsory insurance on critical insurance prod-
ucts for working citizens and all those in the informal sector, at affordable rates. 
This would cushion the impact of dependency on governments when the popu-
lation in the event of death and old age. 

6.2. Insurance Players 

Insurance companies should change their engagement strategies in terms of sen-
sitization of the existence of insurance policies. They should take the insurance 
products to people as insurance is not “sold” but bought”. 
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6.3. Regulator 

The regulator should take a leading role in sensitizing the public about insurance 
regulations to both the insurer and consumers for a better understanding of reg-
ulations customer. This would increase the uptake of insurance products and 
awareness in the Sub-Saharan African region. 

7. Conclusion 

The African insurance industry is still in its infancy, premiums are financially 
out of reach for many people and financial literacy is relatively low. However, 
African insurers believe that rising education and financial literacy levels, the 
growth of the black middle class, and the increase in the working population will 
have a large impact on the insurance industry in the region. 

Conflicts of Interest 

The author declares no conflicts of interest regarding the publication of this pa-
per. 

References 
Ackah, C., & Owusu, A. (2012). Assessing the Knowledge of and Attitude towards Insur-

ance in Ghana. The University of Ghana. 

Africa Insurance Market (2020).  
https://www.businesswire.com/news/home/20200508005308/en/Africa-Insurance-Mar
ket-2020---ResearchAndMarkets.com 

African Insurance Organisation (2017). African Insurance Barometer 2017.  
https://african-insurance.org/Resources/en  

African Insurance Organisation (2020). Appraisal Report. Support to the Health Sector 
Programme Republic of Malawi. 

Afrobarometer (2017). Dispatch No. 67: Where to Start? Aligning Sustainable Develop-
ment Goals with Citizen Priorities.  
http://afrobarometer.org/publications/ad67-where-start-aligningsustainable-developm
ent-goals-citizen-priorities  

Akinlo, T., & Olumuyiwa, T. (2014). Relationship between Insurance and Economic 
Growth in Sub-Saharan African: A Panel Data Analysis. Modern Economy, 5, 120-127.  
https://doi.org/10.4236/me.2014.52014  

Alhassan, A. L., & Biekpe, N. (2016). Determinants of Life Insurance Consumption in 
Africa. Research in International Business and Finance, 37, 17-27.  
https://doi.org/10.1016/j.ribaf.2015.10.016  

Alhassan, A., & Fiador, V. (2014). Insurance-Growth Nexus in Ghana: An Autoregressive 
Distributed Lag Bounds Cointegration Approach. Review of Development Finance, 4, 
83-96. https://doi.org/10.1016/j.rdf.2014.05.003  

Beck, T., & Webb, I. (2003). Economic, Demographic, and Institutional Determinants of 
Life Insurance Consumption across Countries. The World Bank Economic Review, 17, 
51-88. https://doi.org/10.1093/wber/lhg011  

Chui, A. C. W., & Kwok, C. C. Y. (2008). National Culture and Life Insurance Consump-
tion. Journal of International Business Studies, 39, 88-101. 

https://doi.org/10.4236/jfrm.2022.112018
https://www.businesswire.com/news/home/20200508005308/en/Africa-Insurance-Market-2020---ResearchAndMarkets.com
https://www.businesswire.com/news/home/20200508005308/en/Africa-Insurance-Market-2020---ResearchAndMarkets.com
https://african-insurance.org/Resources/en
http://afrobarometer.org/publications/ad67-where-start-aligningsustainable-development-goals-citizen-priorities
http://afrobarometer.org/publications/ad67-where-start-aligningsustainable-development-goals-citizen-priorities
https://doi.org/10.4236/me.2014.52014
https://doi.org/10.1016/j.ribaf.2015.10.016
https://doi.org/10.1016/j.rdf.2014.05.003
https://doi.org/10.1093/wber/lhg011


M. Malambo 
 

 

DOI: 10.4236/jfrm.2022.112018 351 Journal of Financial Risk Management 
 

https://doi.org/10.1057/palgrave.jibs.8400316  

Das, S., & Shome, M. (2016). A Study on Determinants of Insurance Penetration in the 
Context of India. International Journal of Marketing and Human Resource Manage-
ment (IJMHRM), 7, 85-94. 

Dragos, S. L. (2014). Life and Non-Life Insurance Demand: The Different Effects of Influence 
Factors in Emerging Countries from Europe and Asia. Economic Research-Ekonomska 
Istraživanja, 27, 169-180. https://doi.org/10.1080/1331677X.2014.952112  

Feyen, E., Lester, R., & Rocha, R. (2013). What Drives the Development of the Insurance 
Sector? An Empirical Analysis Based on a Panel of Developed and Developing Coun-
tries. Journal of Financial Perspectives, EY Global FS Institute, 1, 117-139.  

Fischer, S. (1981). A Life Cycle Model of Life Insurance Purchases. International Eco-
nomic Review, 14, 132-152. https://doi.org/10.2307/2526049  

Geiss, C., & Geiss, S. (2015). Nonlife Insurance Mathematics. The University of Jyvaskyla. 

Gitau, B. N. (2015). Strategies Adopted by Kenyan Insurance Companies to Alleviate Low 
Insurance Penetration. Master’s Thesis, The University of Nairobi. 

Hair Jr., J. F., Ringle, C. M., & Sarstedt, M. (2010). Partial Least Squares Structural Equa-
tion Modeling: Rigorous Applications, Better Results and Higher Acceptance. Long 
Range Planning, 46, 1-12. https://doi.org/10.1016/j.lrp.2013.01.001  

Hamukwanza, C. L. (2021). To Insure or Not to Insure—The Role that Government and 
Insurance Practice Should Play: A Thematic Comparison of the Urban Poor and the 
Workers in the Pensions and Insurance Industry. SN Business & Economics, 1, Article 
No. 114. https://doi.org/10.1007/s43546-021-00121-1  

IAIS (2020). Strategic Plan 2020-2024. 
https://www.iaisweb.org/about-the-iais/strategic-plan-and-roadmap/   

IISA (2021). COP—Short Term Insurance. 

Jahromi, P. B., & Goudarzi, H. (2014). The Study of Co-Integration and Casual Relation-
ship between Macroeconomic Variables and Insurance Penetration Ratio. Asian Eco-
nomic and Financial Review, 4, 853-863. 

Kamau, G. M. (2013). Factors Contributing to Low Insurance Penetration in Kenya. In-
ternational Journal of Social Sciences and Entrepreneurship, 1, 463-469. 

Kjosevski, J. (2012). The Determinants of Life Insurance Demand in Central and South 
Eastern Europe. International Journal of Economics and Finance, 4, 237-247. 
https://doi.org/10.5539/ijef.v4n3p237  

Leppert, G. (2012). Financing Health Care. The Role of Micro Health Insurance in 
Sub-Saharan Africa. In L. Bloemertz, M. Doevenspeck, E. Macamo et al. (Eds.), Risk 
and Africa. Multi-Disciplinary Empirical Approaches (pp. 173-196).  

Malhotra, N. K. (2007). Marketing Research: An Applied Orientation (4th ed.). Pearson 
Education, Inc. 

Msomi, T., & Odunayo, O. (2021). Determinants of Insurance Penetration in West Afri-
can Countries: A Panel Auto Regressive Distributed Lag Approach. Journal of Risk and 
Financial Management, 14, Article No. 350. https://doi.org/10.3390/jrfm14080350  

Mugenda, O. M., & Mugenda, A. G. (1999). Research Methods. Quantitative and Qualita-
tive Approaches. Acts Press. 

Ndalu, C. (2011). The Relationship between Economic Growth and Insurance Penetra-
tion in Kenya. Ph.D. Dissertation, University of Nairobi. 

Nissim, D. (2010). Earnings Predictability in the Insurance Industry. Working Paper, 
Business School. 

https://doi.org/10.4236/jfrm.2022.112018
https://doi.org/10.1057/palgrave.jibs.8400316
https://doi.org/10.1080/1331677X.2014.952112
https://doi.org/10.2307/2526049
https://doi.org/10.1016/j.lrp.2013.01.001
https://doi.org/10.1007/s43546-021-00121-1
https://www.iaisweb.org/about-the-iais/strategic-plan-and-roadmap/
https://doi.org/10.5539/ijef.v4n3p237
https://doi.org/10.3390/jrfm14080350


M. Malambo 
 

 

DOI: 10.4236/jfrm.2022.112018 352 Journal of Financial Risk Management 
 

Offiong, A. I., James, G., Etim, G., Enuoh, R., Bessong, P., & Omang, A. B. (2020). Ex-
change Rate Volatility and Insurance Sector Performance in Nigeria: A Longrun Inves-
tigation. Academy of Accounting and Financial Studies Journal, 24, 1-9. 

Olayungbo, D. O., & Akinlo, A. E. (2016). Insurance Penetration and Economic Growth in 
Africa: Dynamic Effects Analysis Using Bayesian TVP-VAR Approach. Cogent Econom-
ics & Finance, 4, Article ID: 1150390. 
https://doi.org/10.1080/23322039.2016.1150390  

Outreville, F. (2015). The Relationship between Relative Risk Aversion and the Level of 
Education: A Survey and Implications for the Demand for Life Insurance. Journal of 
Economic Surveys, 29, 97-111. https://doi.org/10.1111/joes.12050  

Pradhan, R., Mak, A., Neville, N., Mahendhiran, N., & Hall, J. (2016). Insurance Penetra-
tion and Economic Growth Nexus: Cross-Country Evidence from ASEAN. Research in 
International Business and Finance, 36, 447-458. 
https://doi.org/10.1016/j.ribaf.2015.09.036  

Sandada, M. (2015). Strategic Planning Dimensions in Small and Medium Enterprises 
(SMEs) in South Africa: Their Relative Importance and Variations in Selected Demo-
graphic Variables. Economic Forum Journal, 4, 1-8. 

Sunday, N., Ehiogu, P., & Ezeka, O. (2018). Effect of Inflation Rate on Insurance Penetra-
tion of Nigerian Insurance Industry. International Research Journal of Finance and 
Economics, 6, 66-76. 

https://doi.org/10.4236/jfrm.2022.112018
https://doi.org/10.1080/23322039.2016.1150390
https://doi.org/10.1111/joes.12050
https://doi.org/10.1016/j.ribaf.2015.09.036

	The Empirical Evaluation of the Uptake of Insurance Products in the Sub-Saharan Africa
	Abstract
	Keywords
	1. Introduction and Background
	2. Literature Review
	2.1. Insurance
	2.2. Short Term Insurance Uptake
	2.3. Concept of Insurance Penetration
	2.4. Inflation
	2.5. Income
	2.6. Education

	3. Methods
	3.1. Ethical Statement
	3.2. Reliability Test

	4. Results
	5. Findings
	5.1. Challenges for Low Life Insurance Penetration
	5.1.1. Low Education about Insurance
	5.1.2. Low Disposable Income
	5.1.3. Religious Believes and Culture

	5.2. Evidence from Respondents
	5.2.1. Poverty and Lack of Income
	5.2.2. Knowledge about Insurance Policies
	5.2.3. Religious Beliefs and Culture
	5.2.4. Bad Claims Experience
	5.2.5. Confidence with the Regulators


	6. Recommendations
	6.1. Government
	6.2. Insurance Players
	6.3. Regulator

	7. Conclusion
	Conflicts of Interest
	References

