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1. Introduction

Recent developments in digital technology have led to media diversification.

With the widespread adoption of the internet, traditional media—encompassing
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newspapers, radio, and TV—has been complemented by the emergence of on-
line media. Online media offers new avenues for accessing news and has wit-
nessed a significant rise in popularity, marking the advent of the “Digital Era in
Journalism.” Therefore, online media is regarded as a major source of know-
ledge regarding international affairs and foreign policy (Denning, 2001). Japan,
which has the largest newspaper circulation worldwide, is no exception. Ac-
cording to the Reuters Institute for the Study of Journalism’s Digital News Re-
port 2022, the Internet (65%) is the most common source of news, exceeding

traditional forms of media, such as television (56%) and ne (27%). On-

elopment, people are exposed to many

rough direct experiences. However, this

case studie

dcus on Japanese online media (for instance, Cato et al., 2021).
This study analyzes reporting trends regarding international news in Japanese

edia and examines the factors that influence coverage.

2. Methodology

To elucidate the reporting trends and criteria influencing international news
coverage, this study examines the leading online media provider in Japan. Spe-
cifically, this study focuses on Yahoo! News (https://news.yahoo.co.jp), an ag-

gregator which the Japanese primarily engage with, to investigate international
news coverage.

When mobile news application users in Japan were asked about their satisfac-
tion levels with different applications, 83.5% answered Yahoo! News as being sa-
tisfactory (ICT Research & Consulting, 2021). Moreover, Yahoo! News is over-
whelmingly used in Japan among online and offline media brands (see Figure 1
and Figure 2). Therefore, it was selected as the target of this study.

» <«

Yahoo! News has a total of nine categories: “Main,” “National,” “Internation-

» «

al,” “Business,” “Entertainment,” “Sports,” “IT,” “Science,” and “Regional”;

DOI: 10.4236/ajc.2023.113014

202 Advances in Journalism and Communication


https://doi.org/10.4236/ajc.2023.113014
https://news.yahoo.co.jp/

S. Kim

TV, radio and print

NHK News (public broad caster) gz
Nippon TV (NTV)

Fuji TV News

TBS News

TV Asahi News

Reigional or local newspaper
TV Tokyo News

Yomiuri Shimbun
Commercial radio news

Asahi Shimbun

Nikkei (Japan Economic Daily)

Sanakei Shimbun

CNN
Mainichi Shimbun

Weekly Bunshun
BBC News

5 0 15 20 30 45 50
Figure 1. Offline weekly reach of Brands (% wee e). Source: Newsman et al., 2022.
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Figure 2. Online weekly reach of Brands (% weekly usage). Source: Newman et al., 2022.

however, in this study, only the news included in the “International” category
were defined as international news. The analysis period was six months, from
November 2022 to April 2023 because it was impossible to access and collect
past articles.

First, quantitative and qualitative methods were used to analyze reporting
trends by country. An article count was allocated to each country, which was
the main focus of this study. Second, based on the aforementioned results, the
determinants of this news flow were identified by focusing on two aspects: 1)
the characteristics of the country covered: prominence (Gross Domestic Prod-
uct [GDP]) and deviance (conflict fatalities), and 2) the relationship with Japan:
economic (trade volume), political (number of visits by politicians), cultural

(number of tourists), and geographical relations (capital distance).
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3. The International Stories and Countries That Received
the Spotlight in Online Media

A total of 13,198 articles were collected during the research period, with the fol-
lowing breakdown: 2574 articles from November 2022, 2566 articles from De-
cember 2022, 2614 articles from January 2023, 2613 articles from February 2023,
2831 articles from March 2023, and 2622 articles from April 2023.

As Figure 3 indicates, stories categorized as “National” and “Regional” were

outstanding and highly covered. However, the proportion of “International” sto-

ries was relatively small, approximately 12.5% of the total g on average.

he top 20 countries and the UN covered during this time-

number of articles. The top four countries, namely the United

tates (US); Russia, China, and Ukraine, accounted for more than 53% of the to-
umber of articles, which is representative of the extremely unbalanced cov-
erage. For instance, the US has the highest proportion of articles (16%), followed
by Russia (14%), China (12%), and Ukraine (11%). Because some specific coun-
tries were highly covered, creating an unbalanced world coverage, the informa-
tion gap for readers might have been reinforced.

Furthermore, although international news coverage is the foundation for mu-
tual understanding and public opinion formation in the international commu-
nity, much of it was related to the “home” state: Japan. From Figure 5, it can be
inferred that the percentage of mentions of Japan in international news cannot
be ignored. The results indicated that Japan is mentioned in 6% of the articles,
making it the 5th most frequently mentioned country in international news cov-
erage.

One may be curious why Japan was among the top countries to appear in in-
ternational news about other countries. For instance, a great deal of news re-

garding Japanese involvement in incidents and accidents around the world was
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Figure 5. Percentage of mentions of countries in international news.

covered, such as the sacrifice of Japanese people in the Seoul Halloween crowd
crush in November 2022, the evacuation of Japanese people from Sudan during
the Sudan conflict in April 2023, and the death of Japanese citizen by gun in Pa-
raguay. Additionally, politics, economy, and security relations with countries

such as Korea and China account for a large portion of international coverage.
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In other words, because international issues directly involving Japan received
attention in international news, Japan was ranked among the top six countries.
However, one interpretation for this phenomenon could be that the Japanese

media inevitably tends to report Japan-centric information.

4. What Triggers Unbalanced Coverage?

This study analyzed international news coverage in Yahoo! News, which has the
most readers in the country. However, the question remains as to why coverage
was unbalanced. In other words, what causes online news p ations? What

and earthquake that caused tremendous fatalities. However,
this does

dlways apply, because “whose blood bleeds” often matters. If the
omehow related to the Great Powers or Japan, the importance of
e increases. In other words, home country connections and being part of
reat Powers are important for increasing coverage.

To conclude, when comparing newspaper content for the applicable year of
this research, prominence and political ties with Japan were found to be factors
influencing international news coverage. However, in the case of non-elite
countries, deviance played a more significant role in determining the amount of
coverage they received. Simply put, these results show that online media news
showed no outstanding distinction from traditional media reporting trends,
despite online media having no space restrictions. In other words, rather than
increased coverage of international news by online media, no significant dif-
ference from traditional media with limited space, was observed in online me-
dia.

5. Discussion and Conclusions

The number of Internet users in Japan, which was 3.03 million in 2012, will in-
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crease to 97.61 million in 2023 and is expected to continue increasing. People
will continue to rely on online media not only to obtain information about the
world but also for vicarious experiences internationally; therefore, online media
can be considered an agent of globalization. In this context, this study focused
on the quantitative and qualitative aspects of online media in Japan and analyzed
how Yahoo! News, the most commonly used online media provider in Japan,
reports international news.

Traditional and online media differ in terms of the technological environ-

ment; despite the latter’s fewer limitations in terms of puk g space and

graphically close to Japan

or focus on international

amental cause of the conflict and the updates on the situation in Sudan are
still required. Otherwise, the presence of an abundance of ethnocentric informa-
tion can hinder readers in the Japanese context from attaining an objective out-
look on various global issues. The media play a key role in increasing the public’s
interest in news and thus influence solutions to various issues. Thus, it is time
for media to change to account for globalization.

Therefore, online media, which are not only relatively free from spatial re-
strictions but also have an increasing number of users owing to the Internet,
need to observe the world from a more diversified perspective and discreet re-
porting by putting aside the domestic Japan-centric perspective.
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