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Abstract
In the last decade, social media seeks the attention of many researchers. As
prior studies argued, that social media has dynamic capabilities to interact
and accessibility among students. Social media is one of those factors, who
has the ability to play an essential role in a dynamic learning environment.
The uniqueness of social media opens new horizons for students to enhance
their experiences in the field of higher education. It has been observed that
the adaptation of social media is a phenomenon among students of higher
education. In this study, the researcher examines the relationship between
lecturer and students through social media. This study took a convenience
sample data from undergraduate students of Malaysia and Jordan. The main
objective of this study is to explore the motivation of students to words social
media for educational purposes. Secondly, this study also investigates the
perception of social media as a communication tool for lecturers and students. Moreover, the researcher highlighted the attitude differences among
Malaysian and Jordanian students. The study found that respondents are the
frequent user of SM, and the most popular media is Facebook among them.
Results show that students are reluctant to use SM for educational communication. However, if lecturers took this initiative and engaged students on SM
for educational purposes, then students’ attitude was more optimistic. Additionally, students consider SM as a powerful tool that has the potential to
strengthen the level of communication between students and the lecturer.
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1. Introduction
In the era of technology, social networks (SN) and social media (SM) transDOI: 10.4236/ajc.2019.74008 Dec. 11, 2019
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formed the traditional ways of communicating and interacting with our friends
and peers. These advanced tools also affect the consumption behavior of media
content. SM gives us the freedom to create our digital content. The evolutional
process of SM is quite impressive; only a decade ago, it is just providing a platform for informal chit chat only. It has no commercial value outside the IT industry. However, SM dramatically grape the attention of masses, and this creates
an opportunity for commercial exploitation. Moreover, the marketing companies are shifting their budgets from traditional media (electronic and print media) toward more interactive and dynamic SM (Jain & Yadav, 2017).
This era of digitalization is not only affecting the traditional way of communications but also changing the conventional methods of academia. Its high rate
of adoption and popularity among students makes it more relevant for education. Its dynamic interaction has enormous potential to use as an education tool
(e.g., Sheldon, 2015; Ellefsen, 2016; Dabbagh & Kitsantas, 2012; Draskovic et al.,
2013). Moreover, the educators have enough potential to grape the opportunities
that SM offers through its dynamic tools and capability to engaged students
(Moran et al., 2011). However, this medium of communication has some challenges and reservations among the lecturers. These challenges are creating hurdles for the full adoption of SM as an educational tool. The educators have different opinions regarding the role of SM in higher education because of its informal perception (Madge et al., 2009).
This study will elaborate on the concept of SM to develop an understanding of
its significant contribution to the learning process. The prior studies argued that
SM is a community of Internet platforms that is developed on the technological
concept of Web 2.0 that facilitates the formation and exchange of commonly
created content (Safori, 2018; Kaplan & Haenlein, 2010). Safori (2018) stated
that SM gathers several means of communication, including media sharing tools,
networking platforms, blogs, wikis, and virtual worlds. These technologically advanced tools are served in different social purposes, such as social interaction facilitation, teamwork possibilities, and generate a discussion across the users. Furthermore, the researcher argued that SM has multiple tools to facilitate educational implementation. It can be promoted as a media to broadcast lectures and
documentaries.
Moreover, it has observed that the contribution of the learning process varies
among the different SM platforms. For example, blogs are more focused on authorship as compared to wikis being a tool that made for teamwork and mutual
contributions (Bryer & Zavatarro, 2011). However, the SM should be highly focused on contextualization and integration of knowledge while it is working in
the educational environment.
However, researchers highlighted the current vulnerability of SM with the help
of the learner-centered model and constructivist learning theory. A process in
which a person produces the knowledge and on the other hand, a person merely
gaining it through the traditional model of learning (Duffy & Cunningham,
1996). This method explains learning as a social process.
DOI: 10.4236/ajc.2019.74008
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According to Siemens (2005), the traditional learning theory has extended its
vision in the context of SM. As the author argued that it is not that simple to initiate a learning process in a person. However, many other essential connections
must be available to start the learning process. Therefore, Siemens identified this
complex mechanism and proposed a new learning theory; called “connectivism”.
Following are principles on which this theory relies (2005, p7):
• Capacity and hunger for more knowledge are more important than what is
currently known;
• The core skill is the ability to explore connections among concepts, ideas, and
fields;
• Learning may reside in non-human appliances;
• To facilitate sustainable learning, it is necessary to develop secure connections;
• Diversity of thoughts is the key to learning and knowledge;
• Learning thorough decision making is a continuous process. The decision of
what to learn and analyzing the upcoming information with the lens of shifting reality is critical. Furthermore, if there is a satisfactory answer now, but it
might be wrong in the future due to alternative information affecting the decision;
• Learning is a process of connecting specialized nodes or information sources;
• Currency (accurate, up-to-date knowledge) is the intent of all connectivism
learning activities.
Regarding discussion, as mentioned above, SM is a platform that has such an
ability to interact and collaborate with the learning process. Its dynamic capability will contribute to knowledge creation through contextualization and a meaningful learning process. The outcomes of learning can be more effectively monitor through SM. Further, moreover, SM provides a familiar environment for
students, and it will help them to enhance their academic knowledge as well as
intellectual development (King, 2011). As collaboration and participation are the
crucial aspects of learning that can be provided through SM communication.
Statista (2016) argued that only Facebook has more than 1.5 billion active users only all over the world. And if it includes other platforms such as Twitter,
Instagram, etc. with hundreds of millions of users. Moreover, SM recognized as
a popular communication platform in the developed world. SM is not only a communication tool, but now it will become an essential part of our life. Moreover,
SM gained incredible acceptance as a necessary and cheap tool for communication.
In the higher education system, it also used as an educational tool because of
its higher rate of adoption among the students and its capability to improve student’s interest and participation in educational projects. It could be claimed that
SM platforms bring a radical change in the field of ethic, art, culture, economics,
science, and education. Moreover, the use of SM platforms is highly appreciated
and showing a growing trend in the field of higher education (Kassens-Noor,
2012; Taylor et al., 2012; Ellefsen, 2016).
DOI: 10.4236/ajc.2019.74008
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Although SM presented more effective ways of learning for scholars. However, it has been observed that lecturers are not share the same level of enthusiasm
because it looks less formal communication platform (Draskovic et al., 2013).
Additionally, the utilization of SM as a mean of communication tool for teaching
requires additional skills, like typing and enough knowledge of computer use.
Most of the students have sufficient computer skills to manage digital media
(Bodle, 2011). However, most of the lecturers have a lack of understanding regarding SM and advanced application of communications. In faculty, there is a
lot of room for improvement and awareness required for the use of digital media
(Krumsvik, 2014; Krumsvik, 2008; Tømte et al., 2015).
E-learning is formally known as the course management system (CMS) is one
of the comprehensive systems to engage students effectively. These platforms
help to overcome the problem of student’s collaboration, engagement, and interaction. The student learning outcomes are strongly linked with the student’s
participation in the contemporary classroom. Although CMS has excellent features of controlled collaborations, that attracts the lectures. But the track record
of this system shows that it’s difficult to achieve the required results from this
system (Bryer & Chen, 2012). However, there is no comparison between CMS
and SM as a learning tool. Since it is challenging to cultivate its benefits because
it required a creative environment through which students can contribute in this
system (McLoughlin & Lee, 2008).
Furthermore, the discussion, as mentioned earlier, explains the communication between lecturers and students. In this particular paper, the researcher discoursed the teacher revelation through Facebook (i.e. the quantity of information that a lecturer reveals to students) and its impression on the student learning, classroom environment, and motivation if student and teacher originate a
positive correlation between them. Then it interprets that higher revelation improves the stated factors. This kind of response is very crucial for the lecturer
because it provides a valuable understanding of the lecturer that whether students are taking activity as favorable or not. Moreover, such feedback empowered the lecturer to create a more effective digital image for his students. To
develop a reliable and effective digital model for students is far easy as compared
to create such an image in face to face communication. The presence of instructors on Facebook will enhance the motivation level of students and also inspired
them to develop themselves as a brand.
SM is also crucial through simulated communication or what can be called computer-mediated communication (CMC). Concerning this specific channel, Mazer et al. (2007) claim that “the use of CMC in the instructional context, could ultimately have a positive effect on the student-teacher relationship, which can
lead to more positive student outcomes”. Prior studies suggest (Dabbagh & Kitsantas, 2011; Ellefsen, 2016; Sheldon, 2015; Pestek et al., 2012) that SM has
enough potential to use an educational tool. It could improve student class participation and motivation levels. Although, it depends on both teachers and students how they used and implemented of SM in the classroom.
DOI: 10.4236/ajc.2019.74008
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2. Methodology
This study provides a comprehensive analysis between the student and lecturer
through SM. Furthermore, this study also explores the possible differences in SM
use among the Jordanian and Malaysian students at the higher education level.
In light of the recommendations of the previous literature, there is substantial
potential in SM that it can be used as an educational tool for higher education.
Although, it is also observed that there are some barriers in adaption of SM for
both students and lecturers. However, this study aims to further investigate the
student motivation for the use of SM in the context of student and instructor interaction. In the previous studies, the role of SM is discussed with the perspective of both student and lecturer, but in this study, the author only focuses on
the student motivation for SM use.
Previous studies provide a summary of the views on social media of both lecturers and students, but this research is focused on the student side. The countries and respondents are carefully selected according to the growth of economies. In September 2018, this research was simultaneously conducted in Jordan
and Malaysia. The survey was done with the help of the convenience sample
technique in both countries. This study was conducted online through structural
questionnaires, and participation was voluntary. The total sample was taken for
this research is 330 out of which 168 students were from Jordan, and 172 students were from Malaysia. The age of respondents is between 18 and 32, out of
which 45.6% are identified as female, and 54.4% are male.
With the help of extensive literature review and senior scholar, the following
hypotheses were developed:
• H1: Students used SM on a daily basis, both Jordanian and Malaysian;
• H2: Students are open to using SM for educational purposes;
• H3: Students tend to use SM to connect with their lecturers;
• H4: Jordanian and Malaysian students vary in attitudes towards teacher-student
interactions via SM.

3. Results and Discussion
Through a structural questionnaire, participants expressed their experiences regarding access, use, and platform of social media. Most respondents used different SM platforms. The majority (93.7%) used SM daily. There is no significant difference between Malaysian and Jordanian students regarding the use of
advanced gadgets and SM availability options. It has been observed that most
of the students in both counties have easy access to SM through their devices
(Figure 1).
Moreover, the respondent from both countries Malaysia and Jordan disclosed
that there is no significant change in their motivation to use SM. Among the different choices, the most motivated reason to use SM is to stay connected with
friends (71.5%), and the second one is getting updated with current events (70.3%).
DOI: 10.4236/ajc.2019.74008
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Others

Figure 1. SM access (multiple answers were possible).

Among the different platforms of SM, the respondent’s most popular SM platform is Facebook (93.4%), YouTube (85.6%), Instagram and Skype by (63.8%).
This study found that only 36.9% of students communicated through SM with
their teachers. There is a significant difference between Malaysian and Jordanian
students in the context of commutation with their lecturers. Students in Malaysia are less vocal (17%) relative to students in Jordan (58%). Surprisingly, in the
future they are less willing to change that behavior (17.4% vs. 56.4%). 34.2 percent of respondents, however, are eager in the future to connect with their lecturers via SM.
In response to the use of SM for educational purposes (53.7%), respondents
used to do communication with their respected lectures regarding course assignments (46.3). However, the respondent also claimed that after graduation,
they used to stay in touch with the faculty members through SM (39%). The
student’s response is heterogeneous (Figure 2), regarding their attitude towards
voluntary interaction of SM, for the sake of higher education. Furthermore, most
of the respondents remained neutral while they expressed their attitude. Results
show’s that students have a lack of motivation to use SM for education purposes.
Figure 3 described that if the course lecturer took the initiative to use SM for
education purposes, then students show a positive attitude towards SM. Results
also indicate that only less than 10% of students are not organized to participate.
Overall, the study found that there are no significant differences between students of Malaysia and Jordan.
Overall, this study shows that most of the participants had a favorable opinion
regarding the use of SM for higher education (Figure 4). Most of the students
strongly agreed (63.3%) that SM has enough potential to use an important tool
for education. Moreover, a significant majority of students (58.8%) emphasized
that SM, as a device, can improve communication among students and lectures.
Additionally, 74% of respondents believed that SM could also help to enhance
communication between enrolled students of the same class. However, the study
found that students are quite an optimist regarding the use of SM form education. A significant number of respondents claimed that they would like to exploit
DOI: 10.4236/ajc.2019.74008
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Figure 2. Respondent opinion (communication between student and lecturers via SM).

I would not participate

60%

55%

25%

34%

15%

11%

I might participate

I would likely participate

61%

75%

30%

18%
7%

9%

Communicating
Accessing
Joining a
with other
courses notes Facebook group
students in my
and other
for students in
courses
material
your courses

75%

19%
6%

Usisng online
Using online
discussion tools discussions
that included
tools that
both lecturer included only
and students
students

Figure 3. Students participation (in case lecturers recommend SM for communication).
Disagree

74%

Neutral

53%

68%

25%
14%
12%

Agree

47%

28%

22%

36%
18%

17%
15%

44%
64%

25%

18%

20%

I think social
I think social
I think social
i think social
I would prefer to I do not want to
media can
media would be a use social media use social media
media can useful
media can
improve
in my courses
improve
distaction in
in my courses
in any of my
courses
communication
communication higher eduaction more than official
courses
among students in
between students
teaching
a course
and lecurer
paltforms

Figure 4. Student opinion (SM as an educational tool).
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all the existing online platforms provided by the university. Meanwhile, again,
the study did not found any significant difference between Malaysian and Jordanian students.
Based on previous results, this study found that respondents are the frequent
user of SM, and the most popular media is Facebook among them. However, the
students from Malaysia and Jourdan are the daily user of SM; this finding supports H1. Students used laptops and smartphones to access SM that is consistent
with the global tendency. The advance level use of different gadgets discloses the
logic behind the shift of marketing budgets from traditional media to digital media (Statista, 2016).
Results show that students are reluctant to use SM for educational communication. Most of the students gave a neutral opinion on the use of SM for communication with lecturers. However, if lecturers took this initiative and engaged
students on SM for educational purposes, then students’ attitude was more optimistic. H2 is accepted because lecturers are the primary motivators behind the
involvement of students on SM for educational purposes.
Most of the students have a positive attitude towards the use of SM for educational purposes; thus, H3 can be accepted. Additionally, students consider SM as
a powerful tool that has the potential to strengthen the level of communication
between students and the lecturer. However, there are still many students who
preferred CMS for communication. But there is enough room to placed SM as a
second option for more effective communication.
Moreover, the study found that as compared to Jordanian students, Malaysian
students did less communication with their lectures through SM and unwilling
to improve it in the future. This stubbing attitude of the students could be explained through cultural norms. As the environment of Malaysian institutes are
more formal and authoritarian. The factor of the environment should be investigated in future studies. However, this study did not find any significant differences in the perspective of SM among the students of Malaysian and Jourdan;
consequently, H4 is not accepted.

4. Conclusion
The study found that the use of SM is quite similar in both counties Malaysia
and Jordan; however, it has been observed that a small group of students used
SM only for communication. Moreover, the study highlighted that many students are not currently engaged with lectures through SM, but they showed their
commitment to do it in the future. These strong indicators translate the phenomena of SM among students that they are forecasting and admitting the critical
role of SM in the field of education. This kind of engagement will be increased
the learning experience of both students and lecturers.
This study recommends that students are the regular users of social media,
and they have an optimistic attitude to integrate SM in education. But they are
reluctant to use it; however, lecturers are the primary source of motivation for
DOI: 10.4236/ajc.2019.74008
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students. Through the lecturer’s recommendation, students should be participated and emerged SM as a dynamic tool of communication. Currently, students
choose SMS for educational communication; however, they are willing to continue it in the future as well. Moreover, this study exposes that the attitude toward the use of SM has no significant differences between the students of Malaysia and Jordan.
Due to limited time and resources, this study has some limitations. The sample size is one of the restrictions, along with the sampling technique. This study
used a relatively small sample size as this sample size does not truly represent the
entire population or society. So, the results of this study do not generalize to the
whole community. However, the findings of this study should be measured as
signals. Moreover, other variables can also be included to interpret the entire
phenomenon more clearly. So the objectivity of the research and intensity of the
results should be reported on a larger scale.
The role of SM in education is quite interesting because literature continuously highlighted its benefits for students as well as teachers. Moreover, this
study found that students and lectures both have some constraints regarding the
use of social media. However, educators or lectures have enough ethical power,
that if they took initiative and use it for educational purposes. Then, the students
should automatically adopt the SM for educational communication. This study
recommends that future studies should be conducted on the motivational behavior of the students towards the use of SM for educational communication.
Nonetheless, the acceptance rate of lecturers and their propensity to use SM as
an educational tool often require additional researchers’ attention.
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