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Abstract
Gone are the days when tourists had to rely solely on hotels. The new age tourists’
accommodation is simply known as vacation home rentals. Companies like Airbnb
seem to be taking leaps in the tourism sector with the rapid propagation of their vacation home rental concepts; making hotels fear losing their position on the market.
Moreover, with rising issues on climate change, it has become worth understanding
how vacation home rental can aid. As such, this study has attempted to understand
how vacation home rental companies function, their possible threat to hotels and
their contribution to mitigate and adapt to climate changes. This study adopted a
qualitative research methodology and used the integrative literature review approach.
Climate change is a global phenomenon impelling people to think and act differently
so as to have a better future. So, are vacation home rental concepts a boon for the
planet and its living entities while being a curse for hotels?
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1. Introduction
A search about “home rentals” on google search engine as of date, gives as first option,
an advert to: “Vacation Home Rentals—The Unique Alternative to Hotels”. There has
been lately several websites popping up and promoting this new concept of vacation
home rentals and some of them as per [1] are: Airbnb, The Apartment Service, At
Home Abroad Inc., FlipKey, Holiday Lettings, HomeAway, Homestay.com, iVacationRental, OnlineVacationRentals.com, Rentalo, Sea2Sky Vacation Rentals, TripAdvisor,
Tripping, VacationHomeRentals.com, Villas International and VRBO. In just seven
years, room letting website Airbnb has become a force to be reckoned with when it
comes to holiday accommodation: it has dealt with 40 million guests, has a valuation of
over $20 billion [2]. This is truly alarming for hotels which are already trying to stand
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firm and progress while facing the never-ending calamity of climate change. With the
arrival of vacation home rentals, the situation might worsen. Some marketers of the
tourism industry are voicing out their disaccord with this new concept of vacation
home rentals. For instance, as per [3] a leading French hoteliers’ association has lodged
a formal complaint against Airbnb and other online accommodation-rental services,
arguing that they compete unfairly in the country. However, proponents of vacation
home rentals seem to have a totally different say. They believe that vacation home rentals would be the solution to save a dying tourism sector; for instance, this concept can
save countries which might be having most of their hotels in coastal areas or mountain
regions, facing calamities such as tsunami and earthquakes. They seem to believe that it
is not only a way of not only saving lives but, for enhancing a countries economy. For
them, vacation home rentals are part of the adaptation strategies with respect to climate
change. Considering the above, the study had as objectives, the following:
 To understand the concept of vacation home rentals.
 To recognise the pros and cons of vacation home rentals.
 To determine vacation home rentals’ contribution to mitigate and adapt to climate
changes.

2. Methodology
The vacation home rental concept has been till date not penned down in research articles. As such, it was clear that an exploratory study would be appropriate. Yet, the
question was whether to opt for the positivism (quantitative) or the phenomenological
(qualitative) research philosophy. As per [4], Nunkoo and Ramkissoon (2009) critically
reported about the different research methodology approaches; where they pointed out
that few papers utilized a mixture of both qualitative and quantitative approaches, for
instance Andereck et al., 2005; Ap & Crompton, 1998; Besculides, Lee & McCormick,
2002; MacKay & Campbell, 2004; Petrzelka, Krannich, Brehm, & Trentelelmen, 2005.
As such, this study adopted a qualitative approach and used the integrative literature
review approach, which as per [5] is a form of research that reviews, critiques, and synthesizes representative literature on a topic in an integrated way. Numerous internet articles, referred journals and other secondary data sources debating on the present topic
were consulted. The literature search and compilation was done from April till June
2016. Remarkably, this paper will establish itself by exploring about vacation home rentals via the phenomenological philosophy of research. It is with no doubt that; future
enhanced research can be done through quantitative techniques of research. Moreover,
the present method adopted can be improved for future studies because as pointed out
by [6] an updated integrative review method has the potential to allow for diverse primary research methods to become a greater part of evidence-based practice initiatives.

3. Literature Review Findings
3.1. The Concept of Vacation Home Rentals
According to [7]: Developing land for residential use appears to be attracting many re890
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gional and national companies and one fast-growing and under-publicized segment of
this market, lies in providing the land and homes for recreational and/or investment
purposes. For [8]: Motivated home owners are leveraging their largest asset by renting
out their homes for short periods of time. These homes include single-family residences
commonly located in a residential neighborhood or zoning district. This phenomenon
is growing rapidly across the country and presenting policy concerns for state and local
governments. The explosion of websites allowing home owners to advertise their residential properties for rent has amplified the short-term rental industry. As per [9]: The
short-term rental market has three participants: 1) the host who rents their property, 2)
the guest who rents the property on a short-term (e.g., vacation) basis, and 3) the
web-based rental platform that serves as a clearing house and rental agency for the
hosts and guests. The host may be a property owner, lease holder, or a third party
management company that owns or offers individual private rooms or whole houses or
apartments. The guests rent out these lodging units based on their needs and preferences, and the rental platform company facilitates the exchange between the hosts and
guests and also earns a fee from the hosts for the services rendered. Short-term rentals
are a substitute to traditional lodging, offering a new lodging product that includes
amenities such as full kitchens, easy access to different neighborhoods, and an opportunity for a more local and familiar experience of the destination. While vacation rentals offer occupant-owners of housing units the opportunity to gain income from renting out spare rooms or secondary units, the industry has also attracted investors who
have focused on acquiring and renting out whole residential units, including single-family homes and multifamily units. The web-based rental platforms generate revenue in a variety of ways. AirBnB, the predominant web-based rental platform in Sonoma County, generates revenue by charging hosts a 3 percent commission on each
booking and by charging travelers a commission of between 6 and 12 percent, thus generating a yield of anywhere between 9 and 15 percent in commission for every booking. Other vacation rental platforms such as HomeAway and FlipKey offer a
pay-per-booking option and also a subscription model, which charges hosts for advertising rentals. The AirBnB website offers three types of rentals: 1) entire homes where
the guest has access to the entire unit and the host is generally not present, 2) private
rooms where the host is often present in the home, and 3) shared rooms, where hosts or
others guests may sleep in the same room. As per [10], most vacation rental websites
provide travelers with the information they seek to make a selection. Thus, from a
marketers perspective, so as to aid consumers move in the consumer buying process,
several important components have to be considered when working on the web-based
rental platform and as per [10], they are: a headline, a thumbnail photo, a full description, property photos, a rental rates table, an amenities table, an availability calendar,
and guest reviews. Several factors affect the choice of potential and existing consumers
and as per [11] rising disposable income, the continuing deterioration of urban centers,
and changing lifestyles caused a wider segment of the populace to seek the benefits of
resort home living. As rightly pointed out by [12]: The Internet has enabled a more in891
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teractive process and facilitated home exchange kernel which, by the way they are organised, allows a degree of self-organisation. However, considering points above, the webbased rental platforms have to be thoughtfully constructed.

3.2. Vacation Home Rentals’ Pros and Cons
According to [9]: On the “benefit” side, some say that the short-term rental market can
1) increase tourism and its related economic and fiscal benefits; 2) provide additional
income for hosts, particularly those who could not otherwise rent their home or rooms;
and 3) extend the economic benefits of tourism (increased sales, etc.) to neighborhoods
traditionally not visited. On the “cost” side, the literature indicates that short-term rentals can: 1) shift existing scarce local resident housing to the lodging sector, 2) encourage tenant evictions if a landlord concludes that they can earn more money from
short-term rentals than from a long-term tenant, 3) violate local zoning and other ordinances, 4) negatively affect the quality of life in residential areas due to nuisances
caused by visitors, and 5) cause loss of household population in given neighborhoods
thus reducing the number of school children and residents available for volunteer services such as fire protection.
So as to avoid hassles with vacation home rentals, [10] states that: 1) when starting to
rent your vacation home, make sure your second-home business complies with the laws
and ordinances of your state, county, and municipality, 2) Before you begin renting,
check with county and city officials about the zoning requirements for short-term rental properties. Check the current zoning status of the area in which your vacation home
resides and be sure to learn about any proposed changes that may affect it, 3) In addition to your local municipalities, check with the homeowners association about rules
regarding vacation rentals within your complex or subdivision, 4) Many areas require
vacation rental owners to apply for a business license or permit to rent homes on a
short-term basis, 5) In some markets, vacation rental homes have to follow the same
basic safety requirements as long-term rentals (e.g., sprinkler systems, fire extinguishers, deadbolt locks, etc.) and may also be required to complete safety inspections. Some
areas also have specific rules and regulations around health issues, most commonly involving linen sanitization, well-water testing, and pool and spa maintenance, and 6)
sales tax is paid by your guests in addition to your rental rates. You collect the monies
and hand them over to the government at a fixed interval (typically quarterly) so, you
have to find out the requirements in your area by contacting your county sales tax office.

3.3. Vacation Home Rental and Climate Changes
Some of the factors that affect vacation home rentals are: costs which are dependent on
the condition of the home to be rented, time of the year, nearness of facilities searched
by the clients and equally climate change. It is nowadays obvious that climate and seasons have become more and more unpredictable. Thus, owners or stakeholders involved in the vacation home rental business will have to consider all the above factors
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and cope with them in very thoughtful manners. Adaptation accepts that climate
change is likely to occur and attempts to identify steps which may be taken to restrict
its adverse consequences and to take advantage of opportunities [13]. Mitigation can be
achieved by reducing energy use, for instance through changing travel behaviour, by
improving energy efficiency, increasing the use of renewable energy, carbon offsetting
strategies, sustainable destination planning and management, tour operators’ choice of
destinations and packaging of travel products, as well as other changes in business
practices [14]. According to [15], mitigation measures range from low-cost initiatives
(e.g., using energy-efficient lighting in hotels, monitor energy use) to those that require
more effort and investment, for example purchasing more fuel-efficient vehicles, designing a sustainable transport system at a destination, changing transport mode
choices or travel patterns. For [5], it becomes clear that a combination of measures is
required to reduce the carbon footprint of tourism. Considering the concept of vacation
home rentals, interestingly it can be said that it is connected to both adaptation and mitigation strategies. As per [16], continuing to build and buy new hotels, power plants,
aeroplanes–locked in the carbon increase for the next 30 to 100 years and to stop this
and see CO2 actually decline, we need to fundamentally alter our behaviours or we will
see a six degree increase in global temperature by the end of the century (according to
the International Energy Agency). As such, using existing accommodation facilities like
those of vacation home rentals would not only aid in reducing the adverse impact of
climate change but, will help in the survival of the hotels. The latter can work in close
collaboration with home owners who are willing to rent their properties for vacation;
whereby services proposed within hotels can be as well transferred to vacation homes.
In addition, this would permit customers to benefit from hotel services while being in a
private accommodation. However, so as to be economically beneficial, services already
catered at hotels, should be exported and no new setting should be created. Thus,
stakeholders involved in such new business venture should undergo the economic
evaluation process because as rightly pointed out by [17]: a common mistake in presenting costs and benefits is to evaluate the costs for one stakeholder and the benefits
for many and the latter further adds that the right type of economic valuation should be
used like: the social return on investment (SROI), which values the material costs and
benefits to all key stakeholders on a single monetary scale; the cost-effectiveness analysis (CEA), which values the costs of implementing and delivering the Social Impact
Bond (SIB), and relates this amount to the total quantity of outcome generated, to produce a “cost per unit of outcome” estimate (e.g. cost per additional individual placed in
employment); and the cost-benefit analysis (CBA), which goes further than CEA in
placing a monetary value on the changes in outcomes as well (e.g. the value of placing
an additional individual in employment). This means that CBA can examine the overall
justification for a SIB (“Do the benefits outweigh the costs?”), as well as compare policies which are associated with quite different types of outcome. CBAs quantify as many
of the costs and benefits of a SIB as possible, including wider social and environmental
impacts (such as crime, air pollution, traffic accidents and so on) where feasible. The
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collaboration between vacation home owners and hotels would be much tallying with
the definition of adaptation as per [13]. Simultaneously, vacation home rental owners
should be encouraged to convert their properties into green and eco-friendly ones such
that energy use can be minimized. Use of natural resources such as solar energy, rain
water harvesting, recycling and composting of waste materials can be some of mitigation strategies adopted by vacation home owners. Simultaneously, government can intervene with new policies so as to subsidize the purchase of raw materials for the implementation of the mitigation strategies by the vacation home owners. As per [18]:
The pros for going green are as follows: 1) Creating healthy living spaces feels good.
You’re doing the right thing by creating a healthy environment for the occupant and,
you're doing the right thing for the planet; 2) Green design can give your firm a competitive advantage. If you can show people items that are comparable in price and construction to more conventional options, but explain that they're much healthier, they'll
almost always take it; 3) It can lead to unexpected opportunities; and 4) Going green is
easier than ever. But, the latter also presented some of the disadvantages which are: Potential clients may not believe that green design can be luxurious; 2) Sourcing furniture,
fixtures, and materials is more work. Even though options are improving, “the range of
choices is narrower, and you’re doing more work,” to find everything from energy efficient lighting to low-flow faucets to natural upholstery fabrics; and 3) When you can't
find what you want, you have to make it yourself. Most importantly therefore is that
relevant stakeholders should engage themselves in educating customers so as they can
abide and value both the adaptation and mitigation strategies. Here, designing of the
web-based platforms have equally high significance in educating the potential or existing customers.

4. Conclusion
Vacation home rental concept is a new emerging one, which has both its positive and
negative points. While it has permitted many to privately nest them while on vacation,
it has equally been highlighted as causing nuisances. However, like any other accommodation concept, it will certainly have its plus or minus points. Concerned authorities
and stakeholders should judiciously understand the above, plan and work out polices
that would make the positive points of vacation home rentals outweigh the negative
ones. One way of viewing this concept would be from the perspective of stakeholders
working towards a better, safer and ecofriendly planet. For the latter, vacation home
rental concepts would be a means of coping with climate changes. Stakeholders such as
marketers who are always striving to satisfy their potential or existing customers would
have a key role in promoting this concept and as stated by [19] the challenge of marketers has always been to satisfy the needs and wants of clients in terms of price, packaging, product quality and features, service level amongst others and it was thought-provoking to note from the study that even marketing activities had a role in converting
potential customers to genuine consumers of a product. Hence, promotional of the vacation home rental concept should be connected to other emerging concepts such as
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green and social marketing so as to make potential or existing customers view it as
strategies for adaptation and mitigation to climate changes. Costs and disadvantages
linked to the vacation home rental concepts should be duly addressed like as per [9]:
The County adopted a Vacation Rental Ordinance in 2010 that became effective on the
first day of 2011; the Ordinance established regulatory requirements including the need
to obtain a zoning permit, limits on per room occupancy, controls on nuisance, and
subjecting the vacation rentals to the County’s 9 percent Transient Occupancy Tax.
Teamwork and collaboration between stakeholders is important instead of viewing a
new concept as a threat to existing accommodation facilities such as hotels, it should be
considered as an aid provided to the planet by alleviating its sufferings due to climatic
changes and by preventing more to occur. As per [20] with rising environmental issues
such as global warming, the transport industry had to evolve so as to provide greener
means of transportation and satisfy demands for eco-friendly technologies. So, why not
bring such changes to the accommodation sector of the tourism industry. This research
adopted a qualitative approach, which might be perceived as a limitation. However, a
research on any new topic is best done by searching and evaluating any possible existent secondary data; which has been equally the case for this study. While some might
consider the methodology as a limitation some might view it as a boon to climb the first
step in understanding this new rising concept. Still, future studies can be either purely
quantitative or have a mixture of qualitative approach as well. Further studies can focus
on types of collaboration that can occur between various stakeholders so as to use the
vacation home rental concept as an emerging concept to address climatic changes. Also,
as per [21] over the last five years, the vacation ownership industry has responded by
developing a variety of vacation ownership and access models designed to serve the
needs of a broad range of vacation seeking consumers; however, the distinctions between the various models are not clear to most consumers. Thus, new studies can be
conducted so as to gather knowledge about this issue. The initial question asked by the
author at the very start of the study was whether the vacation home rental concept is a
boon for the planet and its living entities while being a curse for hotels. As such, based
on the above, it can be concluded that this is certainly a positive element for the planet
and equally for the hotels, only if collaboration exists between all connected stakeholders and as well willingness to do business in a sustainable manner.
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