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ABSTRACT
The goal of this research was to study how people feel about sharing personal information on social networks.
The research was done by interviews; 50 people were interviewed, mostly from mainland China, Hong Kong,
and Finland. This paper presents the included 12 questions and discusses the collected answers. It was discovered, e.g., that 38 out of the 50 answerers use social media every day and share versatile personal information on
the Internet. Half of the answerers also share information about other people on the Internet. It was also discovered that compared to male answerers, the female answerers were more active in sharing information about
other people. There was a significant variety in opinions: what should be the age limit for sharing personal information online, while 22 out of the 50 answerers felt that there is no need for an age limit at all. According to
the answers, only a few people use social media for making new friends. Instead, an important reason for using
social media is that their existing friends are using. An interesting finding was that the answerers see the Internet
as a part of the real world; the privacy that you have on the Internet is the privacy that you have in the real world.
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1. Introduction
New social media applications are constantly booming.
The trend of always increasing number of users who
share multimedia content with real or virtual friends was
highlighted in a study that measured the consumer usage,
attitude, and interest in adopting social media platforms.
It was conducted in 29 countries and involved 17,000
individuals [1]. With the even growing popularity and
usage of online social media services, people now have
accounts (sometimes several) on multiple and diverse
services.
The personal information commonly shared on social
media includes, e.g., personal identifiers (name, birth
date, photos), contact information (email and physical
addresses, telephone numbers), social links (friends, interests), and online activities (search history, games).
Besides the information that the user knowingly discloses,
the use of the network itself reveals information to the
OPEN ACCESS

service provider; e.g., IP (Internet Protocol) address, used
browser, time of connection, and other visited profiles.
This information can also allow the service provider to
customize its services on the basis of the secondary data
collected. Available information can be used to create a
digital footprint of any user using social media services
[2-4].
While sharing information is the main purpose of social media, privacy is the major concern; it has been
noted that some people aren’t concerned about security
and privacy on social media sites, although one of their
main reasons for using such sites is to share information
[5,6]. Also, most users click to accept privacy notices
and consent declarations without reading or understanding them [7]. However, the data collected in social networking services tend to last, with the added risk of being linked in diverse ways. This combination of disclosure, storage, and linkage is the core of the privacy probSN
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lem. Thus, one important issue related to these different
social media applications is the data aggregation (combining seemingly non-sensitive separate bits of information may well reveal additional, possibly sensitive, information). Similar effect can occur when data collected
for one purpose are used for a different purpose without
the person’s approval [8,9].
Individual privacy in social media is an active research
area. For example, a study that investigated American,
Chinese, and Indian social networking site users’ privacy
attitudes and practices, based on 924 responses, found
the American respondents to be the most privacy concerned, followed by the Chinese and Indians, respectively [10]. In a study, where opinions on individual privacy
were collected from 22 people working with different
aspects of research and development of the Internet of
Things (IOT) in China and Finland, individual privacy
problems existing today were stated. In general, the answerers from Finland were less worried about the individual privacy in different IOT applications than the
answerers from China [11]. In a yet another study,
French and Chinese social network service users did
possess significantly different privacy belief and trust.
Specifically, French users were found to be more concerned about their privacy while using the Internet and
they felt less comfortable in giving personal info [12].
Also, in one study, individuals using Facebook and
MySpace expressed similar levels of concern regarding
Internet privacy. Facebook users were more trusting of
the site and its members, and more willing to include
identifying information in their profile. However, MySpace users were more active in the development of new
relationships. It was concluded that the interaction of
trust and privacy concern in social networking sites is not
yet understood to a sufficient degree to allow accurate
modeling of behavior and activity [13].
Also, the behavior and thoughts of active users of social media, the teenagers, have been studied. Teens share
a wide range of information about themselves on social
media sites; also the sites themselves are designed to
encourage the sharing of information and the expansion
of networks. However, few teens have a fully public approach to social media. Instead, they take a selection of
steps to restrict and prune their profiles, and their patterns of reputation management on social media vary
greatly according to their gender and network size; girls
are more likely than boys to restrict access to their profiles. These are among the key findings of a survey of
802 teens, which examined their privacy management on
social media sites [14]. In addition, according to a survey
of 802 parents and their teenage children, most parents of
teenagers are concerned about what their teenage children do online and how their behavior could be monitored
by others. Some parents are taking steps to observe, disOPEN ACCESS

cuss, and check up on their children’s digital footprints
[15]. In a yet another study, it was found out that students
are more likely to have a private profile in social media if
their friends and roommates also have. In addition,
women are more likely to have private profiles than men,
and having a private profile is associated with a higher
level of online activity [16]. A gender gap when it comes
to the way male and female social media users choose to
manage their profiles was also found in another study
[17]. According to findings of this study, women are
much more conservative in the basic settings they choose
in social media; 67% of female profile owners restrict
access to friends only compared with 48% of male profile owners.
In this study, “social media” refers to social networking sites, like Google+, Facebook, and LinkedIn, as well
as to information- and media-sharing sites, like Twitter
and Instagram. This work shares some similar objects to
the studies above. The goal is to gather the thoughts that
people have about sharing their own personal information, as well as sharing personal information about other
people in social media. It has been stated that what really
haunts people is typically user-generated content, i.e.,
information that people themselves, their friends, and
other social media users upload to social media websites
[7]. It has also been stated that privacy problems are not
caused by the technology alone, but primary through
activities of people, businesses, and governments [18].

2. Survey
For this research, 50 people from Asia (38 people) and
Europe (12 people) were interviewed. Most of the answerers were from mainland China, Hong Kong, and Finland, but there were also individual answerers from Singapore, Ireland, and Russia. People of different age and
of both gender (see Table 1), were interviewed. Personal
interviews were conducted by an associate of the researcher, and they took place at a neutral, public place.
Some of the interviews were done by private e-mails
between the researcher and the answerer, and some of the
answers were collected with an Internet questionnaire.
This study consists of 12 questions that are listed in Table 2.

3. Results and Discussion
Question 1 wanted to know how often the answerers use
Table 1. Genders, age groups, and nationalities of the answerers in this study.
Gender
All

M

F

50

31

19

Age

group

Nationality

<20 20 - 30 30 - 40 50 - 60 Asian European
3

40

6

1

38

12
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Table 2. Questions of the study.
1. How often do you visit social networking websites?
•
<1 day per week
•
1 to 3 days per week
•
4 to 6 days per week
•
Everyday
2. Why are you using these?
•
Because your friends are using
•
Because it is an easy way to get new information
•
Because you want to share something interesting with others
•
Because you want to make new friends
•
Because it is easy to keep contact with friends abroad
•
Because it can closer the relationship between people
•
Because you want to record important things in your life
•
Other
3. What personal information do you share on the Internet?
•
Photo
•
Name
•
Age
•
Gender
•
Nationality
•
Birthday
•
Relationship status
•
Home address
•
Mobile number
•
E-mail address
•
Workplace
•
Education background
•
Other
4. Who has access to your information?
•
Your family members
•
Your boyfriend/girlfriend/spouse
•
Your friends
•
Your colleagues
•
Anyone
•
Other
5. What are your considerations before you share some information?
•
Importance of information
•
Safeness of website
•
Necessity of sharing
•
Number of possible viewers
•
Identity of possible viewers
•
Possible consequences of sharing
•
Other
6. Do you share information about other people on the Internet? Yes/No
7. Do you ask for permission before sharing the information? Yes/No
8. Why/Why not?
9. Do you think there should be an age limit for people to share their information on the Internet? If yes, what is the appropriate age?
•
<10 years old
•
10 - 13 years old
•
14 - 17 years old
•
18 - 21 years old
•
>21 years old
•
No age limit required
10. Informational privacy is the right of an individual to exercise control over the collection, use, disclosure, and retention of his
or her personal information. Do you think there are differences between privacy on the Internet and privacy in the real world? Yes/No
11. If yes, what are the differences?/If no, why?
12. How much do you think a person can currently affect his/her own individual privacy on the Internet? Scale = 1 - 5, where
1 = A person can completely control his/her own individual privacy, 5 = A person has no control over his/her own individual privacy
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social networking websites. The answers can be seen in
Table 3. According to these results, 38 answerers out of
the total 50 use social media every day. Only 4 answerers
use social media less that 1 day a week. These numbers
can also be supported by a study published at the beginning of 2012, where it was found out that two-thirds of
online adults have a profile on a social networking site
[17].
The possible reasons for their use of social media were
asked in Question 2, and the answers can be seen in Table
4. Two of the most popular reasons were “because your
friends are using” (42 answerers out of the total 50) and
“because it is an easy way to get new information”
(41/50). Many of the answerers gave more than one reason. Quite surprisingly, only 4 people answered their
reason for the use of social media to be making new
friends. There were 3 answerers who had some other
reason for their use and one of them explained the reason
to be “work-related”. Nowadays many people have a
“work profile” on social media and this profile may be
totally separated from their real-life friends. It can also
be assumed that different social media sites are used for
different reasons. This was also discussed in a study
where a comparative analysis showed that Facebook is
about having fun and knowing about the social activities
occurring in one’s social network, whereas instant messaging is geared more toward relationship maintenance
and development [19].
In Question 3, it was asked what personal information
the answerers are willing to share on the Internet. These

results can be found from Table 5. As natural, name
(45/50) and photo (42/50) were the most shared pieces of
information. It should be noted, however, that many
people have to share their photo, name, mobile number,
and e-mail address on the Internet because of their work.
However, 32 people out of the total 50 also share their
birthday on the Internet, which probably is not needed
for work. The natural next things to ask in Question 4,
was who has access to that shared information. These
results can be seen in Table 6. Only 9 out of the total 50
answerers allow anyone to see their information. These
answerers probably include people who have to share
something because of their work. This result is in line
with the results achieved in [14]. Only 24 and 21 answered their family and spouse, respectively, to have
access to their information, whereas 43 out of the total 50
answered that their friends are allowed to see their information. Some people probably count their spouse and
family into their “Internet-friends”. However, not everybody just wants to share the same information with their
family and with their friends.
In Question 5, the possible considerations before sharing personal information on the Internet were asked. The
importance of the information (31 answerers out of the
total 50) and the necessity of sharing (27/50) were the
most often mentioned considerations. Instead, the number (12/50) and identity (17/50) of the possible viewers
were the least mentioned considerations. Again, many
people gave more than one answer. These results are
presented in Table 7.

Table 3. Answers to Question 1; How often do you visit social networking websites (How many days a week)?
All N = 50

Male N = 31

Female N = 19

Asian N = 38

European N = 12

<1 day

4

2

2

1

3

1 - 3 days

2

1

1

0

2

4 - 6 days

6

5

1

5

1

Every day

38

23

15

32

6

Table 4. Answers to Question 2; Why are you using these?
All N = 50

Male N = 31

Female N = 19

Asian N = 38

European N = 12

Because your friends are using

42

25

17

34

8

Because it is an easy way to get new information

41

24

17

33

8

Because you want to share something interesting with others

21

11

10

16

5

Because you want to make new friends

4

3

1

3

1

Because it is easy to keep contact with friends abroad

27

16

11

23

4

Because it can closer the relationship between people

18

10

8

14

4

Because you want to record important things in your life

14

4

10

11

3

Other

3

2

1

0

3
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Table 5. Answers to Question 3; What personal information do you share on the Internet?
All N = 50

Male N = 31

Female N = 19

Asian N = 38

European N = 12

Photo

42

24

18

32

10

Name

45

28

17

33

12

Age

23

14

9

18

5

Gender

39

22

17

33

6

Nationality

27

16

11

19

8

Birthday

32

16

16

26

6

Relationship status

14

9

5

10

4

Home address

2

2

0

1

1

Mobile number

4

3

1

2

2

E-mail address

23

14

9

20

3

Workplace

12

7

5

6

6

Education background

25

14

11

17

8

Other

1

1

0

1

0

Table 6. Answers to Question 4; Who has access to your information?
All N = 50

Male N = 31

Female N = 19

Asian N = 38

European N = 12

Family

24

17

7

20

4

Spouse

21

13

8

17

4

Friends

43

27

16

35

8

Colleagues

22

14

8

17

5

Anyone

9

5

4

5

4

Other

2

1

1

1

1

Table 7. Answers to Question 5; What are your considerations before you share some information?
All N = 50

Male N = 31

Female N = 19

Asian N = 38

European N = 12

Importance of information

31

22

9

26

5

Safeness of website

24

15

9

17

7

Necessity of sharing

27

16

11

20

7

Number of possible viewers

12

6

6

10

2

Identity of possible viewers

17

11

6

13

4

Possible consequences of sharing

20

13

7

12

8

Other

0

0

0

0

0

In Question 6, it was asked if the answerers share information about other people on the Internet. The answers are shown in Table 8. According to these results,
about half of the answerers (26 answerers out of the total
50) do share information about other people. It can be
seen that among the male answerers, there are less people
OPEN ACCESS

(12/31) who share information about other people than
among the female answerers (14/19). In Question 7,
more information was asked from those who do share
information about other people, particularly, do the answerers ask for permission before sharing the information.
These answers can be seen in Table 9. As can be seen,
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out of the total 26 answerers, who share information
about other people, 18 say that they also ask for permission before sharing. It can also be seen that male answerers (10/12) ask for permission more often than female
answerers (8/14). These are interesting findings as in
earlier studies, e.g., [14,16,17] it has been found out that
compared to male users, female social media users are
more concerned about the privacy of, at least, their own
profile. In Question 8, it was asked Why/Why not do the
answerers ask for permission before sharing information
about other people. Examples of the most common given
answers are presented in Table 10. The main reasons for

not sharing were, as one can expect, courtesy and respect
to other people’s privacy. On the other hand, in other
answers, it was stated many times that there is no need to
ask for permission before sharing information about other people. It was also mentioned that the shared information is nothing important and that is why the people will
not mind the sharing.
In Question 9, it was asked if there should be an age
limit for people to share their information on the Internet.
The results can be seen in Table 11. Almost half of the
answerers (22 answerers out of the total 50) felt that
there is no need for an age limit and 5 answerers felt that

Table 8. Answers to Question 6; Do you share information about other people through the Internet?
All N = 50

Male N = 31

Female N = 19

Asian N = 38

European N = 12

Yes

26

12

14

19

7

No

24

19

5

19

5

Table 9. Answers to Question 7; Do you ask for permission before sharing the information?
All N = 26

Male N = 12

Female N = 14

Asian N = 19

European N = 7

Yes

18

10

8

13

5

No

8

2

6

6

2

Table 10. Question 8; Why/Why not?
YES
•

“May contain sensitive information”

•

“To respect my friends and protect their privacy to some extent”

•

“A basic courtesy is to respect the privacy of others”

•

“It’s their privacy and the rights remain with them.”

•

“Respect”

•

“Privacy”

•

“Public image matters.”

•

“If I would share, I would ask, naturally.”

NO
•

“No need. If it’s too bad, I won’t.”

•

“They know what I do.”

•

“If they don’t like they will del tag.”

•

“I think they won’t feel bad for the sharing.”

•

“Just small things, not important!”

•

“Because I think the information will not affect the person in a bad way. For example I will share a photo which is my friend
and I stay together and do something together. It is somehow like information that sharing what my friend and I has done. Some
photo will be eliminated instead of uploaded such as a naked photo of my friend.”

•

“It seems not necessary to ask for permission.”

•

“They didn’t ask for.”

OPEN ACCESS
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the age limit should be under 10 years. However, there
were also 11 answerers who felt that the age limit should
be over 18 years. Thus, there is a significant variety in
opinions. Currently the age limit in many social networking sites is 13 years. However, in many social networking websites the age verification systems can be
passed solely by the children lying about their age.
In Question 10, it was asked if the answerers feel that
there are differences between privacy on the Internet and
privacy in the real world. The answers can be found from
Table 12. More information about the possible differences was asked next, in Question 11, and the examples
of the most common given answers are presented in
Table 13. Out of the total 50 answerers, 26 felt that there
is a difference. In many answers it was stated that it is
easier to share information on the Internet and also easier
to find information about other people from the internet.
Thus, it is easier to keep your privacy in the real world.
However, one interesting point was noticed; many of the
answerers feel that the Internet is part of the real world,
“just another different platform of social network only”.
This is natural for the younger people, since they have
never known a world without the Internet or mobile
phones. Thus, the privacy that you have on the Internet is
the privacy that you have in the real world.
Question 12 asked how much do the answerers think a
person can currently affect his/her own individual privacy on the Internet; scale = 1 - 5, where 1 = A person can
completely control his/her own individual privacy and 5
= A person has no control over his/her own individual
privacy. These answers are presented in Table 14. None
of the answerers felt that a person can completely control
his/her own individual privacy. In addition, 5 of the 50
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answerers felt that a person currently has no control over
his/her individual privacy on the Internet. The average
value of all the answers was 3.3. The same question was
part of a study done in Finland, where the average value
of all the answers among 22 people (11 Finnish people
working with different aspects of IOT development and
11 ordinary Finnish people) was 2.6 [20]. In a yet another study, where 22 people working with different aspects
of IOT development were interviewed in Finland and in
China with the same question, it was found out that the
answerers from Finland were less worried about the individual privacy on the Internet than the answerers from
China [11]. Unfortunately, the same kind of comparison
cannot be done in this study, as there are significantly
different amounts of answerers from different countries.

4. Conclusion
In this study, thoughts about sharing personal information on online social networks were collected by interviews. The interviewees were mostly from mainland
China, Hong Kong, and Finland. Most of the answerers
use social media every day and share versatile personal
information on the Internet. However, only a few answerers use social media for making new friends. Instead,
they use social media because also their existing friends
are using. Other findings of this study include that about
half of the answerers also share information about other
people through the Internet. Some of them do not feel the
need to ask for permission before sharing, but most of
them feel that courtesy and respect of privacy require
them to ask for permission. It was also found out that
female answerers were more active than male answerers
in sharing information about other people. In addition,

Table 11. Answers to Question 9; Do you think there should be an age limit for people to share their information through the
Internet? If yes, what is the appropriate age?
All N = 50

Male N = 31

Female N = 19

Asian N = 38

European N = 12

<10

5

3

1

3

1

10 - 13

4

2

2

2

2

14 - 17

8

4

4

5

3

18 - 21

11

5

6

7

4

>21

0

0

0

0

0

No

22

17

5

21

1

Table 12. Answers to Question 10; Do you think there are differences between privacy on the Internet and privacy in the real
world?
All N = 50

Male N = 31

Female N = 19

Asian N = 38

European N = 12

Yes

26

15

11

19

7

No

22

14

8

17

5

OPEN ACCESS

SN

C. K. CHAN, J. VIRKKI

48

Table 13. Answers to Question 11; If yes, what are the differences?/If no, why?
YES
•

“People are more willing to share due to the anonymity on the Internet.”

•

“We are more alert about our privacy in real world than on the Internet.”

•

“In real world, we will give our personal information to someone mainly through applying something such as jobs or a school etc.
Nowadays, Hong Kong already has a law that the company or firm cannot use people individual information without that people’s
permission. In internet, we will give our personal information to someone mainly through our own sharing such a sharing in Facebook
r twitter. But in internet, there is nearly no way stopping others to use or watch your individual information as there is no law to restrict
people. Moreover the technology of stealing other people information is easy through internet. So in internet, we cannot really control
our privacy indeed.”

•

“In the real world there is no easy access to people’s information unless it is disclosed to you by the person themselves or others.
On the Internet other people can easily search others up.”

•

“We can use incorrect information without monitoring on the Internet.”

•

“In reality, privacy is easier to protect.”

•

“Cause they are in different platform.”

•

“Information privacy is the same thing in both world but the right is more difficult to protect in cyber world.”

•

“There is easier access to information through Internet.”

•

“People have no idea what they do on the Internet.”

NO
•

“People should get same privacy no matter where they are.”

•

“Internet also is in the real world, it seem so different but just another different platform of social network only.”

•

“The content of information is more or less the same.”

•

“All are about my privacy no matter it is on the Internet or real world.
I think we should not divide into two categories because they all deserve our attention to protect it.”

•

“Both ways involve the chance of disclosing others info so they’re more or less the same. So if there’s any very personal
and confidential info about others, we should respect others and ask for permission before disclosing it.”

•

“Internet is a part of real world.”

•

“Your information should always be limited to people you want to share it with, no matter where it is.”

Table 14. Answers to Question 12; How much do you think a person can currently affect his/her own individual privacy on
the Internet? Scale = 1 - 5.
All N = 50

Male N = 31

Female N = 19

Asian N = 38

European N = 12

1

0

0

0

0

0

2

5

3

2

3

2

3

26

19

7

19

7

4

13

6

7

12

1

5

5

3

2

4

1

there was a significant variety in opinions if there should
be an age limit for sharing personal information online;
almost half of the answerers felt that there is no need for
an age limit, whereas many felt that the age limit should
be over 18 years. One thing that was discovered is that
many of the answerers felt that the Internet is a part of the
real world. Thus, the privacy that you have on the Inter-
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net is the privacy that you have in the real world.

Acknowledgements
The authors would like to thank the City University of
Hong Kong Overseas Internship Scheme 2013. Johanna
Virkki would like to thank the Helsingin Sanomat Foundation.
SN

C. K. CHAN, J. VIRKKI

REFERENCES
[1]

[2]

[3]

[4]

T. Smith, “Power to the People, Wave.3,” 2008.
http://www.universalmccann.com/Asets/wave-3-2008040
3093750.pdf
A. Malhotra, L. Totti, W. Meira, P. Kumaraguru and V.
Almeida, “Studying User Footprints in Different Online
Social Networks,” Proceedings Advances in Social Networks Analysis and Mining, Istanbul, 26-29 August 2012,
pp. 1065-1070.
ENISA, European Network and Information Security
Agency, “Security Issues and Recommendations for Online Social Networks” 2007.
http://www.enisa.europa.eu/publications/archive/securityissues-and-recommendations-for-online-social-networks
P. Campisi, E. Maiorana and A. Neri, “Privacy Protection
in Social Media Networks a Dream That Can Come True?”
Proceedings Digital Signal Processing, Marco Island, 4-7
January 2009, pp. 1-5.

49

Privacy in the IOT,” Advances in Internet of Things, Vol.
3, No. 2, 2013, pp. 21-26.
http://dx.doi.org/10.4236/ait.2013.32003
[12] L. Chen and H. K. Tsoi, “Privacy Concern and Trust in
Using Social Network Sites: A Comparison between French
and Chinese Users,” Proceedings Human-Computer Interaction, Lisbon, 5-9 September 2011, pp. 234-241.
[13] C. Dwyer, S. R. Hiltz and K. Passerini, “Trust and Privacy Concern within Social Networking Sites: A Comparison of Facebook and MySpace,” Proceedings Americas'
Conference on Information Systems, Springfield, May 2007,
p. 10.
[14] M. Madden, A. Lenhart, S. Cortesi, U. Gasser, M. Duggan, A. Smith and M. Beaton, “Teens, Social Media, and
Privacy,” Pew Internet & American Life Project, 2013
http://www.pewinternet.org/Reports/2013/Teens-SocialMedia-And-Privacy.aspx

[5]

K.W Miller and J. Voas, “Who Owns What? The Social
Media Quagmire,” IT Professional, Vol. 14, No. 6, 2012,
pp. 4-5. http://dx.doi.org/10.1109/MITP.2012.116

[15] M. Madden, S. Cortesi, U. Gasser, A. Lenhart and M.
Duggan, “Parents, Teens, and Online Privacy,” Pew Internet & American Life Project, 2012
http://pewinternet.org/Reports/2012/Teens-and-Privacy.as
px

[6]

N. Baracaldo, C. Lopez, M. Anwar and M. Lewis, “Simulating the Effect of Privacy Concerns in Online Social
Networks,” Proceedings IEEE International Conference
on Information Reuse and Integration, Las Vegas, 3-5 August 2011, pp. 519-524.

[16] K. Lewis, J. Kaufman and N. Christakis, “The Taste for
Privacy: An Analysis of College Student Privacy Settings
in an Online Social Network,” Journal of Computer-Mediated Communication, Vol. 14, No. 1, 2008, pp. 79-100.
http://dx.doi.org/10.1111/j.1083-6101.2008.01432.x

[7]

L. Determann, “Social Media Privacy: A Dozen Myths and
Facts,” Stanford Technology Law Review, 2012.
http://stlr.stanford.edu/pdf/determann-socialmediaprivacy
.pdf

[17] M. Madden, “Privacy Management on Social Media Sites,”
Pew Internet & American Life Project, 2012.
http://pewinternet.org/Reports/2012/Privacy-management
-on-social-media.aspx

[8]

B. Krishnamurthy, “Privacy and Online Social Networks:
Can Colorless Green Ideas Sleep Furiously?” IEEE Security & Privacy, Vol. 11, No. 3, 2013, pp. 14-20.
http://dx.doi.org/10.1109/MSP.2013.66

[18] D. J. Solove, “A Taxonomy of Privacy,” University of
Pennsylvania Law Review, Vol. 154, No. 3, 2006, GWU
Law School Public Law Research Paper No. 129.

[9]

D. J. Solove, “I’ve Got Nothing to Hide’ and Other Misunderstandings of Privacy,” San Diego Law Review, Vol.
44, 2007, GWU Law School Public Law Research Paper
No. 289.

[19] A. Quan-Haase and A. L. Young, “Uses and Gratifications of Social Media: A Comparison of Facebook and
Instant Messaging,” Bulletin of Science, Technology &
Society, Vol. 30, No. 5, 2010, pp. 350-361.
http://dx.doi.org/10.1177/0270467610380009

[10] Y. Wang, G. Norcie and L. F. Cranor, “Who Is Concerned about What? A Study of American, Chinese and
Indian Users Privacy Concerns on Social Network Sites,”
Proceedings International Conference on Trust & Trustworthy Computing, Pittsburgh, 22-24 June 2011, p. 8.

[20] J. Virkki, “Finnish Perspectives for the IOT,” American
Journal of Networks and Communications, Vol. 2, No. 2,
2013, pp. 23-27.
http://dx.doi.org/10.11648/j.ajnc.20130202.11

[11] J. Virkki and L. Chen, “Personal Perspectives: Individual

OPEN ACCESS

SN

