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Abstract: With the development of network technology and the theory of mass customization for manufacturing, the
knowledge production industry was impacted. On the driving of modern knowledge production characteristics and the
drawing of the environment demand, a new knowledge production mode — the mass customization for knowledge pro-
duction, was put forward. Based on the previous studies, the background and the concept model of knowledge produc-
tion mode based on mass customization are introduced firstly; then, its operation processes are analyzed on spatial and
time dimensions separately; finally, some issues are pointed out about the actualize of knowledge production based on

mass customization.
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Figure 1. The conceptual model of MCKP

Copyright © 2009 SciRes



STUDY ON MASS CUSTOMIZATION FOR KNOWLEDGE PRODUCTION AND ITS OPERATION MODE 3

l Customers <t
Collaborative Production
organization 1 module 1
Knowledge Colla.bortgtlveZ L Procliucltl(;n Integrated
production organlza.lon module knowledge
enterprise products
p —
Collaborative : Production
organization N module N
Operation process of mass customization

i

Network pl

atform

& 2. MCKP f)5 B A
Figure 2. The spatial operation mode of MCKP

MCKP ) B = SR i A e iR v, ek
JEE it (PR S, B S A BT e o R )
AR S LG, BISIEAEAAR, SAES RS
(PRI SBATL, TR R A e, DA
AR AR P SIS s BB AT R o

3 MCKP H 25 R IE/ERR

MCKP 135 A A 3 1T A8 225 [ R IR ] by {181 £ 2 A1 R
at, AWM, RUESAEEER, &ERAET IR
JE TR & MCKP [RIEAE, i 20 L8 ) 2 i B B 11 )
gys TRETE] AR B, R B2 R A% IR ) I3 o AT 1 75
Al A BB, BRI AE A R

PEE T A 3 E, MCKP (R ERE i 2 Frows
[38], nIdtid A Sk E A E R ORI AR ES,
AER AT AL TR R i, R AHAL
P S AR 2 P (PP A 75 SR A 2 K i 2 P 3
[FFEsK, DLVEIURHIRAE /s 9 — 7 i B 2 e
oy MR A A, [FIRRR FH A B 1 3, 78933
0123 7 AN ) Rk 14D 10 1 L 4 1T el A 2 o AT
REAAL AR, R AREAR) FH J0 ol vl 0 B o FH PRk, AE A
AN T e AR LA A, DR R AR KRR,

Copyright © 2009 SciRes

RS REA ) A BT AT RS, WP T
SRIEATHE RS ICAD AR SR AE VR, s R o
MCKP [f % A= i R — FLE (EAR T 2 1t B Ttk
AT BT, SR TG BAS 1 B2 kA
FEARENTER THAER, M2nsbia 7 akmET
(A B oV SRR I (R AT, A o BRI 1 Al ik b B
BT HUEAL . BRI AR, TSR IR E B B
116175 )7 A A AL I

4 MCKP IR

SCIRRIA] C A0 S il A 2 1 K RSO il R I AT
THEAIR, SR, BAME- DR LSRR IEAT
AR o

R E A SE TR U2 IR Iy, AR 2%
J7 AT HE 2R [ (] Rt AR s T 3 YR, R )
B, DLRGREE I A H K, F B ORISR
IR E i (A R A 3 B R EELAHE DL AR

1) W TAL BARAE R, eI N, T
REFEAS IR T 35 80 £ VR AT A, SR T FE (1 T,
BRL MRN8 2%, AT 195 T B ah Jn s
AR 2D, AR AL R RS BRI



4 STUDY ON MASS CUSTOMIZATION FOR KNOWLEDGE PRODUCTION AND ITS OPERATION MODE

( Market forecast

)

v

Requirement analysis

v

Products planning

v

Accepted

——»  Innovational products designing
Production configuration
v Knowledge
Production test products
data
management
Not accepted

Product inspection

Knowledge products database

B 3. BB AN SR ERAR

Figure 3. The operation flow of innovational knowledge products
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