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Abstract: Since the first car factory was founded, China’s automobile industry has come through several
stages of development. Now, its automobile market is at a high speeding period, and the government has
strengthened to support proprietary brand. In this situation, how can proprietary brand do strategic designs to
develop a new car, is the key to own the market in the next 10 years. This article is based on a practical pro-
ject, doing researches of car front face design with in the same level, analyzing the design strategy of face ex-
pression and at the end, defining the positioning for the future car’s face.
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Figure 1. Expressions of calm and unmeaning
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Figure 2. Abstract and analyze the expressions-1
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Figure 3. Abstract and analyze the expressions-2
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Figure 4. Expressions of dignity and serious
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Figure 5. Abstract and analyze the expressions-1
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Figure 6. Abstract and analyze the expressions-2
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Figure 7. Expressions of elegant and aristocratic
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Figure 8. Abstract and analyze the expressions
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Figure 9. Expressions of radical and firm
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Figure 10. Abstract and analyze the expressions
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