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Abstract: With the deepening of urban integration, the real estate industry is greatly affected in small and
medium-sized cities. if its processes improper, it will not only affect the local people's life, and may even
become a stable development of urban economy factors of instability. But the rise in prices generally, only
studying the background of urban integration of small and medium-sized cities appears some microscopic, but
it is also very important. This paper established the Hedonic model in urban integration environment of small
and medium-sized cities housing price model with KaiFeng, from space effect and the policy effect with
Spss13.0 take correlation analysis and regression analysis, to get small and medium-sized cities in urban
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integration degree of house prices.
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