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Abstract: With the rapid economic development of e-commerce, the defects of credit mechanisms in our
country restrict the continued and healthy development of e-commerce. On the basis of research on the defini-
tion and construction of credit mechanisms, this article analyses the application situation of credit mecha-
nisms in our country from the three dimensions including formal rules, informal rules and implementing
mechanisms. As thus, this article puts forward a development framework of e-commerce credit mechanisms,
and then elaborates the definitions and application measures about the components of the framework.
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Figure 1. The Components of E-commerce Credit Mechanisms
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