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Abstract 
Festivals are of great importance due to their social, cultural, economic and 
environmental impacts. Understanding the impacts of festivals and planning 
to maximize the positive impact of these festivals requires research and study 
in the geographical area of each region. These studies provide insights into 
the behavior of different variables. In this paper, residents “support for future 
festivals is examined on the basis of subjective well-being and how commu-
nity feeling affects residents” perceptions of the social benefits of festivals. We 
conducted a structured questionnaire for 375 local residents in Caceres (Spain) 
during the annual WOMAD Festival (2018) to test the proposed integrative 
model using the (SEM) method. The result indicated that residents’ subjective 
well-being is a strong positive predictor of residents’ support for future festivals. 
Furthermore, the significant relationships between residents’ sense of com-
munity, perception of festivals, social benefits, and their subjective well-being 
were found to support each other. These findings could be valuable for cen-
tral governments to pursue the policies to improve residents’ well-being and 
quality of life; they could also be beneficial for festival organizers in terms of 
mobilizing residents to enhance their support toward future festivals. Given 
the scattered findings of previous research studies and the lack of a multiple 
mediation model to expressly explore the linkage between residents’ sense of 
community, subjective well-being, resident behavioral intentions, and festival 
social benefits, rather than by simply through a single mediator, the present 
paper is the first study to evidence empirical explorations to date that address 
the association between these constructs in the context of tourism and festiv-
als. Therefore, it provides guidance to future research as well. 
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1. Introduction 

Spanish culture is a mix of historical attractions and modern thinking. The cul-
ture and tradition of this country is rich and unique. Its people’s lifestyle, culture 
and natural beauty attract many tourists. One of these beautiful attractions is the 
country’s festivals. Festivals have important and positive economic, social and 
environmental impacts. Mental well-being is one of the most important indi-
vidual factors that are subject to change and public policy (Yolal et al., 2016). 
Based on studies by researchers such as Ballantyne et al. (2014) and Packer & 
Ballantyne (2011); Festivals promote tourism in countries and sustainability de-
pends on individual and social variables such as subjective well-being and resi-
dent behavioral goals and social benefits of the festival. Festivals are emerging as 
a fast-growing sector in the tourism and leisure industry and can have a signifi-
cant impact on the host communities (Bagiran & Kurgun, 2016). Consequently, 
there is a growing interest among academics to examine the impacts of festivals 
on host communities (Pavlukovic, Armenski, & Alcántara, 2017); however, the 
sustainable development of an event is impossible without understanding its so-
cial consequences on the local community and residents, which are key stake-
holders in any community-based festival tourism (Song, Xing, & Chathoth, 
2015). Accordingly, it is vital to examine the perceptions of local residents about 
tourism development, in general, and events, in particular, since the overall ac-
ceptance or rejection of an event and the extent to which the residents will be 
ready to support it depends on the social impacts it has on the host community 
(Dinaburgskaya & Ekner, 2010). 

When exploring issues pertaining to community life, the psychological sense 
of community is a key construct to describe people’s perception of their expe-
rience within the community. Empirical explorations of the sense of community 
have been common in a range of community settings but have not received 
much attention within festival literature. To the best of our knowledge, there is 
almost no empirical substantiation to date that explores how the sense of com-
munity is related to residents’ behavioral intentions. To bridge these gaps, in this 
study, we propose the psycho-social process in the form of the sense of commu-
nity as an enabler that influences residents’ perceptions of festivals and social 
benefits to support future festivals through residents’ subjective well-being. 

On the other hand, several studies report that participation in tourism can 
contribute positively to subjective well-being (Morgan, Pritchard, & Sedgley, 
2015; Naidoo & Sharpley, 2016, Yolal, Gursoy, Uysal, Kim, & Karacaoğlu, 2016). 
Subjective well-being embraces individuals’ both emotional and cognitive evalu-
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ations of their lives and their conceptualizations of happiness, peace, fulfillment, 
and life satisfaction (Diener, Oishi, & Lucas, 2003). Yet, this concept has rarely 
been discussed in festival literature; specifically, studies on the linkage between 
subjective well-being and residents’ behavioral intention to support festivals have 
not yet been attempted in festivals areas. Accordingly, the next theoretical con-
tribution of this study comes from exploring the influence of residents’ subjec-
tive well-being on resident support for future festivals.  

Finally, although there have been some studies that explore resident support on 
tourism and festivals, given the scattered findings and also due to the lack of a 
multiple mediation model to expressly explore the linkage between residents’ sense 
of community, festival social benefits, subjective well-being, and resident support 
for future festivals, the present study attempts, rather than by simply through a 
single mediator, to build a new integrative model through a set of putative me-
diators that consider subjective well-being as a putative mediator that transmits 
the effects of festival social benefits to resident support in future festivals. Accor-
dingly, it is the first study that evidences empirical explorations to date as it tests 
a model that explores the association among these constructs in the context of 
tourism and festivals. Therefore, in addition to making a valuable contribution 
to the existing literature, this study can potentially extend our current theoretical 
knowledge while providing guidance to spur future research.  

2. Literature Review  
2.1. Sense of Community 

Numerous studies have examined the role of sense of community in community 
creation (for example, Omoto & Packard, 2016; Talo, Mannarini, & Rochira, 
2014). These studies have examined the relationship between community feeling 
and community participation. According to research, community participation 
has been interpreted as an important indicator of community development. Llo-
pis-Amorós et al. (2019) stated that community feeling enables individuals to 
adapt their behaviors to perceptions of the environment and social relationships. 
Similarly, the findings of Omoto and Packard (2016) showed that sense of com-
munity in society is positively associated with participation and environmental 
activities. Therefore, it is expected that a common sense, which is influenced by 
the interaction of people with other social structures in society, will positively 
affect community participation and the extent to which individuals interact with 
one another. 

2.2. Social Benefits of Festivals  

Hosting festivals can create socio-cultural benefits for the host community. 
These festivals can create a sense of community among residents. They can also 
provide opportunities for cultural exchanges between visitors and hosts and pro-
vide entertainment and recreational opportunities for locals (Arcodia & Whit-
ford, 2006). Festivals provide opportunities for bringing together members of the 
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community to work toward a common goal. On achieving this goal and staging a 
successful community festival, individual members of the community are able to 
feel proud of their efforts and may benefit from an increased sense of identity 
(Small, 2007). They can also help host communities create and promote a posi-
tive image of the host community in the minds of both residents and prospective 
visitors. Therefore, festivals have been receiving increasing attention from gov-
ernment entities and destinations mostly because of the anticipated benefits these 
festivals can bring to their region and the lives of residents (Burgan & Mules, 
2000). Community festivals are an opportunity for community members to come 
together to socialize and be entertained in order to enhance their sense of be-
longing and community identity and create an increased sense of community 
well-being by way of enhancing their relationship networks and social capital. For 
individual community members, personal benefits such as increased self-esteem, 
a sense of contribution and self-worth, and personal and life satisfaction can re-
sult from involvement in a community festival. By doing so, they are more likely 
to retain the support of the local community, which is an essential ingredient in 
the success of an event, especially small-scale community festivals (Small, 2007). 
The hosting of a festival provides opportunities for a wide range of positive so-
cial impacts on the residents of the host community, including the opportunity 
to develop new skills, a sense of identity, self-esteem, and the formation of new 
relationships and social networks. In addition, community festivals can encour-
age increased levels of volunteerism within a community as well as further com-
munity group activities of various kinds (Allen et al., 2010). 

2.3. Subjective Well-Being 

The concept of subjective well-being embraces both the emotional and cognitive 
evaluations of individuals’ lives and their conceptualization of happiness, peace, 
fulfillment, and life satisfaction (Diener et al., 2003). The concept of subjective 
well-being has evolved over the past several decades as research has continued to 
reveal its multidimensional, dynamic, person-specific, and culture-specific na-
ture (King, Vivian, & Novo, 2014). Subjective well-being plays an important role 
in individuals’ lives in helping them achieve their optimal functioning capacity, 
having confidence in achieving important goals, and having the motivation and 
energy to persistently overcome obstacles faced in the course of life (Yolal et al., 
2016). Numerous studies have examined festivals and other social issues using 
the variables mentioned above. In this part of the research a number of studies 
are presented and finally the research model is presented. 

3. Previous Research  

Albanesi, Cicognani, and Zani (2007), in their study, investigated the relation-
ship between sense of community, civic engagement, and social well-being in a 
sample of Italian adolescents. Results showed that sense of community predicts 
social well-being and explains some of the associations between civic engage-
ment and social well-being. Dinaburgskaya and Ekner (2010), who examined the 
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festival’s social consequences experienced by the residents of Göteborg, identi-
fied how certain sociodemographic characteristics of the residents relate to their 
perceptions of these impacts. Wombacher, Tagg, Bürgi, & MacBryde, (2010) in 
their study, present a German sense of community scale for use in military set-
tings. Their study helps clarify whether the claim of the universality of SOC goes 
beyond cultural and linguistic borders. The findings of Nawijn and Mitas’s (2012) 
research indicated that perceived tourism impacts are associated with residents’ 
subjective well-being and life satisfaction. 

Kim, Uysal, and Sirgy (2013) indicated that community residents’ perceptions 
of tourism impacted residents’ satisfaction in particular life domains and overall 
life satisfaction. The results of the study by Van Winkle and Woosnam (2014), 
which examined by the relation between SOC and perceived social impacts of 
festival events, reveal that residents who feel that the community meets their 
needs (because of their greater sense of needs fulfillment) also recognize the 
benefits of the festival. Woo, Kim, and Uysal (2015) studied the association be-
tween residents’ perceived value of tourism development, life satisfaction, and 
local residents’ support to tourism development. Song et al. (2015) proposed a 
new approach in which festival performance and satisfaction were putative me-
diators that transmitted the effects of the festival benefits of support toward fu-
ture festivals.  

Yolal et al. (2016) reported the relationship between the socio-cultural impacts 
of a festival and the subjective well-being of local residents using the data col-
lected from the local attendees of a film festival. They concluded that community 
benefits and cultural/educational benefits are positive predictors of the subjec-
tive well-being of residents. 

Almeida-Garcaí, Peláez-Fernández, Balbuena-Vázquez, and Cortés-Macias 
(2016), in their study, examined residents’ perceptions of the impact of tourism 
and the profiles of the residents according to their socio-demographic characte-
ristics. Results show the significant influence socio-demographic variables have 
on the perception of tourism impact. The results of Uysal, Sirgy, Woo, and 
Kim’s study (2016) showed that tourism experiences and activities have a signif-
icant effect on both tourists’ overall life satisfaction and the well-being of resi-
dents. The perceptions of residents toward the impacts of tourism development 
in the Emirates of Abu Dhabi, examined by Malalla Hammad et al. (2017), found 
that all residents recognize positive impacts of tourism development and support 
tourism development. 

Pavlukovic et al. (2017) examined how the cultural dimensions of the two dif-
ferent nations relate to the residents’ perceptions of the impacts of the festivals. Vi-
co, Uvinha, and Gustavo (2018) focused on the analysis of the socio-geographical 
impacts of sports mega-events on the local community in the São Paulo at the 
2014 FIFA World Cup Brazil. They concluded that involving residents, local 
companies, and institutions can lead to investments in the territory, economic 
growth, greater social cohesion, and the strengthening of the local identity. 

Studies in this part of the research have examined different aspects of festivals. 
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In these studies, the social and cultural variables affecting the holding of festivals 
have been studied and the economic advantages of the festivals for different re-
gions have been analyzed. But a prospective study has not been done to provide 
more basic guidelines for organizing festivals with more participants. The present 
study seeks to identify the reasons for the increase in festival attendees by divid-
ing the benefits of the festivals into two sections: social and individual (Table 1).  

 
Table 1. The key past researches related to our research. 

Research Title Authors 

1 The nature and scope of festival studies. (Getz, 2010). 

2 
Social Impacts of the Way Out West Festival on the  
Residents of the City of Göteborg. 

(Dinaburgskaya &  
Ekner, 2010). 

3 
Indigenous Cultural Festivals: Evaluating Impact on  
Community Health and Wellbeing. 

(Phipps and Slater, 2010). 

4 
Measuring sense of community in the military: cross-cultural 
evidence for the validity of the brief sense of community scale 
and its underlying theory. 

(Wombacher et al., 2010). 

5 
Sense of community and perceptions of festival social  
impacts. 

(Van Winkle & Woosnam, 
2014). 

6 
Residents’ perceptions of tourism development in  
Benalmadena (Spain). (Almeida-García et al., 2016). 

7 
Social impacts of music festivals: Does culture impact locals’ 
attitude toward events? 

(Pavlukovic et al., 2017). 

8 
The Concept, Dimensions and Methods of Assessment of  
Human Well-Being within a Socioecological Context:  
A Literature Review. 

(F. King et al., 2014). 

9 
Impacts of festivals and events on residents  
well-being. (Yolal et al., 2016). 

10 
Evaluating perceptions of residents towards impacts of tourism 
development. 

(Malalla Hammad et al., 2017). 

11 
The effects of festival impacts on support intentions based on 
residents’ ratings of festival performance and satisfaction. 

(Song et al., 2015). 

12 Sports mega-events in the perception of the local community. (Vico et al., 2018). 

4. Conceptual Model and Hypotheses  

Following the previous researches that were analyzed in Section 3, this study 
proposes an overarching framework to investigate how the psycho-social process, 
in the form of a sense of community, acts as an enabler to influence residents’ 
perceptions of festivals’ social benefits and encourage residents to support future 
festivals by improving residents’ subjective well-being (Small, 2007). Most of the 
studies in the fields of tourism and festivals are aimed at the economic impacts 
of festivals and its influence on locals’ support; previous evidence on studies that 
tackle socio-cultural issues is less. Furthermore, given the scattered findings and 
the lack of a multiple mediation model to expressly explore the linkage between 
residents’ sense of community, festival social benefits, subjective well-being, and 
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resident support for future festivals, the present study is the first study that evi-
dences empirical explorations to date by testing a model that explores the asso-
ciation among these constructs in the context of tourism and festivals. Therefore, 
it makes a valuable contribution to existing literature and can potentially extend 
our current theoretical knowledge. The model developed and tested in this study 
is presented in Figure 1. 
 

 
Figure 1. The research conceptual model. 

4.1. The Sense of Community and Community Benefits  

Mannarini and Fedi (2009) found that the relation between sense of community 
and participation in the aspects of community life were more complex than had 
been previously demonstrated. Schwarz and Tait’s (2007) study results showed a 
connection between recreation, arts, and cultural events and sense of communi-
ty. As José del Barrio, Devesa, and Herrero (2012) argued, festivals forge a new 
urban image and act as a driving force behind cultural creativity and social co-
hesion more than any other cultural phenomenon. Moreover, Ferdinand and 
Williams (2013) showed that festivals offer opportunities for community revita-
lization and cohesiveness. According to Van Winkle and Woosnam (2014), sense 
of community appears to contribute to community members’ ability to see the 
implications of hosting events. The results of their study showed that greater 
needs fulfillment and influence resulted in a stronger perception of impacts like-
ly because of heightened awareness of the goings-on within the community. They 
also found a significant and positive relationship between the shared emotional 
connection dimension of SOC and community benefits of festivals. To test the 
abovementioned claims, we advanced the following hypothesis:  

H1a. SOC will be significantly associated with the residents’ perception of fes-
tivals’ community benefits. 

4.2. The Sense of Community and Individual Benefits  

As mentioned by Derrett (2003), sense of community contributes to festivals as 
these events allow community members to share a purpose. Hosting festivals can, 
therefore, create socio-cultural benefits for the host community, provide oppor-
tunities for cultural exchange between visitors and hosts, and provide entertain-
ment and recreational opportunities for locals (Arcodia & Whitford, 2006). The 
needs fulfillment dimension of sense of community is based on the premise that 
individuals have to have their needs met (receive benefits) by the community and 
that this contributes to the sense of community. Those community members who 
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feel more strongly that their community meets their needs are more likely to rec-
ognize the benefits of various community opportunities, including festivals (Van 
Winkle & Woosnam, 2014). In light of the tourism-based SET research, it seems 
reasonable to expect that an individual who has a positive relation with a sense 
of community and who feels that they benefit from this relationship will perceive 
more benefits from community activities (such as festival and events) (Van Winkle 
& Woosnam, 2014). Moreover, Ballantyne, Ballantyne, and Packer (2014) men-
tioned that music festivals provide an environment that encourages positive psy-
chological outcomes for the attendees. These arguments lead to the following 
hypothesis:  

H1b. SOC will be significantly associated with the residents’ perception of fes-
tivals’ individual benefits.  

4.3. Community Benefits and Subjective Well-Being  

Subjective well-being of residents is considered one of the most critical determi-
nants of their overall quality of life (Kim et al., 2013). Local authorities and cen-
tral governments continuously initiate policies to improve residents’ well-being 
(Dolan & Metcalfe, 2012). Festivals are organized by communities for a variety 
of reasons, including showcasing their cultural heritage, promoting their city, 
attracting tourists, and providing additional cultural entertainment offerings to 
local residents, thereby providing opportunities to improve their quality of life 
(Cudny, Korec, & Rouba, 2012). As Liang, Cole, and Illum (2008) mentioned, 
festivals can provide opportunities for excitement, fun, and cultural entertainment 
for the host community since cultural and leisure activities are positively corre-
lated with socially oriented happiness. Raj and Vignali (2010) stated that festivals 
are an important expression of human activity and contribute significantly to the 
social and cultural life of their host communities. Moreover, festivals can help 
the host communities create and promote a positive image of the host commu-
nity in the minds of both the residents and prospective visitors (Burgan & Mules, 
2000). Yolal et al. (2016) mentioned that festivals can enhance the image of a 
community, provide a platform to show others the unique and special characte-
ristics of the community, and contribute to the well-being of the festival goers. 
Our next hypothesis, therefore, is as follows:  

H2a. Residents’ perception of festivals’ community benefits will be signifi-
cantly associated with residents’ subjective well-being.  

4.4. Individual Benefits and Subjective Well-Being  

Improving individuals’ well-being to a meaningful level has been the fundamen-
tal goal of all modern societies as well-being is an indicator of how residents 
perceive their lives are going (Chen, Jing, Hayes, & Lee, 2013). Previous studies 
clearly suggest that attending cultural and social events such as festivals and mus-
ical and artistic performances can significantly improve individuals’ happiness 
and life satisfaction (Keyes, Shmotkin, & Carol, 2002). Mingo and Montecolle 
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(2014) demonstrated a link between participation in leisure activities that re-
quire socialization; for example, attending a festival with friends can promote 
subjective well-being more than other leisure activities that do not involve socia-
lization. As illustrated by Packer and Ballantyne (2011), music festival atten-
dance can have a significant positive impact on participants’ psychological and 
social well-being. Since festivals and events provide a number of opportunities 
for enhancing social interactions and relationships (Organ, Koenig-Lewis, Pal-
mer, & Probert, 2015), they are likely to play a unique role in improving resi-
dents’ well-being and quality of life. Moreover, festival attendance fulfills multiple 
psychological needs by providing opportunities for entertainment, socialization, 
and novelty seeking; this is also likely to have a significant positive impact on the 
subjective well-being of the participants (Yolal et al., 2016). The agencies that 
have the responsibility to take care of indigenous health, education, employ-
ment, and other well-being outcomes are realizing that cultural festivals are a po-
werful space for working effectively with communities on their own terrain: 
opening dialogue, engaging participation, and working in partnerships to both 
imagine better futures and deliver results in these crucial areas (Phipps & Slater, 
2010). Based on the aforementioned reasoning, we hypothesized that:  

H2b. Residents’ perception of festivals’ individuals benefits will be significantly 
associated with residents’ subjective well-being.  

4.5. Subjective Well-Being and Resident Support for Future  
Festivals  

The direct effect of perceived benefits of festivals on resident support has been 
supported by some studies (Nunkoo & Ramkissoon, 2012). In this study, we ex-
amined the indirect causal linkages between the perceived benefits of festivals 
and residents’ support for future festivals. Indeed, we explored the role of sense 
of community as an enabler construct for influencing resident behavioral inten-
tion to support future festivals through the augmentation of the level of resi-
dents’ subjective well-being. Consequently, we proposed a hypothesis that the 
enhancement of residents’ subjective well-being will develop residents’ support 
for future festivals. Additionally, though explaining resident support on the basis 
of social exchange theory is useful, a higher level of resident support is the out-
come if they perceive that tourism development is beneficial (Nunkoo & Ram-
kissoon, 2012; Prayag, Hosany, Nunkoo, & Alders, 2013). Recently, Song et al. 
(2015) showed that festival performance and satisfaction are positive predictors 
of residents’ support for festivals. Furthermore, Woo et al. (2015), in their study, 
indicated a positive relationship between life satisfaction and support for tour-
ism development. In this study, we consider that residents’ support for future fes-
tivals is a function of causal antecedent as well as residents’ subjective well-being. 
To test this claim, we advanced the following hypothesis:  

H3. Residents’ subjective well-being will be significantly associated with resi-
dent support for future festivals. 
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5. The Study Site  
5.1. Location: Spain, Cáceres  

In the heart of Extremadura, there is an unforgettable place: Cáceres. The cob-
bled medieval streets of this small and lively city offer delightful surprises around 
every corner. Cáceres, is a city in central-western Spain, the capital of the Cáceres 
province. It is the center of civil and religious architecture that is most important 
in the Spanish Renaissance style, which, in addition to having elements of the 
Italian Renaissance, is also a mixture of floral and Plateresque gothic. Its historic 
center was declared a UNESCO World Heritage Site in 1986 on the grounds 
that, surrounded by walls, it is rich in stone buildings that form a perfectly pre-
served urban fabric.  

5.2. WOMAD  

WOMAD, the acronym for World of Music, Arts, and Dance, is an international 
music and arts foundation known primarily for its festivals held in multiple lo-
cations across the globe each year (The Editors of Encyclopaedia Britannica, 
2015). WOMAD festivals are family-oriented, diverse, and active musical events. 
Since the first festival in the UK in 1982, WOMAD has held more than 160 fes-
tivals, creating events in twenty-seven countries and islands all over the world 
(Eventbrite, 2017). WOMAD started being celebrated in 1992 and has been cel-
ebrated every year in Cáceres from May 10th to 13th. It is a free intercultural 
event. In addition to musical shows of different formations and soloists, other 
activities, such as workshops, parades, film screenings, literary recitals, exhibi-
tions, global market or meals of the world in our city, which is a fusion of the 
different cultures of the world, are also organized.  

6. Materials and Methods  
6.1. Research Instrument  

Evaluate the reliability and validity of the questionnaire 
A structured survey instrument with standard items was utilized for the data 

collection. The survey instrument was developed in Spanish and had five sec-
tions. The first section included items measuring the residents’ sense of com-
munity adapted from Peterson et al. (2008), the second section included items 
to measure residents’ perception of the community and individual benefits of 
the festival adapted from Delamere et al. (2001). The third section of the ques-
tionnaire included items to measure residents’ subjective well-being adapted 
from Diener, Horwitz, & Emmons (1985) and Sirgy (2002). Moreover, in the 
fourth section residents’ support for future festival were measured by the items 
adapted from Latkova & Vogt (2012) and Gursoy & Kendall (2006). Finally, the 
fifth section of the questionnaire included questions related to demographic 
characteristics of the respondents. All items in sections one to four were meas-
ured on a seven-point Likert-type scale with “strongly agree” at the high end and 
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“strongly disagree” at the low end. In this study, Structural Equation Modeling 
(SEM) was performed using the statistical software LISREL 8.81 and SPSS 11. 
The confidence coefficient in this research is considered 95% and, hence, the 
error coefficient is 0.05. Face validity was used to validate the research tool. So, 
the questionnaires, as a pretest, were distributed between 5 professors and spe-
cialists. Then, they were amended based on their reforms. For assessing the re-
liability of the questionnaire, the Cronbach’s Alpha index was used. Since the 
Cronbach’s Alpha coefficient in all of the questionnaire’s factors (Table 2) is 
greater than 0.70, the reliability of the whole questionnaire (0.929) was con-
firmed.  

6.2. Data Collection  

We adopted Kline’s (2011) recommendation for determining the minimum sam-
ple size needed for conducting the structural equation model analysis which is 
at least 200. On the other hand, Hair et al. (2010) suggested that sample size 
should be five to ten times the number of indicators/items of the questionnaire. 
Since our proposed model has 32 parameters, we needed 160 to 320 respondents. 
In order to emphasize the importance of effective and accurate data collection 
and also to increase the voluntary participation of Cáceres residents, we invited a 
professional expert1 with in-depth experience in sociology and cultural anthro-
pology to supervise and train the staff responsible for data collection. The ques-
tionnaires were handed out at the entrances of the WOMAD Festival to potential 
respondents from among the Cáceres residents and were immediately collected 
upon completion. Of the 400 delivered questionnaires, 383 were returned. How-
ever, 8 were incomplete and thus eliminated from further analysis. As a result, a 
total of 375 usable questionnaires were retained for the main analysis. Table 3 
shows the demographic profile of the participants. Almost more than half of the 
respondents were female (53.6%). Similarly, almost more than half of them were 
married (67.7%). Most of the participants were between 35 and 44 years old 
(30.1%). Slightly more than one-third of the respondents had a Bachelor’s degree 
(39.46). The occupations of the participants showed a reasonable variety: 22.8% 
were white-collar employees while 12.4% were blue-collar employees. Slightly 
more than one fourth of the participants were students (27.2%). Moreover, 14.8% 
of the participants were educators. Slightly more than one fourth of the partici-
pants were unemployed (25.6%). This profile of the respondents reflected a suita-
ble motivation to conduct the next research with the aim of examining the eco-
nomic impact of festivals on the employment status of the Caceres residents ac-
cording to the results of our study, which presented the support of the Caceres 
residents for future festivals. Also, Table 4 presents the descriptive statistics sur-
vey indicators such as the number of respondents, minimum, maximum, aver-
age, standard deviation, skewness and kurtosis indicates. 

 

 

1Dr. Maurizio Caselli: Professor in Music, the Conservatory of Bologna; Ph.D. in Urban Planning 
and Social Policy, University of Bologna. 
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Table 2. Reliability of the questionnaire. 

Research Factors Number of Questions Cronbach’s Alpha 

Sense of Community 8 0.863 

Community Benefits 8 0.854 

Individual Benefits 8 0.820 

Subjective well-being 4 0.860 

Resident Support 4 0.629 

Total 32 0.929 

 
Table 3. Demographic and general characteristics of respondents. 

Variable Frequency % 

Gender 

Female 201 53.6 

Male 174 46.4 

Age 

Between 18 and 24 69 18.4 

Between 25 and 34 85 22.6 

Between 35 and 44 113 30.1 

Older than 45 108 28.8 

Marital Status 

Single 121 32.2 

Married 254 67.7 

Education 

Middle school 83 22.13 

High school 97 25.86 

Bachelor’s Degree 148 39.46 

Graduate Degree 31 8.26 

PH.D 16 4.26 

Occupation 

Self-employed 63 16.8 

Employed 47 12.53 

Casual worker 56 14.93 

Unemployed 96 25.6 

Student 74 19.73 

Retired 39 10.4 

Total 375 100 
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Table 4. Descriptive statistics indicators of research. 

Research Factors Number Minimum Maximum Average 
Standard  
Deviation 

Kurtosis Skewness 

Sense of  
Community 

375 1.88 7.00 5.3517 1.28739 −0.209 −0.631 

Community  
Benefits 

375 1.88 7.00 5.1293 1.33047 −0.710 −0.447 

Individual  
Benefits 

375 1.50 7.00 5.2287 1.18992 −0.034 −0.531 

Subjective 
well-being 

375 1.50 7.00 5.3287 1.6443 −0.057 −0.631 

Resident  
Support 

375 1.50 7.00 5.3893 1.21065 −0.139 −0.626 

6.3. Statistical Methods and Procedures and Measurement of  
Research Constructs 

6.3.1. Confirmatory Factor Analysis (CFA) 
1) The standard Coefficients Model of Analysis (CFA) 
In this study, in total, 32 items were used in the analysis (see Table 5). The 

measurement model was assessed to validate the main five factors in our re-
search model using the statistical methods of confirmatory factor analysis (CFA). 
Figure 2 shows the standard coefficients of each sub-factor in estimation of its 
own main factor in the confirmatory factor model, and as evident, all the path 
coefficients are greater than 0.3; hence, those are in a desirable level. Also, the 
RMSEA index is less than 0.08; hence, all the main five factors can be put in to-
gether in the structural equations model (SEM) according to the research model.  

2) The meaningful Coefficient Model of Analysis (CFA) 
As can be seen in Figure 3, the RMSEA index is less than 0.08 and the path 

coefficient (β) is greater than 0.3. Moreover, the T-value is greater than 1.96; 
hence, it can be said that all the relationships between variables and related 
questions are meaningful. The above table contains all the relationships in the 
CFA model. As can be seen, in all the relationships, (β) is greater than 0.3, and 
the T-value is greater than 1.96. Hence, all the relationships between the main 
variables are meaningful.  

3) The fit indices for CFA 
Table 6 refers to the meaningfulness of the confirmatory factor analysis re-

lated to the structural validity. As can be seen in Table 6, the value of the test 
statistic Chi-square/df is less than 3, and most indices are at an appropriate and 
desirable level. Therefore, we can examine the hypotheses using Structural Equa-
tion Modeling (SEM). According to Table 7, in all cases, the correlation coeffi-
cients between the variables of the research are meaningful since the significance 
level is less than 0.05 (Correlation Statistics Significance level is 0.000) and the 
coefficients are positive. As a result, all the variables within the model have a di-
rect and positive relationship.  
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Figure 2. The standard coefficients model of (CFA). 
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Figure 3. The meaningful coefficient model of (CFA). 
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Table 5. Relationship between variables and related questions in (CFM). 

Related questions Path Coefficient (β) T-value 

Q 1 SOC1 This community helps me to fulfill my needs. 0.62 12.56 

Q 2 SOC2 I can get what I need in this community. 0.63 13.02 

Q 3 SOC3 I feel like a member of this community. 0.68 14.28 

Q 4 SOC4 I belong in this neighborhood. 0.69 14.48 

Q 5 SOC5 People in this community are good at influencing each other. 0.72 15.51 

Q 6 SOC6 I have a say about what goes on in my neighborhood. 0.67 13.99 

Q 7 SOC7 I have a good bond with others in this community. 0.65 13.55 

Q 8 SOC8 I feel connected to this community. 0.65 13.42 

Q 9 PCB1 Festival enhances general image of the community. 0.69 14.64 

Q 10 PCB2 My community gains positive recognition as result of festival. 0.70 15.01 

Q 11 PCB3 Community identity is enhanced through festival. 0.73 15.83 

Q 12 PCB4 Festival is a celebration of my community. 0.70 15.05 

Q 13 PCB5 Festival leaves ongoing positive cultural impact in community. 0.71 15.15 

Q 14 PCB6 Festival helps me show others why my community is unique and special. 0.58 11.82 

Q 15 PCB7 Festival contributes to sense of community well-being. 0.61 12.42 

Q 16 PCB8 Festival helps improve quality of life in community. 0.49 9.65 

Q 17 PIB1 Festival provides opportunities for me to experience new activities. 0.63 12.72 

Q 18 PIB2 I have opportunity to learn new things. 0.70 14.62 

Q 19 PIB3 I enjoy meeting festival performers/workers. 0.63 12.78 

Q 20 PIB4 I feel a personal sense of pride and recognition by participating in festival. 0.63 12.67 

Q 21 PIB5 Festival provides me opportunity to discover/develop new cultural skills/talents. 0.68 13.98 

Q 22 PIB6 I am exposed to variety of cultural experiences through festival. 0.50 9.61 

Q 23 PIB7 Festival acts as a showcase for new ideas. 0.49 9.40 

Q24 PIB8 Festival contributes to my personal well-being. 0.57 11.22 

Q 25 SWB1 Overall, I feel this festival has enriched my life. 0.61 11.92 

Q 26 SWB2 I’m really glad that I participated in this festival. 0.70 14.17 

Q 27 SWB3 In this festival, I accomplished my purpose of the experience and this  
experience has enriched me in some ways. 

0.69 14 

Q 28 SWB4 
This festival was rewarding to me in many ways, that I feel much better about 

things and myself with this festival. 
0.64 12.74 

Q 29 RSFF1 I think that Cáceres should attract more festival visitors/tourists. 0.61 11.2 

Q 30 RSFF2 
I believe that Cáceres should be promoted as a festival destination such  

as television advertising or brochures for this festival. 
0.63 11.62 

Q 31 RSFF3 I think that Cáceres should develop the visitors’ services and facilities  
such as hotels, restaurants for this festival. 

0.47 8.35 

Q 32 RSFF4 
I think that should be offered information services to festival visitors  

such as maps and guidebooks. 
0.46 8.17 
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Table 6. Fit indices of the research confirmatory factor model. 

Fit Indices RMSEA 
Chi-square/ 

df 
SRMR GFI NFI CFI IFI RFI 

Desirable Amount 0.08≥ 3.00≥ 0.08≥ ≥0.9 ≥0.9 ≥0.9 ≥0.9 ≥0.9 

Available Amount 0.050 1.923 0.066 0.87 0.95    

 
Table 7. Correlation coefficients between research variables. 

Research  
Variables 

Sense of  
Community 

Community 
Benefits 

Individual 
Benefits 

Subjective 
well-being 

Resident 
Support 

Sense of  
Community 

1     

Community 
Benefits 

0.681 1    

Individual  
Benefits 

0.536 0.633 1   

Subjective 
well-being 

0.387 0.586 0.503 1  

Resident Support 0.367 0.377 0.479 0.551 1 

6.3.2. Structural Equations of Research Model 
1) The Standard Coefficient Model of (SEM) 
In this step, the relationships between the research model structures could be 

tested. For this purpose, the model was implemented using the LISREL 8.81 
software. Considering that the amount of REMSA reported is less than 0.08, in 
order to make an accurate estimation of the path coefficients for testing the re-
search hypotheses, there is no need for reform. Figure 4 is related to the stan-
dardized path coefficients in structural equations, and as can be seen, all the 
paths between the variables are meaningful.  

2) The meaningful Coefficient Model of (SEM) 
Figure 5 is related to the meaningful coefficients in structural equations mod-

el, and as can be seen, all the T-values between variables are greater than 1.96 
and, thus, are meaningful.  

3) The fit indices for SEM 
According to Table 8, the fit indices have been investigated, as it can be seen 

that, in most cases, the fit indices are desirable, which means that the structural 
equation model was not rejected. Therefore, considering that the structural model 
fitting indices have been supported and since CFA has shown that the questions 
of each variable describe that variable well, we examined the research hypotheses 
based on the SEM.  

Table 9 contains all the relationships in the structural model and, as is evi-
dent, in all the relationships, the path coefficient (β) is positive and greater than 
0.3. Moreover, the T-value is greater than 1.96; hence, all the relationships be-
tween the main variables are meaningful. As a result, all hypotheses were sup-
ported. The results provide strong evidence for causal relationships between the 
constructs underlying the conceptual model presented in this article. There are 
several key findings, which are discussed separately in the next section.  
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Figure 4. The standard coefficient model of (SEM). 

 

 
Figure 5. The meaningful coefficient model of (SEM). 
 

Table 8. Fit Indices of the research structural model. 

Fit Indices RMSEA 
Chi-square/ 

df 
SRMR GFI NFI CFI IFI RFI 

Desirable Amount 0.08≥ 3.00≥ 0.08≥ ≥0.9 ≥0.9 ≥0.9 ≥0.9 ≥0.9 

Available Amount 0.050 1.923 0.066 0.87 0.95    
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Table 9. β and T-values of the structural model. 

Path 
Path  
Coefficient  
(β) 

T-value 
Hypothesis 
supported/ 
rejected 

H1a 
Sense of community → Residents perception of  
community benefits of festival 

0.82 12.48 Supported 

H1b 
Sense of community → Residents perception of  
individual benefits of festival 

0.66 9.52 Supported 

H2a 
Residents perception of community benefits of  
festival → Subjective well-being of residents 

0.43 5.80 Supported 

H2b 
Residents perception of individual benefits of  
festival → Subjective well-being of residents 

0.38 5.07 Supported 

H3 
Subjective well-being of residents → Residents’  
support for future festivals 

0.82 7.86 Supported 

7. Discussion and Conclusion  

Despite acknowledging that sense of community and residents’ perception of fes-
tivals impacts may be theoretically linked to an explanation for residents’ sup-
port in developing tourism and festivals and that residents’ perception of festiv-
als’ impacts may be related to residents’ well-being and that their effects may 
impact the residents’ supportive behaviors, to the best of our knowledge, There 
are few studies that have examined the relationship between tourism and festiv-
als. Our study contributes to the literature by broadening our understanding of 
the relative importance of these variables. Moreover, our findings and conclu-
sions may have useful implications in both theory and practice (see Section 8). 

The first main result of this study indicates a strong relationship between 
sense of community and residents’ perception of festivals’ community benefits 
(0.82). This conclusion is largely consistent with previous studies that found that 
the community psychology literature suggests that a greater sense of commu-
nity should result in more favorable perceptions about the community envi-
ronment (Van Winkle & Woosnam, 2014). Additionally, this is in agreement 
with Almeida-Garcaí et al.’s study (2016), which showed how residents’ so-
cio-demographic variables have a significant effect on residents’ perceptions of 
the impact of tourism in their community. This result was also confirmed by the 
study by Pavlukovic et al. (2017), which showed how the cultural dimensions of 
host communities influence their perceptions about the impact of festivals.  

The second finding of our study demonstrates that sense of community has a 
positive effect on residents’ perception of festivals’ individual benefits (0.66). 
This result was supported by several studies, such as Van Winkle and Woosnam 
(2014), who stated that it seems reasonable to expect that an individual who has 
a positive relation with a community and who feels like they benefit from this 
relationship will perceive more benefits from community activities (such as fes-
tivals and events). Also, this finding agrees with Ballantyne et al. (2014) who 
stated that music festivals have an environment that provide positive psycholog-
ical outcomes for the attendees. This result was also confirmed by Arcodia and 
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Whitford (2006) who demonstrated that organizing a festival increases aware-
ness of the community’s resources and expertise and creates social bonds among 
previously unrelated individuals.  

The positive relationship between the perception of a festival, community 
benefits, and the residents’ subjective well-being are verified in our study (0.43). 
Many studies have shown that activities that provide opportunities for enhanc-
ing social interactions and relationships are positively correlated with subjective 
well-being (Chang, Beck, Simon, & Dong, 2014; Torres, 2015). In the same vein, 
Yolal et al.’s (2016) findings revealed that festival community benefits and cul-
tural/educational benefits are positive predictors of the subjective well-being of 
residents. Furthermore, Liang et al. (2008) said that increased recreational ve-
nues can provide opportunities for excitement, fun, and cultural entertainment 
for the host community and, consequently, contribute to the well-being of local 
residents. Our result is also consistent with Nawijn and Mitas’s (2012) study that 
found resident attitudes to tourism to have a positive impact on their subjective 
well-being.  

Our study found a positive and significant relationship between residents’ 
perception of festivals’ individual benefits and their subjective well-being (0.38). 
This finding is supported by Andreoni and Galmarini’s (2016) study in which 
they argued that the main advantage of the well-being approach is that it pro-
vides a representation of well-being that closely reflects the feelings of individu-
als. Additionally, Cohen (2004) demonstrated that enhanced social relationships 
such as festivals improve individuals’ well-being by enabling them to gain a sense 
of belonging. Furthermore, this finding agrees with Phipps and Slater (2010) who 
indicated that participants’ positive experiences with festivals are likely to in-
crease their personal satisfaction, which is likely to result in increases in their 
overall happiness and, consequently, their subjective well-being. 

The most interesting result was the finding that there was a strong relation-
ship between the subjective well-being of residents and resident support for fu-
ture festivals. As shown in Table 9, the path coefficient between these two va-
riabes is (0.82). Thus this result confirms our hypothesis and supports our ar-
gument that the subjective well-being of residents has a strong effect in the im-
provement of resident support in future festivals. This result, along with the re-
sults from Song et al.’s (2015) study, indicated resident satisfaction from the fes-
tival is a predictor variable of resident support for future festivals. In addition, it 
is also consistent with the findings of Woo et al.’s (2015) study where they dem-
onstrated the positive effect of life satisfaction on support for tourism develop-
ment. This study explores residents’ perceptions about the social benefits of fes-
tivals in a community; Caceres, Spain, in this case. The results suggest that a 
sense of community influences residents’ perceptions of the social benefits of 
festivals. The results show that residents are aware of how these connect people 
and contribute to their perceptions about their subjective well-being; conse-
quently, they support future events that are promising for Caceres’s future tour-
ism and the festival development in Spain.  
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8. Theoretical and Managerial Implications 

Most of the research in this field is aimed at the economic impacts of festivals 
and its influence on locals’ support; previous evidence on studies that address 
socio-cultural issues are less. From a theoretical perspective, the research find-
ings evidence the first empirical explorations to date; these explore how the 
sense of community is related to residents’ behavioral intentions to support future 
festivals in the context of tourism and festivals. These findings could be contri-
buting to a deeper understanding by providing a more comprehensive under-
standing of psychological issues related to the festival. They also explain how 
residents can be encouraged to promote supportive behaviors in the community 
context. From a practical viewpoint, this study could provide managerial impli-
cations to practitioners in several ways: For the long-term success of an event, 
within a socio-ecological context such as communities, participatory methods 
such as focus groups with local stakeholders can be applied by festival adminis-
trators in the future. With regards to the strong effect the sense of community 
has on residents’ attitudes toward the social impacts of festivals, it is critical to 
emphasize the importance of sense of community as an infrastructure to con-
struct alimentation to residents’ perceptions about festivals’ benefits. In this way, 
we suggest that festival organizers who are committed to maximizing festival 
benefits should make an effort to engage broadly with residents on an ongoing 
basis. They must be sure to listen to the community members, especially com-
munity members with a lower sense of community; they can also, through the 
mobilization of a community member with a greater sense of community, in-
fluence activities that lead to resident support for festivals. The research findings 
show a positive relationship between residents’ experiences with the festival in 
terms of perceived social benefits and their subjective well-being. This result 
could be valuable for local authorities and central governments that are conti-
nuously pursuing policies to improve residents’ well-being by focusing on a num-
ber of opportunities for enhancing social interactions and relationships policies 
that are likely to increase their personal overall happiness and, consequently, their 
subjective well-being and quality of life. This is done in accordance with the be-
lief that the subjective well-being of residents’ is a strong positive predictor for 
resident support for future festivals. Therefore, it could be an effective instru-
ment to enhance resident support for future festivals. Indeed, by developing an 
overarching framework, we came up with a mechanism that proved that sense of 
community, through indirect causal linkages, influence resident support for fu-
ture festivals. Based on the findings of this study, festival co-ordination organi-
zations can promote public feeling by promoting different programs for the fes-
tival and using communication methods such as internet and national and in-
ternational media, public participation in this festival. The presence of commu-
nication media also enhances people’s perception of the festival and increases 
people’s desire to participate in the festival. 

The positive relationship between subjective well-being and residents’ sup-
port for the festival shows that public policies have a great effect on subjective 
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well-being and indicate the importance of management policies in managing the 
country. 

9. Limitations and Suggestions for Future Research  

As with every study, this current one is not without limitations that may provide 
direction for future studies. Despite the findings of the study, they should be ap-
plied cautiously. The present study has focused mainly on the special communi-
ty; so these results cannot be generalized to all communities with different cul-
tures. Considering the results of Pavlukovic et al.’s (2017) study, which showed 
the cultural dimensions of how two different nations relate to residents’ percep-
tion of the impacts of the festivals, it was suggested that future studies should 
consider applying our research model framework in the context of different cul-
tures or countries to confirm similarities and differences from current findings. 
Also, further research on various age groups among residents can establish more 
suitable conclusions and recommendations specific to each sub-segment of resi-
dents.  

The Research Survey Questionnaire 
 

Hi. My name is Parisa Sabbagh. I’m a PhD student in “Big data ma nagement” at the University of 
Salerno, Department of Business Science-Management & Innovation Systems (DISA-MIS). 
Together with my research group we are studying the impact of social variables (sense of  
community, social impact) on resident’s perception of World WOMAD Festival.  
We would like to ask you to participate in this survey by answering to the following questions.  
We realize how precious your time is. That’s why we made sure this survey will only take a quick 2 
minutes. 
Your participation is completely voluntary and all of your responses will be kept confidential. No 
personally identifiable information will be associated with your responses to any reports of these 
data.  
The data collected will be used only for this research. Thus, we would like to ask you to answer 
honestly, by expressing your personal perception. 
THANK YOU FOR YOUR CONTRIBUTION. 

 
I am: I am: I am: Education: Occupation: 

� Male 

� Female 

… 

years old 

� Married 

� Not married 

� None 

� Primary school 

� High School 

� Bachelor’s Degree 

� Graduate Degree 

� Master Degree 

� Phd 

� Other 

� Self-employed 

� Employed 

� Casual worker 

� Unemployed 

� Retired 

� Student 

Housewife 

 
The answers presented below refer to festival resident’s perception and evalu-

ation of festival benefits. 
Please indicate how strongly you agree or disagree with the following state-

ments by selecting a number from 0 (strongly disagree) to 7 (strongly agree): 
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  0 1 2 3 4 5 6 7 

1 This society helps me to fulfill my needs.         

2 I can get what I need in this society.         

3 I feel like a member of this society.         

4 I belong in this neighborhood.         

5 People in this society are good at influencing each other.         

6 I have a say about what goes on in my neighborhood.         

7 I have a good bond with others in this society.         

8 I feel connected to this society.         

9 Festival enhances general image of the society.         

10 My society gains positive recognition as result of festival.         

11 Society identity is enhanced through festival.         

12 Festival is a celebration of my society.         

13 Festival leaves ongoing positive cultural impact in society.         

14 
Festival helps me show others why my society is unique 
and special. 

        

15 Festival contributes to sense of society well-being.         

16 Festival helps improve quality of life in society.         

17 
Festival provides opportunities for me to experience new 
activities. 

        

18 I have opportunity to learn new things.         

19 I enjoy meeting festival performers/workers.         

20 
I feel a personal sense of pride and recognition by  
participating in festival. 

        

21 
Festival provides me opportunity to discover/develop new 
cultural skills/talents. 

        

22 
I am exposed to variety of cultural experiences through 
festival. 

        

23 Festival acts as a showcase for new ideas.         

24 Festival contributes to my personal health/well-being.         

25 Overall, I feel this festival has enriched my life.         

26 I’m really glad that I participated in this festival.         

27 
In this festival, I accomplished my purpose of the  
experience and this experience has enriched me in some 
ways. 

        

28 
This festival was rewarding to me in many ways, that I feel 
much better about things and myself with this festival. 

        

29 
I support from offering information services for festival 
visitors such as maps and guidebooks. 

        

30 
I support from promoting the area as a festival destination 
such as television advertising or brochures for this festival. 

        

31 
I support from developing of visitors’ services and  
facilities such as hotels, restaurants for this festival. 

        

32 I support attracting more festival visitors/tourists.         
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The WOMAD in Cáceres 
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