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Abstract

This study is carried out to understand the social prison and social prisoner
phenomenon in Pakistan. The concept of social prison has been analyzed in
terms of Material Acquisitions (M.A), Social Status Quo (S.5.Q), Social Envy
(S.E) and Social Rituals (S.R). The researchers assert the notion of social
prison through this study and argue that, individuals are living in the 21"
century a life of a social prisoner because, they constantly dwell in a state of
ever-lasting quest for material acquisitions, maintaining social status quo,
becoming victim of social envy (knowingly or unknowingly) and social ri-
tuals. The study is conducted quantitatively and it is based on post-positivist
philosophy. However, the sample size is only 170+ respondents and the con-
venience sampling technique is used because, this is the kind of research, that
is peculiar in nature so, only those respondents are added doing the job pre-
sently. The researcher found weak relationship between each of the indepen-
dent variables (M.A, S.S.Q, S.E and S.R) and the dependent variable (Social
prisoner phenomenon in Pakistan). Consequently, it was found in the end
that, there is a moderate relationship between social prison’s elements and
social prisoner phenomenon in Pakistan. So, it can be asserted with some
certainty that, individuals of the 21* century do live in a kind of prison called
“Social Prison” hence; they can be termed as “Social Prisoners”.

Keywords

Material Acquisitions (M.A), Social Status Quo (S.S.Q), Social Prison, Social
Prisoner, Relationship

1. Introduction

It is a historical perspective that societies do follow multiple ideologies in order
to comprehend the multiple realities existing in their surroundings and also to
create values and norms based upon those, individual actions can be perceived
and guided. The idea of consumerist society can be dated back to the emergence
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of capitalist model back in the late 18" century, but, that ideology has erupted
intensely with the help of technology and stable political world order after the
second wave of industrialization [1]. Stearns (2001) hence argued that consu-
merism is an abstract construct that allows the humans to equate personal hap-
piness with buying more material goods and accessories with or without need
because, it is just not about buying but creating social status and self-identity
through it. However, the creation of self-identity and the process of internaliza-
tion are not new as the humans used to form their identity based on gender, oc-
cupation and location as well but, the divisions were clearly defined and its
boundaries were well encircled in the past but, that phenomenon has become the
trend of past not the present as the concept of neo-tribalism has emerged [2]. It
was Hetherington in 1989, who gave this idea of identity formation not based on
any fixed construct (e.g. occupation, gender) but the concept of fluidity and
permeability. Hence, he called them “communities of feeling” [3]. Therefore, in
today’s society, the self is attached with the products and commodities and it is
not the self that determines the value of those, but it is the opposite, the products
or commodities defining and determining the self; hence Todd (2012) correctly
mentioned the transformation of individualism in the past with the emergence
of small community groups in the present with the expression “who am I” re-
placed with “who are we” or “with whom do I belong”. He further argued that,
consumption has become the way for the consumer or the member of the society
to communicate with the society at large and find its fit within the society [4].
Conversely, Cova (1997) defined tribe as “networks of heterogeneous people,
who are linked by a shared passion or emotion; a tribe is capable of collective ac-
tion, its members are not simple consumers, they are also advocates” [5]. In the
similar line of thought Sollars (1989) mentioned the neo-tribes and the impor-
tance of traditions in those tribes as similar to the older tribes but, the form and
process have been changed in order to match with the modern society [6]. In
neo-tribes as well, the members do detach themselves from other groups based
on their choice of products, their location of residence and even their choice of
food. Those are the traditions bind the members of one group together (e.g. Ve-
getarian, Minimalist). However, it was Cova (1997) who was greatly influenced
by work of Mafessoli and his theory of break-up of mass culture that motivates
him to study neo-tribes and eventually successfully, he divided the concept of
neo-tribes into two broader types: Temporal and Spatial. Temporal tribes are
formed based on their immediate objective/s, they usually appear, become big-
ger, reach its threshold and then dissolve because, they are fragmented and
timeless, those can be the examples of social media campaigns and other such
activities [5]. Spatial are those who can be observed at public places by perform-
ing rituals like environmental friendly groups and others. Those tribes do stay
longer because, the objective seems to be bigger in perspective and achievement
of it is no longer possible without the constant reinforcement of rituals [7].
However, Mafessoli (1996) criticized on the idea of these tribes as he argued that,
point of reference where they understand a particular phenomenon is a refer-
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ence point of a certain group not the whole society so, they miss the bigger pic-
ture perspective [8]. Hence, this study has observed the phenomenon of social
prisoner as the individuals are living a life similar to a prison; however, the
change is only the type of prison and location of it, without changing the under-
lying and influential ideology of consumerism in one way or another. It is also a
reality that human beings live in two different worlds, the world that is physical
and that world can be seen, touched and observed and the world that is built in-
to the minds of each and every individual and the interaction of both creates the
situation that can be regarded as enclave or prison.

Social prisoner means a person or an individual living a life inside a psycho-
logical prison (squared four walled space), the walls in the prison are being de-
fined as continuous craving for acquisition (money, property, etc.), maintaining
social status quo (I should keep a car because my colleague has the one), social
envy (neighbours| relatives are more wealthier) and finally following social ri-
tuals (getting higher education, have to marry, etc.). Hence, the freedom and free
will of living your life with your own choice have been curtailed by materialistic
values, consumerism, fake associations, endless competition, thereby, it could be
presumed somehow that in the 21* century, the individuals are living a life that
can be regarded as a life of a “ Social Prisoner”.

However, the concept of prison is not new as it is old as when humans had the
idea of what is being accepted as normal and what is not (e.g. ancient Greeks and
social contract). Although, the punishment definition was given earlier by
Newman (1978) as “It is a pain or other unpleasant consequence that results
from an offense against a rule and that is administered by others, who represent
legal authority, to the offender who broke the rule” [9] [10]. Therefore, it must
involve the infliction of pain or discomfort. In the similar line of thought, it is
also a confinement of an individual or individuals in a cell (four-walled space)
[11]. But, this research has not focused on the real prison and putting those
people behind bars who break the laws made by the individual societies but, on
the psychological prison, that exists in its abstract form but, do influence on un-
derstating and managing the day to day actions of individuals and create realities
in respective societies, those may not be possible to manifest without its abstract
foundation, thereby producing an environment as similar to social or cultural
prison. Thus, this research has chosen prison as a metaphor of an imaginary
prison that consists of four walls (Material Acquisitions, Social Status Quo, So-
cial Envy and Social Rituals) and that subsequently constitute a social or cultural

prison in which individuals live with or without knowing about it.

2. Material Acquisitions (MA)

Belk (1985) has elaborated materialism as the “importance a person attaches to
worldly possessions” [12]. However, Scott (2009) mentioned materialism as an
individual’s preference towards material objects over spiritual values; hence, a
negative meaning is ascribed to it [13]. The negative idea is reinforced by Twit-
chell (1999) by saying that “it is wasteful, it is devoid of otherworldly concerns, it
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lives for today and celebrates the body, and it overindulges and spoils the young
with impossible promises” [14]. In fact, at a cultural level, the widespread preva-
lence of materialism has been labeled as affluenza [15]. O’Neill (1997) suggested
this explicitly as “the collective addictions, character flaws, psychological
wounds, neuroses, and behavioral disorders caused or greatly exacerbated by the
presence of or desire for excess material objects or money or wealth” [16]. Kass-
er (2002) added into the literature of materialism by pointing out the physiolog-
ical and psychological needs of the humans. He mentioned that, whether it is in-
trinsic or extrinsic needs, in today’s world, human try to satisfy both needs
through the means of wealth. However, he suggested that psychological needs
can’t be fulfilled through the material possessions of objects [17]. Similarly,
Arndt et al, (2004) elaborated that, intrinsic needs are not possible to get only
through the possession of material objects [18]. However, pursuit of material
objects is a universal human goal and the idea is to advertise one’s wealth status
and resourcefulness and increase competency [19] [20]. Although, the psycho-
logical well-being is undermined as an outcome of conflict between personal and
societal values. It has been mentioned in several studies (Asian or Western con-
texts), that materialism is inversely related to life satisfaction [21]. Hence, the
more the individuals need, the more dissatisfied they become because, the idea
of “objectification equals to happiness” possesses inherent fallacy of dissatisfac-
tion. Therefore, the constant search of life satisfaction and well-being through
objectification beyond certain level is an unfulfilled dream of the 21* century in-
dividuals. Hence, the individuals are living a life of a social prisoner because,
they are keen to get rid of their phycological pain and suffering through acquisi-
tion of material objects.

Social Status Quo (S.5.Q):

Social status quo concept is also not new but, its boundaries and the frame-
work within which its actors act were will defined and articulated. However,
with the emergence of mass production and vibrant consumerism and rapid ca-
pitalism, it is hard to define and elaborate it but, it can be associated with life-
style and other demographic factors. Hence, Weber (1946) distinguished be-
tween class and status and that is why fisher (1987) mentioned that “Status
symbols essentially embody the conjunction of Weber’s class and status dimen-
sions. An individual can employ consumer goods as status symbols and in so
doing attempt to claim a particular social standing or to attribute social signific-
ance to his behavior” [22] [23]. However, when connecting it with lifestyle, Kesic
& Rajh-Piri (2003) mentioned lifestyle as the way through which individuals de-
cide to live and spend their time and money [24]. Lindquist and Sirgy (2003)
have emphasized that lifestyle can be considered as a collection of individual
characteristics and behaviors and those can also be influenced through so-
cio-cultural variables such as age, gender, ethnicity, social group and religion
[25]. Although, the consumption in its primary focus is beneficial because, it
helps in fulfilling the basic needs and demands of the individual but, it has

changed nowadays to “Compensatory consumption” that ascribe class and sta-
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tus. For instance, a family with limited financial resources can easily calculate
that high-priced luxuries are beyond their means; however, that similar family
can use alternative resources in order to get involved in various forms of social
or cultural consumption which ultimately provides the similar form of satisfac-
tion and status and hence, money can be spent in a manner intended to com-
pensate for limited access to highly restricted social circles [23]. That is why, so-
cial status in a “consumer society” can be gauged by its use of time and money
for owning things because, it is their belief that, it can ultimately lead towards
increasing social value and getting everlasting happiness—the supreme goal in
one’s life, however, it is an ever-perpetuated fallacy in itself. Hence, the individ-
ual lifestyles and identities have been associated with consumption activities;
that is why consumerism is based on accepting consumption “as the way to
self-development, self-realization, and self-fulfillment” [26]. Hence, this research
emphasizes that, individuals live in a social prison because of the idea that is
constantly rein forced by the society in one way or another that “Either you are
from us or not” puts the individuals in perpetual state of distress, anxiety and
depression that may or may not lead to neurosis, that is a common disease found
in prisoners.

Social Envy (S.E):

Envy can be regarded as a negative feeling for someone who has something
that is being dreamed of by another individual [27] [28]. Alternatively, envy is
an internal resentment against individual or individual (e.g. lower middle in-
come for middle income or middle income for upper class). Envy usually is
usually based upon the objective qualities like wealth, status, power, fame, suc-
cess, talent, good health, good grades, good looks, and popularity. Envy is not
absolute in nature but relative in a sense that, it can provide the malicious plea-
sure (e.g. someone losing their wealth, their power or social status) [29]. Social
envy is a phenomenon that occurs when individuals living in a particular society
start comparing their present financial, social or even educational position with
someone having higher attributes than them, Kant (1997) called it as an “Up-
ward comparison”. Hence, he mentioned that “Envy is thus not the pain that
arises when others do well, but rather it is the pain that arises when others do
better than oneself” [30]. However, it was Clanton (2006) through his book on
Jealousy and Envy highlighted the events that can infuse the feeling of envy in
human individual like he mentioned that, “Your best friend wins a coveted
scholarship or award or your neighbor wins the lottery. A co-worker gets a raise
or a promotion, but you do not. Another woman becomes pregnant but, when
you cannot. The star of the team gets a huge salary rise and most of the press at-
tention but, you don’t. In each case, if you could be 100 percent happy for the
other with no qualifications or second thoughts, you would be without envy” but
that is most of the times impossible [31]. Clanton (2006) further mentioned that
“if in any case, to whatever degree you find yourself, even for a moment, think-
ing the other does not deserve the good fortune or wishing that the other would

lose his or her advantage or otherwise suffers that is a measurement of your be-
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ing envious” [31]. Hence, that envy leads the 21* individuals in the game of con-
stant comparison and that comparison puts them in the merry-go-round circle
that has no end until someone jumps off and loses his/her body permanently.
Therefore, the individuals living a life of a social prisoner because, they always
repeat the same activities and feel in the similar fashion without doing any kind
of introspection that those feeling and actions are beneficial for them or not or
even for the sub-group they belong or for the larger community in which they
are situated.

Social Rituals (S.R):

Human society has evolved from the age of hunter gathers to the age of hu-
man civilization and in the process, the culture has played a key role. The culture
can be a collective form of rituals, norms and trends [32]. Social Rituals can be
considered as any permanent or stereotyped practice, behavioral pattern, that
don’t have any obvious and clear instrumental objective except gestural commu-
nication or symbolization [33]. Ritual can be denoted to any activity with the
high degree of formality and non-instrumental purpose [34]. Hence, rituals are
playing a key role in both ancient and modern consumption patterns, however,
it is well articulated by food historians, who have accumulated the infinite num-
ber of rituals that can be exemplified as the slaughter, preparation, and con-
sumption of food and beverages [35]. Similarly, Rossano (2012) mentioned the
birthday ritual as taking the typical act of eating and ceremonializing it with ri-
tualized actions [36]. Consumption has become a social ritual through clothing
and food in which members of same group or neo-tribe apply to similar stan-
dards and guidelines as Sadian (2017) highlighted that, consumers are not buy-
ing the clothes in order to fulfill their basic needs but, in order to attach them-
selves with certain social group. Hence, clothing has been symbolized as new
gesture for social stratification [37]. The similar kind of reasoning is mentioned
in social identity theory by Tajfel and Turner (1985) in which they decomposed
the person’s identity into two forms personal and social [38]. Hence, depersona-
lization is used in social psychology to describe an individual’s shift in focus
from their personal identity to their social identity [39]. Otnes and Lowrey
(2004) have discussed that, the customer rituals of buying products are not in-
tended to just using those products or for the instrumental purpose of it but to
create value from those products by converting them into memorable moments
that can be shared within their community [40]. However, the human perform-
ing rituals phenomenon is not new but, the consumption rituals determining the
social positioning depending on different locality, social status and occupation is
something that needs to be investigated. In this regard, Van Gennep (1960)
proposed three stages and based upon those, individuals transform from their
present social identity to the new identity or the separation between profane and
sacred [41]. Turner (1969) however, elaborated this idea from the sociological
point of view by arguing that, individuals changing from one state into another,
usually follow the three stages: Separation, Intermediate and Incorporation. In

the separation stage, individuals normally free themselves from their current so-
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cial structure by not following the rituals holding that social structure like not
dressing in a way they dressed before. Furthermore, when they breakup with
their existing social structure, they usually move to a new social structure and
follow new rituals like taking food on their weekends in their favorite restaurant
is an urban ritual that can’t be found in rural settings [42]. Gradually and slowly,
they incorporate themselves into new social settings like one neo-tribe of upper
class moves into the neo-tribe of environmentalist or minimalist or rural indi-
viduals to urban settings. Although, the consumption ritual remains the same
but just in a different format hence, the social prison wall of social ritual also
remains the same, however, the wall merely changes its characteristics.

Problem Statement:

It has been seen that consumerism has emerged as the only potent and vibrant
ideology that spread not in any single geographical area but in the whole world.
Thus, Miller (2007) defined consumerism as it is a theory that motivates towards
greater consumption of goods as it is economically beneficial, but it also de-
scribes the attachment to materialistic values or possessions [43]. Consumption
has not only nailed its feet on the human’s physical needs and desires but, it has
also changed the way one can look into its own one’s self. It has become the un-
derpinning foundation based upon which social class, status and lifestyle are de-
termined. Hence, Consumption has become the means of identity creation [44].
Therefore, contemporary thinking no longer perceive identity as fixed and uni-
tary, but as malleable and multiple, and in many respects as the product of a
self-constructed narrative with varying relationships to multiple in- and
out-groups, with behavioral tendencies towards intra-group solidarity and in-
ter-group competition or distinction [45]. As it has been argued in social identi-
ty theory that, identity can be considered as a process of negotiation in which
different social roles are learned in relations with others and hence individuals
are engaged in identity-creating interactions every day [44]. Hence, humans liv-
ing in today’s era are living a life of a neurotic kind because, they live in constant
quest for material acquisitions, maintaining social status quo, pervasive social
envy and following compulsory social rituals, they all form a kind of imaginary
social prison in which humans live with or without its conscious awareness.
Hence, it is quite important to explore and understand the impact of that phe-
nomenon on individual’s physical and psychological self and to create unders-
tating of individual’s thinking pattern and actions.

Hypotheses:

H1 = There is a significant relationship between Material Acquisitions and
Social Prisoner phenomenon in Pakistan

H2 = There is a significant relationship between Social Status Quo and Social
Prisoner phenomenon in Pakistan

H3 = There is a significant relationship between Social Envy and Social Pris-
oner phenomenon in Pakistan

H4 = There is a significant relationship between Social Rituals and Social

Prisoner phenomenon in Pakistan
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H5 = There is a significant relationship between cumulative elements of Social
Prison and Social Prisoner phenomenon in Pakistan

Conceptual Framework:

The study is guided by Mafessoli (1996) break-up of mass culture theory and
Cova (1997) who was greatly influenced by Mafessoli, studied neo-tribes exten-
sively and eventually successfully divided the concept of neo-tribes into two
broader types: Temporal and Spatial. The study was also guided by Weber
(1946) class and status distinction theory and Fisher (1987) understanding of it
as “Status symbols essentially embody the conjunction of Weber’s class and sta-
tus dimensions. An individual can employ consumer goods as status symbols
and in doing so he/she attempts to claim a particular social standing or to
attribute social significance to his behavior”. Hence, this study has proposed four
imaginary walls: Material Acquisitions, Social Status Quo, Social Envy and Social
Rituals. Those all cumulatively form a social prison in which individuals live in
the 21% century and hence, the difference between reality and “what is actually

real” is slowly and gradually vanishing (Figure 1).

3. Research Methodology

This research is based upon the philosophy of post-positivism as post-positivism
has defined as it is important to understand positivism and then post-positivism.
The positivist approach is closely related the “scientific approach”, that proclaim
that there is only one single objective “truth” with verifiable patterns those can
be predicted with certainty. Positivism, however, believes on “truth” which can
be attained through methodical, rigorous and careful observation and is testified
through repeatable methodologies. However, post-positivist is based upon the
idea of fallibilism that implies that, absolute knowledge is impossible. It further
suggests that, there is no single truth and the truth can be changed based on new
findings and facts so, it is changeable, not fixed in nature [46]. Hence, this re-
search is based on post-positivism because; the phenomenon can be revisited
with new data and insights. It is basically a quantitative research and
cross-sectional in nature as, the data is collected only at single point in time from
respondents. The respondents have been chosen by criteria of their minimum
age, qualification and whether they are currently working somewhere. The res-
pondents are only those individuals working formally in any kind of field rang-

ing from education to banking sector in Pakistan. The respondents are as diverse

Figure 1. The conceptual framework of the study.
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as possible in their socio-economic background and locality. This research is not
the research that has any specific population target except the population of the
country that is quite big to cover anyway, hence, the respondents have been
chosen based on their consent for participation in the study. That is why, the
sample size is only 170+ respondents and the convenience sampling technique is
used because of easy access to respondents and financial as well as time con-
straints. The respondents have also been chosen based on their academic back-
ground in English and whether they can understand the language of the ques-
tionnaire or not because, English is not the widely spoken language in the coun-
try. However, the research instrument reliability has been found and acceptable

level of SPSS Cronbach’s alpha value has been obtained.

4. Results and Analysis

This section is divided into two parts: Descriptive and Inferential analysis.

4.1. Descriptive Analysis

Descriptive data analysis is the technique used to summarize the data and find
patters in the sample that can determine the inclination of respondents towards
a particular phenomenon in one way or another. It is used to describe a pheno-
mena that how the respondents think about the particular concept or construct.
It is an attempt to examine the situations in order to describe the norm [47]. It
describes what exists and tries to pave the ground for finding new facts. It also
include gathering of data that is related to products, people, individuals, events
and situations and then organize them into tabular form in order to, depict and
describe the outcome [48]. Hence, this research is going to find out the trend of
the data through descriptive analysis and whether the respondents are more or
less agreed or disagreed with the concept of social prisoner as a whole.

Age of the Respondents:

Table 1. Describing the age of the respondents.

Valid Cumulative
Frequency Percent
Percent Percent
22-26 59 33.7 33.7 33.7
26 - 30 50 28.6 28.6 62.3
30-34 32 18.3 18.3 80.6
Valid

34-38 17 9.7 9.7 90.3
38-42 17 9.7 9.7 100.0
Total 175 100.0 100.0

The above Table 1 shows that, more than 60% of the respondents were under
the age of 30.

Qualification of the Respondents:
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Table 2. Describing the qualification of the respondents.

Valid  Cumulative
Frequency Percent

Percent Percent
Bachelor’s Degree (Any subject) 76 434 43.4 43.4
Master’s Degree (Any subject) 82 46.9 46.9 90.3
Valid
PhD Degree (Any subject) 17 9.7 9.7 100.0
Total 175 100.0 100.0

The above data (Table 2) shows that, almost the equal number of respondents
participated in the study had bachelors or masters’ degree.

How much are you satisfied with your current status of living?

Table 3. Describing the statistics of the third question of the research.

Valid Cumulative

Frequency Percent
Percent Percent
Quite satisfied 77 44.0 44.0 44.0
Just satisfied 69 394 394 834
I don’t know 10 5.7 5.7 89.1
Valid
Not satisfied 12 6.9 6.9 96.0
Not satisfied at all 7 4.0 4.0 100.0
Total 175 100.0 100.0

The above data (Table 3) exhibits that, more than 80% of the respondents
were satisfied with their current status of living, while only 10% of them were
dissatisfied with their current status of living.

How often do you feel that your life is controlled by others (fami-
ly/friends/boss/peers/community members)?

Table 4. Describing the statistics of the fourth question of the research.

Valid  Cumulative
Frequency  Percent

Percent Percent
Very often (5 times in a week) 41 23.4 23.4 234
Often (3 times in a week) 40 22.9 22.9 46.3
Once in a while (once every week) 40 22.9 22.9 69.1
Valid
Not frequently 34 19.4 19.4 88.6
Not at all 20 114 114 100.0
Total 175 100.0 100.0

The above table (Table 4) shows that, almost 70% of the respondents feel that,
their life is controlled by others whether family, friends or peers at least once.

However, slightly more than 10% were disagreed with the notion.
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How often cultural restrictions push you to make concessions in your life
(leaving your dream, leaving people you like to stick to, getting along with
people you don’t like)?

Table 5. Describing the statistics of the fifth question of the research.

Valid  Cumulative
Frequency  Percent

Percent Percent
Very often (5 times in a week) 31 17.7 17.7 17.7
Often (3 times in a week) 35 20.0 20.0 37.7
Once in a while (once every week) 44 25.1 25.1 62.9
Valid
Not frequently 40 229 229 85.7
Not at all 25 14.3 14.3 100.0
Total 175 100.0 100.0

The above data (Table 5) shows that, more than 60% of the respondents
agreed on the notion that, cultural restrictions do push them to make conces-
sions in their life at least once, whether in the case of leaving their dream or get-
ting along with people they don’t like. However, more than 10% were disagreed
with the idea.

How often do you think that you are trapped in a rat race cycle?

Table 6. Describing the statistics of the sixth question of the research.

Valid  Cumulative
Frequency  Percent

Percent Percent
Very often (5 times in a week) 55 314 314 314
Often (3 times in a week) 34 19.4 19.4 50.9
Once in a while (once every week) 38 21.7 21.7 72.6
Valid
Not frequently 27 15.4 15.4 88.0
Not at all 21 12.0 12.0 100.0
Total 175 100.0 100.0

The above table (Table 6) illustrate that, more than 70% of the respondents
agreed on the idea that, they think that, they are trapped in a rat race cycle at
least once in their life means, they understand that, first they find job, then earn
money and afterwards, that leads to a social status quo and eventually they be-
come so involved in that cycle of work, money and social status quo that, they
are trapped in a rat race cycle. However, slightly more than 10% were disagreed
with the notion.

How often do you feel that you have sacrificed your most important
goal/goals in order to satisfy the social norms/trends in the culture (earning
a lot of money/getting married/buying property/supporting your fami-
ly/etc.)?

DOI: 10.4236/jss.2020.81003

39 Open Journal of Social Sciences


https://doi.org/10.4236/jss.2020.81003

M. Kumar

Table 7. Describing the statistics of the seventh question of the research.

Valid  Cumulative
Frequency  Percent

Percent Percent
Very often (5 times in a week) 44 25.1 25.1 25.1
Often (3 times in a week) 37 21.1 21.1 46.3
Valid Once in a while (once every week) 29 16.6 16.6 62.9
Not frequently 42 24.0 24.0 86.9
Not at all 23 13.1 13.1 100.0
Total 175 100.0 100.0

The above Table 7 illustrate that, more than 60% of the respondents agreed
on the perception of the researcher that, at least once, they have sacrificed their
most important goal/goals in order to satisfy the social norms/trends in the cul-
ture whether in the form of earning a lot of money/getting married/buying
property or even supporting their family. However, almost 14% were disagreed
with the idea as well.

How often do you feel sad or depressed or unmotivated because of not
living your life in a way, you wanted to live?

Table 8. Describing the statistics of the eighth question of the research.

Valid  Cumulative
Frequency  Percent

Percent Percent
Very often (5 times in a week) 33 18.9 18.9 18.9
Often (3 times in a week) 49 28.0 28.0 46.9
Valid Once in a while (once every week) 44 25.1 25.1 72.0
Not frequently 25 14.3 14.3 86.3
Not at all 24 13.7 13.7 100.0
Total 175 100.0 100.0

The above Table 8 shows that, more than 70% of the respondents agreed on
the idea of the researcher that, at least once, they do feel sad or depressed or
unmotivated because of not living their life in a way, they wanted to live even-
tually. However, more than 10% were disagreed with the idea as well.

How often do you feel that you are trapped in a social or cultural prison?

Table 9. Describing the statistics of the ninth question of the research.

Valid  Cumulative
Frequency  Percent

Percent Percent
Very often (5 times in a week) 30 17.1 17.1 17.1
Often (3 times in a week) 28 16.0 16.0 33.1
Once in a while (once every week) 45 25.7 25.7 58.9
Valid
Not frequently 49 28.0 28.0 86.9
Not at all 23 13.1 13.1 100.0
Total 175 100.0 100.0
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The above Table 9 elucidates that, almost60% of the respondents agreed on
the perception of the researcher that, at least once, they felt that, they are living
in a cultural or social prison. However, 28% of them felt that, they are living in a
prison but not frequently and only 13% of them argued that, they don’t think

that, they are living in any cultural or social prison.

4.2. Inferential Analysis

It is the statistical technique that is used by the researcher to test the research
hypotheses and then afterwards, drawing inferences from the findings of a study
[49]. However, these statistical techniques can be divided into two major types,
nonparametric tests and the parametric tests. The nonparametric tests can in-
clude the chi-square test and the Kolmogorov-Sminov test while the parametric
tests include the t-test, analysis of variance and Pearson Product Moment Cor-
relation Coefficient [50]. Hence, the research has used Pearson and Spearman
correlation coefficient tests in order to find out the relationship between each
independent and dependent variables.

Hypothesis Testing:

Hypothesis 1:

H1 = There is a significant relationship between Material Acquisitions and

Social Prisoner phenomenon in Pakistan

Table 10. H1 Pearson’s correlation.

$.5.Q S.P
Pearson Correlation 1 0.330**
S$.8.Q Sig. (2-tailed) 0.000
N 175 175
Pearson Correlation 0.330** 1
S.P Sig. (2-tailed) 0.000
N 175 175
**Correlation is significant at the 0.01 level (2-tailed).
Table 11. H1 spearman’s correlation.
$.5.Q S.P
Correlation Coefficient 1.000 0.338**
S$.8.Q Sig. (2-tailed) 0.000
N 175 175
Spearman’s rho
Correlation Coefficient 0.338** 1.000
S.P Sig. (2-tailed) 0.000
N 175 175
**Correlation is significant at the 0.01 level (2-tailed).
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The above both (Table 10 & Table 11) tests show that, there is a significant
relationship between Material Acquisitions and Social Prisoner phenomenon in
Pakistan because the p value is lesser than 0.05 and therefore, the first hypothesis
is accepted. However, the strength of relationship between the two variables is
weak considering the fact that, the sample size was quite low. But it can be nar-
rated with some certainty that material acquisitions play their role in the forma-
tion of social prison.

Hypothesis 2:

H2 = There is a significant relationship between Social Status Quo and Social

Prisoner phenomenon in Pakistan

Table 12. H2 Pearson’s correlation.

M.A S.P
Pearson Correlation 1 0.174*
M.A Sig. (2-tailed) 0.022
N 175 175
Pearson Correlation 0.174* 1
S.P Sig. (2-tailed) 0.022
N 175 175
*Correlation is significant at the 0.05 level (2-tailed).
Table 13. H2 spearman’s correlation.
M.A S.P
Correlation Coefficient 1.000 0.211%%
M.A Sig. (2-tailed) 0.005
N 175 175
Spearman’s rho
Correlation Coefficient 0.211** 1.000
S.P Sig. (2-tailed) 0.005
N 175 175

**Correlation is significant at the 0.01 level (2-tailed).

The Pearson and Spearman results (Table 12 & Table 13) can exhibit that,
there is a significant relationship between Social Status Quo and Social Prisoner
phenomenon in Pakistan because the p value is lesser than 0.05 and therefore,
the second hypothesis is hence accepted. However, the strength of relationship
between the two variables seems to be weak because of the fact that, the sample
size was quite low. But it can be inferred from the results that pressure to main-
tain social status quo do contribute in the formation of social prison.

Hypothesis 3:

H3 = There is a significant relationship between Social Envy and Social Pris-

oner phenomenon in Pakistan
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Table 14. H3 Pearson’s correlation.

S.E S.P
Pearson Correlation 1 0.278**
S.E Sig. (2-tailed) 0.000
N 175 175
Pearson Correlation 0.278** 1
S.P Sig. (2-tailed) 0.000
N 175 175
**Correlation is significant at the 0.01 level (2-tailed).
Table 15. H3 spearman’s correlation.
S.E S.P
Correlation Coefficient 1.000 0.280**
S.E Sig. (2-tailed) 0.000
N 175 175
Spearman’s rho
Correlation Coefficient 0.280** 1.000
S.P Sig. (2-tailed) 0.000
N 175 175

**Correlation is significant at the 0.01 level (2-tailed).

The both correlational tests (Table 14 & Table 15) show that, there is a sig-

nificant relationship between Social Envy and Social Prisoner phenomenon in

Pakistan because the p value is found to be lesser than 0.05 and therefore, the

third hypothesis of the study is also accepted. However, the strength of relation-

ship between two variables is discovered to be weak considering the fact that, the

sample size was quite low. But it can be narrated with some certainty that Social

envy has a role to play in the formation of social prison.

Hypothesis 4:

H4 = There is a significant relationship between Social Rituals and Social

Prisoner phenomenon in Pakistan

Table 16. H4 Pearson’s correlation.

Pearson Correlation
S.R Sig. (2-tailed)
N
Pearson Correlation
S.P Sig. (2-tailed)
N

SR

175
0.335%*
0.000
175

S.P
0.335**
0.000
175
1

175

**Correlation is significant at the 0.01 level (2-tailed).
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Table 17. H4 spearman’s correlation.

Correlation Coefficient
S.R Sig. (2-tailed)
N
Spearman’s rho
Correlation Coefficient

S.P Sig. (2-tailed)

N

S.R

1.000

175

0.374**

0.000

175

S.P

0.374**

0.000

175

1.000

175

**Correlation is significant at the 0.01 level (2-tailed).

The above both tests (Table 16 & Table 17) show that, there is a significant

relationship between Social Rituals and Social Prisoner phenomenon in Pakistan

because the p value is lesser than 0.05 and hence, the fourth and second last hy-

pothesis is also accepted. However, the strength of relationship between the two

variables can be considered weak. However, the above results imply that social

rituals are contributing into the formation of social prison.

Hypothesis 5:

H5 = There is a significant relationship between cumulative elements of Social

Prison and Social Prisoner phenomenon in Pakistan

Table 18. H5 Pearson’s correlation.

Social. Prison S.P
Pearson Correlation 1 0.383**
Social. Prison Sig. (2-tailed) 0.000
N 175 175
Pearson Correlation 0.383** 1
S.P Sig. (2-tailed) 0.000
N 175 175
**Correlation is significant at the 0.01 level (2-tailed).
Table 19. H5 Spearman’s correlation.
Social. Prison S.P
Correlation Coefficient 1.000 0.419**
Social. Sig. (2-tailed 0.000
Prison ig. (2-tailed) )
N 175 175
Spearman’s rho
Correlation Coefficient 0.419** 1.000
S.P Sig. (2-tailed) 0.000
N 175 175

**Correlation is significant at the 0.01 level (2-tailed).
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The above both tests (Table 18 & Table 19) show that, there is a significant
relationship between each of the elements of social prison as a whole (Material
Acquisitions, Social Status Quo, Social Envy and Social Rituals) and social pris-
oner phenomenon in Pakistan. However, the strength of the relationship was
unearthed to be moderate in both tests as it was found to be near to 40% in both

tests.

5. Discussion

This study was conducted in order to understand a concept of a psychological
prison and how the four distinct elements of that prison or the walls of that
prison (Material Acquisitions, Social Status Quo, Social Envy and Social Rituals)
constitute the prison itself and that is being termed by the researcher as “Social
prison” and the individuals living in them are called “Social prisoners”. Hence,
the researcher has studied the four walls and tried to find the relationship be-
tween each of those walls with the social prison itself. However, the study is
guided by the theory of break-up of mass culture by Mafessoli (1996) and Cova
(1997), Weber (1946) class and status distinction theory and Fisher (1987) who
also studied Weber in great depth and provide elaborate understanding of class
and status [5] [8] [22] [23]. Although, while asking multiple questions from the
respondents, it was found that, more than 60% of the respondents were under
the age of 30. It was also discovered through descriptive statistics that, while
asking whether respondents are satisfied with the current status of living, inte-
restingly, more than 80% of the respondents were found to be satisfied with their
current status of living, while only 10% of them were dissatisfied with their cur-
rent status of living. Moreover, when asked whether cultural restrictions have
forced them to make concession in their lives in whatever the case may be, more
than 60% of the respondents agreed that, cultural restrictions have pushed them
to make concessions in their life at least once, while, more than 10% were disa-
greed with the idea. In the similar line of thought, while asking whether they are
trapped in a rat race cycle or not, more than 70% nodded their heads in agree-
ment that, they are trapped, while slightly more than 10% were disagreed with
the notion. Although, the less number of respondents agreed, when it was being
asked that, whether or not, they have sacrificed their most important goal or
goals in order to satisfy the social norms/trends in the culture (urge to earn a lot
of money/getting married/buying property or even supporting their family),
surprisingly, more than 60% respondents agreed on the statement by saying that
at least once, they have felt it, while, almost 14% disagreed by clicking that, they
have not felt in that way either not frequently or not at all. It was found however,
that more than 70% of the respondents agreed on the idea of the researcher that,
at least once, they felt sad or depressed or unmotivated because of not living
their life in a way, they wanted to live eventually. However, more than 10% were
disagreed with the idea as well. In the final question of the questionnaire, when it

was being asked, whether the respondents feel that, they are living in a social or
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cultural prison, almost 60% of the respondents agreed on the perception of the
researcher that, at least once, they felt that, they are living in a cultural or social
prison. However, 28% of them felt that, they are living in a prison but not fre-
quently and only 13% of them argued that, they don’t think that, they are living
in any cultural or social prison at all.

Subsequently, when inferential test was conducted on the data in order to find
the relationship between each of the independent and dependent variables, it
was found that, there is a significant relationship between Material Acquisitions
and Social Prisoner phenomenon in Pakistan because the p value was lesser than
0.05 and therefore, the first hypothesis of the study was accepted. Similarly,
while finding the relationship between social status quo and social prisoner
phenomenon in Pakistan, it was found through Pearson and Spearman results
there is a significant relationship between Social Status Quo and Social Prisoner
phenomenon in Pakistan because the p value was lesser than 0.05 and therefore,
the second hypothesis of the study was also approved. Moreover, while finding
the relationship between social envy and social prisoner, it was seen that, there is
a significant relationship between Social Envy and Social Prisoner phenomenon
in Pakistan because the p value was found to be lesser than 0.05 and therefore,
the third hypothesis of the study was also accepted. In addition to that, while
finding the connection between the final element of the social prison, social ri-
tuals and social prisoner, it was found to have significant relationship between
the two, hence, the fourth hypothesis of this study was also accepted. However,
all the fourth relationship was found to be having weak relationship between
each of the independent variable (Material Acquisitions, Social Status Quo, So-
cial Envy and Social Rituals) and dependent variable (social prisoner phenome-
non in Pakistan). Finally, when all the elements of social prison were combined
in order to depict a complete picture of a social prison and then finding its rela-
tionship with social prisoner, it was discovered ultimately that, there is a signifi-
cant relationship between social prison and social prisoner phenomenon in Pa-
kistan. However, the strength of the relationship was found to be moderate
through both tests as it was found to be near to 40% in both tests.

6. Conclusion

The social prisoner phenomenon is quite a new idea that is not explored and ex-
plained yet by any scholar in detail; hence, this research is fundamental, radical
and quite important in its nature and significance. The social prison is actually
an imaginary prison that is made up of four walls Material Acquisitions, Social
Status Quo, Social Envy and Social Rituals. The researcher has tried to find the
relationship between each of those walls and social prisoner phenomena as once,
the relationship is found, this can be argued with some certainty that, individuals
do live in the 21* century not in real prison but an imaginary one. The study is
guided by Mafessoli’s (1996) break-up of mass culture theory and Cova (1997)
who was greatly influenced by Mafessoli, studying neo-tribes extensively and
eventually successfully dividing the concept of neo-tribes into two broader types:
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Temporal and Spatial [5] [8]. The study was also guided by Weber’s (1946) class
and status distinction theory and Fisher’s (1987) understanding of status sym-
bols [22] [23]. This research is based upon the philosophy of post-positivism as
post-positivism has defined as it is important to understand positivism and then
post-positivism. The positivist approach is closely related to the “scientific ap-
proach”, that proclaims that there is only one single objective “truth” with veri-
fiable patterns which can be predicted with certainty. Positivism, however, be-
lieves in “truth” which can be attained through methodical, rigorous and careful
observation and is testified through repeatable methodologies. However,
post-positivist is based upon the idea of fallibilism that implies that, absolute
knowledge is impossible [46]. Hence, this research is based on post-positivism
because: the phenomenon can possibly be revisited with new data and insights.
It is basically a quantitative research and cross-sectional in nature as, the data is
collected only at single point in time from respondents. The respondents are
only those individuals working formally in any kind of field ranging from educa-
tion to banking sector in Pakistan. The respondents are as diverse as possible in
their socio-economic background and locality. However, the sample size is
merely 170+ respondents and the convenience sampling technique is used be-
cause of easy access to respondents and financial as well as time constraints.
However, the final results of this study were found through inferential statis-
tics starting from approving Hypothesis 1 to Hypothesis 5. Therefore, it was
found firstly that, there is a significant relationship between Material Acquisi-
tions and Social Prisoner phenomenon in Pakistan because the p value was lesser
than 0.05 and thus, the first hypothesis was accepted. However, the strength of
relationship between the two variables was discovered to be weak. Furthermore,
when the second and third hypotheses were considered, it was found that, there
is a significant relationship between Social Status Quo and Social Prisoner phe-
nomenon in Pakistan because the p value was lesser than 0.05 and therefore, the
second hypothesis was approved, similarly, there is a significant relationship
between Social Envy and Social Prisoner phenomenon in Pakistan because the p
value was found to be lesser than 0.05 and therefore, the third hypothesis of the
study was also accepted and the relationship found in both hypotheses was weak
in nature. Finally, when the researcher tried to find the last relationship of the
study, it was found that, there is a significant relationship between Social Rituals
and Social Prisoner phenomenon in Pakistan because the p value was lesser than
0.05 and hence, the fourth and second last hypothesis was also accepted. How-
ever, the strength of relationship between the two variables can be considered
weak. Subsequently, when all the independent variables are combined to make a
concept of “Social Prison” and finding its relationship with the social prisoner
phenomenon in Pakistan, it was uncovered that, there is a significant relation-
ship between Social prison and social prisoner phenomenon in Pakistan with
moderate strength. Hence, it can be concluded at the end that, those who are too
much attached to material acquisitions, social status quo, social rituals and be-

come the victim of social envy are living somehow a life of social prisoner be-

DOI: 10.4236/jss.2020.81003

47 Open Journal of Social Sciences


https://doi.org/10.4236/jss.2020.81003

M. Kumar

cause, they live in a social prison whether knowingly or unknowingly.

7. Practical Implications

1) The concept of the social prisoner can open the door for new kind of re-
search, that will focus on the problems and consequences emerged from the in-
dulgence of materialistic products.

2) The social prisoner phenomenon will also enlighten the common audience
regarding their inner decision making process and how that impacts on their
life.

3) The results of this study would encourage the other researchers of social
science to understand the human behavior and how that behavior is formed.

4) The concept will provide the foundation that can be used for further re-
search in similar domain.

5) The concept will inform the common reader that, how their culture has in-

fluenced on them and how, they can get rid of from that influence.
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