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Abstract: the basic task of fostering talents in universities and colleges determines the teaching management
in university management in the central position. This paper, starting from the service marketing idea first
detailed analysis of service marketing "customer oriented" and the concept of our country college teaching
management "education service" concept, then points out the commonality among the universities in our
country slowly from planned economy times into the competitive market economy era under the new
environment of the college teaching management strategy change before last, the existing problems of the
service marketing tries to explore the university's teaching management reform thenew pathway, namely
analysis service market and to formulate rational marketing strategies, improve the way of service, improve
the service quality and enhance market competitiveness of college teaching management.

Keywords: service marketing college teaching management marketing strategy competitive force

ZEHBRSEHESRESRKBFEERENEE

Bk, BEAEK
T Tk K24 K, H[E, 300387

R,
Email: suizhenxing2008@163.com

B OE: SREANASOBRAMS AT THETEEASREETH T ORAL. ARG EAZAH
K, BRF@GNTIRGBHOUEF AFE"NEEERE SRAFETHE KT RS ELSZN 692
M, HokdE AR E 6 SRR RIRE PR AN T Z50 20690 T 39 2 5B REFT IR T SR K F
& IR R Z B AR AR Y AL KB BUNIR G4 60 R AR B AR F R R T, BP AT IR S

Scientific
% Research

T AT AR RS A REBRS R Z R BHARKFEENTHEF.
KGR REG5TH, SRHFEE, BTHR%, THFERD
y= FE R ACE RS . IRSFRE R TR
[ ==}

AR IRAAE S RS KE T #
A PR R B LT . B T SRR R
T2 3533 B 1 A T T3 AR S B B E
B CVLIE MR B N A B TR, BB i A
AT . ik, EFH AR E R EE
WA, VRN AT T H T v R e AR A A Y
), B LR O S O IS G

BRSNS, DR R e B, W0
FJ)o

—. BRBEFEEIIANRSEHESHAITS
1. FERRHEFEENRABH

SO A S T IR, DB )
AR (). T S e ]
PR, IS A B i
FRHCE AT V0 T, — IR 1%
RS, LA TR ALY L,
W R I, AR L SR
PRI H 05 T 5.

2 AN S TR

MRS E B FOCRER. EH RO R]
AL W A N IR AR SR T R GE IR
Ao BEFRHRAE i S0 AL L J2 R SR A T
KHIRE I R IR R AR A B, 240

978-1-935068-40-2 © 2010 SciRes.



O C it
oﬁv Scientific

+* Research

FARBCET NS, B R, HUIIA
R, A I S AL, R R
R AL A RO, IRTFARMHE, [PIREHR E A
2o Bk, WEARHUE R B RS SRS M EAL
Btk o5 e B, AT Lo T i e g B

3. BNTBRHFEEMIENR

FERALY - Bl K2 oot 5 JE Bt e s
SEAE AR MR 30 AR S i E I AR A T
WIS AZ A, TEBEXT H T O R A B A T IR
ki mRCEESS JE AN AN A F B
i, PRUEERAN A A2 5, BLge sy R A R
PP R RIS RE ), THR N IIERE, 2R
W e R A . kS E R S
B SR S 5 IR 3 W% S S A T
LEN A BIERE. ABMSS . L, R E AR
O T RS R RREAE T, WAL et
B, et B A AR

BRIXESKRHF EEFEMEER

1. EENRMHEFER TR, FEENHRE
TESEYEARNEE

2 R s PR LS I R S,
B PR B S SR T . E G, U P
7. AEIRE AT T, Rl T, 34
DU ELAL T A e R L A E )
TS BUR A B LR, IR Bz .
s R B A E MR, WA,
FEANEN . EBAL R TR A, U T NAT, B
A Pl B e, WU ER I S, ffEaE
Mo FRK, Beat U, FEATNERRIR . R
HEAHEAR LAY SAT LA A Ao (R TR BRI, 200
PR AL AR, BeEUik ik
AN RHTHRE I HIRE IR, B Z WM > A TR i
(BT

2. FEZMHLIDHRREIEEE, URKE
& GE MR IR A LR €1 F 2L B A Ry 155

R B A AR R R I R, B UK AT
AR 2 B EVRROVAT I . XL —HiE
BB e A AR B B, R LRI RE AT
MBL T AL, 2 AR, JEEEI R R R Y™
K WA RFIREE, IR T FHARRIE. T30

978-1-935068-40-2 © 2010 SciRes.

924

Proceedings of the 2010 International Conference on Information Technology and Scientific Management

PRI A%, AR %A 0 AR (R AN 272 A SR T %
SPERCEARPEAELUR B, RN, R IR E A Rl
SR I, T, G R T )
KB RORBIX AL B F 0N 2 LR
TR 1, R A RS R G S 4
BRI EORRRRT o 2% B0 PR = 5 25 [A] A
Pk, FOmsRZ H A, EAESRZ A H b

3. ANAIEFEMAIAH, ML EEERTF
& BB R AR

RS ANA R TR MR 2 AR, R R E P
AREF, TSRS LS. a2
R T HEE, AAAEERRRE S . LA RAH
PRSI RS RS ), A
ANZEEAS RN TR AN, RAEHOR BB A A
BRI TE S FIE o, A T AR A Sl 2 e
K TAME W9 T 28R g, ifRir 24k
WAL G R aE BB geth T4, s feR
PR AN REAR A S s AR 2D, A4SV 2 2 At
NS TAELUGTEN T T, AR ERr ¥ >
=. CHARSEHESHNESKHFERR

SN
1. R “SHMEHRHIMKHFEERIES, MAeH
FREEIR

R IR AA UG L E It SRS, BRI A4
G TR Y A AR R AR 15 5, iR AR /7 3K
WEST RS E A E A, A a I T B A A R
EHFBORRFRAA, OGNS 2 ot kK ER
. A, MEURJLT AT — @R AR
BB RN R 2@ AR,
FAL I G B e HE SR TR R N T SIS I i, DA
SR SRR T QT BE ) AN 1 AR R R
BHRHHSTFENGERZ NS 2Pk R
FRIEAE” o NAE BRI — A d5 TR AU R U R
Jille FRIASAERT SO T AF S B R rp B R R A
[ ) SRR PTG, T H REAR AT B0 2k
TR TS ECE R FWBOE, 1 s8InHEE &)
Bk =, FEEE R 22 dl sk AEdl, 3
HEdl BEEAL . WOSPEEE R RiEIs H, hEA
A REFE IR, QT R, SEILBUT I B
SRS o RIS A 2 A B R B I R



Proceedings of the 2010 International Conference on Information Technology and Scientific Management

G B 2 (AL ATIE N S, PRUE B4 R AR e i R
VARV N i S A

2. REBEUFHEIR, RMAMTELHFERE
BEERIRRR ARG E 1

B it 5 SRR, HE M RIWEH
S IR, 1005 B O I (0 R 55 B B AR S
PES H5FE, KAl 2AEHA RS
(KRRt ERIREIRATEAA, o2 alHr. Xt
SRAEFLA G SR KRR, IR B BOR
ITBUL. B, R RIS OEIR, JET
EHHBBEN BHEAN RSB HEA
PR, JELER T Ss ZOm i Bee SR Akgs
TR BT Ak, ENLUR LS Tk
BEFNL TP O AR b2z AR I R
i, WIRAARSS IO B R M DR B PP R SR IK T
Bk, ELURSS B, SRR, S AR e A
ok, ALt EEh 2 5 BT B, DU Rt
BN =BRGP 55 (PR AN RS, Bl
et —ANRE 7 R A RE D  BHITRE D I A5,
N AR A 780 A B VR 1R, AR
HANETEAA . BUFT RN .

3. CIFHFEENA, SIS AKREENS

(A E RS EF) fFl eSS RENH
A SRS o U AR A LA A O
TN WSRO W X AWSTE Vo2 QS B SR VAE S ook (e e e
TR NSORE A B3R GUBRE A A R —
FHT N IR ARZ TN AU AA BRI A K, 2
PURCR AR I ARRE BE M 20 5 20 TEBE, “ AN AR
B0 MR 55 B RO T N A B R X B I gk
WAL Tk, SRR B LR YA A A
PRSI s, B I NASHENS A0S0 PR 55
B A 2 A PR SR R AR I, R AN R
NHIGER S ZUF . EORABET), SRR NA 5
FEITRAURIEAR R, 252 A2 L S e PR K
WP ] AR S B SR 2 A IO,

925

O C it
‘o.:’ Scientific

*4» Research

DAFE A BRI cd B B o SRR
RV

M. ZRiE

e RS I B BB L A by IR, S T g%
ST HOAE B, AR B R T S
S QDR SRS ZE SR AR e AN o A%
ZN AL St RO 7, e ARSI 17 2855 i B AL
SRIEM TS, LI IRRARIHRES I H bR, TRk
HATA Q). BERAF AR LIEREF 5%
WEHFAEIL SR Z NS TIRN B2, mik
FEHCA BB AZAR L A B K208 e 0, B A i
B E LA IS, BB NI, SR
A, BT m A BT A H B NG 354 0

References (£ 3 #K)
[1]

LIU Hongyan. Higher use of services marketing to enhance
competitiveness[J]. REFORMATION & STRATEGY , 2005.5.
XL Iz RS E R T e i a4 0 (3] 808 5 0%
2005.5.

DENG Yi-gui. Theoretical Studies of People-Oriented College
Teaching Administration[J]. JOURNAL OF SOUTHWEST
AGRICULTURAL UNIVERSITY(SOCIAL SCIENCE
EDITION) 2009.6.

RS SCHE. LA Sy 25 0 e s 07 4 B BR80T [9]. 08 B ARl R 2
AR AR, 2009.6.

LIU En-yun, YANG Cheng-de. Thinking about building of
teaching quality appraisal system of higher school[J].
HEILONGJIANG RESEARCHES ON HIGHER EDUCATION ,
2004.3.

R Ao, A A AU R VAN 1 R R I 2 [].
JEIT %, 2004.3.

Christopher H Lovelock.Services Marketing Christopher H
Lovelock. [M].China Renmin University Press,2001

Christopher H Lovelock Ik 4578 85 [M]. 77 BN B K24 H Fd

2001

YUAN Lian-sheng. A Property of Education:Product[ J].
EDUCATION & ECONOMY, 2001.1.

FIEL REE R WEE. FRITTISEE LB E T
[ 3] #5455, 2003.1.

LIU Ping. Total quality management theory of quality
management in  higher  education  applied research
[J].SCIENCE-TECHNOLOGY AND MANAGEMENT,2009.4.

SRR A TR T R PR A iy S R B B B (91 B
H 55 2,2009.4,

[2]

[3]

[4]

[5]

[6]

978-1-935068-40-2 © 2010 SciRes.





