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The Analysis of the Role that the Mass Media Plays in
Solving Public Crisis
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Abstract: “Nothing can be more serious than the public is kept in the dark about the truth”. The occurrence
of public crisis is inevitable with the rapid development of economy and science and with the deepening of
social reforms. Because of the important role mass media plays in allowing information disclosure and
transparency, it is necessary for mass media to shoulder its own responsibility in crisis management. With
some sudden events of public crisis, this article tracks out that mass media should be the watchmen of society
for telling people the sudden events fully and strictly according to the facts. It should also be the
communicator between the government and public and be the guide of public opinions. On the other hand, it
should help the government find solutions, mobilize the public and supervise the course of implementation.
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