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Abstract

This descriptive-correlational study attempted to determine how college stu-
dents’ attitude towards the internet as communication medium influences
their level of utilization of the English language in the classroom at the Uni-
versity of Perpetual Help System Laguna-Philippines during the second
semester of AY 2017-2018. The respondents were the fifty (50) college stu-
dents who took Technical Writing and Philippine Literature courses during
the aforesaid term. The researcher employed simple random sampling tech-
nique in selecting the respondents. The findings revealed that there was no
significant relationship between the students’ attitude towards the Internet as
communication medium and level of utilization of the English language in
the classroom considering the obtained p value of 0.211 which was greater
than the significance level @ 0.05. This comprehensive study concludes that
although there are many pluses, students have diverse estimations and attitudes
towards this contemporary process of learning using the internet as communi-
cation medium. Likewise, teachers play a very bulging part in enticing the stu-
dent’s attention to maximize the use of English language in the classroom
which can be possibly acquired by creating interest among them through the
employment of media platforms particularly the Internet which nowadays is
undeniably inseparable from teaching and learning of the English language.
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1. Introduction

The mass media branch out media technologies that are intended to reach a
large audience by mass communication. The technology through which this
communication takes place diverges. Broadcast media such as radio, recorded
music, film and television convey their information electronically. Print media
use a physical object such as a newspaper, book, pamphlet or comics, to distri-
bute their information. Outdoor media are a form of mass media that consist of
billboards, signs, or placards placed inside and outside of commercial buildings,
sports stadiums, shops, and buses.

The use of social media has changed people’s communicative patterns over
the last 10 years by enabling users “to create, distribute, share and manipulate
different types of content, most of them publicly accessible”. The first social me-
dia application was MySpace in 2003, followed by the now big players Facebook
2004, YouTube 2005 and Twitter 2006. The advent of social media has also in-
stigated the move from web 1.0 to web 2.0, which is an evolution from the link-
ing of information (web 1.0) to the linking of people (web 2.0) [1]. This means
that the introduction of new technologies and people being more easily linked
on a more global scale has impacted new communicative practices.

In the study made by Draskovic [2] in Student attitudes towards use of Social
media in the learning process—social media and social networks changed the
way people communicate and interact with their friends and peers. They also
changed the way people consume media content. Social media gave the users an
opportunity to become contributors and creators of digital content. Just a decade
ago, during the emerging phase, social media platforms were considered a no-
velty and their commercial value was still questionable, at least outside the IT
industry. However, a growing user base and saturation of traditional mass media
resulted in further commercial exploitation of social media platforms. In 2015,
eMarketer showed that social network ad spending reached $23.68 billion
worldwide. Marketers are shifting their budget from declining traditional media,
such as print and TV, toward more dynamic and interactive digital media, such
as social media and mobile platforms.

Ellefsen ef al. [3] implied that social media also became relevant in academia.
With widespread adoption among students, social media has huge potential as a
communication and education tool. In overall, educators are aware of social me-
dia’s benefits and high adoption rates. However, there are also some reservations
and challenges preventing full adoption of social media for lecturer-student en-
gagement, such as differing opinions about social media’s role in the higher
education environment and the rather informal nature of social media.

The study Eyo [4] showed that the advent of the computer and indeed the ap-
plication of Information and Communications Technology (ICT) in human re-
lations have changed the face of social interaction. This forward progression has
also emphasized the need to be up-to-speed with this trend. The majority of

teachers say that they make regular use of ICT in their teaching and an increas-
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ing number of countries include ICT in the curriculums of initial teacher train-
ing programs. Inclusion of ICT tools within the educational process is particu-
larly effective in increasing efficiency and productivity as well as in diversifying
the professional activities of teachers. Examples of such tools are lessons prepa-
ration and authoring tools, test service systems, student tracking tools, portfolio
systems and complete educational packages/learning management systems (e.g.
Blackboard©, WebCT®).

Gonen, Sharon, & Lev-Ari [5] specified that the Internet has been regarded as
one of the most influential and transformative technologies for teaching and
learning among all ICT tools. Internet has the capacity to improve interactive
communication processes among people, institutions and organizations at dif-
ferent levels. It can also help in the collection of information about social, eco-
nomic and political issues.

Over the past decade, many studies have been conducted to investigate stu-
dents’ attitudes towards the Internet. Few of these studies are from Chou in
2016—these studies, in general, revealed that students have favorable attitudes
concerning the Internet. In these studies also, Unlii and Sue [6] they stated that
physical education teachers and physical education teacher candidates were effi-
cient in their usage of the Internet. Another study indicated that prospective
physical education (PE) teachers have high computer self-efficacy.

In the Physical Education field, educational applications related to the com-
puter and the Internet have become more wide-spread allowing teachers to
present visual aids more easily and hold more interactive classes [7]. Previous
studies also specified that a great majority of students use the Internet on a daily
basis and use the Internet for social networking, educational and recreational
purposes Widespread use of the Internet has come about not only in the field of
education, but also in many other contexts.

Borge and Cardenal [8] indicated that the Internet is seen as a tool to develop
and protect democracy in the world. The Internet provides individuals with the
ability to communicate and share their opinions directly with others by ignoring
socioeconomic, gender, religious, ethnic and national differences. This improves
democratic participation and has led to the creation of a digital community. On
the other hand, Gainous, Wagner, and Gray [9] detailed that freedom of the In-
ternet provides more positive attitudes towards democracy. It can be stated that
the Internet will make important contributions to the rebirth of democracy.

Bryan [10] expressed that the growth rate of the Internet specifically social
media networks has extensively become popular among young adults. The term
social media/social network has different connotations in the literature. Some
researchers defined it as “socially interactive technologies”; for example; instant
messaging or text messaging, or other networks which offer fast-paced inexpen-
sive online communication which allows social interaction to start and evolve.
Researchers have been discussing on the nature and quality of activities con-
ducted on social media. A study conducted by Chang and Cheng [11], found
that there are significant differences between online and offline relationships.
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Online relationships are characterized as less depth however it provides extra
connections to the existing participants of social networks. This means more re-
lationships exists but less of the strong ones. Sheldon et al. [12] found that social
media is commonly used by people who are not willing to have face-to-face in-
teractions. The research on Impact of Social Media among youngster (students’)
attitude requires researcher to employ network thinking to understand young
people social experiences and how it influences their behavior as it provides
ways to investigate and interpret the links among social networks and how it af-
fects their attitude.

Cabigon [13] stated that the Philippines is recognized globally as one of the
largest English-speaking nations with majority of its population having at least
some degree of fluency in the language. English has always been one of the offi-
cial languages of the Philippines and is spoken by more than 14 million Filipi-
nos. It is the language of commerce and law, as well as the primary medium of
instruction in education. Proficiency in the language is also one of the country’s
strengths that has helped drive the economy and even made the Philippines the
top voice outsourcing destination in the world, surpassing India in 2012. The in-
flux of foreign learners of English is also on the rise due to the relatively more
affordable but quality English as a Second Language (ESL) programs being of-
fered locally.

Lhurda [14] stated that the English language is one of the most widely spoken
languages in the world besides French, German and other languages. It is an
important language because of its international status, having gained over time,
the status of a world language. With this status, it has also become a medium of
inter-cultural communication of all the Commonwealth countries globally.

Juma [15] shows that teachers of the English language are trained to employ
all possible teaching strategies to teach their students. They have at their discre-
tion, the capability to employ appropriate teaching methods and resources along
the content they give to their students. The teachers have informed choices, to
select from numerous types of resources, equipment and materials for English
language learning and teaching. These equipment and materials however, unless
used effectively by trained and qualified personnel, as expected, may not neces-
sarily enhance student learning in the English language. Students therefore re-
quire maximum opportunity to understand what they are being taught, which is
only possible if the content given in training is clearly understood within the
available context with proper utilization of the existing resources.

Effective delivery of content by use of every appropriate strategy and resource
is of great concern and is worth laying emphasis on as stated by Dick and Carey
[16]. This study confirmed that teaching without using instructional media to
enhance learning may negatively affect students’ learning.

Reasonable and practical involvement of learners should be allowed when
their teachers’ use of instructional media in lessons to aid in internalizing the

taught language concepts, develop given speaking, listening, reading and study
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skills thereby boosting its performance. Students require concrete experiences to
retain more knowledge and skills hence learn more effectively. The experiences
involve the use of instructional media to facilitate learning and acquisition, re-
tention and application of abstract symbols. Over time in their studies, scholars
have discussed the effectiveness of visual aids as being more than those of the
lecture methods globally. The visual aids like charts and video enhance the
amount of content the pupils remember, the enhanced understanding of con-
cepts presented, and the enjoyment experienced when the visual aids are uti-
lized. The role of these materials in teaching and learning has neither changed
nor ceased. Where these vital resources are not used to the optimum, students’
learning may be compromised.

On the other hand, this study confirmed that substantial access to resources
contributes to the teachers’ and learners’ competence in utilizing them, which
remains an exception, given challenges related to access and availability to both
students and teachers in schools. Thus, availability and effective use of the re-
sources for teaching and learning the English language meant pairing the re-
sources with an instructional approach. This was very different from the tradi-
tional one where more information was therefore needed on the nature and ex-
tent of teachers’ experience in use of these technologies. Hence, how teachers
viewed these resources, how they understood their impact in use and how they
altered their instructional practices in order to use them effectively was a con-
cern for this study. This study established whether and how often the materials
were used by teachers in enhancing learning of the English language and the use
of the teaching aids by teachers of the English language [17].

Research in the use of ICT to enhance teaching and learning abounds in lite-
rature. Though some scholars believe that these studies are inconclusive, none-
theless, they point to the fact that ICT in education can make both positive and
negative impact on students’ learning. On the positive side, Hennessey et al. [18]
found that when appropriately utilized, “technology increased learners’ motiva-
tion, engagement and participation through providing novelty and variety,
creating interest and excitement and adding more fun in the classroom”.

In addition, Purcell et al [19] indicated that ICT tools “encourage student
creativity and personal expression; encourage greater collaboration among stu-
dents; and allow them to share their work with a wider and more varied au-
dience”. Studies carried out at University of Botswana (UB) revealed that the use
of technology in teaching and learning has a positive impact. According to Borge
and Cadernal [8], students reported that “using technology in learning ... greatly
improved their understanding of course content; the use of WebCT and other
online courses made course materials easily accessible, reduced elaborate and
extensive note-taking in class and helped them participate in online discussions
with their lecturers and classmates”. Also, Oladinan and Uziak [20] revealed that
“technology generated interest in students’ courses, enhanced learning and un-

derstanding of course materials, provided useful feedback on assignments and
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improved interaction between learners and their lecturers”. However, these stu-
dies did not focus on first year undergraduates of the university. Despite the
positive impact reported in these studies, the use of technology in teaching and
learning has its problems and challenges. For example, technology has been said
to encourage student laziness since at the junior secondary school level, com-
puter awareness course is introduced and most of the junior schools have a
computer laboratory. However, the computer as an ICT tool has not yet been
integrated into the school lessons nor is it part of the examinable subjects in the
Junior Certificate examinations. At the senior secondary school level, Computer
Studies as a subject is part of the school curriculum and it is an examinable sub-
ject which is offered as an optional course. However, because of the mindset of
students who normally associate computing with such difficult subjects as Math
and Science, most students do not opt for Computer Studies at the senior sec-
ondary school level.

From the viewpoints presented by the authorities in the fields considering the
variables under study, the researcher attempted to determine how college stu-
dents’ attitude towards the internet as communication medium influence their
level of utilization of the English language in the classroom at the University of

Perpetual Help System Laguna during the Summer term of 2018.

2. Methods

This study was conducted at the University of Perpetual Help System Laguna,
City of Biflan Laguna, Philippines. The study made use of the descrip-
tive-correlation design and it employ simple random sampling technique in se-
lecting the respondents. It included fifty (50) students which was 10 percent of
the 500 students who took Technical Writing and Philippine Literature courses
during second semester of academic year 2017-2018 at the University of Perpe-
tual Help System Laguna, Philippines. The study utilized a survey using a ques-
tionnaire to determine how the college students’ attitude towards the internet as
communication medium influences their level of utilization of English language
in the classroom. To come up with the best results and to solicit thorough and
ideal responses from the respondents, the researcher made a self-made ques-
tionnaire consisting of two (2) parts, the first part contained statements which
focused on determining the respondents’ attitude towards the internet as com-
munication medium and the second part dwelled on statements which measured
the respondents’ level of utilization of English language in the classroom. Since
the research instruments used in the study was non-standardized, they were
presented to the panel of experts in the field of English language teaching, in re-
search and in statistics for their comments and comprehensive suggestions.
Likewise, to strengthen the validity and reliability of the constructed survey
questionnaire, it underwent reliability test with an obtained Cronbach Alpha of
0.893 for students’ attitude towards the Internet as communication medium and

0.870 for students’ level of utilization of the English language in the classroom.
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Before the actual data gathering started, the researcher made a letter seeking
permission to conduct the investigation from the deans of the College of Arts
and Sciences and College of Education of the afore-mentioned University. Final
administration of the questionnaire was done upon the approval of the aforesaid
request. The researcher personally did the administration and retrieval of the
questionnaires with the assistance of his colleagues in the two departments men-
tioned who voluntarily extended their help for the success of the study. After
which, the data were collected and tabulated for statistical analysis with the
guidance of his statistician and consultant.

To give direction to the study, the hypothesis which was in the null form and
stated that there was no significant relationship between the college students’ at-
titude towards the internet as communication medium and their level of utiliza-
tion of the English language in the classroom was subjected to statistical testing.
To arrive at scholarly findings, appropriate statistical tools were used, such as
weighted mean to determine the central tendency of respondents’ responses to
the questions posed; arithmetic mean to find the sum of all weighted means and
the number of items/criteria, and standard deviation to know the sum of the
square of the relationship between the weighted mean and arithmetic mean and

Pearson r for the relationship problem.

3. Results and Discussion

Table 1 presents the students’ profile, out of fifty (50) students, to age, as twen-
ty-nine (29) or 58 percent were under the age bracket of 19 and above while
twenty one (21) or 42 percent aged 17 - 18. As to gender, twenty- six (26) or 52
percent were male while twenty-four (24) 48 percent were female. In terms of
degree program, fifteen (15) or 30 percent were in Maritime Education, twelve
(12) or 24 percent were in HRM/TM, eleven (11) or 22 percent were in Educa-
tion, seven (7) or 14 percent were in Business, three (3) or 6 percent were in Arts
and Sciences and two (2) or 4 percent were in Engineering. The results showed
that almost one third (1/3) of the student respondents were in Maritime Educa-
tion.

Table 2 presents the students’ attitude towards the internet as communication
medium, as shown, indicator which states that “I see internet as a valuable mode
of communication” got a weighted mean of 3.38 and was ranked 1, indicators 2
and 6 which state that “I feel I can communicate better in the internet” and “I
think that the internet has done its purpose of connecting people from one point
of the globe to the next” both had a weighted mean of 3.32 and were ranked 2.5
respectively, and indicator 8 which states that “I believe that the internet as a
medium of communication helps people to socialize and to make friends online”
got a weighted mean of 3.26.

On the other hand, indicator 15 which states that “I feel that the internet has
provided the fastest way of sending and receiving information” had a weighted
mean of 2.84 and was ranked 15, indicator 13 which states that “I believe that the
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internet gives me the opportunity to process the received message before reply-
ing” got a weighted 2.96 and was ranked 14, and indicators 12 and 14 which state
that” I believe that the internet enhances the process of communication with two
or more speakers” and “I believe that the internet is the most convenient way of
communication” both had a weighted mean of 3.02 and were ranked 12.5 re-
spectively. All the indicators were interpreted as positive. To sum up an average
weighted mean of 3.15 revealed that the students had positive attitude towards
the internet as communication medium.

The findings support the study made by Ellefsen et a/ [3] who posited that so-
cial media also became relevant in academia. With widespread adoption among
students, social media has huge potential as a communication and education
tool. In overall, educators are aware of social media’s benefits and high adoption
rates. However, there are also some reservations and challenges preventing full
adoption of social media for lecturer-student engagement, such as differing opi-
nions about social media’s role in the higher education environment and the ra-
ther informal nature of social media.

Table 3 presents the students’ level of utilization of English language in the
classroom, as shown, indicator 15 which states that “I apply language standards
(grammar) when speaking in English” had a weighted mean of 3.10 and was
ranked 1, indicator 14 which states that “I apply correct pronunciation when
speaking in English” got a weighted mean of 3.08 and was ranked 2, and indica-
tors 4 and 13 which state that “I use the English language when I am in the aca-
demic setting” and “I use the English language when I search for certain infor-
mation online” both had a weighted mean of 3.06 and were ranked 3.5 respec-
tively.

Table 1. The students’ profile.

Profile Frequency Percentage
Age 17-18 21 42.00
19 and above 29 58.00
Gender Male 26 52.00
Female 24 48.00
Degree Program Maritime 15 30.00
Engineering 2 4.00
HRM/TM 12 24.00
Education 11 22.00
Business 7 14.00
Arts & Sciences 3 6.00
Year level 2" year 3 6.00
3 year 42 84.00
4™ year 5 10.00

Total Number of Respondents = 50.
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Table 2. The students’ attitude towards the internet as communication medium.

Weighted Verbal

Indicators . Rank
Mean Interpretation
1) I see internet as a valuable mode of communication. 3.38 Positive 1
2) I feel I can communicate better in the internet. 3.32 Positive 2.5
3) I believe that the internet helps people to contact each .
. 3.22 Positive 6.5
other easily.
4) I think that the internet helps people to express themselves .
3.22 Positive 6.5
freely.
5) I feel that the internet is an innovative form of social media .
3.20 Positive 8
platform.
6) I think that the internet has done its purpose of connecting .
. 3.32 Positive 2.5
people from one point of the globe to the next.
7) I find myself comfortable when communicating through .
. 3.24 Positive 5
the internet.
8) I believe that the internet as a medium of communication .
. K K 3.26 Positive 4
helps people to socialize and to make friends online.
9) I feel at ease when communicating through the internet. ~ 3.12 Positive 9
10) I like communicating through the internet. 3.06 Positive 11
11) I get excited when I communicate using the internet. 3.08 Positive 10
12) I believe that the internet enhances the process of .
L X 3.02 Positive 12.5
communication with two or more speakers.
13) I believe that the internet gives me the opportunity to .
. Rk 2.96 Positive 14
process the received message before replying.
14) I believe that the internet is the most convenient way of "
L 3.02 Positive 12.5
communication.
15) I feel that the internet has provided the fastest way of .
. s . 2.84 Positive 15
sending and receiving information.
Average 3.15 Positive
Table 3. The students’ level of utilization of the English language in the classroom.
Weighted Verbal
Indicators 8 . Rank
Mean Interpretation
1) I try to use the English language as much as possible. 2.76 High 13
2) I speak in English when I talk with my peers. 2.64 High 14
3) I use the English language when I speak with my teachers. 2.54 High 15
4) T use the English language when I am in the academic .
. 3.06 High 3.5
setting.
5) I speak in English when engaged in formal conversations. 2.94 High 10
6) I use the English language during class presentations. 2.94 High 10
7) I speak in English when sharing my ideas. 2.84 High 12
8) I use the English 1 hen I icate through
) ‘use e‘ nglish language when I communicate through High 6.5
social media.
9) I use the English language when asking questions. 2.94 High 10
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Continued
10) ‘I use the E.ngllsb language when asking for clarifications 3.00 High 8
during class discussion.
11) I use the English language during formal events. 3.04 High 5
12) 1 ufe the English language when I speak with people of 300 High 65
authority.
.13) Tuse .the Engllsh language when I search for certain 3.06 High 35
information online.
14) I apply correct pronunciation when speaking in English. 3.08 High 2
15) I‘ apply language standards (grammar) when speaking in 3.10 High 1
English.
Average 2.93 High

On the other hand, indicator 3 which states that “I use the English language
when I speak with my teachers” had a weighted mean of 2.54 and was ranked 15,
indicator 14 which states that “I speak in English when I talk with my peers” had
a weighted mean of 2.64 and was ranked 14, indicator 1 which states that “I try
to use the English language as much as possible” with 2.76 was ranked 13 and
indicator 7 which states that “I speak in English when sharing my ideas” had a
weighted mean of 2.84 and was ranked 12. All the indicators were interpreted as
high. To sum up an average weighted mean of 2.93 revealed that the students
had high level of utilization of English language in the classroom.

The findings support the study made by Cabigon [13] who stated that the
Philippines is recognized globally as one of the largest English-speaking nations
with majority of its population having at least some degree of fluency in the
language. English has always been one of the official languages of the Philippines
and is spoken by more than 14 million Filipinos. It is the language of commerce
and law, as well as the primary medium of instruction in education. Proficiency
in the language is also one of the country’s strengths that has helped drive the
economy and even made the Philippines the top voice outsourcing destination in
the world, surpassing India in 2012. The influx of foreign learners of English is
also on the rise due to the relatively more affordable but quality English as a
Second Language (ESL) programs being offered locally.

Table 4 presents the difference in the students’ attitude towards the internet
as communication medium when grouped according to profile variables, as
shown, the obtained p values of 0.796 for age, 0.582 for gender. 0.055 for degree
program and 0.144 for year level were greater than the significance level @ 0.05,
therefore, no significant difference was observed. The results implied that the
students’ attitude towards the internet as communication medium is the same
regardless of their age, gender, and degree program and year level.

The results support the study made by Borge and Cadernal [8] who indicated
that the Internet is seen as a tool to develop and protect democracy in the world.
The Internet provides individuals with the ability to communicate and share

their opinions directly with others by ignoring socioeconomic, gender, religious,
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ethnic and national differences. This improves democratic participation and has
led to the creation of a digital community.

Table 5 presents the difference in the students’ level of utilization of the Eng-
lish language in the classroom when grouped according to profile variables, as
shown, the obtained p value 0.033 for degree program was lesser than the signi-
ficance level @ 0.05, therefore, there was a significant difference observed. The
results implied that the students’ level of utilization of the English language in
the classroom is not the same regardless of their degree program. However, the
obtained p values of 0.135 for age, 0.476 for gender and 0.086 for year level were
greater than the significance level @ 0.05, therefore, no significant difference was
noted. The results implied that the students’ level of utilization of the English
language in the classroom is the same regardless of their age, gender, and year
level.

The results support the study made by Gainous, Wagner, and Gray [9] detail-
ing that freedom of internet provides more positive attitudes towards democra-
cy. It can be stated that the internet will make important contributions to the re-
birth of democracy.

Table 6 presents the relationship between the respondents’ attitude towards
the internet as communication medium and level of utilization of the English
language in the classroom, as seen, the obtained p value of 0.211 was greater
than the significance level @ 0.05, therefore, no significant relationship was
noted. The results inferred that the students’ attitude towards the internet as
communication medium has no bearing on their level of utilization for the fact
that we are now living in the cyber age where various social media platforms are

readily available for application and exploration.

Table 4. Difference in the students’ attitude towards the internet as communication me-
dium when grouped according to profile variables.

Profile Mean Test statistics
17-18 3.13 (t-test)
Age t=-0.260
19 and above 3.16 p=0.796
Male 3.12 t=-0.555
Gender ’
Female 3.18 p=0.582
Maritime 3.15
Engineering 3.07
HRM/TM 3.35 .
Degree Program (Kruskal Wallis test)
Education 2.91 x*=10.828
Business 3.37 p =005
Arts & Sciences 2.80
2™ year 3.07
Year Level 3w 3.19 X =3.877
v ear .
¥ p=0.144
4" year 2.85

significance level @ 0.05.
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Table 5. Difference in the students’ level of utilization of the English language in the
classroom when grouped according to profile variables.

Profile Mean Test statistics
17-18 2.83 (t-test)
Age t=-1.520
19 and above 3.01 p=0.135
Male 2.89
t=-0.718
Gender 3
Female 2.98 p=0476
Maritime 2.85
Engineering 2.34
HRM/TM 2.88 (Kruskal Wallis test)
Degree Program = 12.151
Education 2.99
p =0.033*
Business 3.32 (Between Engineering & Business)
Arts & Sciences 2.78
2" year 2.62
. X =4.911
Year level 3" year 2.98
p =0.086
4™ year 2.68
Significant @ 0.05.

Table 6. Relationship between the respondents’ attitude towards the internet as
communication medium and level of utilization of the English language in the class-
room.

Indicators Pearson r p-value Interpretation

Students’ Attitude towards the Internet as
Communication Medium and Level of Utilization  0.180 0.211 Not Significant
of the English Language in the Classroom

Significance level @ 0.05.

The results contradict the study made by Borge and Cardenal [1] which theo-
rized that students reported that “using technology in learning ... greatly im-
proved their understanding of course content; the use of WebCT and other on-
line courses made course materials easily accessible, reduced elaborate and ex-
tensive note-taking in class and helped them participate in online discussions
with their lecturers and classmates”. Also, Oladinan & Uziak [20] revealed that
“technology generated interest in students’ courses, enhanced learning and un-
derstanding of course materials, provided useful feedback on assignments and

improved interaction between learners and their lecturers”.

4. Conclusion

As Internet expedites communication no matter the distances, providing clear
broadcast of various forms of information deemed necessary in the learning
process, such as testing and valuation systems, e-learning becomes a more ap-

propriate milieu for many students. The adeptness of starting such a program
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based on e-tools is under the effect of factors such as: students’ attitudes, the
helpfulness they perceive in using these riggings, the attitude towards adoption
of technology and, of course, the technological background they have. To con-
clude, although, the student respondents had positive attitude towards the In-
ternet as communication medium still they have diverse opinions and attitudes
towards this contemporary process of learning using the internet as communica-
tion medium. Likewise, students’ attitude towards the internet as communica-
tion medium has no bearing on their level of utilization based on the results of
the study maybe due to the fact that we are now living in the cyber age where
various social media platforms are readily available for application and explora-
tion. From the comprehensive findings of the study, the faculty may realize the
value of blended learning in the students’ utilization of English language in the
classroom; thus the students would become globally competitive when part of

the professional and corporate world become.

Limitations and Future Directions

To intellectualize the very quintessence of the inquiry, the following recommen-
dations are hereby endorsed: though the student respondents had positive atti-
tude towards the Internet as communication medium and had high level of uti-
lization of the English language in the classroom. It is recommended that they
should align their potentials for significant and very positive use of the Internet
for internet use nowadays it is indispensable in the teaching-learning process.
Further, it is recommended that they can maximize the use of the internet in
honing their craft or skills in the use of the English language in the classroom
provided that such must be done within reasonable bounds.

Technology contributes to improving student achievement and performance
in the use of the English language in the classroom in particular; it will also in-
crease their participation and interaction with their teachers. The present study
has its limitations. Given the small sample size of the study, it is recommended
that further studies with larger samples be undertaken to develop more under-
standing of the research topic in general. Since this research was quantitative in
nature, the findings cannot be generalized to the whole population. Hence, rep-
lication of the present study with a larger number of participants may provide
more reliable findings. It is recommended that future research investigate learn-
ers’ attitudes toward the use of other specific social media platforms in both pri-
vate and public schools. Moreover, it is recommended that qualitative studies be
done to find out the factors affecting attitudes of the English language learners
toward Information Communication Technology (ICT) use in English language

learning.
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