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Abstract 
It is important for knowledge workers in the business sector to have access to information on 
companies, countries, investment opportunities, and projects. Survey of information finding prac-
tices of professionals in Kuwaiti companies showed that use of web sites, internal reports, and 
consulting with colleagues were preferred approaches for finding work related information. Busi-
ness professionals also frequently used organizational sites, reports from financial analysts, busi-
ness information services, and social media in seeking information. They listed lack of adequate 
information in databases and non-availability of information related to local financial situation as 
barriers to effective information finding. They considered their information finding skills as rea-
sonable but wanted to get more training in searching online databases and web-based sources. 
The study showed that business organizations ought to make arrangements that frequently used 
sources were accessible to their employees on regular basis. It is also desirable that training in 
information skills is arranged by for enhanced information literacy at work. 
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1. Introduction 
Familiarity with relevant information sources and ability to find and use information effectively can play an im-
portant role in enhancing the capability of knowledge workers. This capacity is also referred to in this paper as 
information literacy at work. It is critical for knowledge workers in any field to remain competitive. Among 
other things, they can take advantage of the vast array of information available in different sources in their re-
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spective areas of activities. Ashill and Jobber [1] and Varga-Atkins & Ashcroft [2] have pointed out that nature 
of information in the field of business and economics is complex. Lehmann and Carolyn [3] and Thaivant [4] 
reported that studies of information finding in these fields were also scarce.  

This paper examines the information finding practices of knowledge workers in the corporate sector in Ku-
wait. Information finding refers to activities and approaches deployed to search for information. It also includes 
study of preferences for information sources and perceived barriers to effective information finding. The term 
knowledge worker in this paper has been used interchangeably with professionals and employees. These em-
ployees generally hold graduate degrees in their respective area of work. They perform such work that generates 
knowledge as a by-product of their work. In general, such employees perform managerial work or perform tasks 
that require specialized training and education. 

2. Literature Review  
Information seeking principles and practices discussed in the previous studies on information seeking in other 
fields are also applicable to business professionals. But, some additional considerations needed to be reviewed 
because of the complexities involved in the business field. Majid, Hayat, Patel, and Rashna [5]; Du [6]; and 
Quinn and Leligdon [7] highlighted the distinct nature of information needs of business students and profession-
als at different levels in the marketing sector. They reported that business professionals face different types of 
challenges requiring access to special information sources. Bennett [8]; Hitch [9]; and Du, Zhu, and Chen [10] 
developed holistic understanding about modeling marketing professionals’ information behavior in the workplace. 
Gunn and Miree [11] discussed business information literacy teaching at different academic levels and Hessel-
denz [12] discussed information literacy for business students, the future financial professionals. 

Mackenzie [13] pointed out that there was a tendency to seek and accumulate information with emphasis on 
the formal information search process when seeking to solve a problem. They used information on financial 
statements, balance sheets, income statements, statement of cash flows, and industry trends. They also used non- 
financial information in assessing the financial health of a company for an investment opportunity. Kingsford- 
Smith and Williams [14] discussed the role of information in investors’ decisions and identified the principal 
sources of information used by investors. They also discussed the reasons for use of these sources. They re-
ported a gap in the financial economics and information disclosure literature, which rarely address how investors 
seek information. They reported that multiple channels of information seeking were being used by investors and 
highlighted that social inter-communication appears to be very important in financial information seeking.  

Jin and Bouthillier [15] conducted a study of information seeking behavior of competitive intelligence (CI) 
professionals in Canada. They reported that CI professionals used five categories of sources including local da-
tabases, folders on shared drive, paper files, and local repository, and CRM database. Local database solution 
was the most widely used strategy among them. It was usually a customized database developed locally by var-
ious tools, such as Lotus Notes, Microsoft Access, Excel, SharePoint, Oracle, etc. Often times, the local data-
base had a web-based interface, but access to it was limited. Many participants used the local solution as a cen-
tral repository to store, catalogue, and search information. Some participants stated that they did not use a formal 
database structure to store information and established folders on a shared drive internally.  

Skyrius and Bujauskas [16] conducted a study about the awareness of information needs to gain insight into 
the user side in meeting complex information needs in business. Based on a survey of Lithuanian business man-
agers, they confirmed the heterogeneous nature of complex information needs. They pointed out the most im-
portant groups of information being monitored were competition and market information, accounting and finan-
cial information, and customer information. They found that it was possible to perform a basket analysis of the 
types of information used and discover patterns of information groups. They suggested that these patterns could 
be integrated into derivative estimates and ratios to allow more insight and diagnostic power to fulfill informa-
tion needs of business managers.  

McMillan [17] suggests that before taking the plunge into social media, it is important for investment profes-
sionals and their firms to think about the content of any communications, the use of third party information, 
record retention, and supervisory policies. As more firms use social media platforms to communicate with 
clients, the line between what belongs to the firm and what belongs to the individual employee has become in-
creasingly blurred. It is important that information professionals use policies and procedures concerning social 
media and related issues to encourage ethical use of information. 
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Chaudhry and Al-Ansari [18] reported that investment professionals in Kuwait were frequently using elec-
tronic and digital information and social media to support their investment related work. They were using 
iPhone, instant messaging and email on daily basis to look for information. However, Facebook, Twitter, and 
blogs and wikis showed up on the bottom side. Enterprise portals and intranets, business information services, 
already bookmarked sites, and newspapers and industry magazines were considered the top five sources useful 
in seeking information related to investment activities. Bloomberg was the most frequently used electronic re-
source Reuter, Zawya, Economic Intelligent Unit Reports, Edger Online, and IFIS (Islamic Finance Information 
Service) were also among the frequently used sources.  

Review of previous studies provided good clues about the aspects of information finding by professionals in 
the field of business and economics. These studies covered specific business information sources and informa-
tion needs. This paper was intended to focus on information finding skills and difficulties experienced by busi-
ness professionals in finding information. Conceptual framework shown in Figure 1 guided the study. This 
study will make a valuable contribution to professional literature of information finding practices in the field of 
business. 

As shown in Figure 1, information finding involves a number of factors: knowledge workers ought to be 
convinced that information will help do their work better. They also need to be motivated to find information 
quickly. In their efforts to find relevant work related information, policies of business organization play an im-
portant role. If business enterprises are willing to allow their employees to spare time for information finding 
and also are willing to provide funds to subscribe to information sources they will be able to reduce the cost and 
save money in production and services. 

3. Methodology 
A questionnaire survey was used to collect data on information finding practices focusing on types of informa-
tion, sources of information, and difficulties experienced in finding information. Questions were taken from 
surveys used in earlier relevant studies. Some adjustments were made and questionnaire was reviewed by col-
leagues in the Department of Library and Information Science who suggested some changes. Additional ques-
tions were added about demographics of respondents. An email communication was sent to major business or-
ganizations listed on the website of the Kuwait Chamber of Commerce and Industry. An introductory cover let-
ter explained the purpose of the survey. The objective was to collect as many responses as possible.  

The email invitation was sent to the selected business organizations through business development, competi-
tive intelligence and information technology departments requesting them to forward the link for the online sur-
vey to relevant professionals. Even though the cover letter and follow up phone calls assured anonymity and use  

 

 
Figure 1. Information literacy at work.                                              
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of information for research and academic purposes only, there was generally hesitation to provide information. 
Response to the initial invitation was not very encouraging. Repeated reminders helped in getting 35 responses.  

Number of companies identified from the website of Kuwait Chamber of Commerce of Industry was 65. 
Responses could be obtained from 19 companies. Number and contact details of knowledge workers in these 
companies were not available on this site. The companies that we approached were not forthcoming in providing 
details about their employees. However, they did agree to forward link to our online questionnaire to relevant 
employees. We requested to contact those employees who had a minimum of graduate degree and were assigned 
professional work in the area of specialization. With multiple efforts, the number of responses reached 45. These 
responses represent business organizations in different sectors including banks, investment companies, and dif-
ferent types of other financial institutions.  

Responses were collected through Survey Monkey.com. This web questionnaire tool has good feature of pro-
viding analysis of collected data. Using this feature basic statistical analysis was performed. These statistics 
were used to generate tables. Demographics of responses are given in Table 1.  

All respondents in the study at least have a bachelor’s degree in their respective area of work. Seventy per 
cent were male. They appeared to be in the beginning of their professional career as about 50 per cent were in 
the age group from 30 - 39 and more than 30% had more than five years of work experience. 

4. Results and Discussion 
4.1. Approaches to Information Finding 
The participants considered included the following as important types of information required to support finan-
cial analysis work: information on countries, investment opportunities, projects, business owners and their prior-
ities. Earlier studies have indicated that information is the life blood of business organizations. Feldman and 
Sherman [19] stated that timely access to critical information separates the winners from the losers in today’s 
information economy. Professionals in most business organizations too often fail in their quest to obtain the in-
formation they need. The amount of time wasted in futile searching for vital information is enormous, leading to 
staggering cots to the enterprise. 

A question was asked about how business professionals looked for information once need for information was 
recognized (what did they do to find the information). A list of possible approaches was presented and they were 
asked to indicate the frequency of using the listed approaches. A summary of their responses ranked by fre-
quency of responses is given in Table 2. 

As expected (and reported by various previous studies. e.g., Choo et al. [20]; Chaudhry [21] [22], most of the 
participants (78%) chose web sites as their preferred means for finding information. As shown in Table 1, par-
ticipants also reported use of internal reports and consulting with colleagues as their preferred approaches. Fi-
nancial advisors and fund managers also appeared among the preferred approaches. Personal documents, libra-
ries & information centers and chambers of commerce were listed as the leased preferred approaches. This ap-
pears to be a reflection of unawareness about the valuable resources that can be accessed through these means.  

 
Table 1. Demographics of respondents (N = 45).                                                       

Feature Range Percentage 

Age   

 20 - 29 years 25.00 

 30 - 39 years 51.67 

 40 - 49 years 11.67 

 50 - 59 years 10.00 

 60 or above 1.67 

Experience   

 1 - 5 years 18.33 

 6 - 10 years 33.33 

 11 - 15 years 36.67 

 10 or above 11.67 
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Table 2. Approaches used to find information (N = 45).                                                       

Rank Approach Percentage 

1 Search websites, portals, intranets and other organizational sites 77.97 

2 Search databases related to the business field 59.32 

3 Consult Government publications & reports 52.54 

4 Review internal reports and studies 49.15 

5 Seek advice from colleagues 49.15 

6 Search newspapers and magazines 49.15 

7 Read reports from competitors 47.46 

8 Browse company information systems 44.07 

9 Consult fund managers and financial advisors 40.68 

10 Look through personal documents 35.59 

11 Search in library or information center 27.12 

12 Browse chamber of commerce sources 27.12 

 
Participants reported that they would browse and read relevant trade journals before consulting other means 

and indicated using Big 4 knowledge database as their starting point for information finding. Consult industry 
practices and international was also considered useful because local information agencies prefer to escalate the 
actual underlying information.  

4.2. Preferred Information Sources 
A question asked the respondents to indicate their preference for information sources considering relevance, 
access, ease of use, accuracy and currency. These factors were selected based on the best practices of informa-
tion services for reviewing the quality of information sources. They indicated the preferences on a scale of 1 to 1 - 
5 (1 being the least preferred and 5 the most preferred). Their responses are shown in Table 3. 

As shown in Table 3, organizational sites, reports from financial analysts and business information services 
were considered among the top sources of information preferred in seeking information to support business 
work. Since most newspapers and industry magazines are available online it is quite natural that participants 
considered these as important.  

The participants of this study also listed social media among the most frequently used sources by business 
professionals. Their feedback with regard to use of social media for information finding is given in Table 4. 

As shown in Table 4, wikis and blogs were used most frequently by business professionals. They also used 
LinkedIn, Twitter, and Facebook very frequently. Earlier information behavior research in Kuwait also hig-
hlighted use of social media among professionals in different industry sectors. In these studies, blogs and wikis 
were on the bottom side, Kassim [23]; Chaudhry and Al-Mahmood [24]; and Chaudhry, Rehman, and Al-Sughair 
[25]. In this study it is the other way around. This shows that business professionals have different outlook to-
wards use of social media software and better appreciation for the potential of blogs and wikis. 

4.3. Barriers to Finding Information 
Participants were asked about what difficulties they generally experience in searching/finding information. Their 
responses are summarized in Table 5. 

As shown in Table 5, participants were concerned for subscriptions requirement and the classified nature of 
information in some sources (77% and 58%). The participants pointed out the following difficulties: adequate 
information is not available in databases; lack of good sources for on the local situation and for the region; data 
is not updated and not adequate research is carried out. Though lack of information finding skills appeared at the 
bottom of the list of difficulties, in response to another questions the participants mentioned that they would like 
to improve their information finding though information literacy courses. Need for training on information 
searching and courses for information literacy at work were also identified by earlier information behavior stu-
dies, e.g., Thivant and Bouzidi Devasagyam [26] and Johns-Masten, and McCollum [27].  
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Table 3. Preference for information sources (N = 45).                                                       

Rank Source Average score 

1 Websites and other organizational sites 3.78 

2 Reports from financial analysts 3.76 

3 Business information services 3.47 

4 Industry magazines and trade journals 3.29 

5 Advice from business consultants 3.22 

6 Personal documents 2.63 

7 Libraries and information centers 2.59 

8 Chambers of commerce sources 2.58 

9 Blogs 2.28 

10 Social media 2.25 

 
Table 4. Use of social media (N = 45).                                                       

Rank Media Average 

1 Wikis 3.10 

2 Blogs 2.58 

3 LinkedIn 2.51 

4 Twitter 2.20 

5 Facebook 2.16 

6 Whats App 1.98 

 
Table 5. Barriers to information finding (N = 45).                                          

Rank Barriers Percentage of 
responses 

1 Requirement of subscription the access the sources 77.19 

2 Information covered is of is classified nature. 57.89 

3 Enough time not available to find information. 36.84 

4 Availability of too much information creating overload. 6.84 

5 Information finding skills are not effective. 12.28 

5. Conclusions and Recommendations 
Nature of information in the business field is complex. Employees working in companies in this sector desire to 
have information skills that help them find information quickly and choose appropriate information sources re-
lated to their work. Information literacy at work therefore is considered crucial among knowledge workers (pro-
fessional staff) in the business and economics sectors. Knowledge workers in Kuwait considered company in-
formation as the most important among their information needs and also indicated that information on countries 
and investment opportunities was crucial in their work. Use of internal reports and consulting with colleagues 
were considered among preferred approaches for finding information. Approaching the financial consultants and 
fund managers when need arose for information also appeared among the preferred approaches. Unlike research 
reported in earlier studies, using personal documents did not appear as a preferred starting step for finding in-
formation. Libraries & information centers and chambers of commerce & industry were also listed as the least 
preferred channels. Implication of this finding is that business organizations need to create more awareness 
about these valuable resources. Need for subscriptions and the classified nature of information in some sources 
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appeared to be the main concerns hindering information finding. Lack of adequate information in relevant data-
bases and paucity of good sources for local and regional information were also listed as barriers towards ade-
quacy of business information.  

Most knowledge workers in the business sector in Kuwait perceived that they possessed reasonable informing 
finding skills but expressed that they would like to get more training in electronic database searching and fami-
liarity with main sources of information. Arrangements by business organizations are desirable for facilitating 
access to information sources identified as frequently used sources either through in-house information support 
facilities or through partnership and alliances with outside information agencies or outsourcing arrangements 
with information providers. Easy access to information sources will help save valuable time of business profes-
sionals for their core duties. In addition, enhanced information literacy at work through appropriate training in 
database searching and information finding from specific business information sources will contribute to savings 
for business organizations as businesses end up losing considerable resources as a result of poor information 
finding capabilities of their staff. 
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