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ABSTRACT 

Services trade is an important component of international trade. Its importance is drawing growing academic and gov- 
ernment attention. This paper analyzes the current development of China’s service trade. For the transport and tourism 
are two of the more important services sector, this paper gives more detailed attention. Meanwhile, this paper analyzes 
the some problems faced by the development of China’s service trade. 
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1. Introduction 

Since the 1980s, with the development of trade in goods, 
China’s service trade volume has been expanded. As can 
be seen from Figure 1, since 2000, China’s service trade 
has developed rapidly, China’s service export share in 
world services exports rose from 2.0% in 2000 to 4.2% 
in 2009; services imports of the world imports of services 
rose from 2.4% in 2000 to 5.1% in 2007; of the world’s 
services import and export value rose from 2.2% in 2000 
to 4.7% in 2009. 

Tourism, transport and other business services and 
other resources, labor-intensive traditional trade in ser- 
vices has been China’s main export sectors of trade in 
services, except for a few years, the sum of the three 
major traditional exports of services accounted for the 
proportion of total services exports are in the 80% or 
more. The tourism industry has been China’s service 
trade exports accounted for the largest sector, especially 
in 2000-2009, the proportion of their exports are more 
than 50%, the proportion has decreased since 2003, ex- 
ports of tourism services in 2009 is one of the lowest 
years, only 30.6%, but exports continued to hold the first; 
other business services by 2005, its exports have been the 
second highest proportion, relegated to third in 2006 Bit; 
the proportion of the transport sector increased year by 
year since 2000, after 2006, more than other business 
services and in second place. On the contrary, on behalf 
of knowledge, technology and capital-intensive service 

sectors of the emerging small share of exports. Consult- 
ing services since 2001, relatively rapid development of 
computer and information services over the same period 
of slow growth, in addition, finance, insurance, tele- 
communications, royalties and license fees to, audio- 
visual industry trend is not obvious, only served five. 
Trade in services within 3% of total exports. 

2. The Development of China’s  
Transportation Service Trade 

As a capital-intensive trade in services, transport services, 
trade in services trade in China occupies an important 
position. Over the years, trade in transport services into 
and exports not only retaining its position as China’s 
service trade import and export of the top three, and is 
one of the largest of China’s service trade deficit. 

Shown in Figure 2, since 2000, both from the export 
or import growth rate terms, China’s transportation ser- 
vices are maintained rapid trade growth, trade in services 
each year into the transport and export are maintained 
above 20% the growth rate. Can also be seen from Fig- 
ure 2, the transport services exports growth rate should 
be slightly higher than import growth, which shows that 
since 2000, China’s transport services has improved the 
international competitiveness of China’s transport ser- 
vices, transport services and foreign gap continued to 
narrow. As transport services are capital-intensive Indus- 
tries, therefore, China’s transportation service trade ex- 
port growth rate faster than the growth rate of imports  *Corresponding author. 
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Figure 1. The share of China’s service export, import and 
trade in global total service trade between 2000 and 2009 
(%). 
 

 

Figure 2. The growth rate of China’s transportation service 
trade between 2000 and 2009 (%). 
 
can indicate the fact that in recent years in the service 
sector, compared with other factors of production, the 
share capital increase the proportion of China’s service 
sector and improve their ability to use capital, China’s 
service industry gradually from the resources, labor-in- 
tensive industries to capital-intensive industries. 

Transportation services exports out of China’s service 
trade accounts for the proportion of El rising 15.06% in 
2000 rose to 27.89% in 2009, transport services, travel 
services has become second only to China’s second larg- 
est services export industry; although transportation ser- 
vices trade is the largest of China’s service trade import 
items, but over the past 10 years, imports of transport 
services trade accounts for China’s service trade little 
change in proportion of imports, has been stable at 
around 33%. Import and export of transport services 
through the trade account for the proportion of China’s 
service trade import and export comparison can be fur- 

ther found that China’s service trade is from the tradi- 
tional resource-intensive to capital-intensive, industrial 
structure, China’s service trade, the gradual rise from 
junior to senior, industrial structure upgrade to accelerate 
the pace constantly. 

3. The Development of China’s Tourism  
Service Trade 

As a resource-intensive service industry [1], tourism has 
been China’s service trade in traditional industries, but 
also over the years, China’s largest export trade in ser- 
vices industries. The quality of tourism services, trade 
development, in a way directly related to the overall de- 
velopment of China’s service trade situation. 

Since 2000, China’s tourism services exports growth 
and import growth rate has maintained a rising trend, but 
in 10 years, five years lower than the import growth rate 
of export growth, export growth and import the rest of 
the year the growth rate difference same, 10 years, only 
2004 higher export growth than import growth rate 
nearly 22 percentage points in 2003, negative growth in 
exports was mainly “atypical pneumonia” in 2004, fol- 
lowing the surge in exports is only to restore growth, 
export growth in 2005 has returned to normal. This 
shows that, since 2000, with the continuous improvement 
of living standards, demand for foreign products, in- 
creasing tourism, which appeared in the import trade in 
tourism services export growth rate faster than the case. 
Compared with trade in transport services, whether ex- 
port or import growth rate, tourism, transportation ser- 
vices, trade in services trade are lower than the maximum 
rate of increase is lower than the transport trade. This 
shows that, 10 years, China’s tourism trade in services, 
although a rapid growth, but compared to other forms of 
trade in services is limited growth, which also illustrates 
one aspect of the present conditions, relying solely on 
resources to the development of China’s traditional ad- 
vantage of the service sector has been very difficult to 
support China’s traditional advantage of the sustainable 
development of trade in services. Therefore, the tradi- 
tional advantages of the service sector to tap the potential 
of this industry, give full play to their comparative ad- 
vantage, to participate in international competition in 
services, has become a priority in China’s traditional 
strengths services industry, especially in front travel ser- 
vice industry is an important issue. 

Trade in tourism services exports accounted for the 
proportion of China’s service trade exports increased and 
then showed a downward trend, from 2000 to 2001 
growth in 2001 reached the highest level of 54.07% in 
2002, began to decline in 2009, dropped to 30.66%; an- 
other, although the proportion has declined in recent 
years, but remained above 30%, indicating that China’s 
service trade exports high dependence on tourism. China 
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trade in tourism services imports in the same proportion 
of trade in services imports increased and then decreased 
showing a trend of development has been relegated to the 
second largest service trade of China’s imports of the 
project. 

4. The Development of China’s Other  
Service Trade 

In the WTO on trade in services statistics, other com- 
mercial services trade is defined in the transport trade in 
services, tourism services outside of the trade in services 
trade, with China’s international balance of payments 
(BOP tables) contrast can be found, WTO statistics in 
other commercial services trade, including the BOP ta- 
bles communication services, construction services, in- 
surance services, financial services, computer and infor- 
mation services, royalties and license fees, consulting 
services, advertising services, audiovisual services, and 
BOP not mentioned in the table other business services 
10. In addition to the BOP table which is not mentioned 
in other commercial services, others are knowledge, 
technology-intensive new services. In recent years, rapid 
growth in the emerging trade in services, the proportion 
of total world trade in services is increasing; the world 
economy is playing an increasingly important role, but 
also the future direction of development of trade in ser- 
vices. 

Since 2000, China has various other business services 
trade faster growth, but growth is very unstable. To 
communication services, for example, export growth rate 
in 2000, and 128.28% in 2001, dropped to a 79.85%, 
showing a great deal of volatility. Not only communica- 
tion services, construction services, insurance services, 
financial services, computer and information services, 
royalties and license fees, consulting services, advertis- 
ing and promotion services, film and audio-visual ser- 
vices, and BOP in the first place not mentioned in the 
commercial services of export growth are ups and downs. 
Our knowledge, the emerging technology-intensive ser- 
vices exports has two outstanding features: first, growing 
faster, and showing a good momentum of development; 
second, although faster growth rate, but compared with 
the very traditional service stable, highly vulnerable to 
domestic and international situation and other relevant 
factors, greater uncertainty. 

And export growth rates similar to the import growth 
rate also showed high but volatile growth characteristics. 
The main reason is: First, as China’s rapid economic 
development, China’s foreign knowledge and technol-
ogy-intensive services and products, especially financial 
services, insurance services, computer and information 
services, advertising and promotional services, and pro-
duction are closely related to production services, rapid 
growth in demand, and our service is the supply of such 

services is limited, resulting in the production of our new 
services faster import growth. Second, exports and emer- 
ging service industries similar to the import of China’s 
emerging service industries also vulnerable to the impact 
of international and domestic factors, so that the import 
of new service industries volatile. 

Trade from the other services account for a large pro- 
portion of China’s service trade export point of view, 
since 2000, in addition to the table in front at the BOP 
and other business services not mentioned projects, rest 
of the other commercial services exports accounted for 
our Although the proportion of trade in services exports 
showing a rising trend, but the proportion of less than 
10%. Of particular note is that in recent years, consulting 
services exports accounted for the proportion of China’s 
service trade exports increased from 2.31% in 2000 to 
11.09% in 2009, has become the travel services, transport 
services and BOP at the table before other business ser- 
vices not mentioned after the service trade of China’s 
fourth largest export industry. This shows that in recent 
years. Country’s international competitiveness consulting 
services increasing, the gap with the foreign industry is 
gradually narrowing. However, compared to better re- 
flect the knowledge, technical content, such as insurance 
services, financial services, royalties and license fees, 
film and audio-visual services, service industries ac- 
counted for the proportion of China’s service trade ex- 
ports did not exceed 1%. Therefore, compared with the 
traditional services, new services in China’s service trade 
in the share of exports is still small, China’s service trade 
exports are still based on resource-intensive and capital- 
intensive traditional, extensive way trade in services ex- 
ports, compared with developed countries there is still a 
big gap. 

And various other service trade exports accounted for 
the proportion of China’s service trade exports is similar, 
except at the BOP table is not mentioned in his previous 
business services, accounting for the rest of the other 
services imports into China’s service trade is relatively 
small share of El, also are less than 10%, of which com- 
munication services, financial services, advertising and 
promotional services as well as film and audio-visual 
services each accounted for the proportion of China’s 
service trade import were below 1%. But this does not 
explain our products to foreign demand for these services 
less, here is a major cause of these services because of 
China’s trade has not been fully liberalized, so that these 
services accounted for China’s service trade import into a 
smaller proportion. 

5. Main Factors Restricting the Development 
of China’s Service Trade 

Since reform and opening, China’s rapid development of 
service industry, service trade import and export volume 
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increased, but, in general, the openness of China’s ser- 
vice trade is not high, the field is not wide. This is be- 
cause China has long regarded as the service industry, 
manufacturing of accessories, do not pay attention to the 
development of producer services. Although the intro- 
duction of a multinational manufacturing sector, services 
for multinational corporations but often productive ser- 
vice sectors excluded. China’s service industry should be 
open later than overall manufacturing sector, the degree 
of openness is far lower than in manufacturing. 

At present, China’s openness to foreign investment 
service industry is about 7% more than when we join the 
WTO commitments, but much lower than in Western 
countries in recent years, trade in services 10% openness. 
As early as in 1999, openness of the United Kingdom, 
Korea, Italy, France, reached 12.0%, 11.9%, 11.3% and 
10.6%. At present, China still has many industries; espe-
cially the low degree of openness of modern service in-
dustry such as telecommunications, civil aviation and 
railway sector is still in a monopoly being. As the mo-
nopoly, resulting in poor quality of service, market com-
petitiveness is low, not only damages the interests of 
consumers, but also hindered the development of this 
industry. In fact, China’s service trade to enhance the 
openness of trade in services depends on a large devel- 
opment; the key is to absorb foreign advanced technol- 
ogy, experience, development of trade in high value- 
added services to improve the value of China’s service 
trade. 

At present, China’s trade in services management and 
coordination agency is suitable for the Ministry of 
Commerce. Trade in services is mainly responsible for 
strategy and policy formulation, international multilateral 
negotiations, service utilization of foreign investment 
policy matters. This service management system require- 
ments and GAPS there is a gap, mainly as follows: lack 
of a unified trade in services coordination and manage- 
ment departments, central. On trade in services of local 
policies and regulations are not uniform; current man- 
agement of trade in services is still fragmented state, the 
relevant functional departments of bull management, 
cross-management, fragmentation is serious; net addition, 
the definition of China’s service sector, Statistics scope 
and criteria for the classification. With developed market 
economies, and inconsistent with international practice, 
all of which impede trade in services are the main fac- 
tors. 

Although the current international trade in services 
showed the general trend of liberalization and globaliza- 
tion, but to protect certain domestic industries vulnerable 
services, countries with weak international competitive- 
ness of the domestic service market opening tend to im- 
pose many restrictions [2]. In the future between the de- 
veloped and emerging countries in the field of service 

trade liberalization will aggravate the opposition, the hid- 
den barriers to services trade. Cover will continue to re- 
flect the trend. As a developing country, China’s trade in 
services, the main advantage in tourism, construction, 
transport and other labor-intensive service sectors. These 
services are required, the low-skilled labor as intermedi- 
ate inputs, requires the movement of persons. But the 
developed countries the issue of cross-border movement 
restrictions are more natural persons to provide their ser- 
vices for the commitment in principle, but only with the 
establishment of commercial organizations providing 
services linked to a small number of senior management 
or technical staff mobility provisions of an exceptional 
commitment to the table, which makes natural persons 
providing services to a large extent only as “commercial 
presence” of the supplement, the cross-border flow is 
also highly dependent on the establishment of foreign 
business organizations in need. In addition, some, such as 
immigration restrictions, certification, technical standards, 
foreign exchange restrictions and other barriers to ser- 
vices trade has become a substantial export of China’s 
service trade barriers. 

Today’s world, service is the labor-intensive to tech- 
nology-intensive [3], emerging trade in services relative 
share in total trade expanded. Modern service industry 
knowledge, technology-intensive industries, requires a 
large number of professional solid, high-quality technical 
and management personnel. However, the comparative 
advantage of China’s service industry is labor-intensive 
services. Service providers only have a general culture of 
quality can be after or after a simple training posts; cou- 
pled with China’s service is not enough emphasis on the 
training of professionals, led to the current quality of 
service sector employees are generally not high. This 
kind of situation cannot meet the supply needs of the mo- 
dern service industry development, undermined China’s 
international competitiveness in trade in services. 

6. Conclusions and Discussions 

The overall level of development of China’s service trade 
is not high, especially in the structure left behind. Com- 
modity structure of trade in services from the point of 
view, exports are concentrated in tourism, transportation, 
etc. can take advantage of our relatively abundant natural 
and labor resources of the traditional service projects, in 
2009 only two travel services and transportation services 
accounted for China’s service trade exports of 57.36% 
and 58.72% of imports, although both compared with 
2008 share of exports or imports have decreased, but still 
accounted for China’s service trade exports and imports 
in half. In contrast, in the capital, technology, manage- 
ment experience, a high dependence on services, such as 
computer and information services, financial services, 
consulting services, patent services, advertising and pro- 

Copyright © 2013 SciRes.                                                                                JSSM 



The Development of China’s Service Trade in Recent Years 

Copyright © 2013 SciRes.                                                                                JSSM 

195

motional services, new services, import and export ac- 
counted for China’s service import and export trade, es- 
pecially exports, the proportion is still small. This shows 
that China’s service trade development in a serious im- 
balance. While this structure in the short term China’s 
economic growth and employment problems are more 
favorable, but in the long run, China’s service industry 
and service trade development is rather negative. 

In the new service, the Chinese share of imports is 
higher than the proportion of exports. This shows with 
the upgrading of China’s industrial structure continues to 
accelerate the pace of China’s emerging services for for- 
eign products, particularly in the production of services, 
increasing demand for products, it also shows the devel- 
opment level of China’s service industry and commodity 
structure of trade in services is still relatively behind the 
urgent need to improve our service capability of techno- 
logical innovation, speed up industrial upgrading of 
China’s service industry pace. 

Finally, particular note is the emerging service sector 
cannot support the protection of the name of the real. 
China should encourage high-tech service industry to 

actively participate in international competition in the in- 
ternational market for development, rather than inward- 
looking, blindly seeking government protection, as will 
always lag behind the developed countries, China’s ser- 
vice industry structure and export structure of trade in 
services the upgrade does not arise. 
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