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Abstract: In the typical Chinese society which based on “Personal Feeling and Private Relationship”,
“Guanxi” as a social existence is affecting business operations. In the entrepreneurial process, entrepreneurs
place emphasis on the different relationships, and attach different importance to the access and the usage of
the three key business resources simultaneously (economic capital, social capital, symbolic capital) .Based on
the “Yin-Yang” Perspective of Traditional Chinese culture, this paper builds a dynamic integration model of
Entrepreneurs’ Social Relationships correspond to the Business Resources, this model assumes “Guanxi” is
composed of “heart” and “mind”, which are the two polar sides in “Yin-Yang” of traditional Chinese culture.
In the different stages of business, through the use of “Guanxi” of “Yin Yang” to integrate three most required
capital: economic capital, social capital and symbolic capital effectively and dynamically to meet the needs of

growth of entrepreneurial business.
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“guanxi” A HrAC| LEFGHALHFE, Ao LkiTfEY, 4]k

3T RE % & ORISR RE, TS =AM EZ TR (ZFTA AT A. FIRTAR) 693K
Fo AL EHME. ALETFFESGIAT B GRA, HET PEA LS L LR FRADER

SAER, ZARAE X AL T MR, SARETEELE LT = T8
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EPEX— “ANE” #%, “RAR” (Guanxi)ff
R VIS VE I SR S AFAE T A2, 182411
Guanxi 75 MV RF R PR 2 R R . b5,
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ZAIRNER] T RGN 20 H2d 90 EAR, 251
T Guanxi [ZPFIME, A Guanxi [F1E—0H
Fhefit 7RIS T E R B, Guanxi 7
R SOREE N R R OCELEREN, e A
W sE gAML % gk AP . Guanxi
P RT R R R R raHEA AREab) |
il R GEg PO L AR E (LR,
P KB L AT E GEARERED W gy
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NP ARSI B B Y e AT L, Guanxi
FErp AL HARGE T R 2 RIE IR RS,
BTN TR “ AN ToHHE A A RS,
15 By T Al g 57 A1 5 2R USRI U5t LA S A THEAf £
MR Guanxi BEIRIHR AN 55 260 A5 5 20T (X
FOMARTE T . Guanxi W I8N A AT 57 2%
TR A FOAE R E LGS R 5 R,
“HR” MR AR E B Ry 5,

BNV AR SRR B T — AT, B T
S VEHUARIT I G, BORERE AR S 5 BIE,
sk, RTTEINE AL ERI A S RS T4 5, i
BN SR —ANE KR AL, LA T ARSI
BT, QLA EH A, BN
AR A e — R HE S . P BINL & fT RE e A,
(1) AN BERTUIT 75 1) % B R VRl T — A
BEPRRF U XTSRRI B, [ A AR
YTt IR H Yk 1 7 h AL S I I “ %R W
S ST B L, 7R R TS R I 0 B R
T BB 77 R A A b 7 75 £ 25 o 5 S5 1
BRI, RIS AN A AR
(1) 56 28 LA J% i ) P 56 25 4 At 45 28 1) R U1
D5, ABAEAEAR R I, AR A B th A
AF[7,8] ASCEANE F5E AN —E [k 2%
PeIREEh, AR AN NSRS, RILEINEHL
2, IR QDL HTE N R, Gl IFs
B, KON AR R RINES) .
kPR3 S R 495 91 S R A T I 2 o P D6 3R
AN T T & R B TS AR A, LUh
GNP AU i — A 25 11 M
2 3CEK[E B

TEX— A0, A “RFRT RS, HAb
N R ERERRISY, LA R g
I FH 2 2 T3R5 10 = R T Al A A7 R ke 4 06
R = PRARI A SORBE TR -

2.1 “%(Z&” (Guanxi)

Guanxi LY TH 5 AT “f6” o BB
FE L T KA W BAKHMERN “ 6
&7 B CHET O XFR, KA R AR
[, Boh A7 9], T CHE MAGXR
SAFAR, AT A 3 B A A A T 22
S “REGX, RTHEE KEEH, KR,
WA o« AR, X TR % R
AR Ah, Hofb <P BiZEH L/ R
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“RL /R MR ZE RO R[10], H O “TAR” P
“ERT METREXORR, U T FEE R A
S HA AT BV . Hofstede Bi4E2 UL RS HUA—
A CEERY o IXPh AR NANER B, &R
T BAE MR SFGRALT, RS s, A
HAZ Y, W ER, AL NI, AN S e
AR[11]e K, Guanxi JARFUAR T AL G0 S0 &R
PEKENTHEZA, T30 5, FFEEs:
Mo BB A E AT U TAER AR g . 9
AT E 2 LA SR “ PSR X —M
B, AU XS Guanxi i WA AL fERE . AdiA
Jye HERE S LIS, M O RN RO AR S AL
SNBR KRR G AR5 AN )58 R I
Bt —Hg Sk ZAEAKI b e Az I — Rl P4 o 2 1)
Glo CREN NHR AL S22 R W P A H 2 T B i
Lo WY PE TR SOTTHE S R AR R . B AAERE
— I [ St p5 P 3 I B A — s 2 AR RN o X
FhORREE “BAKIRL—FE, — PP s, AR
1w, WAEHERE” o XPhEO RS LLECSRIE I K RE
B A%, TR ISERL A BNSER IR LK
FR SRR G A5 AR B 2 AT A 25 A K/ INANGE (1) [
Nl

HAl 2= Z X T “RR” — i T A fiE
B, Yang Mg F:  “Guanxi” JE¥5—FAAETH)
Ry ERANBRZ PR R YRR AR Z MR
N, EAMT U TR SElal. A, e
IR R O = V1 (8 B N B B il 0] 5
PEIID ] TR R W MR Z T 5 T Guanxi
R o R RBEEAEE T ABr 2 /), Wl T Guanxi
LA S A B A AR [12] Hopl 7 AT Tk — 2 WA ZE
MRVE Guanxi, A Guanxi lid LSRG A M)
KIS N B A 28 55 AR VAT, SRAFAS NFI4LZR
HIR) G, PRUEXUT 8 RIS 20 Guanxi
TN Guanxi 1MIERG AN Guanxi 2 HF
ASEELIR A8 . PEJ7 %8 % Guanxi 2 745 5 1)
B, ¥ Guanxi FIES. i ECRE R, ANIH
IR T AP Il

AR, WAEZEERYE, “Guanxi” 22— PMrEH
R A TAmMES, (IR E S SR
MR NES, 7552 1l 2 AR SO Ak 5 M 1 2R W0 [ 5 4
AT LA 5K F R Guanxi FUAEAE, a0 H
W SoRIESEAA RS . P, KR
(Guanxi)=>%(guany+ & (xi):  “K” 1E &, & g
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A BRI BT N My B ST TRAL T, o8
07, WEZHT, f7 CEEMEYTS
K75 “RVAENNA, BN CBRE. BER7, Z2H
THEHEY . WNFIHRE, “Guanxi” FonMARIR
KIE. BR4S, dEid BT A S EEMMAAR 5 Joiksk
M5B Guanxi °f LLFHIFAR, SR, ww/iak,
RPN . A RFEFHEF TR Guanxi Hiid
BOCMEASAE. KA. i, FREER” o e

SCHL, CHORAR” BATIEP SR M B S (5
SRR WIBAPIN NI AR, dnid ki

WANTTHE . ol T RAE VRSB, £ <&
27 C“ERIET . CER” FWLH, ‘27 2l
CHET R AT R ER R I RE[13]. ZEA UL
WAL, AWEFOK Guanxi I AIKIEZ W R : Guanx A
SokE, ZHRTAHSBRAR. #LaAE. ABFH3)
45, MWBRSOKRAE, BUAMZk. sk, Mgk R
TE R N B R R &5k, LASEILA i Al B A2 48 H
1 ok RIS FEEAWA BAART . Guanxi FEAR
T EfEg S, R N %0 F A A g S R TR
e T AT B R ) S
22 “XKBR” HEEXS

FH 22 8 S AR AR TA], B O R Y XI5y
g ERNZEREKR, MARE A S RE
FRAEFERI B H AR T DLG A B BT . XUAE RS R0 — 4
Bio IFH, [ NAMEZ XA TS BRI 14 B AT
TAG BN

2.2.1 BYE

YRS F A R AR TR CORRNT . W
Leung %5 A (2005) {13 5 4% 3 s 25 4 31 1] 5% & 11558
R, W “RE AR REERIEARALL” « “URS G
TEFM TG 45, #3RA5 KN (alpha=0. 78)[14].
Law 5§ A (2000) %) b T 25 0] ¢ 5 b 0t (1) 8 3R A5 ok
(alpha = 0. 84), WHEITHUW “ Er]ifg R EKHEIZ
W7 “ERAEH, RASFFEUMBIFEALY” SF(15].

2.2.2 W4EE

Chen & Chen (2004) $&iH TG “15” (trust)5
“Hf 7 (feeling) P4 > 4E & 1) OC 58 ot 5 0 &8 A5 24
UF7 RORMRIIAERE, N7 RN KRB K
FT LT SRl SRR o AR AT ) 4 3 ol AN PR 2
WAL, JERFEH BfARER . Chen %5 A (2004) 5l
T HRN K RAT AR i AN ERE, Horh oG
FAT R B RWIE FE N (alpha=0.92), 2% Za 1 3 1 A5
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M (alpha=0.93), 1% f 3 I H 47 1 41 23 )23 1f 1) 0% Z0R
B, AR DC R TR 16].

223 SHEE

TH R [ AR TP A, Kippis ffIA T 5 R
I =AN gy B, BEL T, IR &I
. Lee &Dawes(2005)5 MIxX =AM xF % &
AT TR, TR niae 7 AR G R YE RO
fEAERIMERI[17]. Ramasamy 25 A (2006)7E 5% F 4 4141
[NV RS I BT o “OCR” RIG M EAE. K
FAKE S JHIE - NYERE (alpha=0.70, 0.80, 0.82)[16].
B E AT 5. CHE=4ER R4,
e AR ANAL SR RN J7, 1999), H
h, 220E TH(2005) 5 H R L A4 (S B (alpha =
0.86, 0.81, 0.85)[18].
2.3 &#ZA (Capital)

TERZ B AN A (B2B)IX AL e R, 8 &%
B AT e ok AR I HS 23 A0 B & MO R 1 B A
Bourdieu 7 H7EAHd B B AR ) = AP E BB £
B % A (Economic Capital), £t4%% A (Social Capital)Fll
PR A (Symbolic Capita).

22 3% % A (Economic Capital) =54, 7E5%, Wi
m A AR S % 77 o 1T AL S % A (Social Capital) /& &
“E B I E AN REART S TR IE A EEE IR
W RGEAHIE R, JTIRAT LS B s 7 1 D U D 194 2%
BRI A" (Bourdieu, 1986). Yli-Renko 45(2001)iA
I Ab A2 %A (Social Capital)AJ 43 4 LL R =345 4
bl 2 A AT 7KK (Larson, 1992; Ring Al Ven,
1994; Nahap iet 11 Ghoshal, 1998). LTI H EHFiik
W OC R T OC R T L 1) M 28 TR R IR K
Krishna (2002)#1 Norman Uphoff (1999)# A\l #1438 A
Iy SR BURIA G A, AT TR AR
el LA s M g IR e A ., RS A
B REURAAT BN GE BORHIRE . a3 2RI
MG MW FE SBEEFE . Gulati(1998)44 M
LR IE B 5 b R R AR ARG RN o
Adler A1 Kwon 5 Nahap iet &5 AR FEA—EL, A
M ANAL LS AR TR N TIA LA SR TAL2
AR S TEA

Landry %5(2002) 0\ k#1258 AA G tH L —Fa ok
WL, &R N2 NAFETE R 18 AT T
FUH LA 2 AR SE R 2 FE IR ToMp T 2K R b 9 2% %
P AR BT FRMA B SRR
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F: o
TIPS BEACN N L — MBS R EAEE) K
. Nahap ie FI1 Ghoshal $2H} T 4E&HEA 3 NIt
AYERE: GAYERE . RRYEFERIAGNYESE . X 3 M
FESRHET Granovetter X 45 F IR AFISE R R I
%U. Nahap iet fil Ghoshal ] (f#h&BEA. R IJHEAL
ML) — OB R BRI 25 P A IR 1 28 0L
ZAE o A& ERR KRR A DUITRF 207K (2004) 42 H AL 25 BE A
X R P 5 e 1 A2 T8 5 45 7 A £ % A (structural so-
cial capital) FIIA 128 4125 ¥ (cognitive social capital)iX P
RGE A AT ()4 2 TR A ELAE R SE I At
IIHENR YN T Granovetter 45K BR AN R FR IR A 5 LA
ot g g B AL R A R B AR S, GAL T A 4
(structural dimension). < % 4E(relational dimension)5iA
HN4E (cognitive dimension)ll B 41 Z3#E 25 BEA K PR HE
42, Adler Fl Kwon AN A Z5 K. KR INFITEAL S TEA
O3 ) W T AR TR 4 2 T A R A S R IR B A AL
o3 ARSI ARE

Fr UL A (Symbolic Capital) i (1) /& “ [d]—A> 5Kk
B OB R AL — MU A4 7, AR —
R, W2 —FLATE . XM B ] O A
515 AT DU Ik A PR 48 CRR A e i 1K) A 7 BRI g
B AETEAELR o X AJUE 7R T AR IR B AR AR AL
i, B HBEARTETEA” [19] o

AR (B bRIRTEA, R A REFRARAS 2 i
A, NS SEPRIRAF DR, I A i 2 et
W58 ERER], LR ISP oA . SR ok
A EAERRIRTEA, R AR P RIS Le A+ oy
AT 3 BEAE 55 45y G SRS SR T J R 2 AN AR T 19 45 1)
DR, B S RN A R A B A
— PSSR B
3 MRS IESR

BB B fih eb 258 1) AN s Ve BN B
INATERNSZ 2P, T LR A FERR BNV I —
Bt (HAENEIR ST A, RILENYE AN
MRIREINL LS Jo RIS AT, IR MR EIHL 2 2
AN HETRN,  SRECANY 7 IR 2 A R

B N A= FETUE ], AERE, A R i
A RIS SR, BHG B SCHRB ) B L =
PEA: QTR HABANBRRTEA, JF HV i
SR EREA I “ORR” (Guanxi) 2% (1) 4n 23R8 H
18 B A G Al T PLER] BESRAS 0 — DIk &
JEH KA. Y. H. Wong, T. K. P. Leung, Humphry
Hung & E. W. T. Ngai ¥ “ICR" WA BRI 45

978-1-935068-35-8 © 2010 SciRes.

140

The 2010 conference on management in China

Fro EIGEIE, 2R “RIEME” (Flexibility) 7F i
ER, Mlf s PIANYERE:  “If1” (Face)®l “ A
1525 #e” (Favor-Exchange); 1M 7F B Ik I, F 21 0E
R (Commitment)7EEAE T, AR LB
ANYERE . “FEEE M7 (Continuity) fT “ A AE 7
(Cooperation)[20].

ARCHET XS “RR” YRRy, IFH R
h AR G ST G R IR, LN Ak AR 2
B P R b T EEANKT R A A ) I B e, (R I
BEGAN =R E R A (BFF0RA. AR
WREA) RAEBR, KMESLERH—PHRRE, &
HEET T EES T CYIR” 518, T —
MEBNE AT LR Berp, AAHSCRFAFX =
TP 5 GEA S B BOdEATHE G I B AR e LA FEN
%5i(Business Performance)’yy Y 4, GNVIFE CHJaD
(Time) Ay X s HFENVRIG B =B B 7 Al EVI4G
BrEe. REEMTBG BOA KB =R EETEA (&
DEOEAR, AR ARBRNTEA) Al i, Z0EA
R XA, HhiEEARLTF AR X EL, a6
REASTEARNIN, SEARPORTEARXELG R
CEHERY WS “ORRT Ry ik i IR N A
L B AR AR A DR Ay 17 2 DR 28 5 i S 3 R
WPk, RIEMENASE TINANYERL, ol R
TEACH s 5 IR Y R BRI, PR S A QR AR
A2 DRI Ay B P T 9 O = AR (R, s B T
ANERE, oyl FRERVERIEAE. MWBIRI AT LG
B, “OCR” WEAHEAEM, MEHAL, &Rz
G—KFR; EENEREAP BRI “CR” SRR
TGN 22 /D i ik OC R [ B P 7 o 20 1) = Fh
BERAAR K AN RE IR, R IR B B 75 1
BUG A F 565 58 R I B ERANBT A T4 4K
3.1 BERER

3.1.1 1ERE

1) “HE¥” (Face)

R EA S, MARFE SRR EREN IS
M E R R —. PFRAENIAE S, AR
A RRBUA A2 o NTAURSEA AA 5 1) & PR
fiby 56 SCC ) HE SRR I SR (RS, i Bk 23—
W e IR R RILR . AN RIAE Lo R IR,
HHHRAERMNES, e N0 H IR ES
VNS

Rk, EhEtEF, BATAMCTUERFZ A
PSS 5t IRBEAUA AN ZE 11 Bh M SRR AT 1K) 4 &
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FL G RPEEERNGAL; BATE T LUR 2IVF
Z NHRBI “Hr 64T 07 KBRS AR R, 5
UnE T B A N, B S B e i
fh B RAANREEE NI R R W T 2555, B bz
Blo WEUIHSRINAT D, G PTIEN “Th T TR S

H T A B AR B R A
%, 1y FL RARBON NIZSZ I AT RENE, BT g
SRRy, Bk, fErp AR, BT
(LU R CIMWNI R X AVIPN SINE I S IT P e URE]
AN RAA AN P B AR BT A s, P
NEMMBERT “REMT7 I, ABH)EH L2,
AR AT I, S AT I AU A

A& k% (Business Performance)

MapR—
Aenene

B B— 0
Stk
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“HEgpiar T, HAEERRA s AR OOk
“HITT .

UE LA [ HAT ORI BRI SR TSI, 53U
SCRCH WRAGG W 7, P LEEL, it 5
S, ARB T AR ATRIREL AR ks
MIEZ R, fk AL, fbtrlaeiln Jrm 5 A
U, SRR RSORI T T i, BN
BRAFEGIE NN 2, HIaIr A", A
&7 g WERBHESCRCH 32 T T KEHE, s
TREE TR A, 8 7 AR, flehi
& “ir BT mHR TSN, o B
BLIEHR, XA “CRFATH 17 [21]

BB RN B A

YHSHERHE

#tE (Time)

Figure 1. Mode: dynamic integration model of entrepreneurs’ social relationships correspond to the business resources

1 pEE Ml X R RNTESER

(2) “AfE” (Favor)

fegittor “MNE” T ERIAEAL AR R (I
) BB BRI R, ST 3 2R R o eI
rtsr, FERIWERR TAL AR A0 EH B4t
CNTRHENT B S AR BEART BAREX,
BAENF SR THT. 888 SR ECAE SNz
fly B o XM S CHERTT T RORFIR T SOR
W, AERSE AN BEARTEGHIELL T, HRERIL “BASG
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A7 B, DRSOt IR T 7 A 52 B
FVRIERE ) K EII % I8 o Rl NS TR DU 4R 12
AR RET EIR AR, o AL BRI R . fifk
gitter, WIS A TR EL R, Hx—AM
RESTAIZENRTE RN, R RAT B ilss “ Ao
N7 BN AR ZHUNIERE . AREALA “ALH
HER” AR AR [ 53 36m i LA S
Frr @HEAT NERAEES R RS ST . it
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SAAFIIIEAR o 709 A 2 B AR ik 3 S s U i
ERVPRF IR T SURMIAAAE, SRR GIRACHE &
NG FFSCCE AT I NS BT [l
XA T RerE, XX Es [ 5 R 5 M
Ky g CNTRENT 5 CRIEIENT RS R —
PEON TE B U5 S IC A AT 2 2% T W R 5 AU
T NIEAE, SR AR w4 N
CNTET AR R SCR TR 24 &
RN . BL NN 18 SRAMA ., A2
PIBEPE GRS S ). (HSE, SRR MENIRAE S
RPEIG M NG, AR A S
CONT R AL A O MR “BAREFRRSE” .
ARG IACTE AN N SCA AR A AR B —43
G, RN LA AE X A7 . W
T, N EARA S B NG IREE”
5o [l AN LUX A7 2 R SER A — M A, SN
SNh CXRNMEFIRG N, ARSI “A
AN o AR SRR BTk RIS
RIIIARTE SE A7 NS i “F)
IR S, B SN RRCR RS, BT
Ttk 15 B TR, N AR & SR R
#[22] .

BN, AMRIEE 43 NG R I R A3 R s AR )
PR o RGP T LA 1 A2 DG 28 19 v 1) oA e 573 P4
BE NS FIER] . AATE SRR Ay, Bl i
i 8 25 O 28 0 o (1R Al 3 B 1 A RS AR A A
fFo RZ, 5 B R i B AL 25 B i S A B
T, RO ZR M P A 3 SR U S A A AR
I, . DAk, DAl NSRS 5 15 380 12 1
KR WT AN, RGN AN, %
MNABLENIEAT S, R 2 PR B kR,
{HENR 0] e A0S KA 75 2 RS 20 A 45 T I A
o XFEMIEFRABE], X RIS — M ER BT AL
AR,

3.1.2 BEE

(1) “FFLEME” (Continuity) 1 “ & 1E” (Cooperation)

Hp—AMEEMIIFAR L RRFIETE. 1L
B R R L& (RN, AZ WA AE XU 22,
CLETG R T AR, BEASLRR, TR TR
ZER, PN R T % BICR S, PRI H
KT BIEAT A, AR 7SRRI RGERE,
R SRR —F “EHAE” LR (Pelton et al.,
2002).

978-1-935068-35-8 © 2010 SciRes.
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T A EHERIH TN B R R F MR,
FRELPE AR B R T 1 S AEXUT HRER BTk —
IS R AT LS B, P IH R A 1X R
KER. KERELERRT KT . Dwyer et al.
(1987) A E S — DNESERIEPE R s LS
BRI P T, R R A H A B A R S
BRI AT “RR” PR TN N %
(NS ONIE-PIP & EESEVE PR Y\l by 7
IR BERFARI KR, MR A28 S, [23]

Crosby et al. (1990) &I, A FIH R L “K
7 R ERAER, WS PUE RS RIR ] s T
BURKIE LR 0. “RR" FUEn M — MK RM
FFEPERI AT . Ganesan KIL “RR” Fifm (flln:
KARGWEEZRD MKHASHMCR, AR
“RR” BIFMIKR [24] -

(2)#ifi (Commitment)

AW E SO “EEKE NRRATHE LK
—7J7” (Moorman et al., 199). Dwyer(1987)iA } I [ (]
WA A Bh T % Fé K% . Morgan & Hunt (1994)f8 3L
FMEME SR “RRN A 2 KRR EXHE
o, HWRRIEGE, HEREESARLN, SEsAGER
HBUNEE” o B, — ORI R B AR5
A D) AR o IR P2 T 3R ] LA
Wy R W IR R D3RI 2 1 B8 . — HOGER M N I
AT ), whas e A 2 PSRRI A, AT
3B R N DR R R N ZE BRI BT £ K i (Morgan &
Hunt, 1994).

WAL T “ACH— TR 5 — 5 I 5 FEATIE B
ZeiifE 0" (Morgan & Hunt, 1994: 38)7& % 11 Lok
PR AR (R ATA5 BERIIE B, 03K S R & i 7 AT
71, TR, EAEREBUR R RN B, AR
TERFRPRAF EEN . WAAE, AR —D
AL KRR o AU AR KR W
M TR IR OCBE R R . R AN T BE Nz, DRt
BT SRAEAHE KA o SRZAFF S SO
U, PRIk R S IR kv, nT Redk> (R
CORER MG 1) R AT 55 4T O (Morgan & Hunt,
1994), BA AU, FORA FIRRIESLE .

3.2 “Guanxi” B9 “FARR” MA S

fer F T BH A RE S R R b ) “SC R 7 K
S5, BB AT AR A 2 —Fh i TRARIE T . 1R
BT “ORR” BINHE, 1. AR A R g 1 rT L
BB ARG BRI 4E L . [FIFER), S EME, &
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SRR R U ] AR E S R AU e . A AVERI 2K
PR R R AR, T 7 RN AR A e A J 1 R 3%
PE o TG ) B A A AT I PGSR, KSR
JiRE AR CBIRH” 2 B AR, 1T
BB ARG SRR E S AR FARBIES . HE
I Zh A TR

s b, HPEEG < BIBE” WS R ARRE « %
A7 R ILEAE M 7. ] DU R S B B
X 5% Z M F B A T T PRI Ao 32 FH B B F) 7 S B A
KRN, FBOCEN— AUR 258 “ANE” 3,
gk U, A 16 DA 2% 30 LA SR A 11 7 XA BTG &R
RO PSSO R AR A SRR ZR b Y R AR 1)
NFRIE R R . FEAETTH, $ RITPER &
& SO BIBAI IR, — AR, o — AR B
Ao AEPESC TS SR, SERRRUE R A ph S,
Hh N T e B EOR T EEME R e Ak (25152
P 3 P i e 005 10 AR U AE T b AT O O 1
U7, FRECEH A R TN 4k
Fak AN N2 AL I N BOR 4k R —FPRIIR (1) 9K
o REREBRMIAEZ “XR” WP, (HE7EET
CORRT IR SR o IR A R A O
f8
33 kSRR XAZENHNTESTE
XFF AN AN, ] e [ S il s,
P TR A RS RIS R (0 AN Al i
KIE RS, KR, ahE s X Rz M
A IREUR IR — PP E R E S5, fERE,
“RRT MRS R RAMEIER, A
NIANGAT HFIE I — N E S . [26]

VENGFHH BN G, kS5 AN—FE,
FHEER SR RIS . BE H i T8
LN, WIAHUEIEAER D s 2, R
TR R Tk 4, XL EHAETTIH5E 5
A B 528 5 A, el E S A A
—E R BRI, Ak ] 2 TR 2R E
PERIHE S R R RIBD AT AR, BRIREE R, 3L
So g 5K RIS . [271AR SCR I B Al
KRR AHEA BEARUNALE T Bl 3R 5C R 1) 4 A
A, M EEE RN LR R ML S =R E B TR,
ML RN A A L

AR ST RN A O 2R B B AR S A g 9
PR R, 20 BARER T S R . Ml i 4
SDRAM RO W) ZR, IRE S WA RS E
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Xt
PRI B URRT, MIEASE S EVE, AR P4
M, T HSRIEARSTACIREE &5, fEHEE
B A T R O AN ) DG &R (R AR e A7 T A T o Al
SRS B SRR N DL R T SR 22 S, AEAN AR Bk
AN = A AR SRR R FH AT I, AR SO LT
REALE AN 2 1 T =AM B

TEWILEIY B, RIADE R MRS Tk, FEEE
EADY BB RAR Y, PR ENEALS . BT AT —A
I A SO F v [ Ak Al o R R IR B A4
BT LA R, GINE 7R X — B Bk 3220k )i
FIFH K R IR S AT 5F 7oA b (SR BIHE
B S WEARZ VA E AR LR, (EHT
HRME, EIXARY A2 BEAR 50 0 AR AEAH
AL, ISR SR D IRARIR T A CCREA
BHRAFMREAM GO IR o XER, fEXAE
BNV RS0 LU g5, ANV IR ) 4 47 m] g
EASEARIEN); IX 5 — 8 AL S AR R 5 3
B 28 5 98 AR Bh Ak 38 B 2 78 20 NS G B
P PHFE S ). [FIRS, EVIGEY B, RARIREEA
)75 SRIEHE /N, X R Oy Ak 3 8 B HAE
“AL7 R, IRV AT EAS BN N RIS KRR
I 2 ke

EREM B, BEhkE g mank, w1k
ANVAEWILABT BRI T a5 (141 25 BEARFIZ 5% 78 AT
13N AT LSS A R . MR R AT DL 2, X —
B B 1 0% 22 B BH PRI T AR SR, 3 BH A 19 O 2R 9 8%
bo E—BrBEE R EEE, SRS A
(LX) RSP GEAXED R
B BEIR, WA S T bR A (SR EX
O o, MRS ARE, HIUEATFTAR, n
PRI =P EZER AL “ R &AL
TAWIEAL . XA, ZERNE XA Bt & PEA
LR AT PNk NV INE S N RN ]
AW, SRt I, BNEAE AR PR A T SRR A
) 75 B A ALY A SRl T 22 (N
FroniE, BEikes TEATL N TEERL, IR kS
PN A AR ASME A IZ A TR AT R, o] DL D
A 2L 44 75 R R AT HE R AR A e 1) A = kLRI
X7 GAEEAR AR, DRI SOa] ARG R TSR R “ 0%
R” B, AR RIT T RIS 5ER.

FERCGAY TR B, B L AW b A OAE,  B)
M AT #12 E AFIRR IR A=A 50 2 1k, I
SR I I P R ARG g B SR AR A2

978-1-935068-35-8 © 2010 SciRes.



‘ogi* Scientific
® J
+* Research

RIETTRILTTHEA, B “BARPEREAR” o A
BRI, X —Fr B OCR IR B AR sk, B
N EN G TG0, E i =M
AR L AOR, FEA PR R =R
BURARMSE KRR AWTATA B A, A AR,
KRN, FEENEARNY H S AW & R g, =
PR BIERIVER, R AL S TEARIFR IR TEA
AN A BB A P 2835 95 AR LAt A BT 75 114
BRI HAs k3K A s A n] DLW BRI AT 2 A
MNTTHEAN—F R EE IR AECIRES, (ANl pPeid
FRAF LT % AR oAb AL B 75 % Y (Moore, 1988).

HARERMZE, B, =Ml 8 S E R %
AL KRR VEA B AR A Bk
(), JERLAH] “BEA AR REA” A, Ll igix
FE—DRFR: AERGEEMEE GrilBiAa) 1)
M 25 52 B 2 B0 ()5 k, 36170 5 25 5 $RAF Al
PR ATTRA, A T AU TA N AT LR i )
2 CORRT, MR 2 s TiAR . Hik, %
AWRIEAE GBI (1580, AVEfE—E IEt
SR SRAAERUR I, R AME I AR AL T
JRAIH, Ak K REAEAE 2R I N, LK
1BAT, PR AR R S0 Al AT S B B = 2E AT
ZMEI o X e LA A K R A, SR
“CORZR B N AN W b A AR SR TR AR A
M A AT RE . AR TBEAE G A b AW & etk
Bk, ANWERAT B G TR 1) =R E R %, X
AN “ORAR” ML R AR R I, A H K
Wi BN o QDAY FEIX Rl P R H
BRI RS 4, #E -, AN =P B A
AN AT RSCRI 4355 B 4 SRAF I e
4 4t

ASCRFFEI 3 5 AR T2 B G b A A SR I 75 9%
T BT A S R RN B AR T, Al LAt
PR FERE ) S B8 (Resource-based View) K&, %t
ProE ANV A 55 AR A LA, R A SO H Ay
BT T =M T ab AV FE ) BRI (R BEA,
WA FRREAR) o AL FEOTRTE T, HRR
F ) FH TR] G A b B 75 1 = A ARG AL S 7 —
&, FEFEENEANEAEAE RS — O AR R, FR i
BINME IR BB B IRE 2 DAY 1 T R SR LE BT A

AL R ZHAET, 56 Peng F1 Luo[28]
PR, RN TE SRR T ZE R R SN T
HAFIARN R, RIFIEXR A e LA W2
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PERHE NP A SV BRI R, A R AR BRAETL
ok e (AR, AR B IARDRAT B SRRk, 56
AN ENEBIFA L . Sk, Bl LR
FUEAE R R G B OEL, AT R AR BRI IR MR,
RXEAT BT B E SO SR T R AR RN, K10
TEARRE O AL AT RATAE T o

Y, FEATTRNRANARE, EVTehkF
“RART MRSV 2 EARIT R, i H &
SRS IR B 1 25 A A QMDA B ) 1 TR S R A S
BEN R R AE i, AR T RS ARR “K
R bRl . AN 2
EAE PR 1, BAEREIA WTO LUS, il
QNP HAEFISNEBEARSTATE I, “ SRR R
M ARG, REEWE “RR7 KL T
(K1 7 XA BAT 5 2l I H R (A Sk,
BTN A . ARWFFUREE T h EfE g e
FHTH BRI S, Ak K R A e R R K
FRI] “RAR” HEE = E EEBEAC B — NI o)
Brzeil, A SRR I 5 T RO 5 27 2 AN S B
FERN KBV 75 S B AR R SR A2 gl 1) S A
.

References (S % 3C#f)
[

Xin K R, Pearce J L. Guanxi Connections as Substitutes For
Formal Institutional Support[J], Academy of Management Jour-
nal,1996,39(6), P1641-1658.

LUO Y, CHEN M. Managerial Implications of Guanxi Based
Business Strategies[J], Journal of International Management,
1996(2):193—316

DAVIES H. LEUNG T K P. LUK S T K.et al. The Benefits of
Guanxi[J] . Industrial Marketing Management, 1995(24),
P207-214.

PARK S H. LUO Y. Guanxi and Organizational Dynamics:
Organizational Networking in Chinese Firms[J]. Strategic Man-
agement Journal. 2001, P455-477.

Lin Yifu, Sun Xifang. Information, Informal Finance, and the
Finance of SMEs[J], Economic Research Journal, 2005(7) (Ch).
MBI, MR T M5 By AR IER il 5 /Al gt (1], 25¢
5T, 2005(7).

He Yalan, Liu Cunfu, Hou Guangming. Analysis of Formation
Mechanism of Competitive Advantage in Social Network[J],
Commercial Times, 2006(22) (Ch).

TP 22 XUAFHR, (5 6 W A 23 90 4% o (K ol 55 4 AR 34 e L2
ST [T, B LT 48,2006(22).

Zhao L, Aram J D. Net Working and Growth of Young Tech-
nology Intensive Ventures in China[J]. Journal of Business Ven-
turing, 1995(10), P349—370.

Busenitz L W, West G P, Shepherd D, et al. Entrepreneurship
Research in Emergence: Past Trends and Future Directions[J].
Journal of Management, 2003(29), P285-308.

Chinese Academy of Social Sciences. The Contemporary Chi-
nese Dictionary[M]. Beijing: The Commercial Press, 2005,
P832 (Ch).

[2]

[3]

(4]

(3]

(7]

(8]

(9]



The 2010 conference on management in China

[10]

[11]

[14]

[15]

[16]

[17]

(18]

[19]

[20]

o B A2 B2 8 S T A g 4 5 B ] B M,
A5 FSEDTIIN, 2005, P832.

Hwang K K. Face and Favor: the Chinese Power Gamel[J],
American Journal of Sociology,1987, 92(4), P944-974.

Yeung I Y M, Tung R L. Achieving Business Success in Confu-
cian Societies: the Importance of Guanxi[J], Organizational
Dynamics, 1996, 25(2), P54-65.

Yang M M. Gifts, Favors and Banquets: The Art of Social Rela-
tionships in China [M]. Ithaca, NY: Cornell University Press,
1994.

ZUO Bin. The Chinese Relation Orientation: Concept and Its
Measurement [J], Journal of Central China Normal University
(Humanities and Social Sciences), 2004.41(1), P74-80 (Ch).
(S S NP e (P g S 4 1 <TG o
ARSI BHERR), 2002.41(1), P74-80.

Leung ,T. K. , Lai , K. H., Chan, R. Y., & Wong, Y. H. The
Roles of Xinyong and Guanxi in Chinese Relationship Market-
ing[J], European Journal of Marketing, 2005, 39(5), P528-554.
Law , K. S., Wong , C. S., Wang, D. X., & Wang, L. H. Effect
of Supervisor-subordinate Guanxi on Supervisory Decisions in
China: an Empirical Investigation[J], International Journal of
Human Resource Management ,2000 , 11 (4), P751-765

Chen, C. C., Chen, Y., & Xin, K. Guanxi Practices and Trust in
Management: a Procedural Justice Perspective[J], Organization
Science ,2004 ,15 (2), P200-209.

Lee, D. Y., & Dawes, P. L., Guanxi, Trust and Long-term Ori-
entation in Chinese Business Markets[J], Journal of Interna-
tional Marketing, 2005 ,13 (2), P28-56.

Ramasamy, B., G, K. W, Yeung , C. H. Is Guanxi(relationship)
a Bridge to Knowledge Transfer?[J], Journal of Business Re-
search, 2006, 59 (1), P130 — 139.

Bourdieu, P. Outline of a Theory of Practice[lM], Cambridge:
Cambridge University Press, 1977, P 179-181.

Y. H. Wong, T. K. P. Leung, Humphpy Hung & E. W. T. NGAIL
A Model of Guanxi Development: Flexibility, Commitment and

145

(21]

[23]

[24]

[25]

[26]

(27]

[28]

‘ogi* Scientific
® J
+* Research

Capital Exchange[J], Total Quality Management, 2007(10),
P875-887.

HUANG Guangguo. Face: Power Game of Chinese People[M],
China Renmin University Press, 2004.11.1 (Ch).

O, 2 BRI TR M, A 5 N ROR 2 H i
Ak, 2004.11.1.

Lu Xiaobin, Interpersonal Association among Chinese Ac-
quaintances in Modern Times-A Discussion of Changes of In-
terpersonal Trust and Association Rules[J], Journal of South-
Central University For Nationalities (Humanities and Social
Sciences), 2006.1 (Ch).

A, 2 A [ BN TR R A B8 A8 A ——%F AR5 AT RIS 1
AT RIS, R RBER 2 25 R N SCRE R4 )
2006.1.

Morgan, R. M. & Hunt, S. D. The Commitment-trust Theory of
Relationship Marketing [J], Journal of Marketing, 1994(7), P20-
38.

Ganesan, S. Determinants of Long-term Orientation in Buyer—
seller Relationships[J], Journal of Marketing, 1994(4), P1-19.
Huang, Q. A Guide to Successful Business Relations with the
Chinese: Opening the Great Wall’s Gate[M], International
Business Press, 1994.

Yu Guiling, Insight into Entrepreneurial Activity from the View
of Social Network[J], Guangxi Social Science, 2008.8 (Ch).
REEES, WAL 2 WA B A ANV IE ) [I], FEbR: V2
Rl 2008.8.

He Yalan, Liu Cunfu, Hou Guangming. Analysis of Formation
Mechanism of Competitive Advantage in Social Network[J],
Commercial Times, 2006(22) (Ch).

TG 2% X TFAE, 6 A A 2 0 48 v (1 sl 3 40 348 e LB
ST FNEIAY, 2006,(22).

Peng M, Luo Y. Managerial Ties and Firm Performance in a
Transition Economy: The Nurture of a Micro or Macro Link[J].
Academy of Management Journal, 2000, 43 (3), P486-501.

978-1-935068-35-8 © 2010 SciRes.





