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Abstract: With the accelerated process of modernization and the market economy system, in regional economic
development, brand has become a factor as important as natural resources and geographical conditions. Creation of
regional brands, bigger and stronger of industry clusters, is a rapidly effective way of expanding regional economy
and fostering the core competitiveness of regional industry clusters. Tianjin Binhai New Area has been integrated
into national development strategies. To create an internationally renowned brand of Binhai New Area is of
important strategic significance for Tianjin's economic development. On the basis of relevant theory, with the
actual situation of Binhai New Area, this paper is to brand-position for Binhai New Area, Then combining the

principles of the brand optimization to make some policy recommendations for the optimization of public brand of
Binhai New Area.
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