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Abstract: With the informationization and e-commerce development, online travel has become a new form of tourism.
Travel e-commerce era has arrived, which is both a challenge and an opportunity to travel agency. Travel agents should
meet the requirements of the times and change the traditional business model. Only so can travel agency play a greater
role in e-commerce era. According to travel e-commerce features and changes in travel market, this paper proposes a
new travel agency business model, which combine "virtual operator" with "real business network" together. The author
hopes provide a new way for travel agent development.

Keywords: travel e-commerce; travel agency; operation mode

Mo L TR 5 B R RATAL S BAE R R

EES:
Jestam e A% b, Ak st E,102617
Email:wangyuhai@Dbipt.edu.cn

B EMAEALZANMAETRSOLRE, NERBOLRTHRBETLR, RELFHSNROLLZE R, X
St FARATAL R, AR, LEAE, RIATARA LG RER, AR EARNETHEX, THAeRFESR
FTRASHREEEZRGER . RIARBERBFL T H S 094 2R THEROTM, RETHRTAELTH S
HARFITNETEN, B “MEREMEE” § “WEZETME AESOEX, U RTAR KL RIRAE—
HH7 44 G5

KRR T E S AT EERK

13|% SEAE L B A B AT S 5, TR
e 10— EAKA »2 @ﬁg“)\ O'Jﬂ/E\_ §‘4 Y
AL A LR PRI R, ey O BRSO R . R A EE A
ekl TR (. FHP IR . TR B L B IR B e
W7 E gAY, Hs Data Monitor A&, AEk o e . oy
e e A SO L B SORATAAN LSS
Wl HL T RI45ESE 5 FELL 350% LA B K. [1] Lt . . . s
IR 5 T2 SSs EARe HL BRI IO . M P 7 45 1 S
24 el EL B TR, e TR e o PTPOTI A \ s
e DASR AU H B RAT AR A R B ki L5 Pk, (L R
seabk. ARG, BRI, G, e et it
e AT A AT IR B A 2 JE e o 0 s 5 [0 38 75 AT FUREE B sem I iie s

S N e gy Y /Zéo
R, R T % FRAE A, ffegeny 1 SR TR
O E A, AL R S 21 MOBE RSG5

AR PR AR A AR B B B, AT 1
2 HEHFER F RS RERITHEMTESENIE VA 50 25 T B 2 e e v T 7 25 BT EAR . ok ek
st M P S B R TE I gy EL BT, 25
AR . BN . MR

Ml TR A AR LU S O R, DRI . Ml e B LR, AT
PE TR MIT R, FUTBSEE R T B T4 O S A B0%E L, T A SR K

I}

687 978-1-935068-18-1 © 2010 SciRes.



‘ogi* Scientific
® J
+* Research

WARF I, AEAFHRAT L (10 55 i FE AN A A7 25 ) A2 A5
R .

H, Rl T RIS BB, 2 T AR GURAT AL
I . AR GERIRAT AL I A 7 OB AE SE PR 95
FRIAEN S P RO IS AT I ANIRAT R 2B 2, b
BRIy IR, AMEBRIN Bk, 1 HIE 45 2t
FHIASN R Ty P TR A5 AR & T AR AR T
FEEOVEZ AP IRIEAY, GRS R 451 6 FARAE A AN
WHILREK, 188 AT ] oA P BRAT H ok 2
192, ST HIER S BRI RE. S35k, TRir
WL 55 0 B AR TR, BRAE T A IREE, A, T
BN A BRI LLE M E— PR SE . I E
s TR TR 55 R LS A AL TR A AR SR M4
W55 K AN PEAR IR N AT RE . AR STIRAT AL
I A BV AR ECE A Dy, R AN
117 W0 26 T e JU) P o P, R IR AR 5 AN [T i
it SRAF BAE T H A OB E R, A 5
W, EE LA W E I R Z WAL
2, fEEHZ . A A I . TRy T
1 55 IIXSE A, WS THRiir & N 2 ik, VF2
FM I P28 HARATAL Yy, TRATALIAR i 2 31 T
R o
22 RFRFAFARITHREFRHZEENX
RIS T FRYFEREE

i

e P 18 95 AE 20 A G TRAT Ay SR i B Bk A )
[, WO IRAT A AR e e iz T o, AR S5 T
AE, S R BRI TR iRk Az

G, R TR A5 PN ST, A RAT AR
RIS E A, P TARRCR, ¥ KW@ kit 7
5 BB EOR SR o {5 B8 IS iRAT A S R Y
R ARGERAT A AR B I OIS T B AR
o TR R HERI AN SR i, AR, RAA
s AR B ZE SRR R TR T R 45
AETRAT A BRI B AN AL A5 R B 50 T (8 R
f, FREER e EAAE. W TR,
TRAT AEANOAT LA 5020 (K AR SR U 22 1A R, i HL
AT AR A R A 4 28 B, A LT AR AN
LT R, R R O R AR AT IR, S
UM _ERIARITT S SR, AT LT 45 K i 1]
NAERES S, 10 H2R 5 T IR 2 R it . ™

978-1-935068-18-1 © 2010 SciRes.

The Conference on Web Based Business Management

s WA RIS R AR TR, KT
il o
FLk, iy L3 RS N T S HE, A iRATALIE
BTG B R MBSt TR RE. IRAT
AT AR R 2 AN R B 1 4 i B B, Al
FIVH SR AR GE S A 0 199 3% A BRI A P B .
B ST N A A RGO A R S, ARAT AT
o A A R Ml s I R R, EE B
Py WS EBARSE, EAFE T E AR R
AN s EESLERRUIERER, o HOZE %5 3 i 53 T Bl
IR oE 55 L il AN RN I BORZE, AN
8y TARMEE B RS54 45 . A B 2% A B AR G AN
BRGNS, A RAT AL R 0 BT BTN
Joik, EHAFREMEIE, EEIEVEEK, XI5
SPERIRA AL 2 R BUKT

iU VL 1R 55 A BERRAT A BT RS PR3 Fof XS EE A
WSHES), ARAHRATAE AR AL SN, Wb i
TR MEE TBL SR ANIEE R, Lhd
IV FL i 55 AR I B0 il SRAN T A8 Ak . iRAT HEE
R BAE O AR

3 MRiFEFRAFSHARITHIEER TS

il HL T R 55 L DL K I A A o A R AT A T
Yy, AHIFAEWREIRAT A LR T S G . AT
SRR W 288 T s 2 S S A SRR 4 1) I 2% S Atk 2
(K9, H AT P2 AR EIIRAN G, AR IR Je ik
AR BN A HIRERE; WL 2 A PR A E AR ik 3]
I RIS E, 190 208 REFELIER R 199 0% T 2 B A8 289 T g
U7 b PR AN TSR PR SEAT O (R R, R 2% A5 25
IRORIE. DA, R I A) A iy B R 55 30 TOVA IR ik
APAEARE D IR R R (R DD S A, b, NKIZS
TRATHE BTN AEAR 55 7 32 52 Ty L7 i 45 (R 28 e A
ATEAR T LUE R 7 48 0T % b5, PATACE, (H i
XTI AVEA AN PR IR S5, HV A FERAT LI B S 28
B MR ABESEHL . NP AIRSS (KIS
e, R 5 AR AN RER LA, A
U, FRATA B A IRAT AR B R AR B AE T L. (H
&, EMBATRT TR IR ,  ARA T Ak S IR T
ST ECRBRR, 5200 I W N iy R R 5 Sk R iE
BTBL BERESNEERE, B rm sty
H O g s g ik, RRILHE A, A Reftsk
AL TSI, AEARATRET 37 B R AR

R ED



The Conference on Web Based Business Management

—J7TH,  TEAT AL AT LA AR o WO HL T R A5 TR AR A
EHETRSHTR, EOSgs Mgk Bl
AHLEE AR . Tl T i 45 B G iRAT AL B T
EoRMphds, HEMIEAREE. HEikiF T i4E
FRAEHL IR IR, WA R A R T
FEA A I S5 R U725 AR REAE W 3RA5AT Kl
HioH . iiscil. &S M kRER, HlT
FeEAN I, RS RATRR S B ERE, LA
I BRI, BT A B TR,k
Wy HAFIESL . FRATARAE Kk i b e e, 8 A
RIS BREN AL, TFRHE T4, LAMET
GO IMA BT RIS R B ORI s S
KM S, 5B IRHE B, JFT 4
Ko, JyE g A AR AR IR, A O
M B, Wil T oL, s
W5 R RATHE S & i i A A i 5 7 )2 B AR
MR RR AT, B SKSERUT BT IR BT, BB
B SR AL A5 B, A i Rt e
LS TR A | UME, BT T R R a4y
B, BB R, B ETBL, Rirataar
N E R ER MR b, W B
Mo W U BUTWE . AR, &
WM. IRSIBEE . 15 R RBEE— RIS, B
g PR , NZENEREE NG BER . fEXr
[, R CHAG TR I & . Th i B
SEERE PRI G “HIRAEL” . H INTERNET P&
HHATWSER, RATHEMER “IHG” , FENFHR
TR, P2 F R BEAFEEIRTY, KRG
RIGUPH B AE S, TR T il Wk 5 AT 40k 45
HAMPIZE R, i e AT 1 B T AR Tl
L7 3 45 IR R ), iy HLARAR R AT AL R R IR 7
If)

7, FEATHE AT R A RS, i
Wiman sy, s FI A PEALIR S5, 528l “Iises
EMLAL” o PSS 1) W 2540 n Tl ok A5 200
Mo PR BRAT A B R R A M T A SEBT TR
MR 45wl s i 7 2, TR RN 4R AL (R B . X sy
Rl BT TR S5 0t A A e AT A S R A R A
B, ST, fFEE. AT AU,
WRATHEE R &1L “ BILE 7, Xt ran o,

689

O C it
o Scientific

¢ Research

IR B A B A ) A P SR o AL 3%
BT AR SS wh , HrAl SEBT ) TRIIR S5l
IR S A I 77k i R E AN K R S ST TP T
Weds o s K i1 s F0T 5 iy, mtnlfE
TRATAEBL S B 26 rh = 52 BB HOT (MR S5 . B 2 T [
AT R A WP AAHE IR “ BAREAR” eds, MRk
R, aiGATRERR L, FIRDEZ iR 4R 175 AN ik
FIS, g CRERATHT , R RZBIE. Bl
S W AL SRR RIIE RS . My
R ARAT AL 55 25 i i A b AT ) 2 36 AR (R R
A, ARSRE G AP IS GRaD W ki
AT AN AT E Y AR R AR, SEHLES A 1) M 2% 4k
W o ) 2 i FE B A T AL et A BR 2 ] B T R ) o
FBRATIAER, LT IET XA 45 B NIRRT R, 0T
S8 NS5 s, W [ N A1 55 il 2 O3 sl e
AR L PR RN 55 il e L
A RMAF A M ds, PR UM AR TAEIR AR HT )
ZILH, B NPT R PR 55 DT
v VR R E.

LE LRI, WRATALAE IR F TR S5 AR Jist
NRAGET, s ARG s E R, RIS H
TG TBAR N EORSE, gt Mt hE &
SCHF, ML “RMZE " SIS E M ai &
&k, S A BT AR SN EE & HRAT AL
BERG ARSI R,

References (5% 3C#K)
[1]

|

N

Yang Luming,Wu Ning. A discussion on the adaptability of
tourism and e-commerce. Journal of Chongging Technology
and Business University, 2003 (6) , P97

M W], AR i b 5 LT RS 25 IR R ARAE B I R [I] R
TR R (AL R 1R).2003(6), P97

Yuan Jiyu, Yu Jing. Tourism demand for electronic commerce
and its development pattern. Technology & Economy in Areas of
Communications 2006(6), P117-118

SCRET, TR RV TR 45 R R ORI [J]. A8 W AR
545, 2006(6), P117-118

[3] Liu Qingguang, Liu Ning, Liu Yong. Tourism E-Commerce’s De-

velopment and Strategy. Journal of Intelligence, 2004(9), P
37-39
KBRS, a7k 3 A a5 HL 1 7 9% A B 5 e SR A [I]

1 Z%4:.2004(9), P37-39
www.cytsonline.com
THIRTELL Ik

(4]

978-1-935068-18-1 © 2010 SciRes.





