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Abstract: With the rapid development of e-commerce and chain convenient store retail business, more and
more attention has been imposed to chain convenient store internet sales. But there are still much bottle neck
problems in internet sales. This article targets on the analysis of these difficulties and tries to find a better way
for internet business of chain stores. The article firstly analyzes the advantage of internet business for chain
stores, pointing out the necessity of e business for this industry, secondly demonstrates the possible problems
it may counter in e business. In the 3" part, the article gives the detailed measure for e business of chain stores,
in the last part, the article gives the 4 steps in developing chain store e business. The main point of this article
is that as long as we adopt appropriate measures, make reasonable steps, we can achieve remarkable results
despite of the current problems.
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