




Open Journal of Business and Management, 2015, 3, 345-482 
Published Online October 2015 in SciRes. http://www.scirp.org/journal/ojbm 

 

 
 

Table of Contents  

Volume 3   Number 4                                           October 2015 
 
Time Wasting Activities within the Workplace: Don’t Be Apart of Them 

D. C. Darden…………………………………………………………………………………………………..…..…………………………………………………345 

Social Responsibility Practices in the Marketing of Loans by Microfinance  
Companies in Ghana, the Views of the Customer 

Y. Brew, J. W Chai, S. Addae-Boateng, S. Sarpong……………………………………………………………………...…………………………349 

Research on Dynamic Capabilities and Innovation Performance in the Chinese  
Context: A Theory Model-Knowledge Based View 

Y. Gao, Y. M. Zhu…………………………………………………………………………….……………………………………..………………………………364 

Psychological Contract Breach and Turnover Intention: The Intermediary Role of Job Satisfaction 

X. Q. Xie, H. M. Liu, H. Deng……………………………………………………………...……………..……………………………………………………371 

Studies on the Human Resource Management of X Company in  
Tai’an City, Shandong Province 

X. J. Wang, J. L. Hu……………………………………………….…………………………………………..……………………………………………………380 

Role of Entrepreneurship in Future Economic Development of Taiwan 

M. Kumar………………………………………………………………..………………………………….…………………………………………………………389 

Research on the Relationship between Enterprise Network Resources and Market Scope of  
Cross-Regional Integration: An Empirical Study under Condition of Market Segmentation in China 

G. Y. Ye, T. T. Jin, Y. Zhou……………………………………..…………………….……………….…………………………………………………………403 

The Emotion of Awe and Perception of Destination to Influence Tourists’ Satisfaction 

D. Lu, Y. Tian………………………………………….………………………………………………………………………………………………………………412 

Vision, Big Data, and the Allegory of the Cave 

K. Stuke………………………………………….…………………………………………..…………………………………………………………………………422 

Study on Channel Selection Evaluation Model of Painting Material Industry Based on Brand Building 

W. Li, W. B. Wang……………………………..………………………………………..…………………………………………………………………………425 

A Framework for Research and Practice: Relationship among Perception of Organizational Politics,  
Perceived Organization Support, Organizational Commitment and Work Engagements 

Z. L. Rong, G. L. Cao………………………..……………………………………………..………………………………………………………………………433 

A Research on the Difficulties and Countermeasures of the Traditional  
Business under the Background of Mobile Internet 

X. R. Huang, Y. J. Huang…………………………………………………………………………………….……………………………………………………441 

http://www.scirp.org/journal/ojbm
http://www.scirp.org


Open Journal of Business and Management, 2015, 3, 345-482 
Published Online October 2015 in SciRes. http://www.scirp.org/journal/ojbm 

 

Analysis of Nokia’s Decline from Marketing Perspective 

J. Z. Jia, Y. C. Yin…………………………………………………………………………..…………………………………………………………………………446 

Family Involvement and Firm Governance: In the View of Socioemotional Wealth Protection 

Z. Y. Yuan, X. L. Han, Y. L. Zheng………………………………………………………………….…………………………………………………………453 

The Role Transition Researches of the Government in Public Service Outsourcing 

H. Wu, F. Pan, Y. Zhang………………………………....……………………………..………………………………………………………………………465 

The Research of Initial Public Offering Audit Risk Management 

L. X. Wang……………………………...……………………………………………………..………………………………………………………………………471 

The Review of Empowerment Leadership 

Y. Y. Liu……………………………………………………………..…………………...……..………………………………………………………………………476 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

http://www.scirp.org/journal/ojbm
http://www.scirp.org


Open Journal of Business and Management (OJBM) 

Journal Information  
 
SUBSCRIPTIONS  

The Open Journal of Business and Management (Online at Scientific Research Publishing, www.SciRP.org) is published quarterly 
by Scientific Research Publishing, Inc., USA.  
 

Subscription rates:  
Print: $39 per issue. 
To subscribe, please contact Journals Subscriptions Department, E-mail: sub@scirp.org  
 

SERVICES  

Advertisements  
Advertisement Sales Department, E-mail: service@scirp.org  

Reprints (minimum quantity 100 copies)  
Reprints Co-ordinator, Scientific Research Publishing, Inc., USA. 
E-mail: sub@scirp.org  
 

COPYRIGHT  

COPYRIGHT AND REUSE RIGHTS FOR THE FRONT MATTER OF THE JOURNAL: 

Copyright © 2015 by Scientific Research Publishing Inc. 

This work is licensed under the Creative Commons Attribution International License (CC BY). 
http://creativecommons.org/licenses/by/4.0/  

COPYRIGHT FOR INDIVIDUAL PAPERS OF THE JOURNAL: 

Copyright © 2015 by author(s) and Scientific Research Publishing Inc. 

REUSE RIGHTS FOR INDIVIDUAL PAPERS: 

Note: At SCIRP authors can choose between CC BY and CC BY-NC. Please consult each paper for its reuse rights. 

DISCLAIMER OF LIABILITY 

Statements and opinions expressed in the articles and communications are those of the individual contributors and not the statements 
and opinion of Scientific Research Publishing, Inc. We assume no responsibility or liability for any damage or injury to persons or 
property arising out of the use of any materials, instructions, methods or ideas contained herein. We expressly disclaim any implied 
warranties of merchantability or fitness for a particular purpose. If expert assistance is required, the services of a competent 
professional person should be sought.  
 

PRODUCTION INFORMATION  

For manuscripts that have been accepted for publication, please contact:  
E-mail: ojbm@scirp.org  
 
 

http://www.scirp.org/
mailto:sub@scirp.org
mailto:service@scirp.org
mailto:sub@scirp.org
http://creativecommons.org/licenses/by/4.0/
mailto:ojbm@scirp.org



	Front Cover
	Inside Front Cover-Editorial Board
	Table of Contents
	Journal Information
	345-Time Wasting Activities within the Workplace: Don’t Be Apart of Them
	349-Social Responsibility Practices in the Marketing of Loans by Microfinance Companies in Ghana, the Views of the Customer
	364-Research on Dynamic Capabilities and Innovation Performance in the Chinese Context: A Theory Model-Knowledge Based View
	371-Psychological Contract Breach and Turnover Intention: The Intermediary Role of Job Satisfaction
	380-Studies on the Human Resource Management of X Company in Tai’an City, Shandong Province
	389-Role of Entrepreneurship in Future Economic Development of Taiwan
	403-Research on the Relationship between Enterprise Network Resources and Market Scope of Cross-Regional Integration: An Empirical Study under Condition of Market Segmentation in China
	412-The Emotion of Awe and Perception of Destination to Influence Tourists’ Satisfaction
	422-Vision, Big Data, and the Allegory of the Cave
	425-Study on Channel Selection Evaluation Model of Painting Material Industry Based on Brand Building
	433-A Framework for Research and Practice: Relationship among Perception of Organizational Politics, Perceived Organization Support, Organizational Commitment and Work Engagements
	441-A Research on the Difficulties and Countermeasures of the Traditional Business under the Background of Mobile Internet
	446-Analysis of Nokia’s Decline from Marketing Perspective
	453-Family Involvement and Firm Governance: In the View of Socioemotional Wealth Protection
	465-The Role Transition Researches of the Government in Public Service Outsourcing
	471-The Research of Initial Public Offering Audit Risk Management
	476-The Review of Empowerment Leadership
	Inside Back Cover-Call for Papers
	Back Cover



