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Abstract: Having entered the really more revolutionary period of planar design in the 1990s, the computer
was more and more low-priced, the function is stronger and stronger, PhotoShop, CorelDraw, Dreamweaver,
FrontPage and Flash, efc. design the software to upgrade faster and faster, cooperate with apparatus such as
digital camera, digital video cassette recorder, person who scan, CD writer, internet, efc. make it enter
digital technology era not to design, design, face one revolution of new technology too as enterprise visual
VI of recognition system. This text main research wide application, development trend that is designed of
constant situation lower VI that weeds out the old and brings forth the new of new media in the new
technology: L.e. is transformed to the mutual type by the centre type; Develop towards dynamic type from
the static type; Emphasize the green thought designed; Humanization of design; The feeling beyond the
vision will be used in among them.
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Figure 3-1. Logo of German Hannover World Expo
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