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Abstract: In this paper, the trend of the fashion retail model is forecasted from three different angles to our
present social, political and economic situation as the background and to the mainstream model of the fashion
retail as the targeted. First of all, the article analyses the current status of the department stores which is one
of the main modes of the fashion retail. At the same time, the article analyses the advantages and
disadvantages of the chain business which is the other main mode of the fashion retail, proposes that these
two kinds of chain mode should be complementary each other inorder to avoid weaknesses. Finally the article

gaves the detailed analysis and outlook for the application of the E-commerce to the fashion retail terminal.
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