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Abstract: Exhibition technology based sensible environmental project synth etically applies innovative
exhibition technology and art with particular emotions to express and create the exhibition space’s beauty of
both shape and vision, which gives people feelings of great happiness. In order to show a brand’s style and
exploit the exhibition space, it is important to organically combine merchandise, space and time together in a
dimensionality of sense. Expounding operable methods and innovative projects, and analyzing the effects and
related factors of the sensible environment can provide the enterprise accurate information, thoughts and

projects, and therefore realize the enterprise’s holistic target.
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