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On the Tactics of Information Marketing Strategy in
University Libraries

Xiaoqing Wang, Xiuhui Zhou
Tianjin Polytechnic University, Tianjin, China, 300160.

Abstract: Owing to the information science highly developed, the information marketing will certainly be-
come an important content of the university libraries in the days to come. This article makes an analysis of
advantage the competition of information marketing, and sets forth four tactics, such as tactics of informa-
tion products; tactics of information pricing, tactics of information promotion, and tactics of information

Scientific
Research

channels.
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