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Abstract: This paper analyses the traits of services, digital products and information products, and analyses
the feasibility of turning a digital product into a service. Then the paper studies the traits of digital services
and builds an economics model of fractionized digital services. It can be used to analyse digital services why
and how to be fractionized. The model illustrates fractionize digital services can bring profits to the producer,
bring benefits to consumers and promote the welfares of the whole society.
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Figure 1. Curve: cost-benefit equilibrium of digital services
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Figure 2. Curve: demand of digital service
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Figure 3. Curve: combination of cost-benefit equilibrium curve and
demand curve
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Figure4. Curve: economics analysis of fractionized digital services
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