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Abstract: With the development of e-business, online product reviews become an important basis for deci-
sion-making when customer shopping online. Basing on the proportion and quality of negative online con-
sumer reviews and product involvement, the purpose of this study is using information processing to investi-
gate the effects of online reviews on consumer purchase decision,. The results show that the effects of nega-
tive online consumer reviews will be different when the proportion,quality and product involvement changing.
The effect powers on purchase decision was favorably influenced by interaction between proportion and
quality as well as involvement.
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Figure2.Low involvement
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