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Abstract: This paper describes and analyses the state of development of network advertisement. Firstly, this
paper describes the background of the thesis and the theory of the situation at home and abroad. In the second
part the papers, by analyzing the domestic authority of the data, describes the development of the advertising
industry. In the third part, the thesis discusses the problems of network advertisement that restrict itself to
ward a healthy, orderly direction of development. Finally, views and suggestions were proposed for the future
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development of network advertisement.
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