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Comparison Studies on the Management System of Clas-
sic Red Tourism Scenic Zone

—take JingGangShan and ShaoShan for example
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Abstract: At present, the development momentum of red tourism is good, but the development of the re-
gional red tourist scenic zones is not balanced. The reason is management system’s restriction. Red tourism
scenic zone presents multi-thread management, policy comes out of many doors and so on. Through compar-
ing the two red tourism scenic zones of JingGangShan and ShaoShan, we find JingGangShan’s management
system surpasses ShaoShan’s. JingGangShan’s tourism benefit is obviously higher than ShanShan’s, but
JingGangShan’s management system also needs the further consummation. In view of this, proposes the re-
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form way of the red tourism scenic zone management system-four powers separation.
Key Words: red tourism scenic zone; management system; JingGangShan; ShaoShan
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Table 1. Tourism management structure system of JingGangShan

scenic zone
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Table 2. Tourism management structure system of ShaoShan scenic
zone

R 2. MURRRIRFERNIEF

e L B A X

TR TR EF% HOR. KL s
%
W ik LRI B N
W iE INCECE TR A
il i 4 i i
B % R S EAN
KX R BUTBULTIR W i
1 I %
%
i HRE  BEAL N

978-1-935068-18-1 © 2010 SciRes.

84

The Conference on Web Based Business Management

MR LIRS DI A B ZRmT DL, 0 i () L
BEAGE G270, B EEARR . Bk
PAAERR I B T BORPRES U ] =7 I3 ET R
Tl AP AN KL i 2 A SR R AN
HeLLA RS TR AR o

2.2 ¥ RLFNER L AfeiHFRL EL B 53 4

2.2.1 WEHEFTREE LA
(1 FRLLBRFEFH

2005 4, JX ity ik 218 J5 NIk, ikl
MEENIE 114278, TR o 4 T I BUR N 1 45% .
2006 TFHAFIFR 249.84 7 NIR, iRUFIN 13.4 {47
AN, 24741 GDP () 43% ', 2007 4F, 4x1ii
W 2GR G e, A LA % 306.1 11 AR,
SEILAON 19.32 1276, [T 10283 J5 G, dLr
P NBEI % 5.25 J7 AU, B 1238.4 3576 ', 2008
E, JERILEREE N AN 370 JT AWK SR A
SR 26 12.7C, [F]EE 233 38K 20.8%- 34.6%. 2009
s LRk R 412.06 J7 AR, SRR
N 29.65 147G, 5 Z4F [RHAH LL A 38K 12.3%.
13.3% %,
(2) BBLBmRREE TS

2005 4, FR L DL E 3 SCBUE R e il o 7
B, i BN 3.96 1476, [HILLIEK: 30.7%, 4=
SERERUE R Bk 305.1 7 AR, K 32.5%.
2006 “FRERIFR 310 T NIR, BIIRIFIN 4.8 /47T,
2007 kil 2 328.9 1 NIR, SEILIRIFICN 5.8 14
JG. 2008 FkiHiiz 335 J5 AWK, BRI 6.53
276, TR B oA LB I SR T A
ZLERIEE L, SYTPEIERIL, BRPEIE S PU)IT %
AHEG, BRI R AR A fa AN — T, 2008
SEERILSERK 6.53 147G, MLz, FERI. | % hlik
BT 191275, 26 {ZTCH 32 4270, i ZEpE g i
WA R B R IFA D, HR R R, JEE
B TR, 1 2 S P38 AL 100 Je/cA, iR
AR

2.2.2 Wit SWamr bR
(1 FRWLB R S E

2005 4% 10 H, JERILZSIrpE GEXILD 46
FEWESCAGTT s 12 A I8 i iR S HEM A A 2 0o



The Conference on Web Based Business Management

IX] Ll 35 i S K AL BRG] s AT 2005 4 J3 o [ 4% 10 ik
W AR 218 ST AR, BRI T TR
Ko 2006 “EHEVE A 2005 4F 5 40 TR X
Z o 2007 fE5EFR A [ Ptk 5A ZR ik X R 7
A RS RIEIX . 2008 4E 10 A 7 H, BP0
2L Y & e XN 2% 6. 2009 4E 5 H 31 H,
T M BERUHEAFE 2D il i 8 452k, IR
PUBH %7 60 JE 4R, Sl BT R Dy s, RIEXHH
E i, 9 B 5 H, H 600 &4 Fits s AN 41k
(R SR E 2 i —— X L B F ORI R, 4G
I PN AN P i

(2) BUmH SR

2005 F28 0 T [ 20t 2 ik [ O AR A B
1779580, W51 T —HE — L DRI 38 Gk
e amyial, 2005 4E 6 AP Tal &R 32
PR, 80 JEAETIES) . 2006 AR T iE 185 ML {4 kit
LB R A b [ 40 i i S X B 270 5 . 2007
SETH, L WAL 5. 2008 A LA T
rp 2T i i U S 3, MBS SRk, B SR T
TS E). 2009 4F 5 H 13 HEpli4 ) #iE4 [H“5A”
SIX MRV TAEERB TR 6 B, Bk 9.83 {47t
WS TR A E TR & RS k; 6 H 28 H,
LT A 2009 R GHIEE) 20O S c AT .

FE P AR AN [R] R e e BERAR IR, R SR
Ll A s A 2238 o S X LTS X Ll A B ) L A
R, AR R AR, I X L X
AP BAE I TR C A B T 50% 4047 1, BN T
FERL BUR Y A = SIS = PN HAT o A T
T LRI WIEEAS IR L, AR 4R
BRI LR RIS L& BRI L, X
L R AR RIS T30 o S IXI e S X L 3R )
G T, BRTTRURIING, (RIS 2AAE— RV
B, SARTT EMRRAE X, B R R FE A
oAt e LU S IR X)L BRI A, AR
H A L0 i i A A

3 U BRKFREXERKFNENTE—
e

2L TR 3 5 DX UAS R A A AR R i B —
b I K SIX BN S Z Ay, 2
b A PR BRAMT AT BOPURE ; R A BB AT
ITBE S E T HIRAE, SUEs i BIRRE gL

85

et
B AN 5 DO B U R T — e B, R
TNHE S A SR B ™ A AP AL, 0 B
WIS T A B A7 U BREA R 1 B L R
BB, AR X IR G R AR T 7B E
ANV RE ] 22 GEBCRAG RIS H A1 )
R, IR R AT BB I3 R 45
B R I

3.1 M= XA HI A

7RO S AT R BRI A — BRI, SX
BURAUE TR BB LB IEBUN
FRE AN B AR E AL

3.1.1 FiEM

FRAE (2280 O A X BT 47 4645110 AT (ST
YR SRR e, S X E R IR T
BORARAR, HETE # R e h BUf, X
AR HOC RS LU AT A S A 5 AR T 1 32
KFo [E55 B 2 B i i) [ 502 T S5 DX BV LA

SR IX R LRI RAT A T AL
3.1.2 EER

Pl 55 e A D IR B 7 1) T AR o AT i
BRL RMEEBL BRRER A8 . AR (KGR
PNEDCE BEAT A1) BUE, MR A X ARE BN
REBUM, Axmifios K2 REX Ry AT B A0
B MUAL M DA B N RBURF Y, 24 BT A
BHUR, fEPTE AN REBURKISIS T, RSN
PP T AR A H RS, BRI RS S &
ITBUEEREET] BRSMBUN, Hh B8
By Mok B FOR S SRBONIRIEAER .
JRAL— NG — WV BN (BAR A PR ™) 8%
TEMIIMAIA, BR& ENS EX ERRATEE
FRTTAUT AN, AR AU I 28— RN B, 35X
Pt &5 JIEVEHRUE A &, AU 1R U, Al
R T B AR

3.13 EEM

T e T AR AR I T Rk, 2
BRI L T LA A, VR R T &R
FERGE— D B AR E T G AT Ak, WA
FHZCRAG 3 T 3o Wil 5 X 4B R AR N 75 B 7

978-1-935068-18-1 © 2010 SciRes.



‘ogi* Scientific
® J
+* Research

AP AL R BB HEARKRLEHHIE )
M5 BAEFBT AR IR SR
JEBURFIE RO S X BEATE i i & B 2B B AL
QEBE [12]Q

3.1.4 MER

RXBER AR TR, A RELN
BB (0 St AT BB, ARAE IR A 2 . W
A XML AT AT IE RS SRR, R
S I Db e TS SR = S L W < V) B i S R g ]
WENLHEL 51 SANS 5B AT A, 8
AN FB, R AL, A A B E BRI A
A3 U8 o

3.2 aRiFRXERS BRTITE

321 FEREFWHEIEFATEELLY

AR S 7= RO S AR P 5 mT 23 B 1) e
—, SR IIPERUE BRI, AL TEIR I AT AL
{EFRL D ECRURAE B PR T e 2 4R
FIA B HES A N RUR], e 48 DT RN A 42
P IABURI 1 2r i i X BT LA 2B T P Rk
BRPE, HPERURRE A — BRI, B nl 4 Sk f ]
il . EESE LT ARG OLT, Lo I
BOIAT o0 AU =B o B ok, 12T
WTFB, EAHENHEAFEIZTN, BiRS 6w
AR B8R BRI BRUBORIFT L5

3.2.2 A GhkirR XA LFERBEERIRE

IR AL T2, A ICBHRRIRT 5 X ) 5
PRICHE R T A SRR, AE AR S50 2 3
R, AR T LU R X e T
NICHER A 23 A B RAEBUR G T K
Rl e LRI (D RIPsUE, A HA
N SEAT W, R LD iR s DA P AT AL B
LEBANE RN B o AR S PR, 20 iy 5t
DR AT LAY A SE S ATHE A S g, 0T
ST LASIAT S B 0TI IR 2 (il 55t DX 1 40)
T AL TR [ SR S, X85t s T AT
LN SR R & G NP AR ER L ENVAE S
PAGR SR TFIG X T HE A 3 o il BOBCERT T2, 4
e DX T BESE ) S5 T BO R 7 St 1\ BRI
W S KA A — AN i A T 2R Al

978-1-935068-18-1 © 2010 SciRes.

86

The Conference on Web Based Business Management

SH T AN [ (1 7 it e 22 FR AR [ £ 2 S 8 )
BHACE . AR XN T 4RI T B, wTL
FIHEA S AR, R LB BRI BEAAE 45 AP R 2%
EHHE .

2T (4 J e eI 0 T A PR I 45 B AT A, BLIE A2
AR AR, W2 X Sk 2 T
PRI T X — £, B X ST HAT (K A 3L
A IR [ S B TR 4T it S X 1 5 3
B2 e DX g R, G XL B R AT AR
XL R 44 R X A B 40 iRl S IX I 4 RS
AT, REFAT ], BLBOTEER, St
K Z P B 28 20 il X (¥ B RO
P RAS AR, AL i e X 5 — o AN ],
CHTRRE R A R U S
HATMHE ThaE, vl i N RPTIRAG M50 A2 K S 5t
ARG/ i3 PR ZT= & SUNINEE EARCN/ )3 4= 2 1N
BN E T S TRGE I AT By
TF~ B ERRFE IR A 1 75 1) R i

4L BRI R AR

N

P AR % 50i% G B AR
A | L v N A |
o AN
BFE  ravr/gmndy | X AR

Figure 1. Four powers separation and right subjects of red tourism
scenic zone
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