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Abstract: Many studies have indicated that too many scholars focused on the consumers with online-payment
experience, but ignored the potential consumers who collect information online and shopping offline. They
are very important for the companies. In this paper, a conceptual model of online window shopping conver-
sion behavior within the network tradition theory is developed which include five parts: uncertainty, asset
specificity, trust, Web site service quality, perceived risk. In order to test its validation, in the empirical stud-
ies, a market survey is conducted and studied. The research results show that the transaction cost is the main
factor that determines the conversion from the windows shopping to online transaction.
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Figure 1. The conceptual model of online window shopping conver-

sion behavior

B R ST R
3 Eit5R®

HRH TCE g, 285y A e & (K L3 34T 0
MG, DULAEARR A5 A e 1 HEE)

978-1-935068-12-9 © 2010 SciRes.

International Conference on Network and Finance Devel opment, NFD 2010

AR o TR AZ T AR P g, AN E P
P e AFAERE. Wl IRSS STt b KU LA
YR PR 10 05 DA D O A A PR T DR 3

3.1 FHEMN

AT T 2 5 =T R AT A DR A AN
SENE, AR E N S A E EA A =5
AHENE . A EES R B R A,
i SEHDFHY S A WA S A . SR AN E AR
T A ARMERIE LK MK BT A A, ABERE
L LE R —8 9 =I5 AN E MR A I AT
Wi 2 FIAE N BIAS 5 58 =5 (AT AN E

I, AR H T B .

HLANE P B A8 5 AR A7 A2 W 2 AR AT DR 5G
%

Hla: 25 AN E -5 9 _EAS 5 A IEAR G

HIb: FREEAN 2 P W EAT 5 A TE A 5%

HLc: 28 = AN e ME 5 W A8 5 BAS IE AR R

32 #AEEAM

AT N I BEA L RITE L L IR i i
P I = AT IR B 587 L k. % T
W2 b B, NI EA L I R, R B 3T 1
RGBS, I BT A g o i PR
BVEGR/N T 98 IR R L FRIR T A H BRI
AIREE, BEMREIN T A S A . R R
TP B I ST 2R, A/ T S (e 6
5 PESY: o8| ta2 N

i, AHEFEHR I LT s :

H2: 587 L IR R 22 5 ) A2 5 JiA

H2a: Ay B A HITE E 17 5200 WL A8 5 B A

H2b: i e F PR IAEE I i) 520 A8 5 Jl oA

H2c: il 8 7 F M T 10 5 e ) LA 5 AR

33 REE

AT I P FH AR L =2 DB
Fv R JMFAEAEIEASAT . 1026 B o W 3 (45 AT M
[ 0] G WL AT 5 JAS R PP AT S 5 . RE A
AR — A5 DA 5 W SRR =T RESIIF A
S I, AP EENERN R . TEE SR
RO S T R AN R H QR85 SR A
TR BRI, AT A BRI .



International Conference on Network and Finance Development, NFD 2010

A, ASHEFELR BB

H3: (SRR M _EA S IRAAAE W] RIS AR
H3a: & R 5 P _EAS 5 A TAf ¢

H3b: I HEPE L W AT 5 A IEAH G

H3c: FAABUR S P _EAS S A IEAR G

3.4 FBEMEE

Sandra(2003) 1 X W L3 9l 247 A AT SNk )
LRI RS AT PR A I 55 RIS AR ) XU o 1Y
LTINS 0l 2 0 D 245 90 ol ot 13 R I 400 2 B 45
BRI W R, T 2 (A 2 A st e o

ttk, ABFFUHE R R

Ha: IR 2 50 A8 5 oA

Haa: 055 AU 1E ) 50w WY _F A2 B A

Hab: I B XU TE ] 5800 B9 EAZ B A

3.5 MRS MR

D) 3k I 55 s T Y 2 AR B ST TR T R A st
AR5 B AR IR ASZ o i sk sl R A R T RE e AR A
Sy R BB DI 2G5 K ) eV SR R 1] . 2 1
TR, HE MRS ST N . — R, Mk
RSt R s, BURAL 5 AR

ek, ABFFUHE R

H5: D03t R 55 i o S 3 s i L 7 1) e B8 5
AR
3.6 XHMAE

W 6% e 7 D ) an AT I OE 8, B =
FIAS S AR : A8 Gy RAS « A8 5 TPAS . 28 5 I AR
X PR S ARS8 4% i ) M MR 9l 3 () 6 T D A e
47k (Liang & Huang,1998) .

BT UL, ARFFTHE R %

H6: A2 5 A 50 G 494 T I AFAE A G OR &

H6a: 5y i A 55 Wt i Wy e A 7 Ay A7 AH 5K

H6b: A2 5 A 5 b v W 0 2 464 1 by B G

H6C: A8 5) i A 55 b B N S 4904 T o A7 AH DK

4 ARAESHIEWE
4.1 IR EE

AW AR R R A 5 fE R4
et b, RAMEGE RN Sy AR TS 2k B R R
B YO GO RN T 3 Y s A B A . IE

3% Scientific
¢ Research

AT 2009 4F 4 H 18 H % 2009 4= 5 H 2 HHAT,
LRI 150 i), Welml 148 4y, AR 98.7%,
Hrp R4S 138 . FEASH, 56.2%4 931k, 56.3%
T 18-40 %24,

4.2 ARAZFSEES

AHIE ORI oA TR A 3 1 9 AN AL 23 ) 1A T 56
PEIF 0B o AR — P QUGS SO e I BRI
e BT E . AR HIPE. HS
PEL ARG T HATM . TSR AL R
9 Nt R, B T rp AR TR RS IS5 KU
WL ARSI IRAS . A SR A8 5 I
AV T W S AT T A AR R BRIE
PER T b g R B, B — RS HR AR -
x2(86)=189.26, p<.000; x2/df =1.83; GFI=.93, CFI
= .95, RMSEA = .04. FR [l & Fabn b :
x2(60)= 157.06, p <.000; x2/df = 1.76;GFI = .94, CFlI
= .95, RMSEA = .04, {EAMIIHEAA T, x2/df 5/
T2, GFI. CFl ¥ k7T 0.9, RMSEA ¥/ T 0.05, %
0 e A R AL R R A

AHIFTER AR RANSR AL V1 S5 A A AL R B0 E FRAT T 1)
k. £k AMOS 5.0 [fIsAT, APl & FaEk
HF x?=22.95, X*/df = 2.55, 7] LS & 454 CFI = .97,
PR SIEE AGFI = .97, ¥J5H RMR = .06, #
R R AR A P A AT

SERIRE AU IO 25 R, SN i T T A
Yy AR (y=.24, p<.01)\ P48 By A (y=.26, p <.001) Al
Y AE S AR (y=.28, p<.001 ) 5 2 ) I i) 52, =2
RS Hlao FRBEANH @ M W R4S 5 )l AR (v=.26, p
<.05). WY AZ S AR (y= .20, p <.001 ) FITIA J5 AT 5 A
(y=.22, p<.001 ) LA WEWIE M 5m, SZRHME® Hlb.
55— AN B P T T AL 2 AR (y=.29, p <.001). i rh
A (y= .28, p <.001 )R 5 AT 5 1A (y=.21,
p<.001 ) HA WM IEF#m, SCRelik Hic. AJj#t
AL PR IE M2 HTAS 2 A (y=.18, p <.05). I rh
TS MA (= .21, p< .001 )FIE 538 5 A (y= .26,
p<.001), SZFFERBE H2a. Hh & M E ) S m e AL
Gi A (y= .27, p< .05). AT 5y AR (y=.24, p<.001)
M AT oy A (y= .22, p <.001), CHHEV H2b. 15
AEAG 1) G T AS S AR (y=.28, p <.05)~ W HAZ B A
(y= .25, p <.001 )FI Ji5 A & JiliA (y=.20, p<.001 ) E A

978-1-935068-12-9 © 2010 SciRes.



3% Scientific
9,
43¢ Research

BEMIER W, SCRHE® H3a. BRRABUR S5 HTAL
AR (y=.27, p <.001). WHAE 5} AR (y=.26, p <.001)
R J5 AT 5 A (y=.26, p <.001)iEHI, H#
H3c. W45 WX I RITAS 5y A (y=.25, p<.001)
T HRAE S A (y=.24, p<.05) R JGEAE 5 A (y=19,
p<.001) HAIEMGEZN, SCReBIE Hbao I RS IE
) SE MW R RS S A (y=.18, p <.05). TH AT 5 A
(y= .25, p< .001 )FHI J5 228 By A (y= .28, p<.001), £
R Habo Wb IR S5 il TN T T AE 2 lAs (y=.26,
p<.001) . M AT A (y=.21, p<.05) FIEJEAE 5
A (y=16, p<.001) HAFHmiEm, LR H5.

SR, AR IR FIVE BN HTAS S A . I rhAg
Sy WA R J5 AT By BCAS I B AR R OB A il A
y=.06(p>.1), y=.24 (p>.1), y= .09 (p >.1), KItfE&
H2c ARIRMISCRE. ArFEtE BRI A 8 oA B K
W 5 A R B A2 R Ay y=.09 (p >.1), y=.46
(p<.001), y =.05 (p<.001), KL H3b 7531550 3¢
Fro fE Hea o, TRATIHEWT 1T AS S A 5 6 7 )
PHATAT R AR, (HEE R (y= .32, p > D)ALFFiZ
e T T A8 B s A 30 M i W S AT Ok (R A R A
y=.20 (p <.001), CFHE# Heb. f)5, BATHERIEE
AL 5 A 55 0 T W AT R ARG, 455 y=.27(p <.001)
W FFIZ AR B

5 AIRGERSBT

COAWFFUEW] T 32 5AM E PEAPA BT A E
B G RA R IEA R KR .

USRS RS AT IAER KR, A5
JEA B VPAt L2 B v » 45 SR 3 S5l v W AT O K o
AW IR T A EMERIWT IR T BB

(2)) I ) RS RN 55 JRUISS: 5 58 o BCAS TR IE [7) 5K 3%
FFLIIEH

TR RS T LA AL T Bl 2 A T NI 5 B A
THE. — H R SORX LR f ok, T 2 AN
D, AT A AR RSO .

(3D A3t il 5 it JE 57 4 o FRGAS (1 1 i 5 22 45 BAAIE

.
WSt R BE T XS < R L 5 IR ST AR PR B W
SIS G . TR AR e 10 199 it g 2K R 5 |

T, IR P ], b B A 2 A o
(4) A7 KT L PRI BBAS B8 2 Bk

978-1-935068-12-9 © 2010 SciRes.

280

International Conference on Network and Finance Devel opment, NFD 2010

Mo i FPERIN D AT RS A8 5 BAS IR 5
PR I ) FLE 5 0, 0wl BB R 5
M A UE ] AN 2 0 Ml PRI N ) B A H
V5548 5 A TR IEAH ORS00 VRN I 4
RHERF R T3 e 0 I RO, Bk 85
JI BN 2 A s ity H it i G A 4 /s T 34
R N TS RERTRENE, W T A AR
FOR. AT L TR Mg MR A B A,
DAL DAL M B e, X T R A R AR T
i, HI S R IAE 2 A G O F AN B A2

(5) KM _IAGAL BRI BB 5 2 Tk .

W S HR T Bl 2 IS B R AT SRR L R BUR B
PR, BAREARSZ , RXkr B4R ESESIRY
T

(6) AMFTUBR AT Ty WA 1 W) e 454 T I A
FEREM, BFREE IR os = R R E MR OC R,

FERARI BRI A2 5 T ANAE 5y Jed A X 1
BTAT J B A A BRI (HAZ 5 i A X s
BAMIAT 9 I IE T A AN 2

(4D 2 2 AR At B WA AT D e e M
SRR AT o R LN B R4S 2 AN R SE

AZ Ty AR T i A R I 224 0 Dy ) e 7 e 4
W _ESEBR I SK K B ATR A I 2o DAL, AR Al 5K
PR PR AR A LR (A Sy A, LB 75 7 XM 5 BE
VTR P OGRS, A8 5 A S AN 58 Tk
B HIERME AR sl IR 55 it JOURI 61 XU 25 D7)
e M B ASARBURAR,  THD  ANf S AT B
PR ITER, S BIBRINAZ 5 A, t IR 4k
fit B WA T AW ez, P E MBI SRAT
(KrR] BEVERE K

References (£ % 3i#ik)
[1]  Cheng fue, Su chenting, Zhou nan. The study on the diffrence
pufchase behaviour of consumer and the opportunity of supplier
[J]. Business Economics and Administration, 2008(7): 61-72.
Chang, M K., Cheung, W. Literature derived reference models
for the adoption of online shopping [J]. Information & Manage-
ment, 2005(5): 42, 543-559.

Hou guoliang. The role of website in the eyes of business [J].
Business Economics and Administration, 2007(8): 21-25.

Sang hui. An Empirical Study on Consumer Switching Costs
Online: Antecedents and Consequence. Nankai Business Review,
2007(6): 33-39.

Cao, X., Lai, M. P. The Intended and Actual Adoption of Online
Purchasing: A Brief Review of Recent Literature (thesis or dis-
sertation style), University of California, 2005.

China Internet Network Information Centre (CNNIC). The 21st

[2]

[3]
[4]

[5]

[6]


http://172.18.157.200/KNS50/Navi/Bridge.aspx?LinkType=BaseLink&DBCode=cjfd&TableName=cjfdbaseinfo&Field=BaseID&Value=SYJG&NaviLink=%e5%95%86%e4%b8%9a%e7%bb%8f%e6%b5%8e%e4%b8%8e%e7%ae%a1%e7%90%86
http://172.18.157.200/KNS50/Navi/Bridge.aspx?LinkType=BaseLink&DBCode=cjfd&TableName=cjfdbaseinfo&Field=BaseID&Value=LKGP&NaviLink=%e5%8d%97%e5%bc%80%e7%ae%a1%e7%90%86%e8%af%84%e8%ae%ba

) . ofe
*
ROK Scientific

International Conference on Network and Finance Development, NFD 2010 #%% Research

[71

(8]

investigation report of China internet network development,
China, 1. 2009.

Keaveney. An empirical investigation of ex post transaction costs
in franchised distribution channels. Journal of Marketing Re-
search, 1995MENG Xiangping GAO Yan. Electric systems
analysis [M]. Beijing: Higher Education Press, 2004. 3-21.
Wernerfelt, Birger. Brand Loyalty and User Skills. Journal of

[9]

[10]

281

Economic Behavior and Organizations, 1985, (6): 381-385
Burnham, TA. Frels, JK., Mahajan, V. Consumer Switching
Costs: A Typology, Antecedents, and Consequences. Journal of
the Academy ofMarketing Science, 2003, (2): 109-126.

Srini. S. Srinivasan, Rolph. Anderson, Kishore Ponnavolu. Cus-
tomer Loyalty in E-commerce: An Exploration of Its Antece-
dents and Consequences. Journal of Retailing, 2002, (78): 41-50.

978-1-935068-12-9 © 2010 SciRes.





