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The “Lemon” Problems in the E-business
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Abstract: “Lemon Problems” is due to the information asymmetry, which was put forward by American
economist George Akerlof who analyzes qualitative uncertainty and informational asymmetries. E-market
also has the “Lemon Problems”. This paper analyzes this problem and the role that intermediaries played.
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Figure 1. supply and demand analysis of the ‘lemon’ problems
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